A Study on the Use Intention of Broadcasting Digital Switchover
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ABSTRACT

This Paper focused on use intention at affect variable of broadcasting digital switchover. The author assumed that the perceived
usability and perceived availability, social influence of technology acceptance model(TAM) are likely to affect the technological
acceptance of broadcasting digital switchover. The results of this paper significant affect on the use intention of Social Influence,
Personal Characteristics, Digital switchover perceive.
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