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The Impact of Kitchen Employees' Perception of a Food Purchasing
System on Non-Financial Performance in a Contract Food Service
Company - Focused on Taegu - Gyeongbuk Area -
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Abstract

This study aims to analyze how the perception of a food purchasing system affects non-financial
performance and job satisfaction among the kitchen employees of contract foodservice companies in Taegu *
Gyeongbuk area. By a convenience method, 197 copies(85%) out of 230 copies of the questionnaire were
used for analysis. For data processing, the SPSS WIN Version 14.0 statistical package program was used and
the frequency analysis reliability analysis, factor analysis were conducted so the hypothesis was verified
through the multiple regression analysis. The results are as follows: First, the perception of a food purchasing
system affected job satisfaction as a whole, which was significant in food ingredients management factors
of sub-hypothesis1-2. Second, the perception of a food purchasing system affected non-financial management
performance, which was significant in food ingredients management factors of sub-hypothesis2-2, and food
ingredients supply and demand factors of sub-hypothesis2-3. Third, job satisfaction affected non-financial
management performance of a company as suggested by hypothesis 3. From these results, it was found that
kitchen employees' perception of a food purchasing system can induce their positive attitude, which exerts
positive effects on business performance.

Key words: contract foodservice management, food purchasing system, non-financial performance,
job satisfaction, purchasing satisfaction

I.N 2 H Koo YH 2002). ©1& 719°] T4€
& AApAIRe] Holeh 7Y 3 e HE A

ol
o
o —{014 mlo =2
£ o

oM 7199 A& FoluX
do = B2k 9] vldgAtg o2 AlAtE QA
EAAR A FdS ARteAAe] A ARlRES U 7153 SOl w2
7} At o= A2 A P4 AEFT T AEA ko] o

_(ﬁl,
x|l 1o
R

b

G




AR AP T QA ok WA RA el Qe w1 4

e A Z=E AE| 2R EokR W sHAl =9
o} SRAg 7P el osh A FAAIHA D -
e #3ho| <k 7% 80009 Y (20083 71F) It
B2 AA A2AT] 12.9%F 2R e o
Aoz AR, T 5ol AT Al
A 7Y F3AIRE 20099 Y EHE©] 58.0%°
X e e adshd FF AEHQ] 7ol 7t
& Zoz oAt Choi HY - Ryou OH

2010). ol AFAGAES] A 91 -
A 59 5 U ti3s - dEsE s S
22 9] el s B
o] M3} & g3l FAA Y
Alzelo g QA B2 522 Au|aE
Aol 71998taL Uth(Han KS 5 2001).
U AT A AEF AR S 1989
9 LG8 FSAKIF7F A, 434 &
s} Al wE FUEA FAA G Eh R o=

Holso] AFAe AEALFAE S719 3
7 AQuFgEnen A8 vl FE3
A glovt, FeEFALAL A

Tof vlg] < 2dE FAAFY 23t
AeF2dA1 4lsta A A s8]
HAEE o859 A4S Us o8
ATHLyu ES 1998; Kim JS 2002). £]2]42k] 2] 2]
AR &L AR o 7 ujZe] 30~35% Aol
U AEgFAFAES viEdoie] 2274
&S AF o7 Hit 555%% = dehda 9l
ong F&4 - AAA FeiHE Sl v
BAA Z9E AE F UrhKoo YH 2002).
719885 AT 9B AN B o) ¥ A FA

oX
Qb o & oX N
ool =

=

>

2007; Kim JK 2007). 2242k w154 A3}
£ S4sk= 821 F iR HFaue 59, 4

=
201, el Ug el 5 AeA e )

~

of

gpl o, o= 7|49 ©@71A AT 2
e VAR E St A ome A
£ F7sH Hol 5402 E 7199 4
Eole Z23E 71 A "thk(Bansal HS et al
2001). AgF2GAol 22T ulol gk A5
2= AgaA9A9 AR AA ARt
(Koo YH 2002), H1E=2AA 2] A2 e A 2~
7] RFSR=(Choi HM 2003)5°] Slout 91854
QA FujAl =Rl WA T2 A Tol] thEk A
= sttt ek 2 A e a2 Y
Aol A2 T A 28] 1A S e g 1A, A
A, AT E ToE sk 2zt
[aRlEc] AFA7IAY HAFA el =
w3t JaFe vA=AE Azt gt 539
HIA 4 Aate e 22 a4 7123 2%
AR ARt AR Y] Ao
A 5-91004], &80, Arpditel s, Ag
w1 o4 sol AR FEA| =R Q12| eke] A
£ dyix cmunt HFst AAEEAHAE Y
off oJn] Sl o] &4 - AFH 7| ZARE ATt

A g}

1=
L
73

o FH

L2 Lo

. OI=A di&

1. FIESAYA

AEAYY A2z 9FellM HdEAad “
glE FACoR SHA ofsta AEAHoR 54
Rl Al 482 FFshe 7IsAL B,
A4, 718t A7 T FAAAEEA o
o= ek Al A2zl ek
= 50%1/13](1L)0] gl Al Al AAHE Al
A& gk sk vk fdEaad
w29 AEFA719e R EAAR 2T
Frojet FEAATHALN 2" S S8l 54
d7o B&st 9 AR S FFII L =St
ATHChoi SC 2001). TAIF4 &
A AFA A, 71sAA, G

TR SUrh AAAS] fEEAE 1988 ©f

i)



48 =z2] g8 x| A 1878 Al 33(2012)

T FAA] HE| AT A fgol mE @43t
142191 Q1xdn| ¢} Foju| &35
< el A A FA A Al A £
ga2 oz Agkd Ale7F BTHChoi SC 2001).
AQeFAA ol dAFA S a7 sl 7]

Tol} el s} FAA LB E ARH O S
= = e

J
oy
o

AGFAA 2 2197343 Wadste] F 7]
go] TEIAM = F7ke] B, Ao o4 &
BIeFeR Wasks FAIshe B9l F

FkKim SI 2007).

2. ARFHT0HA I AEY

A sl el sk e AR e %
Aol wheh o= e TP EFE 5=
Aoz o8 Bl Ao JgS
oA Fufd HAQ SAFEL A e
HEFEY AT & UThIAH A3x).
ol kol HFAES vEe By W
sto] A onlste ARPAEEN SRS
ojm] it

2242 ol (purchasing) & 273 3 4 2 4=
o] BF5, A4 A1 744 a8 Y
ZRE Q3 AL T 5 EE

Al &
5

Qlste] onle Y& T83HA g = ojof sha,
22 A el 9loiA] midArIRIStR dYgol
< A S e =2o] a3t Choi HM
2003). GAIFA S AR e AEFAUA
9] A EH] v &2 ARldolv 97e] S
o wel i FolskAnt Ft 55.5%= =A
Ehdrt whEha] EEA Q1 AR e A 5L 9
217199 el T3 G2 2zpA)e] miygYd
7118 & g A1 FFAATEHFS S

A7 o] dxolgt & 4= 3UthKoo YH 2002).

=2

Park BG 2010).
Wu L - Norman IJ(2005)& 2 F-4HE2 7123
o] FAVIEY AT ol utet Bi=rt 3
AEm, AR AFAA Y v vlEe] 7]
A Wl - A el osiA FEFe BRI 237
of tigh Tol ARl =7}t Aatel wX= FEF
| Aol sl o= F v =7
E7tl it /gl shrle g ot o
ATt
Wendy R 5(2005)2 27952 A9
T T EuA - AA 23l digh
Hgolu BiEE onlels Ao
7b vtom A gkl 9l

)
&S T sl o™
)

= =
25 A=)

=%
N
d

d shte] =HHPH-S Smith PC 5(1969)°1 ]3]
7WkE JDIE FRLlg 250 SR} AR b



AR AP T QA ok WA RA el Qe w1

14 B4 7 9471ge] S PSR
] g-o] 78 Myung MS 1999).

4. HIXKSH &t
REEE REC ERE e bl
111 D7k AIZE, 2 FA S
£ wojFn) £ 4uSge
E%ﬂ, ZRA S FA F7IHl =
APPFL DA A AT
(Tatikonda LU - Tatikonda RJ 1998).
A3 AR Fo A= ANF-A Ao
$HA, 2ol w43}

_4 7].;]9} X3 J,].o]] Z] ;d sl 9_

L0
o
i)
T,

el o

ox

i
O b g Al
o N EK ox of
& o e & o

o, r_>i 19 H.l-{ﬂ HN
12
oY r
of

Or g N o nd rh
£ o 2
Hiril

o ANz b

I B

>

r&

2

o o

e
im rk.%

g
o

B

Ir

i)
« H
2,

2 o
-“Jl; i
-

A
fr oo

4y oy ox
19

e
{1 o ox

o 12
oo s
_IE i
ofr
I
N
hin'd
(o]
0%
N
3

i-‘i%%g
Z)‘I

>
(e,
tor ©

X,
o
1o,
ol
o
=
32
z
=
4)]
[}
S
(=)
=3
>4 SN
N,

[0 R o o mY

[N
2

o

olf do

et

;':l‘ _>iJ_1

]

22

)

o

X

pop

o

off

(o]

%0

L

N
r U

=

o

i)

ry

ol

e

rlo

=

T

M

i

)4

N

=3

S

v

o2

A, Bl Aol 1
4 2o olgl o] upzAw,
%@U Aol 2 B, FEA

71w =8 B

49
QAR B T4 5 TP ZHAES
Zgstn Yk = 22 gate] AT gt
g 275k 891 3 shil 2A RN B
of 5&13‘1%*3, 5@@ 94, 29799
9

=

o IR
H1

ol
ui
0f°.~
rot

ofl
%

—L)
S

1)

T H

v

7}
2714 *éﬂr"ﬂoﬂ«l ﬂrﬂOﬂH & Pq1 71 3o
o] do & 71ge] 1A AT 2 9
S B ARG G720 AEF TR T
Aoz 7199 FI8E =0l AFE 7L
ok HIA A S ] =8 141%'— ZZA 2,
il 5o HES @6‘6}04 A2 57 Al
2Hlo] A E FE3l7 hﬂ(Lee JR 2007). ©]
o} o] v 4 ﬂrﬂ 71973 hel] FEH o=
vl FEa st o 719ge] Ade o“'éﬁ
TRAEANA ZBAF] HA] 7] witel &

Ao g T4 &8} YlLlee CD 2003).

r
—b

£ o By
ox
jos]
g
=N

A

Il o1t

1. 9i729] Ity

B ATE o224 iAo =od nEds E
2 A2 GA ] AT 25 1] 7}
Ze|FAAE S 2 FREEa) Bl A Ad el v
A= YFHAE oot ZHHT A2
T Al 28] Q12]°E Lee SY(2000), Lee JG(2003),
Choi HM(2003)5°] APAFE o=z, T5
Hg=0] ] ukEr o Myung MS(1999), ©] -l
(2004), Lee CY(2006), ‘H]AF2 A3 E Lee
CD(2003), Kim JK(2007), Jang HM(2008) 52
APATFE vigo 2 AFRFA A7 e A
g3t



50 S ze)8k3]A] A 188 A 335(2012)

1) pIpos

Food Purchasing System
- Awareness of food purchasing process
- Importance of food Materials
- Food supply and demand

Job Satisfaction

,,/'
A Non-Financial
Management
Performance

<Fig. 1> Conceptual model
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{Table 1> General characteristics of the subjects (n=197)

Characteristics n(%) Characteristics n(%)
Male 130(66.0) _ Married 95(48.2)
M

Gender Female 67(34.0) arage Unmarried 102(51.8)
20s 72(36.5) High school 55(27.9)
Age 30s 73(37.1) 4 College 103(52.3)
(yrs) 40s 38(19.3) Education University 34(17.3)

50s< 14(7.1) Graduate school 5(2.5)
Employee 109(55.3) 5> 92(46.7)
Title Captain, MGR 50(25.4) Career 5~10 42(21.3)
Manager 27(13.7) (yrs) 10~20 46(23.4)

Exe'Manager < 11(5.6) 20< 17(8.6)
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{Table 2> Factor analysis of the perception of a food purchasing system

Factor Variables Factor loading Eigen value Proportion(%)
Change in prices .808
Price 795
The awareness of food Way of .purchasing . 783
. Information of food purchasing process 779 6.137 40915
purchasing process Information of food purchasing 72
Quality of food 753
Actual food cost .746
Identify stocks 872
Importance of food Price for row material .859
. Order process 787 2.231 14.870
materials Keeping food in freshness 712
Origin displays & packing S11
Consistency in quality 194
Food deSlrfapri(}il and Food purchase in smoothness 760 1.269 8.459
Ability of companies .564
Chronbach's a .894
KMO .881
Bartlett 1537.427
Sig. .000
1537.427, A 22 64.244%= JERT] <Table 4>} o] T glo = eyt vt
A zo] YA Ad#d-S YERN = Chronbach's
2) ASL0EEQ| CHet Elgdil d2ld2N #ho] 8642 AH G AR =S GH Ao e}
]
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<Table 3>3} o] rd golo g Vet thdl & 55855% = UERIT
Bz YALdHA S YERE Chronbach's o
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{Table 3> Factor analysis of job satisfaction

Factors Variables Factor loading Eigen value Proportion(%)
Positive attitude .848
Job Satisfaction ~ oond in stafl 821 2.517 62.936
Positive emotions to work 780
Personnel evaluation and treatment in fairness 719
Chronbach's o 195
KMO 7142
Bartlett 262.694

Sig. .000




AR oA 25 AR sk W ATA A3te] G B 53

{Table 4> Factor analysis of non-financial management performance

Factor Variables Factior Eigen Proportion(%)
loading value
Customer satisfaction .806
Awareness of competitive power among competitors .081
Non financial Consqousness for matenals. utilization 764 3910 55855
performance  Consciousness for cost savings 731
Shelf life manageability 712
Will for developing new menu .707
Chronbach's a .864
KMO .859
Bartlett 584.227
Sig. .000
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{Table 5> Regression between job satisfaction and the perception of a food purchasing system (Interdependence)

Collinearity Statistics

Model B S.E. B t-value Sig Tolerance VIF
(constant) 2.586 236 10.977 .000
Perception of food .
. 377 068 367 5515 .000 1.000 1.000
purchasing system
R= 135, Adj. = 130, F= 30.416
(constant) 2.352 255 9.207 .000 1.848 2.855
Th f food purchasi
© awareness of Tood purchiastie 79 060 092 1166 245 -049 190
process
Management of food materials 252 063 295 40127 .000 128 376
Food supply and demand .096 .069 .106 1.390 .166 -.040 233

R= 159 , Adj. = .146, F= 12.167

Dependent variable :

Job satisfaction

"p< 01, Tp<001
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{Table 6> Regression between non-financial management performance and the perception of a food purchasing

system(Interdependence)

. Collinearity Statistics
Model B S.E. B t-value Sig Tolerance VIF

(constant) 2.202 230 9.582 .000
Food purchasing System 335 064 353 5264 .000 1.000 1.000

R'= 124, Adj. R’= 120, F= 27.707

(constant) 1.957 257 7.616 .000

The awareness of food 018 061 -023 -297 767 705 1.419
purchasing process

Management of food materials  .192 063 219 3.0427 003 809 1.237
Food supply and demand 298 070 322 4279 .000 743 1.345

R= 189 , Adj. = 177, F= 15011
Dependent variable : Non financial performance
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{Table 7> Regression between job satisfaction and Non financial management performance

Collinearity Stistics

Model B S.E. B t-value Sig Tolerance VIF
(constant) 1.995 264 7.558 .000
Job satisfaction 403 067 394 5979 .000 1.000 1.000

R= 155, Adj. = .151, F= 35.748
Dependent variable : Non financial performance

Hxk

p<.001
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