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7} 448(17.1%), S0tN7} 448 (17.1%)°) SHatah.

AR, Gt dgorE Aol 135%(52.5%), 3A ol 34 (132%), &5 19%(7.4%),
4ol 20M(7.8%), 7HEFEI} 31(12.1%), 52 149 (5.4%)°] SHHATh

(E 4 Yo Sy

TE BT
A T 130 50.6
14 127 49.4
204 145 56.4
30th 20 78
a8 404 44 17.1
50t 44 17.1
6ot 4 16
A 135 525
3IA 34 132
ERie 19 74
A 24 20 78
7} 55 31 12.1
i 14 54
2 4 1.6
Total 257 257 100

Sog Fujgk WEGA AES FAE0] 94 (36.6%), UAEC] 598(23.0%), ITheo®
FakEo] 35%(13.6%), 181 AAFsel ARl Frt 247t BU 4W03%) 2 SHEATh
agla HERF AF] PR EARETL 128(39.7%), M2 Aol 78
(30.4%), SUl43 2 Hold 50(23.0%), SNEUl &g Eo] 13W(5.1%)004] Fujdt Aoz v
Epyton, Wald-e 59(1.9%) 22 UEFSLTE
nR g o 2 W EY AES Fujd ol RE 71E ZHoA Fujeitrl b Be 1047
(@05%) 02 RGO, QA Fuglo] ol T68@0.6%0IH, 1 o F
AN et 558214%) 18] AHge] Ael gt AHge] hiAe] o &b
Atk o9el e Qe Auglo] ToldTl LA Bol SHEThe Mot 7 o
= oyl Ex AESL on| WEY AFo] Ao RE shjdo] HAs3dn = Tolo]

ohrt.



36 SOEEAR Mi4d 12 o12d 38 279)

<H 5 2= ME TOHAE]

7 =
A= 59 23.0
A %) 24 93
= A 94 36.6
e W EEA = pIEe o 02
Aol A E 24 93
s 35 136
IvtE 102 39.7
A2 A 78 30.4
HIEEHM HME FUHEA | Wb 5 19
AQH 2 Ful 77 59 23.0
A &= 13 5.1
3 55 214
7+4 104 40.5
HIEZA FojolR7 A Qb A 10 39
A& 2] 12 47
LAk 9 dglo] vl 76 29.6
Total 257 257 100.0

B Ao AZAAEAS 98] HALIA A= 23HWH 9l Cronbach’s aiPH S AF&-3
Atk ole TL Nde S Al oA TN EFE ol&ste B AFEE At
T %2 Folfo] SHEFAAN Ao RA SHETY AZEE Fol7] AT Wi
& AEHFE} o A4 (Cronbach’s Alpha Coefficient)S ©]-&3+th. Cronbach’s aZl5=ol 23 413

tt
©
@
=)
o

g 24 AG7 ol Ymelo shatd] W@ FIW AFS glout, dwse
7

o eldl TS 7| 2ATE 08 Vc}o] *3‘17- ?—iﬁ'& A OME}E ghet.

BYS sglon, o Bedel vET A AF QA Ang pHsm, ol Azt

component analysis) 4]

+ Eigenvalues #k°] 1.000 ©]38lQl &2 A|9]ste] TA 53T



HIEES STOORC| TE AR Byt A0 =0 WO A 37

29l GES Q011 | 2912 | 213 | 2914 | 9I5 C’O/Sbf]‘ohs
pnha
HEWS W3k Azbai 7} 735 | -033 | -190 | -016 | 217
EW o )=o) 3Eo] 8=}y A
ﬂ;}gﬁfﬁ I Agel AR Al ey | 130 | 007 | -082 | 374
7]
AN x| A H]E‘d—% %?_]Tio _zl"ﬂy—]o}o] XEL E]Qj\‘:]'
(TIE:;I 2 ARSI 646 | 020 | 055 | 074 | 128 |\ oo
MEde tEae] Aol Fstta A7
. 645 | 025 | -157 | 229 | -039
shIL 7t
HEF2 BE Agto] A HFHA
Ao AU 619 | 182 | -123 | 087 | -.113
EUS xl3lotA Aol Z AR E QT
gigkéq 7; lebgAel & AR 003 | 357 | 221 | 014 | 28
e agEel s AR 30 | g0 | Loa1 | 044 | 103
AEE |7t : ' B : '
_ Alpha=754
ojglx| |WIEWS ARg|RAe] AAYHATL A
5 013 | 698 | .182 | -064 | -157
zbat 27t
1 H
ey sise ANAE & AN
WA 035 | 589 | 347 | 188 | -071
EYo I3 & 7o =rtu A7
gg;}h st gzl wrhat A o5 | s | eg7 | o002 | 200
=31 EUS ox HAEo] oty AZFEA
0|D|+7?| E‘;}“ Akek el s AR s | a7 | e85 | 204 | 026 Alpha=.718
HEY IHES Eshd dg #ie] =
S Az A 089 | 297 | 685 | -100 | -.033
HEG] ITEL Fo2 ALS u
e Az A 17 | 053 | 206 | 709 | -075
A-A EYo Xzl 2=ZFo| oty AzFEHA
5]1:1:5 E‘;}“ = Asish el =l AR o) | o0 | 014 532 | 495 | Alpha=680
e S Aol st A 5o | 053 | 03 | 496 | 309
]/]7]}— B 0 = B .
ayx [MESE AZASHATG L A2t | 235 | 032 | 064 | 204 | 696
e EUS ) 3 Foislcia Azk =
o|a|x| ﬂ:ﬂ,a;} SR AL A 09 | 011 | 291 | 103 [ 20 | PR
Initial Eigenvalues 4389 | 4079 | 1.607 | 1226 | 1.120
Cumulative % 19.081 | 36.816 | 43.805 | 49.137 | 54.005

3. HIEY JOIOR|L AMA| 2
MEY S7kolnAe] me 94 fzel wAE 9 BHa] el T 2R
MEY B7holnlA e AARS 2, AAA on|AEER), ARA on|A@ED), BaA ol

ABED), BAA <IMAGED), TAA oMAREDH T MR sto] HET AFe] P

S|
PSS ] g5 ARE adste] BAsSIHh o3 o



38 SEEAR M4 12 or2d 38 279)

T34 ARE Fofsr] Slete] VIFE o] &3t VIFgte] 105t 2o oA
< gl & & ok 23y VIF #to] 3 o] dd A9 BT IAASY] R At 36|

oo AX tdFgAPer Qg IAATY MY #AVE TAE F= Urh
HEW Z7boln|A] 7} A FHEE] vX= 3 @ A5Ee BW RAFS 03022
FEI) AN Aggsta, F ol 106372 Aol 3ol F 79 %7t 000022 Frol &

7F dgka & = Qi) Zzbe] golel wE Wl EY =7to]u]A]
de A5 BR g

AA, “HEG ZAA o7} HER AFS] A A (9 dFE nE o
o] 7Hdo WE HE5ES BEH Aol 0.947% p<O.19]A F2l5kA] Zom VIFZ} 1.4149]
BE tggidAel EAlskA] deth wabd 7S 712 Sl

=4, “HEF AS]A o7t WER AlFS] A Ao H(+9 d¥F= wE o
ool JHd] wE HEE 2 foAdo] 0296202 p<0.1014 FolskA] ¢kor VIFZ} 1.330
o|lBE tFgidde] EAsHA Beth ks 7HEE 712 ok

AR, “HET T34 01‘3]%17} HEW A& A a3 FHe FdadF2 nA Aol

] e wE AES BHH §o4do] 0.001E p<0.01oA ek, VIFZ} 1.1820] B2
T30l EABHA et w}am W A=Ak
A, “HET AAA ouA 7t WEY AFe] A Eoe F+e d3d= vA Aol

o] JHde] WE AES BH folAo] 00327 p<0.05FEdA F25hH, VIFZ} 1.4720] 2
B tgg/gilel EAlskA gon, webs 7Hd S A=l

OHALA, “Hl Bt A4 o|w] A7} W Ed AlF9] AR A H(+9] dFS mA o]
o] Jpde] mE 35S HH FeAdo] 00012 p<0.01A fel3hH, VIFZ} 13640 22

T3] A et mhEbA M-S A= T

Z, 979 7Hdo] AEE 8R1EL WEWS Zvlo|n|A7t MEY AFS] AR E
v AgdA ok &



HIEES STOORC| TE AR Byt A0 =0 WO A 39

<R 7> HEE F7to[n[X|of 2 AKX =2t
Hl BEFESHE A2 EEafE HEAs -
5 EEON Rt t SLeli VIF
constant(H) 1.461 228 6.421 .000
A4 enA| -.005 073 -.005 -.066 947 1.414
AF3) A oW A -076 073 -.069 -1.047 296 1.330
S eH A 205 062 207 3317 001 1.182
FEEIREE 167 077 150 2.151 032 1472
A A o]H|A] 233 069 227 3.383 001 1.364
TEHF HEY AF 9 a7
R2=392 54 ¥ R2=384 F=10.637 Sig F=.000 Durbin-Watson=1.881

#4p<0,] *4p<0.03, *p<0.01

4. QNR| Il K0 o=

HED AlFe] 9] g e} Alul o zol n|%| SRS
A FE 0224004 22%7F FES| A A3l F gho] 29.6382 2 =7t 00022
Aol vt & 4 vk WMEY A AFY A Z37t AT ko] wE 7
S ASE Bo= g

“WE AFe] i ZA7F AT = d3E2 wF Aolthre] JHdel| wE HAEE

2 folAdo] 000002 p<0.001914 F-2l3HH, VIEZF 1.0000]| 22 tEgAde] Ex6HA)

geth mebA 72 Al

o] S’toﬂ

Jo B AFEAL WA R

[‘ll‘

o

<H 8> MAof o=

H| EZESLE é!_.f';flf HESIE A : 2oz VIE
B HEZ2A} Beta
constant(%) 1.646 .169 9.737 .000
A2 g3} 323 059 323 5.444 .000 1.000
FTERST AT 9=
R2=224 A% R2=218 F=29.638 Sig F=.000 Durbin-Watson=1.947

V. 28

' Fuols wd 2 Zog Zy) HEY 294 &

[
of
Lo
_IR
rlo
4y
Y
rlo

@3} o)



40 SEREA M14d 12 (20128 3¥ 279)

) 2 B giuk, A7tEEd o] 5919 mozor AAstn glom, 95 o]F mjd
il

=
19% o9 Sk Alddeta Eiﬂf‘i 200339 = Al 20955 ”Owh ° UH d

al

%1—% atA € ?‘—‘,%M B9l Hrteln| Aol wE YiA] ZE AH|AEC] Theket 7]Ed
sl AF= Hrksta Adete] AFS Fofske T FEE

= A7 AFEAA S ATEH A 28
#pe] e FAdol 1307 (50.6%), 91Ad°] 127(49.4) 2 SH3lSTh

A4, 9] AL 207} 145(56.4%) . - SHatsl on, 30t 7} 207 (7.8%), 40th
7} 447(17.1%), 50th7} 4478(17.1%)°] =+

AR SFAY] AYgoze Aol 1359 (52.5%), SIAMI Ol 34 (132%), T5 19%(7.4%),
g ol 20%(7.8%), 7FET57) 31(12.1%), 252 14%H(5.4%)°] S H3F .

T3 HEGA AES SaHEo] 94H(36.6%), UAHEC] 59 (23.0%), ATHXOE AR
o] 358 (13.6%), Le]aL AlWFste}t Aol /7ot A4 FLSH 24H(0.3%) = SHBIAT

agn WESY AEFe] AL RE delvtEs) 1027(39.7%), M Aol 78H
(30.4%), By 2 ol 5078(23.0%), AEIUl &G Eo] 137(5.1%)014 Frigh Aoz
Epyton], Wald-e 5H(1.9%) 0.2 YESIT

Ao R HEW AEFS Pl ol R 7HE SHdA Fejgtirt 7 B2 1049
(40.5%) -2 Sl om, iAol gaglol Frjgtirl 76 (29.6%)01M, 1 el ®
AEo A Fuldtizt 55 (21.4%) 28l ARl HeldT ARl ke wog el

o}

4ZEHoR G ojulA, ARA olnlx, BEA olulA, FAA olulA, FAH ofv]
g WeE do] e AF] QA Tae] WAL GBS B sla tEaA
e #4927 WEG A4 o|uAo] Be WERY 944 EIe PPHoE e
Sk ol MEde] AYE stheEda gA% AAE fAGD 97l WEelE 8
o el w3 ARA oAl 4 BR] nlAE 99E 244 G9E KD ok
o= A13) AW o A QI BAF 827 WY R FFAEAE WER A}



HIEES STOORC| TE AR Byt A0 =0 WO A 41

34 ololAel diste] YA 2k Ry Holeh et BaE olvlAl, BAY olulx),
A olulAe] mE MEY 944 E3ke R ehgeh 2ea ol ge A8A &
Bt MET AF AT dmE fold) terte S & 4+ gk

wep] FRA0E FlolvlAe Bl AEel Al U 54T A4S 2%
2, ol R, TRARA Sl 9% WAL L9ow wADTh AFEL Al A

e 29
o9k 3 549 A4S wigor 1 e 344 £b BgAo
=
=

o
(o]
>,

o
N
M

rr
N,

£ Agst=d i



4y SEEEAT M4 12 20128 38 279)

Ane

ARA - AvF, “HFALE oA R tiFEst el @Y wrtelnA] A H g
of gl wX= G, HFAT, A23A A4z, distAF7 G E3], 2009, pp.101-125.
3, “of=Al, auat ARE FAAE, A o|uA], AlFe tgt BE, Frje
E7te] #AS AABA A dgk Qo] o]E Wt A vAE dF, Faudt
AT A16d A23, 2005, pp.73-99.
AL, I7tolu Ao i3t o] 22 uF, A AstAE, A5H A2Z, 1999, pp.87-113.
B7)e, “wdhateleh ARUA A FEt ARUA AT onlA], g=AFUA A, A
147, 1996, pp.53-68.
AES - ok - AR, oAl A 7t oAl AR A, FAAGAT, Al Al
T, ZAX 33, 2008, pp.347-366.
AFA, TR A £ ITteln A7 AFH 7 B BAE ko] n]A]
11
.

U{

AN

1:!] o]

. 0
a.

rr

&, TAED
AT, Alled A2z, gh==#7 9 es], 2005, pp.63-90.

omq - - AR5, o] FTtolw| A ke mXe ald #?
T, A48 A3, 2003, pp.149-177.

o] - olFH, A MAS o] ZTtoln|A], d=HE, dmAlE Fujo ko] PA =
Y AT, SHIIGAT, A17A A3%, a2 G 3], 2008, pp.117-135.

ojAY - HYZ, H7L o|w|A e} BalEe A {35t A QUHE HAES FACE, I
Aegred =3 383, g B H S 2007, p.13.

ojAlE, “ml= m7tolmAld] WE AFREI Fujol o] B AFAT, SAHEAT, Al
138 Al1Z, ‘H 27 1.8ts], 2011, pp.55-76.

B3d, duz] o|F AFAQ TG ITtenA] AnE g AAHRA T A, g

ERA AL %, 2003, p.127.
= 593 & 3] (kita.or.kr, 2012)
k= 5 T2 721 & F A (kotra.or.kr, 2012)

.‘_,
re

¢

A7, Bazt

ol

¢

S, =9 hejon| x|k FAA v as, dg BADT A, 1993
FL - AT, R AR AR Y] Aol AFE ek mAle 9, A

7AgAT A154, 2002, pp.133-152.
Balabanis, G., Diamantopoulos, A., Muller, R. D., & Melewarm T. C., “The Impact of



HIEES STOORC| TE AR Byt A0 =0 WO A 43

Nationalism, Patriotism and Internationalism on Consumer Ethnocentric Tendencies”,
Journal of International Business Studies, 32(1), 2001, pp.157-175.

Bilkey, Warren J., and Nes, Eric, "Country-of-Origin Effects on Product Evaluations”, Journal of
International Business Studies, Vol,8, 1982, pp.89-99.

Boyd, Douglas A., "International Sources and United States and Japan: AQ-Study of Adult
Jodanian Males,” Communication Yearbook, 1986.

Cattin, Philippe J., Joliber, Alain K. P., & Lohnes, Colleen, “A Cross-cultural Study of ’made in;
Concept,” Journal of International Business Studies, 13(3), 1982, pp.131-141.

Chicago, IL: American Marketing Association, 1991.

Clark, Terry, “International Marketing and National Character: A Review and Proposal for and
Integrative Theory,” Journal of Marketing, 54(October), 1990, pp.66-79.

Demanpour, F., Consumers’ Attitudes towards Products of Multinational Firms: A Survey Result,
Paper Presented to the Conference of the Academy of International Business, 1986

Hall, C. P., National Image: A Conceptual Assessment, Paper Presented to the International
Communication Association, Boston, 1986, p.585.

Han, C. M., & Terpatra, V., "Country-of-Origin Effects for Uninational and Binational Products”,
Journal of International Business Studies, 19(2), 1988, pp.235-255.

Ahmed, S.A., and M. El-adraoui, “Country-of-Origin Effects on Purchasing Manager’s Product
Perception”, Industrial Marketing Management, 23(4), 1994, pp.323-332.

Hooley, G. and D. Shipley, “A Method for Modelling Consumer Perceptions of Country of
Origin,” International Marketing Review, 5, 1988, pp.67-76.

Jeffe, E., & Nebenzahl, 1. D., "Alternative Questionnaire Formats for Country Image Studies,”
Journal of Marketing Research, 21(Nov.), 1984, pp.463-471.

Kaynak, A. & Kana, A, "“Consumer Perception of Foreign Products: An Analysis of
Product-country Image and Ethnocentrism”, European Journal of Marketing, Vol. 36
No.7/8, 2000. pp.928-949.

Kaynak, E., & Kucukenmiroglu, O., “Source of Industrial Products: Regiocentric Orientation of
Chineses Organizational Buyer”, European Journal of Marketing, 26(5), 1992, pp.36-55.

Klein, J. G, “Us Verses Them, or Us Verses Everyone? Delineating Consumer Aversion to

Foreign Goods”, Journal of International Business Studies, 33(2), 2002, pp.345-363.



44 TEEEAT W14 12 20128 38 279)

Klein, J. G., R. Rttenson, & Marlene D. Morris, “The Animosity Model of Foreign Product
Purchase: An Empirical Test in the Peoples Republic of China“, Journal of Marketing, 63,
3(Jun.), 1998, pp.89-100.

Lee, Dong-Jin and David Brinberg, “The Effect of the Perception of Process Technology and
Country-of Manufacture(COM) Favorableness on Consumers’ Overall Brand Evaluation”,
Advances in Consumer Research, 22, pp.286-291.

Martin, 1. M., & Eroglu, S., "Measuring a Multi-dimensional Construct: Country Image”, Journal
of Business Research, 28, 1993, pp.191-210.

Nagashima A., “A Comparative ’'made in Product Image Survey among Japanese Business”,
Journal of Marketing, 41(Jul.) 1977, pp.95-100.

Nagashima, A., “A comparison of Japanese and U.S. Altitudes toward Foreign Products,” Journal
of Marketing, 36(Jan.), 1970, pp.68-74.

Narayana, C. L., "Aggregate Images of American and Japanese Products: Implications on
International Marketing,” Columbia Journal World Business, 16(Sum.), 1981, p.31-35.
Ozsomer, A. & Cavusgil, T., Country-of-Origin Effects on Product Evaluations: A Sequel to
Bilkey and Nes Review, In M. Gilly et al,(Eds). 1991AMA Educators’ Proceedings

2(pp.269-277).

Papadopoulos, N., and L. A. Heslop, Travel as a Correlate of Product and Country Image. In
T.E. Multer(ed.), Marketing, Vol.7, Wistler, B.C.: Administrative Science Association of
Canada-Marketing Division, 1986.

Paradopoulos, Nicolas G., and the IKON Research Group, “A Crossnational and Longitudinal
Study of Product-Country Images with a Focus on the US and Japan,” Marketing Science
Institute, Report 00-106, 2000, p.67.

Paradopoulos, Nicolas G., J.J. Marshhall and L.A. Heslop, “Strategic Implications of Product and
Country Image: A Modelling Approach,” Marketing Productivity, European Society for
Opinion and Marketing Research, Lisbon, 1988, pp.69-90.

Paradopoulos, Nicolas G., L. A. Heslop, and G, Bamossy, “A Comparative Image Analysis of
Domestic Versus Imported Products,” International Journal of Research in Marketing,
16(7), 1990, pp.283-294.

Philip Kotler, and David Gertner, “Country as Brand, Product, and Beyond: Place Marketing and



HIEES STOORC| TE AR Byt A0 =0 WO A 45

Brand Management Perspective,” Journal of Brand Management, Vol.9, No.4/5, 2002,
pp.249-261.

Tan, Chin T. and John U. Farely, The Impact of Culture Patterns on Cognition and Intention in
Singapore, Journal of Consumer Research, 13(March), 1987, pp.40-544.

Tse, DK, & Gom, G. J., An Experiment on the Salience of Country-of-Origin in the Era of
Global Brands, International Marketing Review, 6(1), 1992, pp.35-46.

Wall, M. and L. A. Heslop, “Consumer Attitudes Toward Canadian-Made Versus Imported
Product,” Journal of the Academy of Marketing Science, 14(2), 1986, pp.27-36.

Wall, M., Liefeld, J., & Heslop, L. A., Impact of Country-of-Origin Cues on Consumer
Judgements in Multi-cue Situations: A Covariance Analysis. Journal of the Academy of
Marketing Science, 19(2), 1991, pp.105-113.

Wang. C. and Lamb, C., “The Effect of Selected Environmental Forces upon Consumers’
Willingness to buy Foreign Products”, Journal of the Academy Marketing Science, 11(2),
1983, pp.71-84.

White, p. D., "Attitude of U.S. Purchasing Managers toward Industrial Products Manufactures in
Selected Western European Nations,” Journal of International Business Studies,

10,(Spring/Summer), 1979, p.81-90.



46 SREAD M14H 12 (20128 3¥ 279)

ABSTRACT

A Study on the Re-purchase Intention and

Country-of-Origin Effect for Vietnam's Country Image

Je-Hong Lee*

The purpose of this study to measure the re-purchase intentions and country-of-origin effect in the
Vietnam’s image. This study was used to analysis the questionnaire date as SPSS ver. 12.0 statistical
package. The major result of article can be summarized as follows.

The factors of this study have been divided into ’political image’, ’social image’, ’cultural imge’,
’economical image’, and ’international image’. In the empirical result of the article, the country-of-origin
effect for the Vietnam’s country image would be shown in the results as the fellow. The first, ’cultural
image’, ’economical image’, ’international image’ are significantly positive country-of-origin effect. The
second, ’political image’, ’social image’ are not as significantly positive statistically speaking. Also,

country-of-origin effect show significantly positive re-purchase intention.

Key words : country-of-origin effect, Vietnam image, re-purchase intention, political image, social image,

cultural image, economical image, international image

* Professor, Department of International Trade, Chosun University



