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Research Issues on Online Content SCM: Focused on
Portal SCM
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Abstract

The supply chain of online digital contents industry differs much from the supply chain of offline
industry which produces and supplies physical products. Portal facilitates the creation,
distribution, and usage of online digital contents by providing efficient and convenient content
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distribution platform to contents suppliers and users,

portal supply chain.

resulting in enhancing competitiveness of

Each portal builds it's own supply chain and various participant firms like
CPs(Content  Providers) and SPs(Solution Providers)

are collaborating together to survive from the

fierce competition. However, there is few research work on portal SCM to explain how to design

and implement a Portal SCM in a successful way. So,

Portal SCM and the differences

between traditional SCM and Portal SCM. Also, this

this paper investigates the structure of
paper

proposes seven research issues need to be addressed to design and implement a portal in an

efficient and effective way.
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