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o] 44, 2005). 239t FEA(2006)= DA}
AN AF7F AN Ao]§-o x|
ZAE7) &l F23 29107 thFojx|u
2§ 5007)8] AT e £33
3} 3 3he) A2} o] FAH G
120k e s w2 Al
29} o tha) Thet B HEE B
Atk
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713 6. AlZ= W] (9] FEkS vk

B A7ES /% uae Wl

flo

Zzskal ek, 72, 2005; 018 5,
1999; HEd, ZF<F, 2002; Jones et al., 2006),
LRI A LIRSS AT TEx] e} A8
2 7WXE SAlel Fetarat sk Aol Aok
(F%9=, ©|F3&, 2010; Carpanter and Moore,
2009; Holbrook and Hirschman, 1982). 1<
I U5-7H2007)= e Lo3gEollA] 4B}
o) £ W] ol AL Fohe 2
AT -8R 453 (2001) 42
& 5 £l 8755, 7] Tohg F7E
B3l g 50] 7hseke UERITE &, 1A
TS B AR AAFA} ThssH
< AAETE o2 T E(2006)2 <1
Ul oF ARAEY E29 B 284 7t
|7} Fufolxe) ke v|X|a, Aoolle &

o] JFS PIXEE, Bl L=l
ST S e gl
S 9 e i A

-

&3A ARshs AZtE Ao A4 &
71219} HehA 7ol AeE = glowH, A
74 7R E 2ol FFAA JFS
vtk SFATH A AN, H3l<, 2000). 418 4]
(2009)2 4RI} G FAo A A ztsh=
2H4 &g 7Ex| 9 A8 LRV BT v
715 olgato] Tl F AHIR} o] P
< PRthE AL AS B8 AiRle]
she H29] g7 5Ado] AHoR = 4
o= 7lQle] avlshes AlFE e AH|2rt A
Fohe BAAR B4 FollA gy EAo) =
< el FHAL By S kAl "ot
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(H5H 7, 2007). AYPATFE 7|Rtow 24
7vi ol M 9] A8 ZEx9k A 74H] Tz
3L e sl 2 AilME vt 2
7HeS AAskaTh

7Hd 7. A8A JIHE g H(1)9] RS
LIEdl=H

7ha 8. e e
) 21c

Kol 2] 3

324 WE(Satisfaction)? AEALE T
(Continuance intention) 7+9] #A|

A WS ARIAIR sfelg ATt 7hs

Sl & akal, ARE miAlu AulZz Fd ) gk

SBAQ HrF e 3AA 7S 7hsEHl @

o (HR, 72T, 2005; ol 5, 1999; &

W& 5, 2009; Bhattacherjee, 2001; Oliver,

2 SArzs A% Agelsel BE A7
i‘ﬂz} A5 "1—%4+Q} TH=ol] T3 %y)r 2

< 7HES AAsath

7Ha 9. W A& ARl H(hel e
Rl

A7) FAWFEL ZHeA7] s A
H

240] 7F5@ Wse] 243} o] Basich
A7) 243 Pole FgHoln AdHoE
EHE TGS A Al 24 Fsa
s R L R L
AL BT B AN AHgEE sl o)
& 227 Jole <E 1> 2ok

e ZREA AT
OIA} HZ2=A
NeA | 28 AVIZE AF olas 28 ARz ojgel B Ag A | oo T 92003)

Gefen (2000)

AEA G (A8 DA S Azt P9 ofa) dBL T3 B A

o], 1274(2005)
Rice et al.(1990)

A VA | 2AAWEE ALEL] AES PojdtoE] HE-S HEFE FE | Lee et al.(2007)
5 |87 |22 7nss olggel ol Tl 24 422 Slal 4449 2 2714 | Babin et al.(1994)
5 | 7K = Aazo) o] oq}an S AZsh= AE Engel et al.(1995)
bl |24 ArsE o8 o) AE FulRthe $0)9k 2714 5 759 | Babin et al(1994)
2| 742 2ol Fee Azhels A% Engel et al.(1995)
am | ENAVE 24 SPIAE U AU 4 Sl AR el 41| RO
g e Davis(1989)
1= 24 AWAE o]83t AFoZ 93 A A Bhattacherjee(2001)
AEARE | EA 24 Av AJEE o 7T K& o7 o|8sluA) s Lin et al.(2005)
=) o= Bhattacherjee(2001)
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7} 2k GUHIE-S Z47F 49.1%, 50.9%0]9C
o, Yol= 20tH(93.4%), 30TH(5.7%), 10TH
0.9%)= Yelgth =dzs g Ast
(88.2%), et Z%(5.7%), thar AN8H4.2%),
ek £9(1.4%), L5 £%(0.5%) 0]
AL, AL Y(90.1%), IAHA(4.2%), 5
A(1.9%), 71EK3.8%) olAULt 37 F F
QIEIl o]§AIZTe]  thEh ~2A1Zk

(44.8%), 2~3A17K30.2%), 3AIZF ©17H(12.7%),

Lctko
o HT

1A)7F 1]9K(12.3%) o]l 283 A 1
b 22 A AL E SISl ek S
1790l 13)(39.6%)7} 718 ©gron, 3 g
13)(22.2%), 257Y ol 13](20.8%), 371€] 13]
(5.7%), 6714l 13)(0.9%), 71EK10.8%) <=O
2 Yehsith A 1397 28 Av2: Alo]Ed
A AF e AHIEE Flg Siee gha
13)(35.4%)7F 7 Ekow, 3719l 13
(25.9%), 670l 13)(18.9%), 25Yl 13
(11.3%), 15l 13)(3.8%) o]tk

flo i

i)

=74 23S Wb 45 kg wA A
242 ANSETh 34 35 WA AB
g.ov, ol

¢l Cronbach’s Alpha ZtS ©]

o

i
oo Ho ru[o oX,

/\4 0 7472375]'

2
i)
e
ol kﬂ

YUWFA © Z Cronbach’s Alpha #ke] 0.7 ©]%
ot 2lAde] dthar A= H(Hair et al.,
2006), & ATl A=Y FA A= <E 2>
off AAIZE Z o] BF 0.7 o)de] ghs v
ol W7 daio] FrEh

<¥E 2> MEM ZM 2ot

S =X 52 Cronbach’s Alpha

s FAl, FA2, FA3, FA4, FA5 0.878
A2k 714 Pl, P2, P3, P4, P5 0.825
AFE|A dak SI1, SI2, SI3 0.709
A-8H 7] UV1, UV2, UV3, UV4, UV5 0.868
A 713 HV1, HV2, HV3 0.844

215] TRI, TR2, TR3, TR4, TR5 0.898

b= SAIl, SA2, SA3, SA4 0.890
A& AR T Cll, CI2, CI3, Cl4, CI5 0.870
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a8 7AvlE A& ARk we A

SAHFE ARSI & W] 74 o)Ade] wtar AT S (Hair et al., 1998), 54
Fo] BdS Agsidinh 2l F=3g o] QRN Adks <3 3> Zo] 74 74
oJX = QR1AARF] 0.5 o)<l A-ole el tigt 1A )X (factor loading)7} 0.5

= 1 2 3 4 5 6 7 8
TRS .840 .169 .089 .068 .107 -.034 .057 -.025
TR2 .814 128 .025 119 .103 .200 11 155
TR4 779 .163 .041 .243 .054 121 127 .062
TR3 175 187 204 .073 142 .095 .026 -.089
TR1 712 .050 135 183 .087 294 172 107
uv2 .099 .829 191 129 .088 120 .035 .104
uv3 .148 .807 .028 121 .164 .017 -.005 138
Uv4 181 758 170 .034 .189 150 .094 .036
UVs5 152 .656 134 302 259 151 112 .024
UVl .168 .654 216 .095 -.027 -.003 178 .081
FA4 .029 11 .836 .108 -.009 118 125 117
FAS 123 .162 .832 222 .050 .079 .190 .144
FA3 .069 141 177 275 .052 .246 159 .093
FA2 118 179 .698 316 -.073 -.180 131 .007
FA1 173 .149 .621 .058 182 107 -.049 .098
CI2 .184 200 209 735 221 279 185 142
CIl 174 206 218 728 222 .307 131 .188
CI3 .048 013 203 704 128 225 .042 .104
Cl4 232 222 265 .649 .034 .002 .098 .164
CI5 232 150 201 .568 231 .082 .069 -.003
P1 215 .025 -.063 142 .808 .057 .080 116
P2 125 201 -.036 A77 775 187 .031 .097
P3 .037 018 194 -.030 .675 185 .024 .040
P4 .075 234 011 393 .613 .008 .105 -.045
P5 .053 368 .076 229 .610 .194 118 .093
SA2 376 202 195 231 284 .648 119 .081
SA3 .301 179 .105 359 272 .633 .084 -.002
SAl 381 226 .149 253 312 .620 .061 .004
SA4 147 .052 135 377 217 .605 255 .108
HV3 .148 .065 .096 .089 .006 -.017 .878 .006
HV2 116 .089 199 192 .064 162 814 .072
HV1 .104 157 112 .054 189 129 77 115
S13 139 .025 237 .092 -.026 -.302 .073 745
SI1 -.128 187 181 .067 137 .249 124 743
SI2 162 201 .034 304 208 195 .023 .720
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olifo] Fof fejAo] ltkar & 4= gtk ulet
A AYATE FalA AAISE F 35709 A

HAENFZEHAVE) S AlFZo|
=

ohiiz, 7 ANE 043}

=

L

o

APATE A EH AFEAF F 7]
HAGHGF)E 0.782F -8 7)1 2-3e}
, A TFAEO) ZHRMR) 0.1952 5§
F3EtAT, AR AT A=)
(RMSEA)E 0.0660.2 4=87]50 H-33ic)
STEREIAFE ATEY,
(AGFI)= 0.749, EFFIAS(NFD)= 0.798,
A RFAGHRFDE 0.781, ZE-2I2|4(IF])
0.891, BIWHEA4H(CFD)E 0.890E A
HefellA ot Blojue= Ao 2 YTt
R AFA FA A EEFAFHPGF) =
2k
ol

S

N

I£=

Mo

ol

T
Sis

680
d

=

ZRIASPNF)E 0.7350.2
Ak

et

Star

9
M
-z

4.4 A5 7 A

4.3 TERH A3e P} F2EP| BAAT we} 7 A AL
ol9] A=A} (3 <17 2> AAIH I3
B e pEudel AR dewt 2 ov BE 42t BAK0E fo8 Aoe &
ok FEEE] 23 1052973 A sag2 AERATE EIEF Aol FREANS B8
e %2 230 192700 Qultgoz g Ot ATEICNM 7 2913 3t ARAS 5
e WgEel BHske golth. paeye IRk S felTEel e WS S Avks
<3 529 AHEO Ohe] A BT Fels
<E 4> THEIZY 24 23}
FA P S v HV TR SA iC
AVE A F 0.786 0.710 0.699 0.764 0.803 0.800 0.827 0.783
FA 1.000
P 0.234 1.000
ST 0.396 0.479 1.000
uv 0.454 0.518 0.457 1.000
HV 0.452 0.300 0.293 0.330 1.000
TR 0.345 0.405 0.354 0.456 0.377 1.000
SA 0.469 0.678 0.472 0.535 0.427 0.661 1.000
IC 0.563 0.582 0.572 0.530 0.462 0.506 0.720 1.000
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0.203*
H1 (2431

54 24 7lvls Ao EE A
ol-gate] 3ol Mﬂl =9, 2ol et =
< 7tz B3 wolA|al, AdH oz A A
25 TS A=EHA "ok 1547 418 31

(3.090)

g Ars A& ARl A9t A

AEU LegEol| x| 9 AlEEol| 3] 415
o] A=rt AE 4 AL, ASA FEe AF
T FQ3 @qloz AP uIE,
2010). E3] 24 7H2E SNSE E3fo] o]F
oAX e HAFAHY | R, AFEAFE-S SNSe
A 24 Avzeo] tigh S AR S oekst
Al AABIAL FH3PAA, A8 Aol tigk 2
5 P F A "ok A138)H FE Al
2k} Al st 71 29] AFEA ﬁﬂ% é}
HEWE, FA2A4E 0327, ta 32382 5

<E 5> FxREHA Yol A=2of et melM AY Znt
7t 2ol 4= FHU | ZEEQRH| - | P-4t | SAHE HE
H1(+) I A 0.203 0.055 2431 | 0.008 o g+
H2(+) A3 A J Al 0.327 0.146 | 3.238 | 0.001 ol g+
H3(+) AEH->2A837 711 0.362 0.040 4.959 | 0.001 froj g+
H4(+) | AH3]A JZ—FHZF 74x | 0413 0.205 | 4216 | 0.001 o] g
H5+) | AZE 713->4837 71 0.466 0.089 5.492 | 0.001 o] g
H6(+) A g-ukE 0.494 0.057 6.652 | 0.001 frojgh*
H7(+) AEA TS 0.347 0.066 | 4.790 | 0.001 o] g+
HS(+) et 7R -wF 0.192 0.033 3.090 | 0.001 o] g+
HI(+) TE SR AR o 5 0.723 0.117 | 9.280 | 0.001 o g+

* FoF=F 0=0.01
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<Abstract>

A Study of the Continuous Use Intention of Social Commerce

Hong, Tae-Ho - Pei, Lian-Ying - Choi, Soo-Hyung - Park, Ji-Young

In this paper, we identified the factors influencing on the continuous use intention of social commerce
and analyzed the proposed model empirically using structural equation model, which was developed by
considering hedonic and utilitarian shopping value, trust, satisfaction, familiarity, social influence, and
perceived price. We collected data for this study by surveying the consumers who had an experience of
purchasing through social commerce. An analysis of 212 respondents indicated that utilitarian and
hedonic shopping value influenced on satisfaction as both of shopping value are significant statistically.
Social commerce gives more attraction their consumers by reducing the price to half, whereas they are
expected to present playfulness of shopping. Familiarity, social influence, and perceived price are
influential factors in a purchase of social commerce sites. We discuss the implications of our findings for

both theory and practice.

Keywords: Social Commerce, Familiarity, Social Influences, Perceived Price, Trust, Shopping Value,

Satisfaction, Continuous Use Intention
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