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The Service Quality of Home Trading System: Its Impact
on Customer Satisfaction and Loyalty
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Abstract

The purpose of this study is to investigate the home trading system (HTS) of the security
companies in order to examine the critical factors of HTS service quality and the effect of these

factors on HTS customer satisfaction and loyalty. The results show : (1) the quality factors of HTS
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are assurance, reliability, tangible, responsiveness, and empathy, (2) and these quality factors
o H MK B DA™K =EF
« £ 2012, 05. 23, AAMY 1 2012. 06. 07, AIM &AL : 2012, 07. 18.
% 7:17]1:]]&—7 ﬂ §}—J,]- g
#% University of Nebraska - Lincoln, 7 %% ¥tAl#4
s 771018kl ek A sty wAal g, ddidta st g da g



176

Journal of The Korea Society of Computer and Information July 2012

affect customer

(6

significantly
security  company.

satisfaction on HTS and customer satisfaction and loyalty to the

Also, customer satisfaction on HTS plays an important role in improving

customer satisfaction and loyalty to the security company.
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Table 1. Demographic Characteristics of the Sample
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Table 2. HTS User Characteristics of the Sample
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Table 3. Results of Factor Analysis on HTS Service Quality
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Table 6. Results of Regression between HIS — Senice
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