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A Study on the Effects of Inter-firm Coalition Lovyalty Programs
: Focusing on Customer Acquisition vs. Retention Effects

Jin Won Lee*

- Tae Ho Song® - Ji Yoon Kim**

m Abstract =

Coalition Loyalty Program, Acquisition, Retention

Coalition loyalty programs, loyalty cash-back programs that enable their members to accrue and redeem points
at a wide-range of affiliated outlets, are emerging. In a coalition loyalty program, unlike in a single-brand loyalty
program, points accrued from one outlet can be redeemed in other outlets which even may be of other brands than
the very one where the points were from. However, in spite of such systematic characteristic of coalition loyalty pro-
grams, there is only little research on the effect of the program. The present study is aimed at examining the difference
between the effects of a coalition and a single-brand loyalty program in terms of acquisition and retention of customers
and tries to provide strategic implications for a firm to run a loyalty program. We classify purchase conditions into
two types-acquisition vs. retention. Then we compare the effects of a coalition and a single-brand loyalty program
on the purchase intention, under both the acquisition and the retention conditions. The result shows that the effect
of the coalition loyalty program is stronger than that of the single-brand loyalty program under the acquisition condition.
On the other hands, the single-brand loyalty program is more effective than the coalition loyalty program under the
retention condition, at least for the minor brand.

Keyword : Loyalty Program, Single-Brand Loyalty Program, Multi-Brand Loyalty Program,
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of gk 7HAE wA A4stA e EJAE A Y A7} BAEE Al ete 7]|E] A9 TAE
S Tl FAE v el AE o7 A o] AHgo] A" ThsAde] we Aed Aot F
fztolut ARl & frdeted, AWAR & A niz B3 29 ZRago] JAY FE &
oJF 1 gAtekel WA ASNNES A sk gk 4e AR F e AFF v} ok 2
Ao eH32]. Aok Aol A, 5, AT ool ARGt
A7IM F7Ho R e AL, FF 2AEH X Jaks e BdsR 438 sbeael sk Al
A= 54 BAES ol§FeEA ¥JAE & oudt 4 njds AU
S AYsidate 1 ¥EE §Fg Bzl wg Zue] HAE A Thsdo] v g8eld
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4. AgEA [(Experimental Mol aol 2zme To] HUel ASS wAd
Analysis I) Lo ost ABHN. RE Ao T
Ao wlo|u ATy HA=d Pl Al

B ogolAe wdE Zzade) fudd wa e dold AR Basd sk weui
Eovs Tl et 1A g5 gt debde A B0l Fuj2 nEels AR o 9 oo 7
Zoth FAMoRE uAo] Y HA=E T o vals Age Aud Das AAAeeT ol
St Ago 2 ERIEE AYshe FHolA, ZEH A% oo et AAZAL] HES 5 Aoldh
EZIW] AFORE G Fujo o] Wl A%} 2000 AA melxfo]= A|apA Aol A A HHG

gl Bas 2dE TR Feun 59 2 &2 BEHHAE 60.0%, FElFE 233% ek
AE] TR Ao B} BeA YepEA Mol A= 49%, AlebE et 27% welH[12], 20104
Azg) o2 o3 AALe Ads= sArAel A & AlelA dAEE SR 687%, F
Ags WAoR 29E Tz §3(9Y B A= 16.1%, Aok wlol71e] 77%, vl
c oy 28 29E Zzad)e waea) 7k g0l 1.2%, At 0.9%= JeRHT], AA AE &
(between—subject factor) 0.2 3t A&S W3Ps} S 2Rk QA Sl ALy shefut)
Ack. AGolA = FAdE MR 29E X EEZ do]4 Haltel 2Zog A= L v
2ele] w84 Gabo] A 1A HNE T < sl 8 4= Q) b o] S AH o s
o] WA AZsE AL AH|AES0] Wl Bads NARRFEY AAETL 7Y AxS ey aE )
29y Zeags) 5¢ 29y zZzage g old Bd=e 2tes ANsh AE nidee
Az dad wedths 48 nr gmg gge B8 AdUAse] degug dey 4 nd
A SR o solaly] <A o]tk =2 92lste] sElulAES = ¥le JlH =
A2 ThsAdo] felE o] AlQ]E ). ofge] Tt

4.1 AEH(Method) SEgE e nAls wEe e <
& ol BA=Z AAE FuiAES} E5E

21847 experimental design) : ‘T BT &2 S#H7F o] AU HEFHo2E AT =
e TR W vs ‘B 2UE TR 25 o] = HAEE F g S 40 Bl
HHoz o]F7 FAFA 7+ A A (between- of £31x] gk FAlo ZAMNNE T AR =T 7}
subject design)® 28-S 713515} Z 2e(03%) TEATYE vlol] BA=g XA

Ak HE FEA e 9J3H9)7] o]F FERE <l

A2 procedure) ¥ 74 subject) : A& A 011y A= A oleje] WrZ FMAS Y
A wogstael A vhAE waRg £ F9 SR sha gAE @ Ahelu, AAAAE AAAe
A 37o] Aol A4t 24 89 F2L UlE Zalao]= HAE ZAHE Zdzo]z B
st Adelest AR FA R MEHT, 2 EFE AL JTHTIS £ ATME 1
AGeleE gl FAAAES Aueled S35 AAAEY 14 SolA vo]4 BAsel sheju
L onAsse o U0 HEEE suss ol tHlE: vl naseAe) 4t A
THZ AFo] o]Foxth 23 oAuke AR Bt} =, Alte] e A

. . o]+ Uy @R wk sl Zalxlo]= Antd B
2B (stimuli) : AFERE (1) @ BAS 7 8) ol& 1990 wrA| gk 3 2Folz A7}
2

g Zaa3 () B 29E Zaagoelds
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o ATl A= 10,000€ T Al 5009(5%)<
g ubA Eol A= 10,0009 7+l A 250 (2.5%)

FOER A =tk

o FEATOIA ARG LAEE F4AT o] 9
MgelE 9A AHEE 4 ga, 2ol oA
TR P Ao A
N Al AR 7FEEk)

o SeliAENA AR FAEE AL o
9ol wjgel e A AT S Sl ‘M
oA shAEA A FeE Bgelw @8/t
= 24 g2 A 7Psai,

o

ZH(measurement) : 2+ NYg]L9 ZFo A=
2dE 2ol NYPHA &2 el

¥ 2oy xeage] s W AT %

A et ‘mteutA Eel gk 94

T EE 58 Hrg FASATHIZ Aol
%), aEla 7 Ay Lo duloAE ZHE X
z2ado] Agss Aol r&A s} sejuiA
E'o oz 3 dxte] A EH’]J—“E" 58 Hrw
SAAHERY 2208 A Al el
%), 7 Aol Ao e 2 ARt
stelubA el Hls) FaAsE Folsa s A
S o A AE 16, Al e o
UHAIES Fulstazt s A=rF ulg- et A
= 53l #7|8k=S Hof Sltk. aejste] =YY
Z2agel AFH7) 1o A ulelEe] W
F, 5, W1 71 Ao o 2UE '
a3 Al A Aol AfolE 2EE xE
a7 g5 Yehlie AR ARE-sTh

A& ;q, o] ‘)\LEH )’

4.2 2AM(Analysis)

WA 2245 AdolA, & e} ‘mheubA
Elof gigt 7] Aozl dis S 4
Algt A3} 71 Hqte] F HAEE Fulsta 4lofs)
= A& Aol 7b §lgel et 3.0000 Bls
o =& Aoz YeElttHMean = 416, t-7 4
SAF = 9724, FrolgE = 000). ol RHE =
2ol MYHA &> =7 stellAe] 7|24
Tt FEA Tl HlE) S HIAIES] 75
H =0E AL BolFE Aolth wlebd FaAlw

AEE oA Bz
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Ein

A dd Bl 2gE Z2addME B % Fo5E B6FFoA 2 Zol7t o3 Aos
29 ZRIOAME BA= 3 A af e Ve HF-AA 5 AE = 7302, frelgE 011, &7
T 7R e el vlE) g Al How o 7] = 173), AR} el el Fape] el A
TR omgth e ol waAle %9 FdA s wEAY How By E FO
E HYEG%)0] FutAES] A4-25%) 8 = 2 o]Fdaol FAHAY. FEATe] ZJE Z
A AAHDN7] wiEell Fad daet & 4 glont HE(G%)> FeuAES] F9-25%) 5t %7 7
29y zZRadgo] Alegste FE(d 1 ZAE)0] woll, dulrmjelert w&Ad £or £ A
(B =) 8] e FFE vtk & A9 7b &% 2dE Zradle] Aol 6% 24 v
AEHA AAE ASJANA Frh= Wl 27t Uthe AL, 2EE 2 AFoR s
2l mjolee] Wt A= vl BHale 29y Zw
#Hol AEh F =29y Zzade Aol B
Single-brand LP Coalition LP o A vergS Holae At sk &,
01 F ' ' ] 25 Aol T =¥ zzade uA
03 | 5 goe vd Bis 2dE Z2 a3 v
0.5 | =4 et
07 |
09 F 5. A¥RA [ (Experimental
11 .
| Analysis 1)
e B Qo Ae 2dE] Z2ade] f3¢ nE 1
Relative PI 1 o = Col olx E—
Change A A B3 BAEe] ol ueh EEA A
= AR Atk FAHSRE uAo] o
ol o =B RBE ) 2y macs e £/ 4750 )
= Aol E, 29E zzago] Fujelzd] v
tobrt, At S 53 Aok Levined] & 2= ojgte] B3 dE mzade] Ao Tl
A e frolgE HlE AT F5), v vae 29E 299 A4S okslA el
ve 29 ZRad) 2439 5 29 Z® = Arsl o]y BAEs) 7Ed Ay TIE
g =24 Atololl &A= RAE 3F o 2 B3 uds §45dE Aoy g Fo
o] o] WaEH(-047 vs. -1.2002 <3 1>oA B Ae 1wl Aot} o] 9 EA AAA o]
CE 1) 24 2=0iM 2EE| Z202 70| Ji7iil= Hatkof 0jX= &
Source Type I Sum of Squares df MS F Sig. Partial Eta Squared
Corrected Model 4.889" 1 4.889 7.302 011 173
Intercept 25.646 1 25.646 38.301 .000 523
LP Type 4.889 1 4.889 7.302 011 173
Error 23435 35 670
Total 56.000 37
Corrected Total 28324 36
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3 A BAE vs, 5% ZEE TEaY)
2 ¥zt 7+ 29 (between-subject factor) &=,

BH=o] 9 L(U}Olﬂ vs, Ho]A Bals)S ¥Ald)

T34 Al(mixed design T+ split-plots de-
sign®2 AEE st ol 4 d8A O 81l
o] 2 oA (random) AR A FOEH

o] & ¥ carry-over effect)e] 9GS FHA3len

A2l(procedure) ¥ 788X} (subject) : A&
5

E
2l ELEHTZLEOHH U}ﬂ]‘i‘ "’Jﬂr*"@_g T4 T

2eE mzagel E9E AN F R
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AR 2 E e AEEAES AU
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Al=E(stimuli) @ AAFEZE (1)
AF] 22 Sl ol nds
on EIEES AP 4 <>v¢° EEIS iog
4 =g e ol 1
on] EAES HYF FP, (3) Eﬂ oE z2
28 BolA vloly BalEo] ofn] ¥IEE A
# 4% @ BF 298 z2a3 delq wold
vasd ofn XAEE AUE A9E e

E3 2ode] z2 e il I3 I 101

Adelegel AZHAY. A Bo] B HA=
2e xeag-uleld BAE £AL B gt
Al (D9 A9, Bedt 2 go ool

A9k

o FEATAE 100008 Fo Al 5009(5%)

selubAl Rl A= 100002 ol Al 2509(25%)
YoEZ AUz 2}

A AT ZASE S ol
Mgl QA AEE S g, FFel o
ATl FuE A olw B
R A
o SteE A HYE EAlEE sefu

sle] wigel A QA A 5 9, F
A SR EdA i Sl @
AR oA A FPssie,
ek olw] Aol F4ABE olg3te] 1,000
TS AYsle] g gejolt,

o,
=

ohge] B3 RYE TR -vojx HAE =
7 Be @e] B, vedt e

o FEA A= 10,0009 THl Al 5009 (5%) S
gulA Eo A= 10,0009 THrl Al 2509(2.5%)
-% _J_LEi ?(4%5“ _,_1;]_

[

A A8 m—o}ua, Sz
Yo EOIE 9| FFo) thl SR
£ Sl g AeeE dFsle
A A s,

oln] Hzo] selubAES ol &3te] 1000
7 A7l Qi Aeeld,
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SAEA 2 29 FEo wet # el
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102 oA - FElE - AA &

A= Al (), 2 23 E== 3), @) =% g FRE AP 7F QRloR HAE9| 9
T o o] AFEAoH, 2 23 Wl A dE AR W 8Rlo R sto] RS Ak
A = doFel A2 AAHA o] d 2 A (repeated measure ANOVA)S A A8t <E
T AR, vl HAERD FEAR Y] 2] 2> TAREA Aol g ofoltt
E AYgsd ?L ool 5%, wlo]A] Ha=gl ‘v} WA, o] ERIEZE Age BA=r} npo]y B
YulAE Y] 9= 25%Z 253k A AT gl - wo] A BA=Rl g0 Adhtul el
9] =AY FAHY ﬂ(estlmated rnargmal mean)<
S (measurement) : B 917l gk 2444 72} 27149 34062, Fol4 T o
A AdolA, o]d AgAATH 7 AHAFAES Zpol & HoAFTHF-71% %74]‘“* = 32591, FroEE
AE ZFod 29E Zrade] /YA Fe = 000, E7A7] = 284). W5 A= npoly
At A 2+ BaAl=e] gt 7)< A e H=e} vo]x] BT Alole] Fujowo] HFES
2 9ual e 2 gkt ofee] A o)A A3} wl e A Hreolrg A7) Adbe 749
AR, ZF AdE] Q9] dulexs 7 Bals Tujo =7t whol Balegl wEANE &Y d

I S1AEAe AR 59 Ame 24 el 2 A A 2 sheld g
39 d o Brh ZAEshA vebd 21S ejmgich ey
A AxZPRol ol A vk T& st
50 2 slol Relse] xQEe] A7 &S Holq Hal
=9 2710l Hlsl E=A AT H(5% vs. 25%) w
HA 22 Aol A, A AT Jds E ZAdto|B g t3] o]F Fal vlojy Hal=9)
gem S&Ae AL v AR e mde mzade] gat wrke oz
grdlelEe] o tAES AN A% 1 BF AT S g ok
o 30000 M3 FelalA & Aoz et mean anrs ® RN $o8 AL 298 Ze
= 348, t-HATAF = 4314, Fo&E = 000), & a9 FF/7F AYe FEIHmain effect) 2}, =4
Age] NAYA ARe PHORE FEANE v} F Z2ode] R nasel 4 Ale] 24
ol BAlE, deuAES do]A Hil=s A 3= A% 28 (interaction effect)o]th T Hal=
@ Aol epgel gelnglth aelw 2E =2 2oy Zzadel AYsE 499 53 29
C(H 2> 1N RA|OIM Eei= 24 & 2HE| Z2 702 70| AT =0 0jXl= D&
Within-Subjects Effects
Source Type I Sum of Squares df MS F Sig. Partial Eta Squared
Brand 20.024 1 20.024 32.591 .000 284
BrandxLLP Type 859 1 85% 13.990 .000 146
Error(Brand) 50.381 82 614

Between—Subjects Effects

Source Type I Sum of Squares df MS F Sig. Partial Eta Squared
Intercept 15725% 1 1572.59% 677.341 .000 892
LP Type 4024 1 4,024 1.733 192 021

Error 190.381 82 2.322
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Zzade] AgE= 4ol gl =e] #4 HA7] = 088) FAke] Apoli= frolehA] ehoHF-7
H FHgde 747 29059} 32142, FA 3ol 4 074]Ek 309, o] &&= 580, EI=LY] = .004),
M wd B 29E Z2a99] a3t $5 A FAE fleiAe vhely HAl=o] Aol
2dE Z2ad] Haf Foid ez el ved g BAE 2dyE Z2a9S ARShs Zlo]
= Wl T&r’%lﬂ Ao ey folshE S 1RE glot, wlolA Bl Fgols o 2EE =
e HE-HASAE = 1733, &a=27] = 02D, 2 28 73S AHEsHEE FoR A7t §le
oF 2 Aol FoetA= Bk o2 eI

29y Zzade Ol*oﬂHLUH«l o A=

FFS BAs el weh FEd] fakel =2 g A B

Bl z2ade] §33 Base] 9 *}0101] A

A4S A5 A3, FA e FEAg Tr«l§L 6.1 2% A E9f

go| Fow OlFEdA Fol A thF-44E7

o = 13990, FOIBE = 000, &N = 1) o} wATE % 24 2Radel dd Bads

o vl nele Zoly Zzadwy B§ sgy  LE TR vasd AU Fed 124

=2 sl Aupulere 249 Fagy AR ETska Tl w9 dge drHoR

o[ 2lo)A BE ulely Baltst uA gz SuTE EALAAAN FWEte, s AgAT

AEsFE Aol 27 23339 300690 wAE = el Gl B9 2 ZRagel Ve

o] = 762), Wo]4] BA=I} 1 $AS Az g B 2dE ZRIFel vis] ojm 3t Aol

Aol 27 34763 333302 vrEht(ditAto] s oVPlsherke Agskath FAMeRs T

= 0143, 2GE] T2 FFHo W Ay FgE Az ek A *J%&i Tl (i

owe] HWite] Fol= HX=Z Aws= macsh A H5 vs A, A9 ARl T ZEE =

mpoli] Bel=ol Ao AhHow o & Ao 2ol Fufjolieel] A= EdE WY HA:=

UERdt), ol w4 g sHsimple effects) 2 7= 2dE Zzae] 499 oJug Zol7t Yl=AE
o

& Ax} Azpe] wfol= S5z O15RA S Attt EAZ At 2o e sAE a0kt
3 HA(F-AASA S = 7.874, £o8 5 = 006, & A o3 2o
A, 1 95 GAeAN 2dE 2] &
Relative PI e g s 2dE] Z2adle] Aenn 5
elative
36 2dE Zrae] gl 2ok AdstA vekd 7t
34 A0l FAH ol 53 2UE Zzd9)
ié i ¢ v BAs 2dE T2 Hs) ne} w
o8 b 23 gF 52 ¥UE 8§ 713E AT fE
26 o, thA] el ZAE o] e AAef PHE B
24 o S erkey] mjste]l 22 e EERE
vl , H e A B8 AT gEoR FEEY
Minor Brand Major Brand %&Hy o fA GAA 2EE 2O &
OSing-brand LP @ Coalition LP Iz, vloly BAlEd JlojMe 3 29E Z®
B o ] o A 2
(D8 2) 2% SROIM s sia o e oo T EE BdE wd Seawd
Z272 S50 o2 ATl = 5ol Bk AsHAl vekd 7hsAdol stk o= &
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