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The effect of managerial characteristics of franchisor on the perceived
justice of franchisee

Kim, Gil Sun*
Ahn, Kwan Young*

Abstract

The specific gravity is heavily focused on the service industry in the economic development of domestic and overseas in these days.
This will be predicted to increase persistently in the future society. Therefore the franchise system has been diffused as one of a
management methods for these service industry. The franchise system is an advanced country's circulation system which has been
populated in an advanced country. After the opening of circulation market, rapid growing trend has been showing on foreign country's
popular brands in the local domestic market. So the franchise system has been largely focused on among the domestic manufacturing and
the circulation companies.

This study is to review how the management characteristics(headquarters' supports, communication, menu development, compensation)
will affect the fairness perception of franchisee owner. The results of my study are as follows; It appeared that communication, menu

development and compensation affected all the distribution fairness and the procedure fairness affirmatively.

KeyWords: franchising industry, distribution fairness, procedure fairness, headquarters' supports, communication, menu development,

compensation
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