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ABSTRACT

Impacts of Social Commerce in E-commerce

: In perspective of Social Commerce Analysis Mode

Jin Dong Su*-Lim Jae Wook*

According to diffusion of social network, social commerce based this platform have been rapidly
growing with usage of multiple smart devices. In this paper, we review several definitions & classifications
of social commerce, and then suggest our definition. Above all, we suggest social commerce model
analysis framework in perspective of business model based on revised Timmers’s definition. With this
framework, we analyzes impact of social commerce on e-commerce in perspective of value, actor, and
revenue models. Through this analysis, we can find social commerce impact and change existing
e-commerce. Finally, we suggest implications of social commerce, future directions of social commerce,
further research issues. Through this research, we expect that actors related to e-commerce have the

strategic implications

Key Words : Social commerce, Social network, E-commerce
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