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The Comparison and Analysis of Mobile Advertising Platform
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ABSTRACT

Recently, such as smart phones and tablet users of mobile devices increases rapidly as the related applications(app) and this is
increasing the mobile ads. The mobile users may be accessed the variety of the mobile ad by free app and the advertisers and the
app developers easily publish the mobile ads by the mobile ad platform. In this paper describe the technical features of domestic
mobile ad platforms and the functionality of mobile ads, and for them to compare and analyze.
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Fig. 2 The components of Olleh-Ad
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Fig. 3 The components of U+ AD
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3-5. Kan Communications[9]
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3-6. KTHY I'm in[10]
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3-14. Ad Booster[18]
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