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Abstract

This study is intended to investigate the effects of customers' emotional response upon behavioral intention
with taking customers who visited Korean restaurants into account. Luxury Korean restaurants where we apply
to this study are selected by the food service industry association of Busan-metro city among the model
restaurants. For this aim, designing a research model and drawing a hypothesis were camried out with a basis
of advanced research. In data processing, SPSS win package 15.0 statistical program was used to verify the
hypothesis through frequency analysis, reliability analysis, factor analysis, and regression analysis. The result
of the analysis on the effects of physical environment factor upon domination among emotional response
could be summed up as follows. Employee and geniality factors tumed out to exercise a significant impact
on domination, convenience and cleanliness tumed out not to. The result of the analysis on the effects of
physical environment factor upon arousal among emotional responses could be summed up as follows.
Cleanliness and geniality factors tumed out to exercise a significant impact on evocation, convenience while
employee factor tumed out not to. As a result of the analysis on the effects of emotional response upon
behavioral intention, domination and evocation factors among emotional responses had a statistically
significant impact upon behavioral intention. From the findings of the study, it became evident that dining-out
customers might regard luxury Korean restaurants as a space for experiencing various emotions by physical
environment rather than for dining and meeting for friendship. To induce emotional response is therefore
expected to help a company to promote the practical improvement in achievement over various aspects such
as behavioral intention.

Key words: physical environment, emotional response, behavioral intention, luxury korean restaurant
cleanliness, employee, geniality
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317] 93 WIEEA Avl= <Table 1> 7o)
ERSiT) f8 EE 3227 9] dubd B dist
AAFTES FA o7 Y|esd ST 2}

Aol A E oA 2207 (68.3%)°]1H, A
102%H(31.7%) 2.2 ofAdo] FAdol| vl3] = e}
wyon ATFHAE 7]|E 2127(65.8%) 0%
= Yehgth Ao 50~59417F 927
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{Table 1> General characteristics of the subjects

(28.6%) % 71 =& vlE&= Yehda, g8 dA
E AENE 115%835.7%) 2 7 =4 Uebsith
A= AAFH7T 9978(30.7%) 22 VERSE
3, ¥ A5eAE 200-2995+d 0] 737H(22.7%) 2
71 =7 vEiit) 9235 o el 2-33]
o] 134 (41.6%) -2 =4 YebdTh

2. MZIN 24E U QoI
B AP E AHEE AT T 2t WeS
o] o)

Characteristics N %

Male 102 31.7

Gender Female 220 68.3
Under 20 6 1.9

20~29 78 242

Age 30~39 71 22.0
40~49 92 28.6
50~59 63 19.6

Over 60 12 3.7

Marital Married 212 65.8
status Single 110 342
High school 72 224

. College graduate 115 35.7
Education University graduate 112 348
Graduate school 23 7.1

Student 65 20.2
Self-employed 60 18.6
Professional 57 17.8

Occupation Sales-service 17 53
Housewife 99 30.7

Government employee 10 3.1

Office worker 14 4.3
Under 100 60 18.6
100-199 58 18.0
Monthly income 200-299 73 22.7
(W10,000) 300-399 62 19.3
400-499 36 11.2
500moer 33 10.2
1-1/month 40 12.4
2-3/month 134 41.6
Average number of visits 4/ month or more 130 40.4
1-2/years 7 22

3-4/years 11 34

Total 322 100
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PR AARGL T B APE BFY NS ARG F 8RF M5 1309 2
3 277l KMOSt Bartlette] 784 HE= ol Al en 12k W 217 A] Aol 0.40]
g3kl el el Apd& AFstuAl stttk Q1 27 AASI F 6wTdS 8lEA el
g9 avNe Ag Asae APl
1) S2A S0l CHet 2012 f18l KMO 777 Bartlett®] 734 =4
B ATddlMe 22d @4 did eQls & stk A% 23 7740® aEAe] Thed
A7) gla LARNL WS B 1879 AR & BaaREe 77.52%s 8
o] AE 130 AA AAs I 12k b Al 12 A, 221 28 Aol WY siith
A A Aol 040151 3RGE AAT ] F 29 LARMAIE <Table 33}
{Table 2> Factor analysis of physical environment
. Factor  Eigen- Propotion Cronbach's
Factor Variables loading  vaule (%) o
Easy to identify various guidance signs 0.838
Easy to visit in geographical location. 0.827
Convenie-nce  Appropriateness of arrangement of the facilities and a 0766 2.59 17.29 0.816
waiting room to use )
Expediency of the parking lot to use 0.764
Employees who persist unity to be well groomed 0.797
Employees who have very good appearance 0.783
Employee  Number of employees that are enough to respond the 0.702 2.55 17.00 0.803
requests of customers ’
Employees who attend to customers' needs sincerely 0.671
Cleanliness of most of the facilities 0.782
. Cleanliness of vessels, kitchen utensils, tables and chairs 0.776
Cleanline-ss . . 2.44 16.27 0.786
Cleanliness of the entrance, exit and passage 0.750
Cleanliness of a rest room to use 0.660
Good background music for dining 0.842
Geniality =~ Appropriateness of the inner temperature and humidity 0.811 2.26 15.09 0.817
Lighting which gives a warm feeling 0.788

KMO : 0.823, X*: 1841482, P : 0.000
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<Table 3> Analysis of emotional response

Factor Variables Factor Eigen % of  Cronbach's

loading  value  variance a
Atmosphere that overwhelms me at the restaurant 0.901
dominance Atmosphere that attracts me to this restaurant 0.881 2.40 39.93 0.875
Atmosphere that led in circumferential me to this restaurant  0.852
Interesting feeling approached me at the restaurant 0.870
arousal  Satisfactory feeling approached me at the restaurant 0.842 224 37.38 0.829
Novelty feeling approached me at the restaurant 0.830

KMO : 0.774, X* : 927.350, P : 0.000

<Table 4> Analysis of behavioral intention

Factor Variables Factor ~ Eigen % of Cronbach's

loading  value variance a
Planning to recommend this restaurant to others 0.905
Planning to recommend visiting this restaurant in case of being 0.836

behavioral asked to introduce a good Korean restaurant to others
intention Planning to give a positive talk about the restaurant to others  0.796
Planning to give priority to this Korean restaurant in future 0.785
Planning to visit this restaurant again 0.776

KMO : 0.800, X?:907.721, P : 0.000

3.37 67.43 0.877

3) SO0 CHet QOI=A 3. JHd2E

Bl wo] U 291 Faelr] 18] 291%
4 AASG B 6B MRS 159 A4 1) SN SYD LTSRN TS| 2
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AT & AR 6743%9th BF 1 F A F% 9FE vAE Ao
o o] 891 $AAT <Table 4> Lk bio] Ae=iolcy et Heldwh 21
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Of
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T
N

{Table 5> Regression between physical environment and dominance

Unstandardized Standardized
Model coefficients coefficients t-value p
B S.E Beta
Constant 1.383 0.409 3.385 0.001
Convenience 0115 0.075 0.084 1.529 0.127
Employee 0206 0.092 0.152 2252 0.025°
Cleanliness 0013 0.082 0.010 159 0.874
Geniality 0171 0.082 0.129 2.083 0.038°

R’=0.076  Adj.usted R’= 0.064 F= 6480 p= 0.000

"p<0.05
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{Table 6> Regression between physical environment and arousal

Unstandardized Standardized
Model coefficients coefficients t-value P
B S.E Beta
Constant 1.297 0.354 3.665 0.000
Convenience 0.058 0.065 .047 885 0.377
Employee 0.083 0.079 068 1.044 0.297
Cleanliness 0.179 0.071 155 2.520 0.012°
Geniality 0.248 0.071 211 3.496 0.001"
R’=0.128 Adjusted R*= 0.117 F= 11.594 p= 0.000
"p<0.05, “"p<0.001
717k= Ak ol gk AFAFHE Kim SH(2009), 3) TSI SO0 2t

Cho Sh(2010)¢] Aol T} side] HAE
go] 584 o] ARk mA e dTFF
Heldo] Aol folgh JaE mxA] Kdithe
Aol A5 fFAsI L & 4 Sk

2) ScIN S ZFBS (S0 o] 2|

=24 37 aclo] 7Rk & 3] nlA]
AS3] flet] 3] AR S 53
3 A3} <Table 653 231, RP= 01172 AHEL
11.7%= JEefstch

=< Eﬂ:‘——

Tr—4 = 0.050] ol A TT-J“ °§ 2=y
oz yeht 7o) A AT o]l gt ?ﬂ?‘ﬁe
7}= Kim TH(2008), Lee JJ(2009), Nam WI(2007)
o A7l g H2ER, o9 A4, sz
2EgS dor AFe aAgS 9 A
ool folgh Yok vvke A7l Aot

gel4 9 29 7 A4, AAYeEe § 2 9L o] dm Arkw ® ek
o) 0.050|Holl A e 5 g7l freogh
Qg vl Zlo it Fhae] AHT. v.a B
A AP TP 2L fATA we
Aoz yeht 7ol 7174=E e olH g A+ B AT FAREIA S 4] oA A%
A7R= Kim SH2009)2] 58 HAEge] 24 & RS & 19 384 d2EdS o &
A zto] BNkt BAA Aol Byl & AL e R Y HERY =24
o G VAR e Ao Jepd duel o @7e] nAe] kg o oﬂst% Rk
5 fAketta & o o A golr 3 7P Rk-go] P Fol o] S A
{Table 7> Regression between emotional response and behavioral intention
Unstandardized Standardized
Model coefficients coefficients t-value P
B S.E Beta
Constant 1.603 0.173 9.278 0.000
dominance 0.128 0.043 0.154 3.011 0.003°
arousal 0.429 0.048 0.458 8.968 0.000”
R*=0 286 Adj.usted =0 282 F= 64.012 p=0.000
"p<0.05, “"p<0.001
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