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Table 1. The contents of questionnaire
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Fig. 1. Classification depending on light location.
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Table 3. Mainly sold glasses design

Desien of elasses University Main Residential
esign & street street street
Horn-rimmed 45% 45% 26%
Semi rimless 28% 24% 35%
Metal-rimmed 18% 24% 23%
Rimless 7% 5% 7%
Others 2% 4% 8%
Fig. 2. Location of optician's shop.
Table 4. Color image of optician's shop
Table 2. Customer's main age group . University Main Residential
Color image
. . . . . street street street
A . University Main Residential
ge group street street street White 43% 80% 75%
Ten 20% 18% 15% Red 14% 10% 25%
Twenty 28% 20% 13% Black 7% 0% 0%
Thirty 27% 24% 21% Brown 0% 10% 0%
Forty~Fifty 19% 29% 39% Blue 14% 0% 0%
More than sixty 7% 8% 11% Green 22% 0% 0%
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Table 5. Interior duration
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More than five years 0% 10% 0%
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Table 7. Cause of display replacement

5‘].@ 3 U] 5Tk 0]3}94 H]8-0] 33%& %0;_]5‘].7]] o Cause University Main Residential
Stek. oleld Ase Fa) v w), naHo v} ed e e
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Table 6. Total interior cost Others 0% 10% 33%
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Cost street street street Table 8. Event display
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Fig. 3. Display | preferred by optician (A: Domestic sunglass,
B: Imported sunglass, C: Domestic brand, D: Imported
brand, E: Product for elder, F: Medium price, G: High
price, H: Hard contact lens, |: Low price, J: Product
for infant, K: Soft contact lens, L: Entrance, M:
Customer resting place).
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B: Imported sunglass, C: Domestic brand, D: Imported
brand, E: Product for elder, F: Medium price, G: High
price, H: Hard contact lens, |: Low price, J: Product
for infant, K: Soft contact lens, L: Entrance, M: Customer
resting place).
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A Study on the Effective Display Method of Optician's Shop

Sun-Hee Han, Bong-Hwan Kim, Myung-Hee Han®, Chung-Mi Kim, Seung-Hyun Lee,
Kang-Hun Jin, Hae-Jin Lee and Hyo-Jin Jeong

Department of Optometry, Choonhae College of Health Sciences
*Department of Eyewear Design, Daegu Health College
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Purpose: The purpose of this study was to research the display of optician's shop through questionnaire to
suggest the direction for more effective display method. Methods: The study visited 50 optician's shops located
in main area of Ulsan (university street, downtown and residential street), performed questionnaire and researched
optician's display preference. Results: The displays preferred by opticians were as follows. They displayed
contact lens in entrance of shop, displayed sunglasses in the wall rather than displayed them in the center of shop
and displayed medium or low price products in the center so that consumers could access them conveniently. In
addition, they prepared resting place for customer's convenience by locating it in entrance or inside of shop.
Conclusions: It seems that effective display of optician's shop can attract consumer's mind and improve purchase,
resulting in significant change of optician's shop sales. Therefore, it is necessary to perform the study to use
systematic, discriminated display strategy so that shop image can be controlled consistently and continuously.

Key words: Optician's shop, Display, Optician, Shop, Consumer
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