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Abstract

The purpose of this paper is to explain and identify how atmospherics of web-sites such as
graphics, colour, menu and link have an effect on consumers’ emotion and satisfaction, which in
turn have influence on repurchase intention in internet shopping malls. A survey study was
conducted to collect the data with consumers who have experience purchase or search on internet
shopping malls. Analysis of structural equation modeling with AMOS 18.0 was performed to test
the research hypothesis. The results of the study are as follows: Menu and link are positively
associated on consumers’ emotion, but graphics and colour have not influence on both
consumers’ emotion and satisfaction. Consumers’ emotion is positively associated on both
satisfaction and repurchase intention, and then satisfaction is also positively associated on
repurchase intention.
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2 gas) Ao QEETE @ WUHTES 928 WALE 9 ARRAREGe) 279 7184 075 0
et QEELEE o) TAAG F ) oldel oo ek} HANS 1 NHEE Gelsd o
SAEFL AR 2 ARl B 40T EE SO BUHYYE BARISE, ok ¥ 29 73
shstge] A7), A 70d 412 E(construct reliability) AVES} 1 F 9.0 7+ AAAAE AFS nusle] T
1 #7255 average variance extracted: AVE) AVE7Z} 25 a9 AR 2712 Eelsks Wy
Son PR GALH TES AAAAFel w & ol 43Tk olu) 242ke] AVEA B AR
507 ol g0z e} BAHOR felagly, 4 oo e weel gtk @ 4 g, i
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QL ey, 2, viyret d=2

29 2+ ARBA AFAE 0011904 04292A 2l 7 oA e} Ae=
AVEgte] 27 heht shdebab g e Selsgick we) ol Baseke frolsh e Wi, sk Y
T gy As \ % df, p, GFl(goodness of fit A frol 3k G FAT ek AL Wt AT
index), NFI(Normed fit index), CFl(comparative fit N1l €& ML, W5 Aufele] e
index) 5 AFE Af5o] #AV} ggol golmar. T IOl U= Ao IS, mepy A7

3. APREMs: BM AF7PE1-1, AF7RAL-2, AF7EAEL-3, A 721
) J9_01= 7] 7}hE] o)
ANE wEe] AgAS wekals] old GRL CFL o~ o1 /rE2ZE e

NFL 2, df, x2ol thet pat 5 strstleh. [+
© 28 7ol AE(df) 10791A4

2 | df|3df| p | GFI | NFI | CFl | RWR
219.7271107 | 2.054 | 0.000 | 0.901 | 0.907 | 0.950 |0.051

2 AN A = F %)

& ATeA e A7 AT7HE S ASE] $lskdd gold ol Qe AR ES gtow T, de, o)
THE A BYRA e ol gskilth et 2ol R | = IF | P L DA = e PAR - B2 R
SRR Bl = Akl E9 TiAkel fhF89] o] zH|zbe] A W3} W) oju]d J TS 1] K|

7. S77HE EMEnt
Hypothesis Path Estimate S, E C. R p Sl;ggﬁ);jed
1-1 a3 o) BE 0.080 0.100 0.800 0.424 Failed
1 1-2 el o) UE -0.045 0.118 -0.378 0.705 Failed
1-3 e 83 -) UE 0.101 0.136 0.744 0.457 Failed
2-1 e - 4y 0.121 0.136 0.887 0.375 Failed
2 2-2 Zel - 2% -0.243 0.160 -1.516 0.129 Failed
2-3 et 23 -) 2y 0.586 0.183 3.200 0.001* Supported
3 Zy o) ux 0.622 0.081 7.654 0.000** Supported
4 2 - AFels 0.273 0.107 2553 0.011* Supported
5 BE ) xfRojels 0.234 0.115 2.034 0.042* Supported
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