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The Effect of Social Network Usage on the Formation of Social Capital :
Based on Twitter, Facebook, KakaoStory
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ABSTRACT

Social Network has common functions such as acting as primary platforms smoothing the sharing and distribution by
combination with various contents. Hence, questionnaire has been conducted to users of all of Twitter, Facebook and KakaoStory,
and the factors affected by each service are presented by statistical analyses of the survey and the results are resolved by dividing
them into complete and instrumental social capital. This study will be able to provide a standard for users to select Social Network
according to their purposes and contribute to development of new Social Network or improvement of existing ones.
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Social Network, Twitter, Facebook, KakaoStory, Social Capital
SAVES A, EQE, do|2E, JFte 2K, A3 AR

.M E 25 omR1l
SAVES Akl s ESJE 9} s|o] ko] i F A

AAVEYAE QB FolA & TAARE A Q1 Aol o] Au|29] G} ofA] 109 oAk
U3 Qi AHEAE e BARHE ANSa, o8 AvhEE A 8 sl AAHozE Hps
YHE A9 WA wpgoz o gl YR % Tel WA SR ol E £93} I BAHoE &
Z Ffr T g 252 & 5 A=E Adsts Anl HAA HAT vkl Ae ESE S #o] ko]
« s etn A e oStk (samtull@sunchon.ac.kr) o MM XL MO etm 2 FE 2hetlojc@sunchon.ac.kr)
Rt 2012, 07. 27 AA X)L A 2012, 11. 16 A EH LAt 2012, 12, 10

1471



w=EA ATA A6

27)ol AR} 427} %) 20126 7Rk v of
oA FESL A= *}01 Sl A Tt 2B e gk
AAUES A7 M 2E fAEEaL B3 3 E gk
AREAR7E 23R S ol A B0 o] Al 71A] 24|

ES A7t NZ AL s =k /\]»Q.x]_légl =4
AU EY A 88 B35 A3 AES oA dAs

S o] A 1A £RENAE B 4 gsn At
AGAEE Fon AEEAH AT 57 o)
et g,

™

. 2hE i

2.1. 2AvEH3

EQE, do| A%, At ~ER, o] Al 7HA] 244
Efas fEuetel A L GAE B de] E3fsit w
A olell A AFARTF a=A BA dvh a2y

7 Agd ST A AEUEAR EREE

Aol A= PIUETL L2kl ARUES BasH AT
A A AR b S elth2l B4 o] A
/\ O O

Azako] ESIE|9) so|sR g %

S WA Ho] U3l AFWEY A 7T 57F
1

E 1. &MU ESZY 7
Table 1. Function of social network

7l % u &
aol] LAV ES IS B3 Al HT ey
e 718 2 7" =8 gdstu zAAvke A
Identlty o]"‘__x \10 c:‘a _u_x_ol‘—l— } ] Ho
= ®dske 7ls
Qol2 2AYESAE B8 gu A Aruy &
Content | ¢} 2 594 59 ZH=E FH3AY 1)
Sharing | ¥3}= 7%
QI3 LAYV ESAE T3 A9 Jds dd
Communi | oAl AEsAY AFEFH dsts W7
—cation 9 7%
qel4 LAY ESAE T SxERIgoer #A
Rt 2 iy 011‘5 AL2E oda}~uq‘_/\ *7‘_} =
Connection | 5 _ 770 7T FRrEs deshds Wie
A= 7%
Q95 LAYENAE B3 Hiol v F §%
Expert | 71tk AE&A AXS &Afdtal e A
Search 55 AAse s

1472

E9E ] 14 Holy AL veid 424 43
oluh, 1407 oluh= Ao sk AL HHeke 1A
B3} wdlel gow ardAd Suw ove A9
Qol% 4T 5 Qo] A8H9l o] st £
el we AN BEYEAA ABekn Fhdst
A AEE ALEAEA A SMS MAAE B

cHlEre] FojdeleE el 1604HE SMSE
B oln) kA ml=o] EAAIAIE R o] §
SEw 1607 QHEe] QulaE wEolof T 121
BZaRY 3L 28 AR oboltzt Bagth ool
g Ao 20742 Aztete] 140418 A8 5 e A
w25 ek b8l A olfrt A2 W ESEE gy
3 9HE 7ty ARE Ausit), ofo]g] A Ho|} &

pafv), ol YE WFS A9Is) elulol A £HES A
o Ao 4 5 9l

o3& FiQlo] g 2, 7|¢olt Bl
AR Stol), T A5 1, ol Z el o

A 5o 11 7% AA YrojRlth 53] Ho|ak
o 2007L1 590l ‘F8 ZeE olgt= APIE sl A%
NN LxES o] NAHA T} Ho]~E
S MEE F AEE RS
HgTh Au|2=Abel AL 2F
& Azs Zloltt. o]y g
T dsge] HArH6l.
M7t 2B 43597k o] Wi 9l E ALE
A5 Goll i 2012 3Ll A ~E AlZske] 2 )
4 ol A8z} 24 WS Aotk Pt AER &
S E AR Z2Y AR AR E v
717195 AHEAFE ] siEo) A Abs| ALgA} F theE
AR Feta Ao AAE AEke AFUEY
| AF5EH & A4S ZAUT]. TPl Ed
£ 22 Iy AMu|xot) thE 2V EY A} g
e ~ER = AoldE nUEIAy 9 ZlofA

ojn] & = AR FALE AAHE EHS 7ML

G

2.2. A3 AHE
AAVEND BES B AAAE 340l B8 A
FEE YRR A 2HUENTE BREE B2,

A3, WA, WUEY] 53} ek Apeloln i
Aol A= FHTo AEYE



=

AAUESD Bgo] AR FHo) M= G -

E9E, Hol2ak, JlesEYE FHow

dlo| 28, e ~Ee el #Hste] AL AR &40
A= GFE A skl AAstaAt d.
olubd o & eglolo| X T HAHL T1EoF oA
I okt frdjel] 7Wkekal 9l Aol Apaelct ey
A 2AVES A A= g H o A7 =
T8 AR AMEe] T} Edrirels d¥ Fite]
froize] o] 7hs ek

1-r1

M| zo)7]el &

X 2. SEHIEES AFESAHRE
Tabel 2. Demographic statistical data of response

sample
T & F & BE HE-2(%)
. g 212 639
oA 120 36.1
104 32 9.6
20t 61 184
a3 304 93 280
40ty Z3 25.3
50th o] 4+ 62 187
nEo|s} A 28.3
sey gt/ H 92 217
=] 3 25.3
3t ol 62 187
100%H< o] 3} 11 3.3
grs 2005+ o] 3} 8 235
300+ o 3k 108 325
3005Fd o] % 135 40.7
A& 118 355
FA =) 25.6
AFA FAEA 45 136
sojE 30 9.0
3} <] 54 163

>~

P

ESH, Fo|ak A2 AMEAES] 0] 43
e 2A4e7] 8 20129 59 1U5H 319744 &
23 7= BAETE FAE A 7 AEVEY A
AEA A HEZALE AN YL AR ZA7| 7] tha

RS

. 24U EIS o|SUEf =

A8 ol Al M ARNENAE BT Agea
R AHgAEe] B3 gyl WRolk

31 SHEES ATEARE
3F 29} o] AE-FAbo] &= 3321 0] Fojstglon &
Tk 7kl 63.9%7F FA, 36.1%7F o Ad o]l A
2 10th7F 96%, 20th7F 18.4%, 30th7h 28%, 40t~}
25.3%, 50t ©]Fo] 187%= 30-40th7) 71 =& Ho)
Ark HE& mEolart 283%, wlEtAE/FE A}
27.7%, WeFEQ A7} 25.3%, tiehg] o] ato] 187%=A
Hwg 2T ZFq39eS & F Uk € 258 19
ok 9 o)3l7} 3.3%, 2wnt 9 o]slr} 235%, 3Wvk
o|&}7} 325%, 3wt 9 o]do] 40.7% = ALASA) W
o] Fatt. AFAE MEol 355%, FAA7F
25.6%, TAaZ=A7F 13.6%, o1&l 9%, 3127} 16.3%
2 U= AL 7 Ba slejdE o AE FF
oJet Aoz Jepdth
E 3 8%

[E22 SHUEST 0| SHEY

Table 3. SNS usage behavior of response sample
08 s9g | Aol | I
1AIZE o] 3} 93 74 69
1% 2A17F o]&t 66 79 52
AHEAIZE | 3417 ]38t 70 63 80
3AIZE o) 103 116 131
15 o]3f 219 101 112
13] 0% ©] 3} 4 130 67
AH&AZE mz} o3} 43 72 63
AT o) 16 29 8
1009 e]s} (6} 29 246
e 5007 ol&t 65 105 74
1,000 o8&} 72 36 12
1,000 o]/ 120 112 0

1473



9 He

Table 4. Analysis of survey question’s factor
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