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The Benefits Sought for the Bedding and Consumers’ Characteristics:
Focus on the Lifestyle and Demographic Characteristics

Hyun-Jeong Jin
Dept. of Science and Technology Education Seoul National University of Education; Seoul, Korea

Abstract : This study investigates the benefits consumers seek in buying and using bedding, sub-dimensions of lifestyle,
and the relationship between those of the benefits and the dimensions of lifestyle. This study conducted a survey to verify
benefits consumers seek in buying bedding. A questionnaire was developed to collect data to measure lifestyle, benefits
sought for the bedding, and demographic variables. Research was conducted on married women aged between 20 and 59.
Total 294 responses were analyzed using factor analysis, correlation analysis, #test, and one-way ANOVA with SPSS 18.0.
A factor analysis identified three dimensions of benefits sought for the bedding: utilitarian benefits, social benefit, and aes-
thetic benefit. Lifestyle consists of five dimensions: health seeking, social symbol seeking, leisure/country-living seeking,
aesthetics seeking, and economy seeking. All dimensions underlying benefits consumers seek in buying bedding and all
dimensions of lifestyle were correlated. As consumers get older, they tend to seek more utilitarian and social/psy-

chological benefits of bedding.
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Table 1. The result of factor analysis for benefits sought for the bedding
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Factor Item Factor loading Eigen-value % loading Cronbach o
I think the feel and texture of the bedding are important. 787
I think the function of the bedding (e.g. insulation, aeration) is 780
important. '
ilitari I think the materials of the bedding are important. 55
Utilitarian . . ‘ ‘g : p . 480 37.10% 84
benefits When buying the bedding, comfort is more important to me than design 715
or colors. '
I tend to buy the bedding that is easy to wash. 637
I carefully examine the quality of the stitching when I buy the bedding. .587
If I like certain bedclothes, I will buy them even if they are expensive. .842
I try to buy the bedding that reflects my personality and taste. .681
Social benefits Y Y .g P v 1.75 13.44% 75
I tend to buy the bedding from well-known brands. 677
I am quite interested in the latest trends in the bedding. 651
I try to choose the bedding that goes well with the overall atmosphere 756
Aestheti of the room. ’
esthetic . . 1.08 830% 63
benefits I try to choose the bedding that goes well with other bedclothes. 628
I tend to buy the bedding for their color and pattern. .561
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Table 2. The result of factor analysis for lifestyle
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Factor Item

Factor loading Eigen-value % loading Cronbach o

I exercise regularly to keep in good shape. 752
I work on staying slim and fit. 745
I pay attention to the nutritional value of what I eat because I care 720
about my health. ’
Health I have hobbies that I activel in. 697
el'jt ave hobbies that I actively engage in 583 30.67% 85
seeking I try to consume organic food products, if possible, because I know 568
they are healthy. ’
I am keen on finding good dining places and trying delicious dishes. .546
I frequently attend social gatherings such as school reunions and get- 447
togethers with friends. ’
I tend to buy brand-name products even if they are expensive. 791
I often buy new products out of curiosity. 750
Symbol v e P v 245 12.88% 81
seeking I tend to buy the newest products before other people do. 738
I tend to pay great attention to what others think about me. 719
Leisure/ I want to live in a quiet place even if it is far from the center of a city 342
Country-living  and its convenience. ' 1.59 8.39% .61
seeking I would love to live in a house in the country. 739
I enjoy browsing many clothing stores when I shop. .809
Aesth.etlc I pay much attention to decorating my home. 703 120 6.36% 68
seeking I frequently change the arrangement of furniture or other decorative 470
items at home. ’
A product’s quality is more important to me than its design or 756
package. ’
Economy . 1.06 5.59% )
seeking I usually make plans before shopping. .694
People tell me 1 am frugal. 532
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Table 3. The result of descriptive statistics for benefits sought for the bedding
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Factor Mean SD
I think the feel and texture of the bedding are important. 5.89 .84
I think the function of the bedding (e.g. insulation, aeration) is important. 5.69 .96
I think the materials of the bedding are important. 5.76 .95
Utilitarian benefits ~When buying the bedding, comfort is more important to me than design or colors. 522 1.01
I tend to buy the bedding that is easy to wash. 5.99 .83
I carefully examine the quality of the stitching when I buy the bedding. 5.88 93
Total 5.74 .69
If I like certain bedclothes, I will buy them even if they are expensive. 4.04 1.37
I try to buy the bedding that reflects my personality and taste. 473 1.17
Social benefits I tend to buy the bedding from well-known brands. 421 1.38
I am quite interested in the latest trends in the bedding. 4.57 1.33
Total 4.39 1.00
I try to choose the bedding that goes well with the overall atmosphere of the room. 5.59 1.07
I try to choose the bedding that goes well with other bedclothes. 522 1.14
Aesthetic benefits
I tend to buy the bedding for their color and pattern. 5.17 95
Total 5.33 .80
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Table 4. The result of descriptive statistics for lifestyle
Factor Item Mean SD
I exercise regularly to keep in good shape. 4.14 1.46
I work on staying slim and fit. 436 1.29
I pay attention to the nutritional value of what I eat because I care about my health. 452 1.17
I have hobbies that I actively engage in. 4.05 1.30
Health seeking
I try to consume organic food products, if possible, because I know they are healthy. 4.39 1.25
I am keen on finding good dining places and trying delicious dishes. 4.52 1.31
I frequently attend social gatherings such as school reunions and get-togethers with friends. 4.07 1.38
Total 4.29 .96
I tend to buy brand-name products even if they are expensive. 3.59 1.48
I often buy new products out of curiosity. 3.77 1.33
Symbol seeking I tend to buy the newest products before other people do. 3.35 1.34
I tend to pay great attention to what others think about me. 421 1.34
Total 5.46 5
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Table 4. The result of descriptive statistics for lifestyle(continued)

) I want to live in a quiet place even if it is far from the center of a city and its convenience. 4.56 1.32
Lefls'ure/Cour.ltry- I would love to live in a house in the country 5.10 1.62
living seeking

Total 4.83 1.25
I enjoy browsing many clothing stores when I shop. 4.86 1.34
. . I pay much attention to decorating my home. 4.53 1.23

Aesthetic seeking ) o
I frequently change the arrangement of furniture or other decorative items at home. 3.89 1.43
Total 443 1.04
A product’s quality is more important to me than its design or package. 5.35 1.13
. I usually make plans before shopping. 5.16 1.09

Economy seeking

People tell me I am frugal. 4.83 1.25
Total 5.11 .87

Table 5. The result of correlation analysis for lifestyle and benefits

sought for the bedding

Table 6. The differences of benefits sought for the bedding among age

groups
Health  Symbol Leisure/Country- Aesthetic Economy Women in Women in Women in Women in
Seeking Seeking living Seeking Seeking Seeking Twenties Thirties Forties Fifties F
ilitari =75 =71 =75 =73
Utilitarian 3706 gsgee 1o 3000k sgs P @) @D @)
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Table 7. The differences of benefits sought for the bedding between

Fo] AlE)F ey wol AfE ™, ek Fu|7]e}t el E oo housewives and working women

FAlo] e pHRlE ZGe] mF el EAS 78T 7540 Housewives ~ Working Women

ECRe A HAlETh B3, AN ek avake AT (n=167) (=127)

9] 71%’ —JJH, Fa)9] HolHL wHE sPsAo] Bk AL Utilitarian Benefits 5.75 5.73 163

B o7 A= HojEr) Social Benefits 433 447 -1.18
Aesthetic Benefits 5.25 5.43 -1.87
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Table 8. The differences of benefits sought for the bedding according to the monthly income

Zom, 484 sEst AlE sEM AR Rl A
o7k vttt 284 s 507k 7P w2 Fei, 40
Frehs Ao JEgTh ARA &
Frste, 2007k 7P B Freke

2 million won 2-3 million 3-4 million 4-5 million 5-6 million 6 million
under won won won won won over F
(n=33) (n=60) (n=75) (n=65) (n=23) (n=38)
5.57 5.76 5.77 5.58 5.85 6.0
Utilitarian Benefits B AB AB B AB A 2.382
3.87 4.26 438 447 4.75 4.68
1 ok
Social Benefits C BC AB AB A AB 3412
5.0 5.19 5.38 5.42 5.54 5.51
1 *
Aesthetic Benefits B AB A A A A 2.514

9 < .05, **p< 01
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Table 9. The differences of benefits sought for the bedding according to
the type of residence

Apartment  House = Townhouse
Residents  Residents  Residents F
(n=198) (n=36) (n=52)

Utilitarian Benefits 5.77 5.70 5.65 579
Social Benefits 4.49 433 4.12 2.978
Aesthetic Benefits 5.39 5.08 5.24 2.649
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