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Abstract

The current study aimed to analyze data conducting a survey with 211 females in Ulsan - Gyeongnam
province in order to understand what influence lifestyle types of female customers exert on eating-out
behaviors from the perspective of eating-out motivation. So as to achieve research purpose, we conducted
factor analysis, reliability analysis, #~test, ANOVA analysis, multiple regression analysis, correlation analysis
and frequency analysis through SPSS 12.0 program. Findings of analyses indicated that items of lifestyle
involve d 4 factors, and the item of eating out behaviors was extracted to be 1 factor. As a result of testing
differences in lifestyle depending on residential areas, both type of chasing fashion and type of extroverted
dependence have significant differences in variables, and both factors indicated that females living in Ulsan
have higher mean values than those of females living in Gyeongnam. As a result of analyzing lifestyle
depending on age, which was adopted in part, females at the ages of 31~40 had higher mean values than
those in other ages in the type of chasing fashion, and females above the age of 51 had higher mean values
than those in other ages in type of chasing health. As a result of lifestyle depending on academic
backgrounds, university students or graduates had higher mean values than those in other academic
backgrounds. For the influence of lifestyle types on eating-out behaviors depending on eating-out motivation,
the type of chasing fashion, the type of purchasing the quality of life, and the type of chasing health were
p<0.001, having significant effects.
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{Table 1> Demographic characteristics of the subjects(N=211)

General status Frequency(persons) Percentage(%)
Residential districts Gyi)lz;am 182 232
< 30 43 204
Age 31-40 50 237
41-50 75 355
51< 43 20.4
<High school 74 35.1
Educational College 50 23.7
level University 77 36.5
Graduate school < 10 4.7
Professional 36 17.1
Company employees 26 12.3
Public official 9 4.3
Occupation Self-employed 28 132
Service 20 9.5
Housewife 72 34.1
Etc 20 9.5
Marital status Married 169 80.1
Not married 42 19.9
Monthly family =100 19 20
. 101-200 53 25.1

income

201-300 49 23.2
(ten thousands 301-400 41 194
won) 401< 49 233
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{Table 2> Eating out behaviors
Eating out behaviors Frequency Percentage
(persons) (%)
1 time per month 24 114
Frequency of 2-4 time per month 106 50.3
eating out 5-8 time per month 48 22.7
Over 9 time per month 33 15.6
<5.000 10 47
Eating out 5,001-10,000 54 25.6
expenditure per 10,001-20,000 51 24.2
20,001-30,000 38 18.0
person(#) 30,001-50,000 35 166
50,001 < 23 10.9
Korean restaurant 60 28.5
Chinese restaurant 18 8.5
Places to eat out Japanese restaurant 6 2.8
Sliced-raw-fish restaurant 29 13.8
Meat restaurant 79 374
Family restaurant 19 9.0
Price 26 12.3
Considerations Ta_St? 157 744
X Nutrition 18 8.5
when selecting menu Volume 5 24
Etc 5 24
(Principle Components Analysis)= ©]-€3}992  Varimax'H& A&t 891 FZ9] 7|22 &
o, 89 AAQAE desE fall FAside] R AEe] 0.50]/del™ ofolll gro] 10144l A
<Table 3> Reliability and factor analyses on the items of lifestyle
Factor Item of lifestyle Communalities FaCt,OT Figen Vam?nce Cronbach
loading  value ratio s a
Type of Rapidly accepting new vogue or fashion 0.874 0.919
chasing Being concerned about fashion information 0.793 0.866 5.115 19.879  0.899
. Having clothes of the latest fashion 0.774 0.853
fashion Giving advice or good words regarding fashion 0.672 0.767
Doing regular exercise 0.711 0.785
Type of  Training body and mind for health 0.690 0.768
pursuing for Taking up hobbies diligently 0.531 0.647 2397 18365  0.791
the quality of Often visiting art museums or concert halls 0.548 0.619
life Often watching movies or plays 0.563 0.594
Enjoying meditating 0.499 0.586
Type of Living a sound life 0.735 0.845
; Living a regular and stable life 0.689 0.807 1.862 16.136  0.836
chasing health Living a home-based life 0.688 0.787
Type of  Being very independent 0.756 0.826
extroverted Being certainly self-confident 0.734 0.822 1.358 12.695 0.734
dependence Thoroughly preparing in advance 0.524 0.616
KMO Kaiser-Meyer-Olkin measure 0.782
Chi-square approximation 1696.544
Bartlett q; ificant 0.000
Total cumulative 67.075
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{Table 4> Reliability and factor analyses of eating-out behavior items depending on eating-out motivation

. . Factor . Variance  Cronbach's
Factor Item of eating-out Communalities . Eigen value K
loading ratio a
Eating out with family 0.549 0.797
. Celebrating special days 0.452 0.762 2217 55.437 0.728
Eating-out . .
Promoting good fellowship 0.581 0.741
Enjoying new and diverse tastes 0.635 0.673
KMO  Kaiser-Meyer-Olkin measure 0.708
Chi-square approximation 175.481
Bartlett
artie Significant 0.000
Total cumulative 55.437
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{Table 5> Conelation analysis of the lifestyle types and eating-out behaviors
T f T f
Type of ?/pe N Type of Tpe o .
. . pursuing for the ; extroverted  Eating-out
chasing fashion . .. chasing health
quality of life dependence
Type of chasing fashion 1.000
Type of pursuing for the quality of life 0.383" 1.000
Type of chasing health 0.171" 0.233" 1.000
Type of extroverted dependence 0.343" 0.430” 0.256" 1.000
Eating-out 0.352" 0.316" 0.171" 0217 1.000
"p<0.05, “'p<0.01.
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{Table 6> Analysis of lifestyle depending on residential districts (Mean:S.D)

Residential districts

Factor Item of lifestyle Ulsan Gyeongnam T-value
Rapidly accepting new vogue or fashion 3.3741.04 2.99+£1.15 2.522"
Type of chasing  Being concerned about fashion information 3.52+1.08 2.88+1.16 4.181™"
fashion Having clothes of the latest fashion 3.3241.16 2.99+1.12 2,043
Giving advice or good words regarding fashion 2.76+1.04 2.33+1.19 2.809"

Doing regular exercise 2.89+1.20 3.25+1.22 2164

Training body and mind for health 3.19+1.00 3.25+1.02 -0.394

Type of pursuing for Taking up hobbies diligently 3.31+1.04 2.99+1.13 2.107°
the quality of life  Often visiting art museums or concert halls 2.47+1.14 2.37+1.17 0.623
Often watching movies or plays 3.16£1.16  2.72+1.06 2910™

Enjoying meditating 2.90+1.01 2.85+0.90 0.350

Type of chasing L%V%ng a sound life . 3.93+0.80 3.79+0.99 1.055
health Living a regular and stable life 3.68+0.96 3.71+1.04 -0.228
Living a home-based life 3.70+0.90 3.71+0.93 -0.174

Type of extroverted Being very independent 3.61£0.84  3.25+1.11 2.617*:
dependence Being certainly sel.f-COTlﬁdent 3.3740.90 3.11£0.85 2.136*
Thoroughly preparing in advance 3.68+0.79 3.41+0.98 2.203

"p<0.05, “'p<0.01, " p<0.001.
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<Table 7> ANOVA nalysis of lifestyle depending on age

(Mean+S.D)
Factor Item of lifestyle <30 31~40 41~50 S1< F-value
Rapidly accepting new vogue or 3 1.1 oo 350:081° 3.16£120° 286:1.17°  2.641°
fashion
Type of chasing D¢ing concerned about fashion 3 35,1 gsb 34641 01" 3004128° 291+1.19° 2296
. information
fashion Having clothes of the latest fashion 3.07+1.10 3.26+1.12 3244128 2.98+1.24  0.639
Giving advice or good words 249+1.03° 2.88+0.94° 244128 240£1.14°  1.980
regarding fashion
Doing regular exercise 2424094 3.04+1.16° 331x1.30° 333+1.17°  6.108
Training body and mind for health 3.07+0.99  3.04+0.92  3.32+1.10  3.40+0.93 1.537
Type of Taking up hobbies diligently 3354092  3.20+1.05 3.03+1.23  3.09+1.04 0.866
pursuing for the -Often visiting art museums or 244+1.03% 27241.01° 233£1.19% 219£130°  1.901
quality of life ~concert halls "
Often watching movies or plays 337+£1.05° 3.16+1.08% 2.84+1.08" 2.42+1.16°  6.438
Enjoying meditating 2.81£1.05 2.80+0.78 2.89+0.95 2.98+0.96 0.329
. Living a sound life 3812076  3.76:0.77 3.87+1.02  4.00£0.98 0.582
Type of chasing . . . a ab b b *
health Living a regular and stable life 3.33+1.04° 3.62+0.83"7 3.83£1.07° 3.91+0.92 3.243
ca Living a home-based life 3.3340.99° 3.66+0.80 3.81+0.95° 3.91+0.78°  3.711°
Type of Being very independent 3.49+0.86  3.38+0.88  3.33+1.14  3.60+1.00 0.759
extroverted  Being certainly self-confident 3.26+£0.79  3.34+0.77  3.23+0.95  3.14+0.99 0.404
dependence ~ Thoroughly preparing in advance 3.4740.80 3.56+0.79  3.48+0.95  3.70+1.04 0.654
"p<0.05, ""p<0.001.

“Means with different superscripts in the same row significantly different at p<0.05 by Duncan's multiple range test.
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<Table 8> ANOVA analysis of life style depending on educational levels

(Mean+S.D)
. <High .. Graduat
Factor Item of lifestyle sché%l College  University scrl?ocl)lla Se F-value
?apl.dly accepting new vogue or 3.07£1.15° 3.00£1.20® 3.46+099° 2.80+0.92° 2713
ashion
Type of chasing Doing concemed about fashion 293+129% 328+120° 348:097° 2.6040.97° 3899
) information
fashion Having clothes of the latest fashion 3.08+1.28 3.00+1.26 3.39+1.07 2.70+1.06  1.858
Giving advice or good words 247+121% 2404114 2.79+1.04° 1.90:0.88° 2734
regarding fashion
Doing regular exercise 3.09£1.32  2.92+1.18  3.13+1.15 3.10£1.29 0.324
Training body and mind for health  3.16x1.07 3.12+1.12 3.33+0.70  3.30+0.82 0.538
Type of Taking up hobbies diligently 3.0541.22  3.0241.06 3.2740.97 3.50+1.18 1.094
pursuing for the  Often visiting art museums or concert 5 0o, 14 5464118 2704103 2404151 3672

quality of life halls
Often watching movies or plays

2.57+1.16" 3.28+0.95°

3.13£1.07" 2.50£1.43° 5788

Enjoying meditating 2.70+£0.99 2.88+0.96 3.03+0.86 2.90+1.29 1.456
Tvne of chasing 1Aving a sound life 3.78+0.95 3.80£0.93 3.99+0.80 3.70+1.16  0.857
P health ® Living a regular and stable life 3.68+1.02  3.50£1.15 3.810.90 3.90£0.57  1.101
ca Living a home-based life 3.65+0.88  3.60£1.01 3.82+0.88 3.60+0.84  0.746
Type of  Being very independent 3.1541.02° 3.36£0.96" 3.65+0.96° 4.20£0.63° 5596
extroverted  Being certainly self-confident 2.96+0.97° 3.16+0.74™ 3.49+0.82" 3.80+0.63° 6.525
dependence ~ Thoroughly preparing in advance 3.46£1.00 3.62+0.73 3.61+0.92  3.20+0.79 0.960
"p<0.05, “'p<0.01, ""p<0.001.
““Means with different superscripts in the same row significantly different at p<0.05 by Duncan's multiple range test.
o] p<0.001% o=l JEE VA E Aoz & V. 28 & N
A=l om 7Hdo] B APt 53]
Y3732l go|Z e 8212 IHAAIF 0.367, AT go|Z2Ed f3d e A=
B=0367, 13k 6.0460.2 oA F7]o WE LY NP Fe FAAY, AY, g T ATFE5A
Bl 713 AR vlAE Ao ehdon, B 4 5434 ohe I=2etdfgel 94*483%011 o]
KibAS ?“6301 ﬂﬂﬁl-r 0222, B=0.222, 15k & 9L Loty Yslo] &4t Ao oS
3.648019131:%, AFTEe Helzzud  giier AERAG Aie E‘r%ﬂr 2t}
2912 3|AAF 0220, B=0.220, 15k 3.624% <] AR, ZA AL QTEA A B4 B,
HAE 8ol = WA= AR HEen,  FAXGL gato] 1059(49.8%), ge] 106
oA ZYFFHole dFS VXA = S (502%)0]1R0m, ABL 41~5047F 757(35.5%),

= Uehsk

31~40417} 5078(23.7%) =C- & YERsiT), 8o

<Table 9> Regression analysis of the eating-out behaviors depending on lifestyle types

Dep e?ndent Independent variable Regressive Standard B T-value
variable coefficient error
Type of chasing fashion 0.367 0.061 0.367 6.046"
Eating-out Type of pursuing for the quality of life 0.220 0.061 0.220 3.624::
Type of chasing health 0.222 0.061 0.222 3.648
Type of extroverted dependence 0.089 0.061 0.089 1.459
R>=0.240 Adjusted R*=0.225 F=16.282 P=0.000

Hhk

"$<0.001.



28 S ze)8k3]A] A 188 A 335(2012)

q]?ﬂ—r ATt E= E9dol 778(36.5%), 53t

Hol 7478(35.1%) == AN eH, 2
o7 FRI} 729 (34.1%) 02 7 Byttt A3
SRR 16979(80.1%), m|&o] 424

fov @ Kl

T ™
(19.9%) 0.2 A on, 9 252 101~200%F
o] 539(25.1%), 201~3005+4 2} 4015 9 o]
°] 49%(23.2%) o= LERST]

A, ZAF tdRke] dubAQl oA Eo R,
2 Bt 94 3AFE 2437} 1069(50.2%) 0=
71 A e e, 1919 130 A &5t 9
28] 5,0019~10,00099 0] 5478(25.6%), 10,001
2-20,000910] 517(24.2%) <=0 & VERTE 9]
Aehs AhE 1713 799H(37.4%), T 60
(28.4%) ol em, vl Ae A] 7Pt o=
aEskE AL uko] 1579 (744%) 22 7 =7

7] &0l

0.

210] —7—?%5401»\-1—,
2 55437%= YEPST} Cronbach’
T 0.6013 02 ZAE] S FEEY

AlA, FAX Y, 9, &8 5 ATEASH

&l freld Atol7t &
Aolgkes 7Hde BE A=At FAX G|
2 2ol WL restE AAIEIA o FYFT
o 47 g BF Sol3 Aoz Vet 49
AFTYe 3t AFE AF EF(p<0.01),

THASL 2F= ﬂ(p<o 05), FVAEE F43]

SHp<0.05)2] WA EAIF R Fo3HA Y
ERgth A3FTE L BAACRE folgk Atolvt
ARew, 954 SRFTAL Vhe) Ne 2

ol mE 2ol Z2Ed _“011*1 %%ﬂ%?ﬁé%
A ZE 3ot #jd-S whe] WolS<(p<0.05)°l
A, ae AT ARl e ,}(p<0001)
o A5 st Od_% W& Fp<0.001)9] W
o, AdFTEE ARl K E A
6‘(p<0 05)2 7P S 2l AYg(p<0.05)°4] v«l
Aoz vehton, o3 5Y1379L 37)

_{

4 WE B BAHoR folei] ge ez
Uehdth gele] me eolzartel B
FAFTE S N2 ol sjdS whe] ol
E9(p<0.05), A BAL 2ka U-(p<0.01)T

el tiek 2oy FE FH(p<0.05)14, &
o) AFFgL vigdoly A%l A 2

(p<0.05)3 D} AFE AF AHE<0.001)
oA, A5 SPERe SHdo] 2eT A

Aol EH(p<0.001)llA FAACE frolsH
vebgth 2y A7 EE BAACR fre
gk ztol 7}t AT

AXR, elo] Z2EtY o] {3 &2 F 7)o
2 Aas frelet G2 nA Belge= 7
= v‘i‘— 317] 918l thsslH A= Al L
- A=A £ A vepd A

9‘4?%*—14 A e & 24.0%°] 12, 294 p=0.000
o7 FAALE foe Foer BAHAT f+
P57, o] AF7, ATl p<0.001
2 BAACE oA kS nA= AR
IR FBFTH o gho] Tt 29l
£ I AASF 0367, B=0.367, t3k 6.046°. 7 £]2]
7l W& g2l 7Y 2 A vA=
Ao 2 VERTh

9 9495 Ao} AT AL BT 4



&2k A9 ol nae] ejolzarlld] He Adge] ta AT 29

ek, olel @ A% v 94A el A
AR AZARS) At 7 58 5l

ol
e ApRske Y Aeks Jrdol & Ao
= Alzgd

w7l Wlgont Hiel Am 4]

23 AN JPES o ATE

JaArte A94 BARS 5 = QAT

4T AL Ago] ke HE
(o)

6}% %{\j,%‘}-j_ /\Hi‘_ <] -
gsto] ho] i ~EdF3 o] A F P =
D vhetste] 2GA Q] AR A =5
o] Fglow E2t}
o2 x5

2 AT B4 g ol Z e
ol 2 F7] SHe] g2 Fo o k=
X =7 getsbr] skl A4 AR 9
4 2119 S o2 A A5t AT
2AS IAslr] 9ste] SPSS 12.0 TR 1S

o3
w2 ghol T2t Aol T Ao fABFTY

g
&
¥, oft
lo rlo
2,
4
ko o
ro

Jo

Lo

N

Q lo g
'
o,
o,
g
3
N
A
o,
(s
o
oX

Br g
e

tlo
Lo
u)
=2
o
e
ol
2
k)
i
g3
[E]
P
o
e

o ol o A oo

Bitgto] B Ueht). 8o whe sholx
Az} et AT EE ZGS @ o
geie] o gunt gargel ¥4 et
sogge] f3o] 94570 me

[ T o fo ox dz d8 M 30 to

o
e,
g
1%

v
=
%
6
I 4

M

FAZ (2005). FX1 A2 (THA

A" A FYA A HD). gadAl, 69. M2

4B 25824} (2010), Assessed September 19.
2011. Available from:http://www.kosis.kr

olaka], ok45, st (2001). 2R E. A
Z3AL, 52-56, A&

o]gk2], Q1A F (2007). SPSS 12.0 "iFL. ¥
AL, 122-123, A&

otgs, AYd, YHE (2005). vIAH. TEAAL
183, A<

ATE 740t 24 (2005). ~Fx=2nAE. &
AL, 252, A&

22, Fol7F (2011). SPSSWINS ©] &3+ &7

24, 2P, 185, A&

Fin



30 S ze)8k3]A] A 188 A 335(2012)

Chaiy SI (1992). Systematic analysis of Korea
lifestyle. Journal of Consumer Studies 3(1):
46-63.

Cho HY, Lee JH (2010). The Effect of Hotel
Restaurant Employees’s Eating Habits on Their
Dining-out Behavior. Korean J Culinary Res
16(4):124-138.

Cho JK, Kim HD (2001). A Study on advertising
information search activity of consumer’s life-
style. The Korea Journal of Advertising 3(1):
35-61.

Douglas PS, Urban CD (1977). Life Style Analysis
to Profile Women in International Markets.
Journal of marketing 41(3):46-54.

Han IK, Ha AW (2009). A Study on Weight
Control Behavior by Female Consumers Eating
Life Style. Korean J. Food & Nutr. 22(2):
177-184.

Hawkins IBR, Kenneth AC (1986). Consumer
Behavior. Implications for Marketing Strategy
3th ed, plano, Business Publication, Inc., 78-89.

Hong WS, Kwon YS, Kwon YM, Yoo HK (2011).
Content Analysis of Dietary Lifestyle-Related
Research Articles from 1990 to 2009. Journal
of the Korean Home Economic Association
49(2):13-26.

Hur SG (2007). Purchasing Behavior for HMR
Product by Life Style Patterns. Master degree
thesis, Sejong University, 41-42, Seoul.

Jeong GW (2009). A Study on Food Purchase
Behavior and Satisfaction on Home Shopping
according to Wives’s Food Related Lifestyle.
Master degree thesis, Sejong University, 68-72,
Seoul.

Jung HS, Yoon HH (2007). A Study on the
Dining-out Consumption Pattern of Undergrad-
uates by Food-related Lifestyle. Journal of

Foodservice Management Society of Korea

10(2):93-117.

Lee BS, Park YH, Lee JH (2011). A Study on
Obesity, Eating-out Behaviors, and Eating Ha-
bits among the Housewives in Busan and
Gyeongnam Province. Korean J Culinary Res
17(3):151-161.

Lee BY, Woo KS (2006). A Study on Variable of
Measurement in the Wine Related Lifestyles in
Korea. Korean J Culinary Res 12(4):97-115.

Lee JH (2009). The Study on the Relationships be-
tween Dining-out Activities, Eating Habits,
and the Frequency of Fast Food Intake and
Obesity among the University Students in the
Busan Area. Korean J Culinary Res 15(3):
225-235.

Lee SI (2008). A Study on the Attributes of Menu
Selection by Consumption Behavior of Food
Service. Journal of Hotel & Resort 7(2):85-99.

Lee YR (2009). A Study on the Difference in the
Importance of Spatial Presentation and Food
among Potential Customers of a Party by
Patterns of Eating Lifestyle. Korean J Culinary
Res 15(2):282-297.

Lim HC (2010). The Effect of Lifestyle, Service
and Quality of Bakery Products on Purchasing
Intention. Korean J Culinary Res 16(3):14-31.

Kim DH, Beil GY (2005). A Study on the Eating-
out Behavior of City Workers(1). Korean J.
Food & Nutr. 18(3): 241-253.

Kim DH, Beil KY, Kim SJ (2007). A Study on
the Eating-out Behavior of Daegu City Workers
(I). Korean J Culinary Res 13(2):240-253.

Kim HJ, Kim MR (2010). Analysis on the Effect
of Dietary Lifestyle on Consumption Pattern of
Soybean Paste among Housewives. Korean J
Culinary Res 16(3):76-93.

Kim HS (2008). A Study on Purchase Intention of
Bakery According to Eating Habits. Master de-



&2k A9 ol nae] ejolzarlld] He Adge] ta AT 31

gree thesis, Chungwoon University, 1. Hong-
seong.

Kim KY (2006). Analysis on Dining Out Behavior
and Menu Preference by the Lifestyle of Senior
Customer. Master degree thesis, Yonsei Uni-
versity 12, Seoul.

Kim MJ, Jung HS, Yoon HH (2007). A study on
the relationships between food-related lifestyle
of undergraduates and the restaurant selection
attribute. Korean J. Food Culture 22(2):210-217.

O’Sullivan C, Scholdere J, Cowan C (2005).
Measurement equivalence of the food related
lifestyle instrument(FRL) in Ireland and Great
Britain. Food Quality and Preference 16(1):1-12.

Park KY (2008). A Study on Purchasing Behavior
of Buffet Restaurant Customors Based on Life
Style. Korean Journal of Hospitality Adminis-
tration 17(6):81-99.

Schoderer J, Brune K, Bredahl L, Grunert KG
(2004). Cross-cultural validity of the food-re-
lated lifestyles instrument(FRL) within Western
Europe. Appetite 42(2):197-211.

Sohn IN, Kim YS (2008). Research on the Dining-
out Behavior of Cheong-Ju Undergraduates by
Food-related Lifestyle. The Journal of the
Korea Contents Association 8(11): 347-355.

Solomon MR (1994). Consumer Behavior 2nd ed.
Needham Heights. MA, Allyn and Bacon,
23-35.

Stelmach W, Kaczmarczyk-Chalas K, Bielecki W,

Drygas W (2005). How education, income,
control over life and lifestyle contribute to risk
factors for cardiovascular disease among adults
in a post-communist country. Public Health
119:498-508.

Sul HK, Lee SH, Jun JK (2007). An Exploratory
Study on Dietary Behavior in Lifestyle. Journal
of Foodservice Management Society of Korea
10(2):267-284.

Van JW (2008). A Study on Eating-out Behavior
by Cluster Analysis according to The Lifestyle
of Female Consumers in Seoul. Korean J.
Food Culture 23(3):377-387.

Woo KJ, Yang HS, Rho JO (2005). A study on
the eating out behavior and its factors in res-
taurant selection of university students. J East
Asian Soc Dietary Life 15(2):235-245.

Yoon HR (2005). The study of dining-out behavior
and preference on Korean foods by age groups.
Korean J. Food Culture 20(5):608-614.

Yoon SH (2003). A Study on Children’s Behaviors
in Eating-Out. HONAM UNIVERSITY 24(2):
235-246.

2011 12 06 A =
20129 019 279 13} =843

20123 02€ 29 23} =AY
201213 03¢ 29Y 33} =EFA
20123 05¢ 29 A A & A





