Journal of the Korean Home Economics Association 2012;50(5):101-113
http://dx.doi.org/10.6115/khea.2012.50.5.101

A1 HEEAC] T2 GHHEFHEH
Safety-Oriented Consumer Behavior Associated with

Safety Information Search

AU Lol AR - A2
Uy 4 2 2 Y
EE LTS TS

A~ AL
o5 0l &AM

Department of Consumer Information Science, Konkuk University - Korea Consumer Agency
Doctoral Sudent - Senior Manager : Kyoung Im Oh

Department of Consumer Information Science, Konkuk University

Professor : Seung Sin Lee

435 i »

I.AE V. A4zt

I. o]&4 uj4 V., 22 g AA

I, A References
Abstract

This study aims to examine consumer product safety search levels, as well as their response to safety-oriented
behavior change, in a bid to use the results in the diverse policy formulation of government and business, and as
basic data for securing consumer safety. The findings of this study are outlined as follows. First, for consumer safety
information search access and reliability, in the case of access, accessibility via TV and other press media was high,
while accessibility via education (seminars, lectures, practice and campaigns) was low. Second, consumer safety-
oriented behaviors were examined before and after purchasing products; there was a significant difference associated
with monthly income prior to buying products. Third, in order to determine the influence of variables related to
consumer safety-oriented behaviors, consumer safety-oriented behaviors as a dependent variable underwent
regression analysis; information search access and reliability, and monthly income were found to significantly
influence consumer behavior.
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Table 1.

AtIRIOR HEEMo] 112 SHHRTHE

Operational definition of variables and measurement tools

Item Related variables

Scale configuration

Measurement tools

Accessibility

Consumer

safety

Print media (newspapers, books, and handouts)

Internet (portals, blogs, and knowledge search)
Broadcast media (TV and radio)

Education (seminars, lectures and campaigns)
Friends and relatives

Likert scales
(Five point)

information
search

Reliability

Government and public agencies (Korea Consumer Agency,
Korean Agency for Technology and Standards, etc.)
Consumer NGOs

Product-related operators and associations

Information from broadcasters, newspapers and other news
agencies (News agencies’ programs such as “consumer
reports” and information)

Before
buying
products

Consumer

When buying products, search several shops to compare side
effects or dangers

Check product manufacturing date, effective period, and
ingredients
When buying electronics, check KC mark

Do not buy the products of enterprises that do not observe
safety laws and regulations

Buy products that are considered to be safe, although they are a
little more expensive

When buying electronics, request a letter of guarantee against
possible safety accidents

Check if broadcast advertisements are reliable.

safety
pursuit
behavior

After buying
products

After buying a product, keep it at the accurate temperature in
the designated place as instructed

Follow instructions well to properly use and manage products
Participate in product safety education programs provided by
consumer groups, agencies, and enterprises

After buying products, report physical hazards, if any, to
consumer consultation center, etc.

If the purchased product is being recalled, contact the company
and receive positive measures.

After watching safety broadcast programs about the purchased
products, share the information with friends and relatives
Report companies - that make dangerous products - to the
government

Gender

Males, Females

Nominal scale

Age

Ratio scale

Socio-demographic ~ Average monthly

characteristics household income

”

of subjects Education

”

Occupation

office / administrative, technical jobs/ professional jobs,
housewives/students

Nominal scale

A& HaAl Ao Hagiel
GoaL wefsly] Qlsf FoArEE &
PO & AF AR ol theh S
L2 S48 cHTable 1),

Ae ERkEA AL Hoof Lol A AR AR7)0] HEEC
A 713 9t 5] T ALl ALAST} AR 3 7]

3t

gl

N=0 57 2AE X oA efd = HEL ok} AlF|n= Cronbach aol| &Jate]
7} A 2 JLAdEks Batko] 1A AL A eSS tHTable
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Table 2.
Reliability of questions V. g2
Questions Cronbach’s a 1. ABlOITElN EA
Safety information search epaklol A 25 A] B0 A sl o
(9questions) 784 - OJ_IEHOK]"] ]'9'] T 51 o1 o, \j 0, 9—1"!, =
Safety pursit behavior - Bt 45, A2 T Table 3. WA 4
(14 questions) ' S B HA 51.2%, oA 48.8%0]1%oH, AYLS ot
39.6MIE YEbE, shelo] 2 14 99 HHt T A5
2. S Aol T4, SrAIETAE] o) ik 4260hIs Ao ehie), SR A
9358 w2 W YA HYr), W) 2] 46.6%, 7% - HAE-A] 27.8%, 4 - SHAY 25.6%=
ey},
PRERET
2 0] 4R BAL 9fak SPSS 19 BAZRIAS o] 2 ABIXIOH sty
Solo) LAk SHAS] AFEAD B4 G flsh D A2A
o M oislon), Ao el e Y S it galel Gl ool dle
HEPAHTE Qb ey Aol & Q‘OH‘LW] 9lste] T-test, (Table 4), A Hv-2 3,612 WeREIL W=5uA(TV, 2]
ANOVA, ¥ A%02 DMR 425 AAaklon, 4l )% Safo] 41E ok éEE Q= 4u|27} Wit 3,882 7}
QFA =t i soll vl Wa=0] JRkE ERIs)y] flste] 4 & =7 H‘E]rb*iﬂﬂ OlEYI(EE B 2 HAY 364,
THEA], TRl A S AR WS(AEE A, 7|9 ) 59, RUAAN AL, A, A
A folE) 3,54 402 LERE P AHAE2 Al
Table 3.
Socio-demographic characteristics of subjects (N = 500)
Frequency Ratio
Category (people) %) M (SD)
Males 256 51.2
Gender Females 244 488
20s 109 21.8
30s 139 27.8
Age 408 146 202 39.6 (10.84)
Over 50s 106 21.2
Under 12years (High school or lower level) 117 234
Education 13~15years (Junior college) 60 12.0 14.9 (1.96)
Over 16years (university) 323 64.6
Office/ Administrative 233 46.6
Occupation Technical jobs /Professional jobs 139 27.8
Housewives/Students 128 25.6
A h Under KRW 4 million 230 46.0
verage monthly KRW 4 million ~ 6 million 170 340 426.0 (230.72)
household income e
Over KRW 6 million 100 20.0
Table 4.
Consumer safety information search level (Accessibility)
Questions Average Standard deviation
Print media (newspapers, books, and handouts) 354 0.652
Internet (portals, blogs, and knowledge search) 3.64 0.653
Accessibility Broadcast media (TV and radio) 3.88 0.708
Education (seminars, lectures and campaigns) 3.59 0.776
Friends and relatives 342 0.740
Total 3.61 0.437
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Table 5.
Consumer safety information search level (Reliability)

AITIORH HEEO T2 QHETBE 7

Questions Average Standard deviation

Government and public agencies (Korea Consumer Agency, 37 0.705

Korean Agency for Technology and Standards, etc.) ’ '

Consumer NGOs 3.65 0.730
Reliability Product-related operators and associations 3.13 0.783

Information from broadcasters, newspapers and other news

agencies (News agencies’ programs, such as “consumer 3.79 0.735

reports” and information)

Total 3.57 0.516

;  lEyler) o A
S Zlow BAEGT B SRR oS B 1A
4

ARUE o Auglo] Wit 3422 714 WA btk

2) A=A

AHER A2 A]o] tjaho] Abm i él}(Table 5) A =
o] 35701 W, Al 5 AE7I AR
37195 Aol 7P w3, AR 37| RE ]
A, 71EREd §) 0l 3. 72, WIXHAHAEHAL 3,65, <=0]
om AR Xﬂ?‘? AR = 313 02 71 Hokeh
SHAES S T A1 AR AEE 7P AlFe vk
Ardare] Al OJXJX = alEdo] B Ao B LR,

Table 6.

3) AbglRlteh A Rl gpel] whE AB|ARRH Y KA
o]

AR8] Q1A o] EPE QP kAl et ﬂol%
C23 Ath(Table 6). e o= EAH =
ofsh) 9 repsto rq, ol olgel Wi 3,637,
WHAJo] 359802 veRytt} Eé% 50 EHo]Alo] 3.647,
304 3.63%, 20t} 3.624, 40t 3.5670.2 H|ApeHA
A HEPALS, }t 70 2 Yehyitt

Aol M= Slapel/ke] o] Bat 3,647, AU/
A 3.60%, 71eA/ e 3,53 0® e, g5
4004l mlte] 3,577, 400~600%HA wlwko] 8,657, 600
whlolgo] 3,627 ©. 2 e,

lo

1_/

Difference in socio-demographic characteristics of subjects, according to consumer safety information search

Consumer safety information search

Category Information search accessibility Information search reliability
Average D2 Average Da)

Males 3.59 3.55
Gender Females 3.63 3.58
t -.707 498
20s 3.62 3.66
30s 3.63 3.56
Age 40s 3.56 3.52
Over 50s 3.64 3.54
F 1.037 1.551
Under 12years (High school or lower level) 3.63 354
. 13~15years (Junior college) 3.59 3.60
Education Over};éyears (universig/) 3.60 3.57
F 228 306
Office/ Administrative 3.64 357
Occupation Technical jobs / Professional jobs 3.53 3.52
Housewives/Students 3.60 3.58
F 2.610 543
Under KRW 4 million 3.57 3.50
Average monthly KRW 4 million ~ 6 million 3.65 3.62
household income Over KRW 6 million 3.62 3.61
F 1.630 2.945
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Table 7.

Difference in information search reliability according to accessibility to consumer safety information search

Information search (reliability)

Questions Average D2

High (4.05~5.00) 2.40 A

Information search accessibility Medium (3.17~4.04) 1.95 B
Low (1.0~3.16) 1.64 C

F

27.317%

Note. High: p+ 0 <X, Medium: p+ 0 < X > p—0, Low: u—-0 >

o < 001

AEARE A= ol M= FAIH LR FolskA] ke
ol A= of4do] 3.584, W0l 3.55% &= AR

£ AlElshs o2 eyttt AL 20017t 3.66%, 30t
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X]O—LQ_ Z{O—]Zt‘_/ﬁ]»lxu 3 58140] §]/\]-9—_]/_TL}-111X] 3 5’724
712/ 2] 3521 R LERHAL, EA52 400 vl
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3.617 .= LERT,
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o
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Table 8.
Degree of safety pursuit behavior (before buying products)
Questions Average iza;;;igzi
When buying products, search several shops to compare side effects or dangers 3.56 764
Check product manufacturing date, effective period, and ingredients 3.98 753
When buying electronics, check KC mark 349 918
Before buying Do notbuy the products of enterprises that do not observe safety laws and regulations 3.64 843
products Buy products that are considered to be safe, although they are a little more expensive 373 783
When buying electronics, request a letter of guarantee against possible safety accidents 3.58 847
Check if broadcast advertisements are reliable. 3.62 704
Total 3.66 568
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Table 9.
Degree of safety pursuit behavior (after buying products)
Questions Average gzaésg(l;i
After buying a product, keep it at the accurate temperature in the designated place as
instructed 339 739
Follow instructions well to properly use and manage products 374 766
Participate m product safety education programs provided by consumer groups, agencies, 297 934
and enterprises
After buying ;Atit'er buying products, report physical hazards, if any, to consumer consultation center, 363 819
products —— : e
If the purchased product is being recalled, contact the company and receive positive 380 806
measuires.
After watching safety broadcast programs about the purchased products, share the
information with friends and relatives 374 712
Report companies that make dangerous products to the government 341 838
Total 3.55 546
U % 450] 22 Yo 1A g Hekich ABTY  ABT F PHETYEANE BALOR oA
A QT ol e B HIT ol AoR kgl velston, Aol ool B 5,524, W40l
EpL. 3.0 02 QTR EE ol A0R e %2
Table 10.
Socio-demographic characteristics of subjects to consumer safety pursuit behavior
Safety pursuit behavior
Category Before buying products After buying products
Average D Average D
Males 3.62 3.52
Gender Females 3.68 3.55
t -.1.161 -1.084
20s 3.62 3.52
30s 3.63 3.55
Age 40s 3.66 3.55
Over 50s 3.70 3.58
F 1.037 2.286
(High g:ﬂggf (f %,(fj;; level) 363 354
Education 13~15years (Junior college) 3.56 3.52
Over 16years (university) 3.68 3.56
F 1.130 118
Office/ Administrative 3.65 3.53
) Technical jobs/ Professional jobs 3.64 354
Occupation -
Housewives/Students 3.68 3.56
F 11 106
Under KRW 4 million 3.57 A 349
Average monthly KRW 4 million ~ 6 million 3.72 B 3.61
household income Over KRW 6 million 373 B 3.60
F 4719 2.681
*p< .01
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Table 11.
Difference in safety pursuit behavior according to consumer safety Information search
Safety pursuit behavior
Questions Before buying products After buying products
Average DY Average DY
Inf . " High (4.05~5.00) 414 A 4.06 A
ormation Search "y j;um (3.17~4.04) 370 B 359 B
accessibility
Low (1.00~3.16) 333 C 327 C
F 30.961+** 29.446**
It . @ High (4.08~5.00) 413 A 401 A
ormation search g 403 05-4.07) 370 B 357 B
reliability
Low (1.00~3.04) 333 C 326 C
F 30.961*** 39.472%*
Note. High: p+ 0 <X, Medium: p+0 < X > -0, Low: u-0 >
p <001
20017} 3.5274, 30tH, 40th7F 2+ 3.554, 50H 0]/ 35872 O] w2 AO= YEAL AlE A 5 ERE S
= ARSI HEA A o ARl A 4] A4.06%)0] 59
A2 FAk/Ae) A 3,537, 7R/ A4 3.547, A AH3.597), ake] AH3.278) et A LERTE
QF/EAY 35670 Lhebdal, UAE-L 40090cH vt A o A QPARTAES R B Al S A
°] 3.49%, 400~600%HY wlRto] 3,617, 600RFolgo] Z -9 Aotog Amrm FHEPA AlF] 2 Abol Hok
3.607] 022 LERRiTE (4.135))0] F°] Aeh3.70%), 3+ AeH3.337) =k kS
Aol ¥ erton] AE ) 5 QST HES
4) 2B|AREN A HE A of whE QFH 350 2fo] HEEA A1E] pE AT A el A TH4.015)0] F©
aeH|RRbd A HEAof| wh bS8 l o3t 2ol ATHE.577), 8o HehE.26%) e A veRden, 1
SAACE p (0010014 frofeh A o= LERtHTable 11). Aol p € 0010014 I3t A o2 LpEptTY,
WA AR A1 Zaz Ak 2.5 Zcho] A E Sl A
QPHFT WES Aulum AREH HA ARl HTHA, 14 5) 2H) AP AE O] HfF T WSE]
ol 2] [eHE.10%), she) HEH3.33%) Rek oA ) el
Table 12.
Relative influence of variables related to consumer safety pursuit behavior
Safety pursuit behavior
Dependent variable Before buying products After buying products
Independent variable Unstandardized Standardized Unstandardized Standardized
coefficient B coefficient () coefficient B coefficient ((3)
Gender (males) 0.028 0.024 0.014 0.013
Age 0.003 0.002 0.003 0.050
Monthly income 0.029 0.074* 0.018 0.049
Education 0.004 0.014 0.001 0.003
Occupation (housewives) -0.039 -0.034 -0.052 -0.047
Safety Accessibility 0.307 0.246** 0.322 0.274%+*
information
search Reliability 0.388 0.3527*** 0.344 0.322%*
Revised R* 0.259 0.248
Constant 0.972 1.026
F ratio 24.349** 23.066™**

Note. reference: Gender (females), occupation (company workers)
*p <.05, " < .001
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