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A Study on University Students’ Business Planning and Starting up
a Business in Korea

Koh, Inkon*
Abstract

Recently the youth starting up a business has become a buzzword. Business plan is a fundamentals in starting up a business.
Therefore, in this study, I investigated the business planning behavior of university students in Korea. Especially, I investigated whether
university students in Korea dealt with business plan inside and outside or not, and examined university students’ thought whether
corporate performance is related to business plan or not, and if any, how closely they are. Meanwhile, existing studies and books are
arguing that there is a high correlation between business plan and corporate performance, however, there are not many domestic and/or
foreign studies that analyzed it empirically. In order to find an answer to this problem, this study was approached empirically. First, the
components of business plan were selected through an extensive literature review including existing researches and through factor analysis,
I classified them into the five factors of product management, product development, management support system building, organizational
management and macro planning. Also, I classified corporate performance into quantitative and qualitative performance, and investigated
the influences of business plan factors on those performances. As a result, I found belows. First, university students in Korea thought
that the business plan components affected the quantitative and qualitative performances of corporate positively. Second, Korean students
had high interests in starting up a business and wanted to run a service business but had almost no experience of business planning.
Whilst, Foreign students had relatively high interests in starting up a business and experiences of business planning. They wanted starting
up in various industry also. Meanwhile, I did’t find the gender differences in those aspects.

In this study, I empirically investigated the relation between business plan components and corporate performances in the university
students’ view, not that of company. So I believe that this study can shed lights on the direction of effective starting up education for

increasing the success rate of youth starting up a business.

KeyWords: university students’ starting up a business, business plan, corporate performance
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