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Abstract

The purpose of this research is to investigate changes in ethical consumption practices after taking an undergraduate
course 'Consumption and Ethics'. Through Qualitative & Quantitative research methods, students’ pre-course and
post-course attitudes were compared to understand changes in behavior.

Before taking the course 'Consumption and Ethics', undergraduate participants displayed little regard for ethical
consumption, instead displaying primary sensitivity to price and values based on self-centered and conspicuous
consumption. After taking the course 'Consumption and Ethics', participants displayed a more altruistic awareness
of consumption on society and the environment. In addition, participants displayed a stronger sense of pride as ethical
consumer. These emerging values were contrasted with conflicting feelings resulting from the higher prices often
associated with ethical products, feelings of regret resulting from ethically-based impulse purchases, and an inability
to categorically evaluate the reliability of available information on the ethical products. However, participants demonstrated
a willingness to practice ethical consumption and recommend ethical consumption to their friends and neighbors. Overall,
participants in the study demonstrated a strong shift to be an ethical consumer as a result of taking the course 'Consumption
and Ethics'.
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(Table 1) Course Description of 'Consumption and Ethics'

72 B4 7)o H(Song &

Fel 7ol Chun, 2009), o] wej <Ag &H] fElH A
238 5o] W3l H)(Chun et. al. 2010)2 Z7F3le] WA= 2-83F5ct

7ol 47) Bk BAL ufF 3ol Bl elstua 4
AL glek. el g 2% e <Table 1>
e 7P AP

3l B WsE

Week Theme ‘ Video ‘ Discussion Topic
1 Introduction and Organizing Groups
Characteristics of Modern . . . Characteristics, problems of modern
2 Consumer Society Movie: Confessions of a Shopaholic society
3 Consumption Ethics and EBS Special Lecture: Scope of consumer responsibilities and
Ethical Consumption Lecture by Helena Norberg-Hodge levels of consumption
Fundamentals of . PD Note: Sharing students' own experiences of
4 Ethical Consumption : People trapped in copyright being black consumer
Consumer Ethics on Trade P PP pyng g
Fundamentals of KBS Special:
5 Ethical Consumption : Experiment changing world: Alternative Planning buycott inside university
Buycott entrepreneurs
Fundamentals of Consumer Reports:
6 Ethical Consumption : CPOTS: Boycott and thinking of small traders
B Asbestos detected in baby powder
oycott
Growth of .
7 Ethical Consumption : EBS Documentary Prime: Difficulties in being a green consumer
. Green revolution
Green Consumption
8 Mid-term
Growth of -
9 Ethical Consumption : . SBS Special: Practicing local consumption
. Happiness in naturalism - Totnes
Local Consumption
Growth of . .
10 | Ethical Consumption :  MBC S,p ecial Documentary: Methods promoting fair trades
. Beautiful trade: Buying and selling hopes
Fair Trade
Growth of
1 Ethical Consumption : EBS One Planet Earth: Planning a community currency
Community Currency Economy, money that saves environments movement
Movement
g:)%l};um;hie:rfl' of  Ethical KBS Special: . .
12 N . Harmonic life: Descendants of Helen and |Recognizing unnecessary consumption
Voluntary Simplicity Life .
Scott Nearing
Style
High Level of Ethical .
13 |Consumption : Ié\l?hs %grrgg Iss;uai‘f Donation and social responsibility
Sharing and Donation Y y '
14 PraCctlcmg Ethical Self-examining: Degrees of Ethical Consumption
onsumption
Ethical Consumption . . . .
15 Campaign Group Presentation: Ethical Consumption Campaign
16 Final Exam
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(Table 2) Characteristics of Subjects (n=191)
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Variable Category Frequency(%) Variable Category Frequency(%)
Male 77(40.3) Humanities 28(14.7)
Gender Female 114(59.7) Social Science 36(18.8)
Economics
2011 87(45.5) /Business 54(28.3)
Major
. Natural Science
Starting Year . . 24(12.6)
of University 2010 44(23.0) /Engineering
2009 and Human Ecology 28(14.7)
bef 60(31.4)
ctore Other 21(11.0)
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(Table 3) Judgment about One’s Own Consumption before Taking the Course 'Consumption and Ethics'

*

multiple response (n=191)

Judgement about the consumption before taking the course Frequency* Percent
had experiences of buying green products and fair trade practices or donating 37 19.4%
had no interests in hearing of the ethical consumption 39 20.4%
didn't know about the ethical consumption 86 45.0%
practiced unethical consumption openly 53 27.7%
criteria of choosing goods was based on one’s needs 57 29.8%
spent freely and conspicuously to satisfy on one’s needs 72 37.7%
always bought the lower price goods 31 16.2%
believed being a rational consumer is the best practice 29 15.2%
believed brand name was important and spent money to show off 14 7.3%
often bought impulsively 34 17.8%
practiced conspicuous consumption with luxury or famous brands 52 27.2%
mostly went to discount stores or convenience stores 33 17.3%
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(Table 4) Opinion about the Consumption after Taking the Course 'Consumption and Ethics'
* multiple response (n=191)
Opinion about the Consumption Frequency* Percentage
spend more prudently 57 29.8%
recognize the influence of individual consumption and changed patterns of 66 34.6%
consumption 070
being conscious of an ethical consumption 55 28.8%
have an appropriate understanding of an ethical consumption 21 11.0%
being proud of one’s own self as an ethical consumer 23 12.0%
even if only an occasionally , I’ll continue to practice ethical consumption 11 5.8%
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(Table 5) Life of Consumption after Taking the Course 'Consumption and Ethics'

*

multiple response (n=191)

Args;sﬁfnsttil;i;al Life of Consumption qu(l:/i;l o Freq(l;/eoil eyt
don't taste sample foods without buying intention 4(2.1)
Ethg:gn(s)imﬁa de observe a copyright 8(4.2) 15(7.9)
reject being a black consumer 3(1.6)
Boycott boycott products from unethical enterprise 9(4.7) 9(4.7)
buying or use green product for long periods of time 24(12.6)
recycling 12(6.3)
walk, bicycle or use a public transportation 9(4.7)
Concs}lrlfrel:;r)ltion avoid using elevators and save energy or water 14(7.3) 98(51.3)
cut down on using disposables 8(4.2)
separate trash, decrease the food waste 8(4.2)
aspire to vegetarianism or eat less meat 8(4.2)
carry a tumbler 15(7.9)
. buying fair trade coffee 45(23.6)
Fair Trad . ; 55(28.8
air trade buying fair trade chocolate 10(5.2) (283)
Local shop in a traditional market 35(18.3)
Consumption | reduce reliance on imported agricultural products/ use more local 5(2.6) 40(20.9)
products
Community
Currency acquire information about community currency movements 1(0.5) 1(0.5)
Movement
Voluntary use everything, reduce waste, keep records of spending 52(27.2)
Simplicity Life | simplify one’s living voluntarily through growing a vegetable garden 2(1.0) 54(28.3)
Style or strengthen one’s religious life )
donate regularly and long-term 15(7.9)
Sharing and support the children to save from starvation 3(1.6)
Do fing children and society, reduce starvati 947 31(16.2)
onation supporting children and society, reduce starvation (4.7)
participate in the activities of NGOs: for example Beautiful Store 4(2.1)
practice ethical consumption in general 15(7.9)
| — ; - 1(16.2
ese publicize or promote ethical consumption 16(8.4) 31016.2)
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(Table 6) Conflicts in Practicing an Ethical Consumption
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*

multiple response (n=71)

Conflicts in Practicing an Ethical Consumption Frequency* Percentage
current criteria different from former criteria of consumption 27 38.0%
the price of ethical products is high. 14 19.7%
impulse to buy a favorite brand’s product. 6 8.5%
inconvenience to practice ethical consumption 20 28.2%
lack of information about or inaccessibility to ethical products 14 19.7%
doubts about the effects of an ethical consumption 10 14.1%
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(Table 7) Plans for Practicing an Ethical Consumption * multiple response (n=191)
AErtel?isca?f Plans of Practicing an Ethical C ti F * (% Frequency*
colthieal g an Ethical Consumption requency* (%) %)
p
Ectﬁrilcssu{gflr observe copyrights 42.1) 66.1)
Trade reject being a black consumer 2(1.0)
Boycott boycott products from unethical enterprise 4(2.1) 4(2.1)
buying or use green product for long periods of time 23(12.0)
recycling 12(6.3)
walk, bicycle or use public transportation 27(14.1)
avoid using elevators and save energy or water 11(5.8)
Green cut down on using disposables 9(4.7) 113(592)
Consumption separate trash, decrease the food waste 8(4.2)
aspire to vegetarianism or eat less meat 10(5.2)
carry a tumbler 10(5.2)
use products for a long time 2(1.0)
participate in the activities of pro-environmental organizations 1(0.5)
buying fair trade coffee 30(15.7)
) buying fair trade chocolate 6(3.1)
Fair Trade - - 55(28.8)
buying fair trade products such as coffee or chocolate 2(1.0)
fare tourism 17(8.9)
shopping at traditional markets 35(18.3)
Conlgl?r(;f;tion reduce reliance on imported agricultural products/ use more local products 15(7.9) 51(26.7)
increase knowledge of the local community and province 1(0.5)
Community trying to participate in community currency movements 2(1.0)
Currency 7(3.7)
Movement education or visits to communities using local currency for example Totness 5(2.6)
spend prudently/ keep records of spending 75(39.3)
gll(rﬁlpl)llllt;g tending a vegetable garden 6(3.1) 84(44.0)
Life Style timzimplify one’s living voluntarily through reducing online web searching or talk 3(1.6)
donate regularly and long-term 53(27.7)
Sharing & supporting children and society, reduce starvation 3(1.6) 114(59.7)
Donation sharing one’s talent or donating blood 46(24.1)
donate through on-line sources to organization and supporters 12(6.3)
practice ethical consumption in general 71(37.2)
else publicize or promote ethical consumption 31(16.2) 108(56.5)
choosing an activity or job related to ethical consumption 6(3.1)
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