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Activation future method plan of marketing in distribution industry
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Abstract

In morern the distrivbution industry an enterprise have many similar tactics. Improvement of
distribution structure is importance of a subject and have a great relative importance nationally.
The change of national distribution industry. A variety of Life styles and consumption trends
have many changes on distribution structure and have a variety of tactics, too. Therefore this
study is expectrd to be the material basis data in development of the distribution industry and to
be a starting point.
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