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Abstract

The purpose of this study was to explore how the Theory of Planned Behavior applies to five appearance management
behaviors and the effects of three variables - attitude, subjective norm, and perceived behavior control on appearance
management behaviors. The research was conducted by surveying 410 female adult respondents between the ages of
20 to 40 with the goal of predicting the appearance management behavior of women. The data were analyzed using
IBM SPSS Statistics 19.0 and Amos 19 in addition to Frequency analysis and path analysis. In the first case, the
potential for applying appearance management theory on appearance management behavior of women was observed.
The appearance management behavior performed by women was classified into five categories: skin care behavior,
makeup management behavior, apparel management behavior, hair care behavior, and weight management behavior.
It was determined all five behaviors could be predicted by applying the Theory of Planned Behavior. In the second
case, effects of attitude related to subjective norm and perceived behavior control related to skin care behavior was
statistically significant. In terms of makeup management behavior, all of the three variables were statistically significant.
With regard to apparel management behavior, only subjective norm behavior was statistically significant. Concerning
hair care behavior, attitude and perceived behavior control were statistically significant. On weight management behavior
only attitude was statistically significant.

Keywords: Skin behavior, makeup behavior, apparel behavior, hair behavior, weight behavior, appearance management
behavior, theory of planned behavior
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[Figure 1] Model of Planned Behavior Theory
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(Table 1) General characteristics of the research subjects

n %

age 20-29 200 48.8

30-39 145 354

40 or older 65 15.9

education completed high school 117 28.5
college 218 53.2

graduated school 75 18.3

monthly income under 900,000 won 52 12.7
(home total income) under 1,990,000 won 117 28.5
under 2,990,000 won 111 27.1

under 3,990,000 won 52 12.7

under 4,990,000 won 32 7.8

over 5,000,000 won 46 11.2

occupation student 126 30.7
Technician 48 11.7

management 71 17.3

Services 65 15.9

Professional 59 14.4

Housewife 38 9.3

other 3 0.7

Marital status Married 185 45.1
single 225 54.9
total 410 100.0
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(Table 2) Descriptive statistics for each factors from the Theory of Planned Behavior on appearance management

behavior
skin makeup apparel hair weight
attitude Mean 5.526 4.653 5.019 5.430 4.294
SD 0.892 1.307 0.998 1.023 1.528
subjective norm Mean 5.197 4.543 5.113 5.214 3.799
SD 1.048 1.323 1.074 1.061 1.513
perceived behavioral Mean 4.692 4273 4.458 4.261 3.440
contral
SD 1.136 1.200 1.365 1.034 1.227
behavior intention Mean 2.961 4.240 4.643 4984 3.627
SD 1.196 1.545 1.221 1.138 1.467
behavior Mean 5.193 3.068 4.022 3.376 2.031
SD 0.979 1.624 1.564 1.387 1.191
V. A3 9 1g oepelFel ta ALY PFolES 2 83shunt
mgelasel tiE i, FHE PE, A48 EE
1. ZA} CHARRIO| Qb EA A7} |25 oxo} qFol nx= IFE HE
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= 11

o] - (exploratory factor analysis)® 3709 4 71

2

Z47e] U2 U34S Cronbach’s alphaZ ]/\]‘5‘]-0311}
A QRlEAL TR ot als FE3)
93z, W)2]Wl 2 (varimax) 3|7HA1S 01831} 2919
T SR ] FE38193L AF= <Table 3> ~ <Table
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Ry BT 5003 e s veRgth AFs BAERE

J0olFe s YT
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 ZF FAAHRIES Al TR wet 2
Ag 3. ZHRde 2 e A A
9 Ae 5 SAuelsl st sl
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El
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D JRaeEdE

¥Rl s 24
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9—‘4—7
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415, =344
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(Table 3) The result on factor analysis on skin
%
Commun factor eigen- % cumulati Crc(l)lrllsba
ality loading value  variance ve
. alpha
variance
Having professional skin is good for me. .690 774 6.498 20.96 20.96 947
I like having professional skin. .607 .700
I am in favor of having professional skin. .829 .844
Having professional skin is good for me. .807 .839
Having professional skin has value for me. .836 .847
Having professional skin will bring good result for me. 821 .866
My family will be in favor of me having professional
i 801 .692 2.713 8.752 29.712 .942
skin.
My family will think positive about me havin
Y . Y . P ¢ 845 691
professional skin.
My friends and co-workers will think positive about me §38 579
having professional skin. ' '
Those who I respect, such as my teachers, will be in
i ) ; .823 .600
favor of me having professional skin.
Those who 1 respect, such as my teachers, will think
N . . . 364 632
positive about me having professional skin.
It is easy for me to have professional skin. 744 .805 5.577 17.99 47.702 901
It is possible for me to have professional skin. 817 742
I will get professional skin regardless of any difficult
. 784 851
circumstance.
Whether 1 have professional skin or not is entirely up to
670 591
me.
I have the final decision on whether to have professional
. 546 514
skin or not.
I have enough money to have professional skin. 702 788
I have enough time to have professional skin. .684 773
I am willing to have professional skin in the future. 71 .631 3.549 11.45 59.152 935
I will make efforts to have professional skin in the
837 767
future.
I am certain that I will have professional skin in the
752 758
future.
I will recommend having professional skin to my friends. .829 718
I will have professional skin again. 795 709
Have a face massage. 592 733 4.872 15.717 74.869 .895
Have laser surgery. 533 553
Have scrubbing. 730 .821
Have peeling. 739 799
Have whitening. 758 .804
Have wrinkling&lifting. 813 .830
Help minimize pores. .663 761
Have freckles. .689 739
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(Table 4) the result on factor analysis on makeup

0
Comm factor eigen- Yo cum/fllati Cronbach'
unality  loading value vacréan ve s alpha

variance

Having professional makeup management is good for me. .864 .822 6.173 23i74 23.741 973

I like having professional makeup management. .898 768

I am in favor of having professional makeup management. 916 .839

Having professional makeup management is good for me. .908 .844

Having professional makeup management has value for me. 927 .841

Having professional makeup treatment will bring good
. result fof me. o 820 7l

My family will be in favor of me having professional 013 263 4604 17.70 41447 o3

makeup treatment. 6

My friends and co-workers will be in favor of me having 862 661

professional makeup treatment.

My family will think positive about me having professional 299 ey

makeup treatment.

My friends and co-workers will think positive about me %65 652

having professional makeup treatment.

Those who I respect, such as my teachers, will be in favor 01 1

of me having professional makeup treatment.

Those who 1 respect, such as my teachers, will think 208 a1

positive about me having professional makeup treatment.

It is easy for me to have professional makeup treatment. 756 .589 3.173 12520 53.652 .876

It is possible for me to have professional makeup treatment. 694 509

I will get professional makeup treatment regardless of any o1 67

difficult circumstance.

I have enough money to have professional makeup treatment. 795 .868

I have enough time to have professional makeup treatment. 721 779

I am willing to have professional makeup treatment in the 18.19

.853 75 4.730 71.844 973

future. 2

I will make efforts to have professional makeup treatment in 931 91

the future.

I am certain that I will have professional makeup treatment

in the future. 935 807

I will recommend having professional makeup treatment to
my friends. 885 728
I will have professional makeup treatment again. 939 767
Using fake eyelashes. .763 819 3.279 12.61 84.454 874
Have had permanent cosmetic procedure (eyeline, eyelashes). .692 .696
have eyelash elongation procedure. .865 911
Have henna(tattoo for beauty purpose) procedure. 749 .830
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(Table 5) The result on factor analysis on apparel
Commu factor eigen- % %o Cror'1b
nalit loadin value  varianc cumulative  ach's
y & e variance alpha
Having professional apparel is good for me. 679 .765 5223  20.087 20.087 .948
I like having professional apparel. 71 783
I am in favor of having professional apparel. .800 815
Having professional apparel is good for me. .860 .866
Having professional apparel has value for me. .846 .832
Having professional apparel will bring good result for me. .865 .837
My family will be in favor of me having professional
.824 786 4.657 17913 38 .953
apparel.
My friends and co-workers will be in favor of me having
852 719
professional apparel.
My family will think positive about me having professional
Y Y P &P 852 749
apparel.
My friends and co-workers will think positive about me 453 737
having professional apparel. ' ’
Those who I respect, such as my teachers, will be in favor
. . .806 723
of me having professional apparel.
Those who I respect, such as my teachers, will think
» . . 774 703
positive about me having professional apparel.
It is easy for me to have professional apparel. 718 17 3225 12404 50.404 .888
I will get professional apparel regardless of any difficult
. sp PP ¢ Y 794 .590
circumstance.
I have the final decision on whether to have professional
619 73
apparel or not.
I have enough money to have professional apparel. .826 767
I have enough time to have professional apparel. 739 .640
I am willing to have professional apparel in the future. 747 .665 4118 15839 66.243 .942
I will make efforts to have professional apparel in the
907 .808
future.
I am certain that I will have professional apparel in the
.840 .843
future.
I will recommend having professional apparel to my friends. .845 746
I will have professional apparel again. 878 .760
Help shop staff. .803 177 3.842 14777 81.02 922
Help shop manager. .858 .824
Help shop stylist. .866 .830
Help shop image consultant. .843 .838
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(Table 6) The result on factor analysis on hair

Commun  factor  eigen- % % Cror'1ba
. ; : cumulative ch's
ality loading  value  variance .
variance alpha
Having professional hair is good for me. .851 786 5.133 19.742 19.742 972
I like having professional hair. .893 814
I am in favor of having professional hair. .888 779
Having professional hair is good for me. 887 784
Having professional hair has value for me. 876 752
Having professional hair will bring good result for me. .888 71
My family will be in favor of me having professional
) .790 719 5297 20375 40.117 .969
hair.
My friends and co-workers will be in favor of me having
. . .879 767
professional hair.
My family will think positive about me havin,
Y . Y . P ¢ .788 749
professional hair.
My friends and co-workers will think positive about me
. . . .905 825
having professional hair.
Those who I respect, such as my teachers, will be in 908 %61
favor of me having professional hair. ' '
Those who [ respect, such as my teachers, will think 018 %51
positive about me having professional hair. . '
It is easy for me to have professional hair. .856 .849 3.484 13.401 53.518 .867
It is possible for me to have professional hair. 785 750
I will get professional hair regardless of any difficult
. 785 782
circumstance.
I have enough money to have professional hair. 610 .509
I have enough time to have professional hair. 739 .659
I am willing to have professional hair in the future. .920 854 4.886 18.793 72311 974
I will make efforts to have professional hair in the future. .895 .825
I am certain that 1 will have professional hair in the
.886 827
future.
I will recommend having professional hair to my friends. 919 779
I will have professional hair again. 919 .835
Receive a scalp massage. .640 574 2.395 9.212 81.523 .700
Have hair extensions. 433 556
Have dreadlocks. 647 740
Regular hair maintenance for dry hair. 690 811
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(Table 7) The result on factor analysis on weight
Commun factor igen- % % Cronba
orm co cIge i cumulative ;oo
ality loading value variance . h's alpha
variance
Having weight management is good for me. .889 .826 5.638 21.683  21.683 976
I like having professional weight management. .939 821
I am in favor of having professional weight management. 922 851
Having professional weight management is good for me. .897 .802
Having professional weight management has value for me. .933 .841
Having professional weight management will bring good
&P g ¢ &8 795 746
result for me.
My family will be in favor of me having professional
. 910 .822 5.349 20.575  42.258 977
weight management.
My friends and co-workers will be in favor of me having 974 776
professional weight management- . .
My family will think positive about me having
. . 923 .824
professional weight management.
My friends and co-workers will think positive about me 910 297
having professional weight management. ’ ’
Those who I respect, such as my teachers, will be in 034 233
favor of me having professional weight management. ’ ’
Those who I respect, such as my teachers, will think 01 206
positive about me having professional weight management. ' ‘
It is easy for me to have professional weight
767 753 3.590 13.806  56.064 .862
management.
It is possible for me to have professional weight
P P g .623 .649
management.
I will get professional weight management regardless of
. & P . g g g .590 .636
any difficult circumstance.
I have enou, money to have professional weight
gh Y P £ .793 872
management.
I have enough time to have professional weight
£ P g 710 .800
management.
I am willing to have professional weight management in
.840 .708 4.052 15583  71.647 .963
the future.
I will make efforts to have professional weight
. .902 794
management in the future.
I am certain that I will have professional weight
. .892 743
management in the future.
I will recommend having professional weight management
. .832 767
to my friends.
I will have professional weight management again. 814 .671
Take medicine. .668 .629 2914 11.207  82.854 .807
Suction Lipectomy. .803 .836
Injection (botox). 71 157
Using diet pills. .689 744
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(Table 9) Sort-out of the result on path analysis of appearance management behavior

. make- appar . weigh
skin hair
up el t
attitude --------- > behavior intention (0] 0] (0] (0]
subjective norm ------ > behavior intention 0] 0
perceived behavioral control ----> behavior intention (0]
behavior intention ------------ > behavior (0] o
perceived behavioral control ----- > behavior 0 0
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(Table 8) The result of path

analysis of appearance management behavior

standardized
S.E. CR. P
B
attitude -> behavior intention 0.415 0.378 0.122 3.405 Rk
subjective norm -> behavior intention  0.036 0.039 0.139 0.262 0.794
perceived behavioral o
-> behavior intention  0.390 0.453 0.115 3.388 ok
¥ contral
St behavior control > behavior 0415 0.340 0204 2034 0042
perceived behavioral )
-—> behavior -0.154 -0.146 0.176  -0.872 0.383
control
X2=15.466(p=0.000), GFI=0.913, RMR=0.117, RMSEA=0.344, NFI=0.885, CFI=0.891, AGFI=0.349
attitude -> behavior intention 0.421 0.357 0.109 3.862 rEk
subjective norm -> behavior intention  0.445  0.381 0.124 3.583 rrE
perceived behavioral o
-> behavior intention 0.217 0.168 0.109 1.994 0.046
make control
-up behavior intention -> behavior 0.255 0243 0.127 2.009 0.044
perceived behavioral )
-> behavior 0.358 0.264 0.164 2.184 0.029
control
x2=0.661(p=0.719), GF1=0.989, RMR=0.022, RMSEA=0.000, NFI=0.998, CFI=1, AGFI=0.990
attitude -—> behavior intention  0.220 0.180 0.118 1.863 0.062
subjective norm -> behavior intention 0.627 0.552 0.127 4952 Rk
perceived behavioral o
appar -> behavior intention 0.108 0.121 0.082 1.318 0.188
| control
¢ behavior intention -> behavior 0.364 0.284 0.125 2913 0.004
perceived behavioral )
-—> behavior 0.551 0.481 0.112 4.920 ok
control
x2=2.13(p=0.345), GF1=0.989, RMR=0.042, RMSEA=0.029, NFI=0.989, CF1=0.999, AGFI=0.921
attitude -> behavior intention 0497  0.446 0.127 3912 rEk
subjective norm -> behavior intention  0.127  0.118 0.125 1.013 0.311
perceived behavioral o
-> behavior intention  0.347  0.315 0.103 3.357 ok
i control
o behavior intention > behavior 0337 0277 0159 2124 0034
perceived behavioral )
-> behavior 0.359 0.268 0.175 2.054 0.040
control
X2=8.599(p=0.014), GF1=0.989, RMR=0.076, RMSEA=0.213, NFI=0.953, CFI=0.962, AGFI=0.681
attitude -> behavior intention  0.524 0.546 0.096 5.442 Rk
subjective norm -> behavior intention  0.193 0.199 0.108 1.790 0.073
perceived behavioral o
-> behavior intention  0.100 0.083 0.098 1.014 0.310
weig control
ht behavior intention -> behavior 0.396 0.488 0.071 5.545 ok
perceived behavioral )
-> behavior 0.227 0.234 0.085 2.660 0.008

control

x2=1.884(p=0.390), GFI=0.992, RMR=0.041, RMSEA=0.000, NFI=0.992, CFI=1, AGFI=0.943
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