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CIM Interface Technique for a Collage Promotion in the Age of Smart
- Focusing on Smart Web -
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ABSTRACT

The description of this paper was made putting the emphasis on CIM Interface configuration with a college policy program as
the center whether it is suitable or not for a college promotion. CIM Interface technique for a college promotion is an expression
method by visual requirements. Alternatives to a college promotion turned up which are depending on Contents, Image, Marketing
strategies by visual elements. The application of consumer contents to give users information did the role of a channel inducing the
users to join. Besides, an information designing enabled the information structure to be a visual expression by being grafted on
content consistency. First above all, the implementation policy of such systematical formation could be found through University
Identity Program-IMC useful as a branding strategy of a college promotion. Like this, a methodology which is able to increase the
efficiency of college promotion through a process and a connection was established.
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