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Abstract :/Hanwoo, Korean cattle, is traditionally an important livestock to farmers and also important meat to consumers.
Recently, to make more efficient production system and provide cheaper and high-quality hanwoo meat, the scale-up
via brand is emphasized. However, the price of hanwoo is getting higher and the price increase is considered to occur
due to marketing margins in the distribution process. In this study, factors affecting the hanwoo marketing margin are
analyzed using 2004-2009 monthly data. In the Cochrane-Orcutt estimation of marketing margin, hanwoo production, other
domestic production and import, income, output index, market share of major retailers, and market share of hanwoo brands
shows statistical significance in the result. The results shows basic factors of the marketing margins to hanwoo and gives
some implications to the management system of hanwoo brand like a sophisticated market segmentation and a differentiated

promotion.
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Jachong Park / Analysis on the relationship between hanwoo brands’ growth and marketing margin
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Fig. 1. Volume of Hanwoo, Other Beef and Import.

Table 1. Number of Hanwoo.

20044 4/4 200541 4/4

20064 4/4

2007 4/4 2008 4/4 2009 4/4

AFSE(AHT) 1,472 1,633

1,841

2,033 2,269 2,477

AR A%
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Table 2. Number of Hanwoo farm by size.

s I
2004 4/4 2005 4/4 20064 4/4 20074 4/4 20084 4/4 20094 4/4
1~19 &+ 167,481 169.240 165,211 154,349 147,841 138,462
20~49 + 12,068 13,532 15,071 16,971 18,706 20,109
50~99 F+ 3,216 3,725 4,505 5,324 6,338 6,932
100 =hg] & 1,217 1,243 1,581 2,077 2,726 3,508
SHA| 183,982 187,740 186,368 178,721 175,611 169,011
Az A
Table 3. Demand and supply of Hanwoo.
49 A EES 719
20044 20054 20064 20074 20084 20094
Ad ol 100 50 28 35 40 -
23 /}? /;_]P 145 152 158 171 174 198
= A 133 143 179 203 224 198
Al 378 345 366 409 438 396
AT 145 152 158 171 174 198
sg —’,T—?Jilﬂ]%k 183 164 172 198 191 198
g o]¥ 50 28 35 40 73 -
Al 378 345 366 409 438 396
ZA4H|F 328 317 331 369 365 396
AFE(%)" 44.2 48.1 47.8 46.4 47.6 50.0
1919 AH|ZHkg) 6.8 6.7 6.8 7.6 7.5 8.1
2D 38 = 2|40 /457 E00
A& : Korea Rural Economic Institute, Agricultural Outlook 2010.
Table 4. Number of livestock brands.
49 A
F& A e HA ) A 7 et
2 A 566 176 218 42 85 45
20094 T = 475 155 200 32 54 34
5= 91 21 18 10 31 11
2 A 647 193 252 52 92 58
2008 s = 548 179 235 40 64 30
5= 99 14 17 12 28 28
2 A 700 202 278 54 106 60
20074 T = 549 182 219 36 64 48
5= 151 20 59 18 42 12
Al&: Korea Institute for Animal Products Quality Evaluation
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Table 5. Yearly active Hanwoo brands.

20044 20054 20064 20074 20084 20094
B 209 232 202 193 176
g = 166 152 142 140 135
HEE 43 80 60 53 41
A&: Korea Institute for Animal Products Quality Evaluation
Table 6. Shipments by brands in 2007.
T+ & it i} Azt
HAHA) 471,269 13,3554 % 633,5414 10,0002 97H(p)
BH=AFAA|(B) 161,994 8,8384 4% 347,625 2,069 9L7H(p)
H|-&(B/A) 34.4% 62.8% 54.9% 20.7%
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Fig. 2. Prices of Hanwoo in marketing channel.
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Fig. 3. Changes of marketing margin of Hanwwo.
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Table 9. Results of Cochrane-Orcutt estimation.
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