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Research on Practicad Shopping Vaue and Consumer Attitudes on PB Products
According to Perceived Quality
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Abstract

Purpose - The current analysis has been done in order to verify
the difference between consumer ettitudes on the didributor's PB
products in terms of practicd shopping vaue and attitudes about the
product according to its perceived quality.

Research design, data, and methodology - The target respondents
of this study were those who have bought PB products at large-scale
discount stores within the past six months. We asked homemakers,
office workers, and students who live in Seoul or Dagon to respond
to a questionnaire by filling out sdf-evaluations, and collected the
completed questionnaires. To test the hypothess, a t-test was caried
out by group for 25 percent of the high and low rankings, including
a quarter of the total respondents, to verify attitudes toward products
and brands, purchase satisfaction, and re-purchase intention according
to the practicd shopping vadue and recognized qudity of PB
products. A variance andysis was conducted to see if there were dif-
ferences among groups in terms of practical shopping value and per-
ceived quality. Scheffe's back testing was used to identify differences
between groups.

Reaults - The result of the invedtigation of consumer attitudes ac-
cording to practicd shopping vdue is as follows. Fird, it was veri-
fied that consumer attitudes about PB products increase as practica
shopping vaue increases. Second, there was no significant. Third, it
was verified that repurchese intentions for PB products get higher as
the practical shopping value of the consumer increases. The following
is the result of the investigation of consumer attitudes according to
the perceived quality of PB products. Fird, it was verified that the
product eattitude improves as the perceived quaity of PB products
increases. Second, the research confirmed that the brand atitude im-
proves as the perceived quality of PB products increases. Third, con-
sumer satisfaction is higher when the perceived quality of PB prod-
ucts is high. Fourth, this study verified that repurchase intentions for
PB products are higher as the perceived qudity of the product
increases. Findly, the results of identifying differences between groups
for perceived quality and shopping vaue are as follows. It was iden-
tified that there were differences in shopping value according to the

* Department of Advertising & Public Relations & Journalism, Mokwon
University, Korea.
Tel.+82-10-2593-1370. E-mail: eunhee0103@mokwon.ac.kr

characteristics of the groups. However, perceived quality does not
change according to the characteristics of groups.

Conclusions - These results have precticd implications for the mar-
keting strategy of PB products in order to satisfy consumer demands
and provide a differentiated service by the distributor. In addition, it
is suggested that a communication strategy may be necessary to in-
crease brand loydty and ensure the continual growth and vaue crea-
tion of PB products as symbolic products for distributors.

Keywords : PB Product, Practical Shopping Vaues, Perceived
Quality, Consumer Attitude.
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2 Jlsstn Al DRYES SN0l A 9 Ejsts
(Mcgoldrick, 1984) SE & =24 =(Private Brand: 0|5} PB)E S%&t
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M=K 220 =(National Brand: NB)Qt= AHEZA QI X|Z0|Ct
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RUCHRubio & Yague, 2008).

Od Fe2HM= 1201 oj4el MES T47|Y
Soff MARTofstn QJUCH NBRIES Y W OHA
FH[80| =3tE|of AUX|T PBHE2 Ol2fst K2 S
AX| gtot AHBHoZ 7HH HEO| MAHZOf FHH
2t4ol RFE 7HX|1 Ct a2{Lt PBHEZE Z2 Ch=9| 0|
CIojo A b S 2|l z2[of TSI XA 20 UCHMedica
Today, 2012). O|2{3t EHM= 7t40| MEHs|M EZHO| XMtEICH=
2H[XE QAo A 0| D|HEM, PBHES| X7t
2 O Ol RegMel xtdatal Z-Eo| 2 =71 glg2 & =
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133 07t AHSTE FZAT| DR Y| MBS N 4

MOnRE wRetT It WRHA 2 @ToIAE DEIMICHl A
8% AWK FToHE AHXISO SRS FHAINY| A

HMEel Jeid =iofer xtEetE dE7|e d2la SRS
FPBHIES Z4E ZotE <t OE TEe 50t
HOA L3t 22 ZdSEMS otxt stot
A7o| =2 31t Zoh AR, SEEMM A0 5
gelHo|n, 28Xl 2WTHK|of et PBXIFO| CHEH X
SUE EfE, 0TS S XFOHQ| =0 = OftEet XtO[7}
SHOISHIR} SHCh =M, PBMIZO| CHOHO] B[R X215}
FAHZ Hete] SEd0 et X[Ze 2O et
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STt oldel 23X A+ Zit= PBAIEO
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2.1. PB(Private Brand)

T2 MR MH|IAE WAMXZE 2H AH|[XPHX| O|HSH=
A gsez, I0 FHZF 21, Y FHE proces2A 4
HMZA JHX|Q| o|s#4E 2lnjtii(Youn et a., 2004). O|2{gt AT
£ Y%t REYAES A fEYHel SEt CHEx MEF S
o2 gHste 2tdo| X&Ee dEe o|FRA MER OHFE
o QACE 1 o2 PBHES| SEO|CH

PB= RE8Ate ARMRE FASID XAFEE AH|XE {5t
of 2220| YES FHSIL HES 7(2, Mitsto] THfst= |
Z0|CHMcgoldrick, 1984). 0|2} Z+SI0 Lewison(1997)2 PBE &
SUMTE AHH TS HEE DE REAUXVL TONY = A= K|
ZUMAES M= JHE2E RSN HE 2[5t U
o AAZ AEEZ JHESI0] Tojsts M EO|LE MH|Azt Ho
SIICE EESE PBO| CHSHO Noguchitomo(1997)= 19| MA UM =

gl
IS
[o
1
A
of

YRA St
oz RSYMZI MYz 7|2, TS o
L= XtEstE SN JiEE 72
LM = 2FA et A 0ME PBO| CiSHO

ozt

= FO YLE MFol| 204Kt

mo k> 44 &2 $0 o oz >

O|MZ PBOj| CHot #tal2 B2 SXIE0f Qo Ci=9o| JfEo =
oz Qon, =3 Ciyst FHo2: FHED ULk F, §
EQN EC=(Pivate Brand: PB)= AE0Q| EIME(Store Brands:
SB) = Private Label(PL)O|2} T S}X|2F C{SEOIE RpH|Q| AH=
H, 7|, 2™HZ HECZR 37| MIE0 MM EE=
(Nationa Brand: NB)2t= FHEEICHKImM, e d., 2001).

SFSgMt AHXEOA B2 e 2or2 PBH|E0| Cigt
TE2 HEX A g7t AH|X SHe| HFAE LHF0] =
o QUC X HEXN EOAME= PBHIEQ| o= 432 =elst
7] fIg ZX|M'E H2K(Saymen et d., 2002) 2|1 FSHM H
WE o|0fX|, &y, TEO|O|X| Zef(Burton e d., 1998, Bara
& Sinha, 2000; Collins-Doss & Lindly, 2003; Vahie & Paswan 2006)
HSO0|Ct ot AH|XL F4 7= PBHE FONAIe E40t &
Ej =tol(Bdlizzi e d., 1981; Mulhern & Williams, 1994)712|11 PB
M20| AHXEL FOiMz0| YdE F= RLUCE XZEH 2
, SEET0| EEMIF El= Tt PBOj CHS XM, AH|XEQ| X
= Y, =AY, FMzolojX|et 22 1 EMut B A5, o
, CIO|ZAEIQN ZH2 AFS|ZANX BiZ=(Richardson et d., 1994)
= 455 kel A7 EE Aoz = ALk

PBXIEC| HEAIFO| 2FAIE0 Hlg HuA =2 ILo|M=
19900 ZHEHREH 24Xl ARTF THE[O] ZeM(Kim e 4.,
2011), olz{gt ¢IFE2 FESYA HdEFO0 MzEo| Il
(Park & Kim, 2002; Lee & Hwang, 2003), PBEZHEO| HE T XA
752 st A(Kim, 2005), &M PBA|E0| CHPH AH|XIQ| X|
ZH& JHK|QF MBS E(Kim et d., 2006), PBA|Z2| 2% SH| 2
BHaE EjzOof st HF(Lim & d., 2011)S S 2 O|F0{X LiCt.
5 3R 97E2 4mEH WX, Yoo e d.(2008)2 PBX|EO]
X[A=F2 PBH|ZEO| CHet AH|XIQ| FOfo|k=0| Fgko| O
SOISIRACE 3 FES M HMEHH[of CHot ME|=7L =
PBH|Z0| Cigt X[A=F0| &2 AH|XY+=E PBHZS 0K
= R Z0E =HRISRICt Kim et d.(2007)2 XY CHH
FEYMEHE0| Tt X|SEQl 0|80 25t AH|Xt 2
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FpRl0|Z2 JHQlo| AlgolLt QIZie] WES Altfots Ra2M
AH|RfO| MHBSTF BEHO| U B40|ChLee e d., 1997). 1}
2p ALERIINE AH[RIO| 7|2 SRS BHGD, X0} H
NS QEISHL SAAIZ|7| 2B P2 M(Feather, 1975) AH|X}
Jb YR, YN, FBH Q8|0 AN 2TFHS Sof 0
O{X|= AT CHet AH|XtO| MCHN HIIO|CHADN & Lee 2011).

JbRlel WEH Hol7h ol wet Lep 4 KISt Blochnt
Riching1983)= AWIHX|E AH|XI7F FHS= HE-AMH|A9] 7|5
5 Hojol AIZFES, M 712, Aldel Baly S8 drHoz
FRA 07l H8X Jixie ATIHON RS of2f x|
AN FEN T2 FToHe HAN NS EHBCED Lo}
%Ch Babin e d.(1990)= HLIHAE QIZto] MEH HBE YUK
B X TOIS TS N FBE USS FHOYCE

ATTPRIO| CHE MB FHRISH MR JKE A GT &

OINE Z2 oz Myt Ut 0SS AWETIXES
AHXP O RIE e ARITE TS WD S 0 1 Au|X
o FES 54 A& YOiNQl MeNFos Folstn Yct w3l
ALFRINE ALY SEE oYHoR AT U8 4T
FR7NS 2TAHE S71E HH 2WEIINE 2 T
St3 Qlrkshenry, 1990). O[ME £TLIIXIE NS 2L}
ATOR MR EHE Lhro] MY 4 9Uck

U, 48X AWIHKE F7ts AHXES HHEH 0|52
t2|=o|1 AlRXO|0(Bara & Ahtola, 1991), TLO{CAIAEE ¢
§ RIS 2uIXiSOl Hls) MTiHoR o M HmEug
SHCHBloch & Richins, 1983). Lo 0|52 FEEMOM A0 55
Ho[4, o XgHo|H, &2|H oAEEE Feitk=s AoILt
(Batra & Ahtola, 1991; Engd et d., 1995). EESH Engd et al.(1995)
2 £Wo| MEX Il AN NEjo| 87 S5 Ui ML
892 Y=OM LS, 2 LFHE FXSH= 2HIEF7L Aot

A

I OF ot

0

0

=
L SEIETH0) Rt RS SR,
MEH AWM T ATASS K KAS HASH=T
1 = Holbrook(1994)2 ZFX 7HK|, 4To| ZEA 2|1 AMH|
Ao 944 IR RS MAISHECE 1O O OfsR KAy,
FAN JPRAYOR HY JAON Yots BHO| MBS S
st Zolch M, £To| BENOR A7l =2 ¥ Sojm
ATYSS U & USKIS LHTH HOICE AW, M2 2
SHOICL AHIA Q442 Tjelo] HEMT YRHY S35
Of Chet ABIXE BIHOICE O|ASl IHX| XFYIS Mathwick et d.
(2000)] ARUME SYsHA HOIEIUCL 0N @nSe 4T
FRRlOIN A8 JIXIE FToHs 2HIXISS] BSL 040D
o|Rxol HEOR MYYS & 4 YCHBara & Ahtola, 1991).
AE7| ST KO ARE MEX ATXRAIA O|Z0f
MOt TR ATKISS AN aWol= AL IHX7| AR
Ch HH amALlo] AHXES M8H ATIE FTots
AHIXFSO| Hio) BOF O FERO|D HOINQl FHS At =

ot 0|2 28=XO| dFHite SHS Hodt= H|M MO
o 722 Hle O O =2 K2 Hojsitts ot
(Holbrook & Hirschman, 1982). 0|2t 2t&35F0] Holbrook(1994)2 i
2 aWIK0| 2HX FaRACR HOl4T K342 HAGK
CF. BiX), A0S AZNQl HESHQA9 HEAH|AC Q2
ZSISICHDeghton & Grayson, 1995 Mano & Oliver, 1993).
, FolEE AHAE &S Y Ot STUCEMN
23N S/20 Yo SHe2RE HoiE = s o
(Unger & Kernan, 1983), Tojinte] mstaPd XiKO|M &
A= 7oz MEHEICHBabin e d., 1994).
MAATOIM HMAISH 2 £HO| FFS= I = MO|, &
A, 7|2deh AR, 2, A 320, MER HESgo mE
RIX| BT, HH0|M E|(Babin et d., 1994), 12|10 otk
o Zufat7|Ert FEH0| JhRIFOl ATO| A, 0|, &t
A 50| ZHEICKBloch et d., 1983; Lim & Pyun, 2000). <, 3|2t
A 4TIz aH[AFSO0| BN 7= |IStL EHL2
2l FENH ZFEQ WS &+ ULk
Olate| MAATOIM AHmEH AHXS2 Ched| 4ECS
TONSH7 | 2Lt Cret ZHXAHRIS] A8 JHX|, el 7HX|, A
3|H 7HK| B2 EHS0|Lt N JHXE F=57| 6l AW
Eojstn Q28 & 4= QCKBabin e 4., 1994; Bloch et d., 1983).
JdejLt PBHES| S42 SEMH| 714 2HEEo| o 4TSIC=
ZHOM AHIZHES| 4TIIK|s e ZHEC= HE8F 7HK|
ZMO| o Zoh 4WOIE2te = = QUACE £ HE8X 4TI |=
4% Al 0252 ofiyet o|FZat 2A 17t 7| W £E8S of
Mot A2 =S517| st Y2 7HF517(of|(Kim, 2001), HE8X It
Xlof et AH|Xte| PBH|Z0] CHot Ei== E2| UEHE &= JUS
Zo|Cy mEtM 2 AFoME Jt4a ERETM H48F £4
= AL e PBHEO| HEX AWIHX[Of M2} AH|XIEREZO|
Oftet Ko7t A=X| O|F QIS X} SHRACE ot SEXAF T
of 540 mz} 88X ATIHK|= Ot XH0|7} U=X| elgt
O=ZM PBHNEO| Cist OIS kol AAEE T=ESHAX} 61R
Ch O|F &F flst0] Ct3dt 22 A77tdes JESIRAC
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A77HE 1 HE8X LWIHK[Of w2t PBA|IZO Chigh AH|XHER
== Ko7k A= AO|L.
ATt 11 HE8H g0 a2t PBHF0)| Chet X ZE
== Ko7k A= AO|L.
AT7he 12 H8H g0 a2t PBAF0]| et 22HE
Ef== XHO|7F RS ZAOICY.
A7t 13 HEXN oTIHK[Of w2 PBHZO| CHSH THoj
EZ = X07F U AO|Ch.
AFIHE 14 HEH LTTHX(O) et PBXIFO| Chet Ai-toi
o= Xto|7t QU= Ao|Ct.
AT7te 2 H8N LYK H[AF HTOf 2t Xo|7H R
= A0|th

23. XE 52

R|ZtEl ERe 4R} FREoE X|Zle FHE ZHTM
40

=0 2OIX| = 2= oiet MEHe Z4F

Park, 1980). O|2{gl HHO|M Gavin(1984)2 X|ZtEl EES 24H|
AbZH7HI0l QIMSHE FEY FItE ZxY AREZ dE, ME
O[OJX| Jz2|2 &1 S0 <gt ZHgXel F7h 0ol FHO|H,
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2H[RE Z4R7F 27 FEA FEE 0ottt 2ot
Zeithami(1988)2 X|ZtEl EES MEFQ| HetHel 2290 st
I

AH|XRO| EEFO 2 4TEX| AHRIOIM HASHRICE O] 4FE EM
AW, XzE S22 Ay FEi0te FEEs T2 g0l
=M, MEQ THAN HHEL #2 =72 FUHO|N S5 Y
Holct AR, EFMFO CHet AH|Ate| HEHKQl HILEMN HNF
Ol CHSH ENE=oF RAFSH ZHEO|CE UMY, AH|XIS| CHRHHIE-SO0IA
o TEh = HetHZF2=Z QM A oY HEF 2hel Jtiy
FEg0f tHet EHEHOITE Bruck et d.(2000)2 X|ZtEl FEOI| CHSH
o ArgEold, h7lsd, W+, MHIA HIY, g5, dflel o
MR Atpie HYSIRACE olME X[ZE FE2 MESHYEL
H 52 FdH JiE(Zedtheml, 198922 THAXIRIO| Ot o A3
oz M1 on, AyY FHit= FHEE= F2HQ N
O|2t1 e AHRXIEL MYSIACHGarvin, 1983; Dodds & Kent,
1985; Zeitheml, 1988).

XZte S22 2HXS0| fstEo|H, Pk 228 AutH
o= Hute 50| 7| WI0] AH[XF 7HQI0] FEH o
Sl= 2 HEZ2 B7I57|of oAE ST FEeIe
XS0 2ls A Tk HA, Hawkins and Coney(1983)= X|
ZHEl 20| AH|Xre| FOIZAFEY UM 5 =0 e M=
L} W30 EE 0/E = AUs EZeF HX ZeXel JHEe
2 HUCL 0|Qf= Y| Asker(199)&= X|ZtEl ZZ0| H2HE XpAt
Yol Zast HolczZ FOjAY EHE S0 AT
20| OIX[H, £3| FOixtel S7|207t 2 0= X4E &
20| FOjZEFEO 2EHY RQICZ ZEDCt= AO|Ch AH|XIG
X|Zfek= MEel 22 1 E#MES XA HEE & Z0| otY7|

of &HIRZE QIASHE ME2| 2Ol FOHE I EE QIAE =0t
FICtD MAHSIRICHAker, 1997).

Hellof and Jacobson(1999)2 AlY EwEdh X|2tel F20| et
AT ZDON AHIRE AIZEREC 2B FHO| 258 A2
2 dZ5tn FEXZ0 s8He s njE Ao2ts FT
HIHZ AIZEREC S7t2 S2+E0 dag Aolgls F52
2 FEXAY £85el 30| njE = QACkn FEOAUC

MEel S2u 2o dabd, sigand g % 5 oYL A
YN ok MZYMT FaXIEH o BAgS A+et Hoch

and Banerji(1993)= PBA|EO| &332 dt2{H 7tAECH= SE0|
O =03 M2 20128 FAISHICE £+ Taylo and Baker(1994)
= AH[XIO| MH[A SR DR MAE HIISHE HTOA
AH|XES| FOHel=of X|ZHEl EAAr nADEL BE FeS O0|X|
o, §9| X|Zt= 20t 040F0| 4z AETIIL O & HEo
O|FICtD SHRACE 2Lt ol2{3t Het= FHE| Llusar et &.(2001)
2 0§ o|=0f CHsto] X|ZtE S&at TS Ao|ol= A= E 1Rt
SICtn FHSIYUCL oMY X|ZtEl FEI FOio|= SO AH|X}
Ef=Of CiRt St Chk XpO|7F U2 & == UCH

PBXIEC| 7t FET E42 HMEo ESEMUH N7l2ts &
g Z0 Uk ol2 ot MM AmEH, RSN PBHES
71AEM0| AH[Ate| X2 EF ddo Ao Ut HEt= o
EA LIEtE £ UCHD ojFY = AULCE MEtM & AF0ME K|
2=l 3o MYHTE EME FSYMQ PBHNEO| et X[}
El EFH0| AH|XIEREO|= Ol XIO[7F U=X| RISt X} 5}

orC

rir

ot OIS AAEE =E0taAt StRACt Ol
Ch2at 22 A77tdE 2735t

A7t 3. PBRIES| X[Ztel RO Wl SHREEOlE Xt
07k A= ZAO|C}.
AT7td 31 PBHIES X[ZtE FEO| Wt MSE=0Es At
0|7} = ZO|L}.
A7t 32 PBRIE2| X[ZE SEO| 2t BEEE0=
Xto[7t U= ZO|Lf.
AT7td 33 PBHIES X[ZHE FEO| w2t FoiEoE At
0|7} A= ZO|L}.
ATt 34 PBRIZEC| X[ZtEl FEO| mEh A+ofel=of=
Xo[7t A= ZO|Lt.
A7t 4. PBNES| X|ZE FE2 AH|AF HTOf| M) Xl
7t U= AOICt

_

3 oy
3.1 X=Ab CHAMRE

= T flet SEAE 28F 2TIHKe PBRIZES| X|ZE
SEO| ME BRI =t FE ZHe| XIO0I§ =Helsty| 2[5t |
= 670 O[LHOf CHEZQIF(OIOLE, tE
PBHES TOict BHAE Y22 ZAISHRICE Eot SEASS
MEdb thEoe] AFR=A F5, K, StESoA K71E7t
7Yz 2EUE0 SHTIEE X|AISt HEE HEXIE FA
o|lohs SES ARSSIRIC Azl 21, 220 SET 20038
T F3HI Lardol gintn fHotel= 294s AE2XE Hele
203F2| 222 2T M0 AEEIUCE. SEHAQ| 2FSAHHH
ol S92 HmEH F768F(335%), HYIAY(26.6%) 12|10
Sh181H(39.9%) 0| Ct.

28N 4EIHKZ AHRPE Jotke MEFS FONSHY| flsto]
AA2 MBFYEE HlL 2H5l R3S daols AR 534
O, HFH0|1 e2|Hol £FIHX|CHBabin e d., 1994). [EkA
= AFME HEH & ?I5t04 Babin et al.
(1994) 12|11 Kim(2001)2| AFOIA AT HIgFS 2 AT
of FHo| Mot MP2loto] ME SIALL 0lF 252 'Ue
A0 A=lE MM 28BS ot ‘L= N2 Lol et
2240t pYsicy Z
‘Lol 4TS SAS FOjsEY| YIS $EH0|X] 1 0fAte| ojoj:
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