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Abstract

The purpose of this study was to examine the Korean research trends of Chinese fashion market for clothing construction
and merchandising. The data for this study consists of 118 researches published in six Korean journals from 1998
to 2010. The results were as follows: 1) For clothing construction, the most studied topic was body type, and for
merchandising, individual characteristics were mostly researched. 2) There were a large number of researches by multiple
authors. 3) For clothing construction, they tended to be studied by the experimentation model and for merchandising,
the questionnaire and survey were mostly used in researches. 4) Most researches used descriptive statistical methods
for analysis. 5) And the data were mostly gathered from Chinese women.

These findings provide significant insights into current trends and further studies in Chinese market.

Keywords: chinese fashion market, chinese fashion research, clothing construction, clothing marketing, clothing

research, garment industry
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(Table 1) List of academic journals and research papers related to the Chinese fashion market

Academic 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 T‘)Otal
journals N(%)
Journal of the Korea 7
Home Economics 3 1 1 1 2 (59)
Associatio .
Journal of the Korean 1
Society of Clothing and 1 1 2 1 4 4 3 3 3 9 3 (2838)
Textiles :
The Korean Society of 10
Costume ! 3 ! 2 2 ! (8.5)
The Research Journal of | | | ) ) | 8
the Costume Culture (6.8)
Journal of the Korean 6
Society for the Clothing 1 2 3 5.1)
Industry '
The Korean Society of 53
Fashion Business ! 3 3 3 / 4 2 ) ’ ) 4 ! (44.9)
Total 1 3 3 6 7 12 8 9 19 14 12 20 4 118
N(%) (8) (25 (25 . (59 (102 (68 (7.6 (16.1) (119 (102) (16.9) (3.4  (100)
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149(74%) =02 vehgh, ARFAR Ao, Jjel  ula e dske] digk wiol Wol e R 200010

AEER LT 7H°1EH°I 419QL6W R 7h o SolEA J19FAld 14 AR AeEw

G WL vES AAEAT, 2 ohgol kAT A, 2u 635011 ﬂzz A7} A FAZ desto) o

Seobe st} 418 B o] 77 J0A(ISE, 20 BT FEE Eeh olaleh AT A

#(10.5%) & LEPstti<Table 3>. EofollA] A=} ?HH 4 TGl Bt A7 71 Bel
olelg ATATE Ao 2ulA AT Ahjlelet  ololA T Slrke AYAT ATEL A Fck

L

Aol s dzlzol theh 2njak A2, Bie g oy

ol ek Aeket 24 9 Z-go| vl Fe5 243}
7] mhzol Ao BAErh. S8, 20)ak P AR &

(Table 2) Statistical distribution of the research topic in th

(Rha et al., 2000; Yoo & Lee, 2004). 531 oI-2] E4
i o BTE Hof AT AT AR FAE Al @
7HAI9] W, ShnA ok AT TRl A

e area of clothing construction

Area Specific topic 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 N(l;(;tal
0
Apparel Size 1 1 1 3 3 4 3 1 17(31.5)
Clothing
Construct-ion Pattern Development 2 2 1 1 6(11.1)
Body Type 4 1 1 1 2 3 1 6 6 3 2 1 31(574)
Total 4 2 2 | 5 6 4 10 9 6 3 2 54
N(%) (74 37 (37 (1.8) (93) (111 (74) (185 (16.7) (11.1) (5.6) (3.7) (100.0)
(Table 3) Statistical distribution of the research topic in merchandising
Area Specific topic 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 N(}/;))tal
Individual Characteristics 1 3 6 5 5 5 2 3 1 41(21.6)
Individual/
Environmental ~ Environmental Influences 1 2 2 1 3 94.7)
Influences
Communications 1 1 2(1.1)
Apparel Attitud I 1 1 2 201 1 94.7
Attitude Apparel/ ppate? AT )
Situation Situational variables 11 2 1 5(2.6)
Recognizing a Problem 1 2 3001 1 3 (5.8)
Fashion
Marketing Search 1 4 31 1 12 136.8)
Decision Alternative Evaluation 1 4 1 32 1 3 3 18(9.5)
making process
Selection 15 1 2 3 1 2 4 1 2005)
Result 2 2 1 2 4 5 3 2 8 1 30(158)
Products 1 2 1 2 1 73.7)
Brand 1 3 2 6(3.2)
Market variables
Store 1 5 6(3.2)
Other 1 1 12 2 2 3 1 13698
Total 1 5 13 20 14 3 23 20 14 17 43 5 190
N(%) (.5) (2.6) (6.8) (13.7) (7.4) (1.6) (12.1)(13.7) (7.4) (8.9) (22.6) (2.6) (100.0)
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<Table 4>o m=W wEdAFH} 29 FFAT
(48.3%)7} 7P W3kl o= 3% 5 AT(23.7%),
SEAT(17.7%), 49 ol FEATR.5%)C o= HE
St ol#eh AdE iR vt 29 BT

wEEe] A7Ae] 4 <Table

2 olFolAr] 1 9] 3¢l FFEATL BEATI} o]0
e % 5 Ak AT BopERE 2 ol g A

o= v,

4, A

2 AFex e 5} PHE | (Lee & Jeong,
2004y 2AR AFHHE il AR

H51(40.8%)%, AW 8(6.4%)H, WA 7(5.6%)H,
:zm BAATI} 1(5.6%)He] #o2 UERGth =,
AEAHS AAHEE 7P Bol ARggh Ao R
LR

EE pRopd GTMNe AwE Av: <Table
5>, <Table 67 Lgth. SBTHT B A7E o

o] A7k APUOB1%)E AHeF Ao veRd

on, Y B =R 68.0%7F HEAES A}
ST, 1 9 B} WA, FALT 5 A
8o oz Ushdth 5, oRTAS Bl eye
F2 ARRS, AAIERE e BEARe A
8319162 o & A ol BT Rops F
2 A5Zgolt AYATE FHuE A7t A4 7]
Sahe AP Wol AMg3e, vy Hoke &
HAEe] S Pl Be drEe ded
Fol wol ARYES| wet St A s|Sshe
ARARE ol A3 uhel How AmEe,
wobe] S Aol Afoldol el -

welel B ol QpAde SaAge dTdde 48
Matglch. AAdoRE & 18W F AEAMol  wo] 86.1%2 YwHo wo ANHtis AYAT
52(41.6%)H o= 7P Wol YEPAL, I theo] A AFE AAE FUrH(Yoo & Lee, 2004).
(Table 4) The number of researchers
The number of researchers Clothing Construction Fashion Marketing III(()‘}/?%
1 7 14 21(17.7)
2 31 26 57(48.3)
3 10 18 28(23.7)
4 or more 5 7 12(10.2)
Total 53(44.9) 65(55.1) 118(100.0)
(Table 5) Analysis of research methods
Reserch 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 Total
methods N(%)
Survey 1 3 6 5 5 9 5 4 13 1 52(41.6)
Experiment 3 2 2 1 6 6 3 8 8 6 4 2 51(40.8)
Interview 1 2 1 2 1 7(5.6)
Observation 1 1 1 2 2 1 8(6.4)
Literature
review 1 2 2 1 1 7(5.6)
Total 1 3 3 6 7 12 10 9 22 16 12 20 4 125
N(%) (8) (24) (4 (48 (56 (9.6 (80 (72) (176) (128) (9.6) (160) (32) (100.0)
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67l 3R AAE 11872 =2 F 107H] =i
o] A ZleE &8st A AV Sl

A 841% o] =w SPSSEEIH ARESFRAL
15.9%= SASZz1ae A3 Aoz el
200535E 201063 4€7b2] AFtellA= 2010 &
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(Table 6) Research methods in the areas of clothing construction & merchandising

Reserch methods Topics Clothing Construction Fashion Marketing Total N(%)
Survey 1 51 52(40.6)
Experiment 52 2 54(42.2)
Interview 0 7 7(5.5)
Observation 0 8 8(6.2)
Literature review 0 7 7(5.5)
T"I?(l%) 53(41.4) 75(58.6) 128(100.0)

(Table 7) Analysis of statistical methods in the area of clothing construction

Statistical methods 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 ggzl
Descriptive analysis 3 1 2 6 6 2 8 6 4 2 1 (24;17)
Reliability analysis 1 2 1 1 (354)
ttest 1ol 303 03 6 1 2 1 2 (12535)

Univariate 6.

statistical X 2-test 1 1 1 1 2

methods (4.0)
ANOVA 301 1 1 2 4 2 5 s 5 3 2 (23340)

Regression | | 2

analysis (1.4)
Multivariate Factor analysis 21 1 1 4 1 3 4 1 1 1 (12305)
statistical 14.1
methods Cluster analysis 11 2 3 1 3 1 1 1 95)
Discriminant analysis 1 1 1 (230)

Total ) 10 5 4 1 16 25 8 26 22 14 10 7 148
N(%) 6.7 34 (2.7 (0.7) (10.8) (16.9) (54) (17.6) (149) (9.5 (6.7) (4.7) (100.0)
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(Table 8) Analysis of statistical methods in merchandising

Statistical methods 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 NT(%I
Descriptive analysis 2 3 5 5 1 3 6 3 5 12 1 (2162)
Reliability analysis 41 302 1 19 1 (12126)
Hest 12 o211 s (7159)
Univariate 2‘0
statistical X>-test 1 2 3 3 3 2 6 (10.5)
methods .
ANOVA 34 303 2 37 (12352)
Regression 10
analysis ! I ! ! ! > (5.2)
Path analysis 3 1 (241)
Correlation | | ) 4
analysis (2.1)
Multivariate Factor analysis 1 1 5 2 4 5 2 1 10 1 (13629)
statistical 9.
methods Cluster analysis 2 2 2 3 )
Discriminant analysis 1 (015)
ANCOVA 1 (015)
Multi-dimensional | 1
scaling (0.5)
Total ) ) 4 8 23 17 1 20 24 10 15 63 5 190
N(%) (2.1) 42) (12.1) (8.9) (0.5 (105 (12.6) (5.3) (7.9) (33.3) (2.6) (100.0)
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(Table 9) Frequency of research by region

(19.5%), FAF gt tidoz s =] 29(1.7%) 2
2 vt =g FUsy gide = gk e 113
9.3), B A tidoz 3 A= 83(6.8%) 0= LEL
Wtk 2ga ZjERE YU s sk dEviEeld &
Aods tder 3 UJEF=E 52 Ushy 134
(11.0%)& Yehgt}h. d7iobd zo)E 2uny A9
AF7F B oBFAste Ae ddnAE AT @
2] = 547 Fydistoly Thadels viide s
77} gle Ao g Yehded ol YUY B¢ Agxt
o7} U o] Yehtr] whito 2 AlEHC)

A7FAT, AT diFto] tiEgAle Al

JEeIH BAETE el Be e & 7 UM

-

V. 28 94 A4

B Ao tabgstelA, el ReE|A, B,
HAR ST, BRI A, A= e B3]

Research areas Frequency Percent(%)
China 86 72.9
Korea 14 11.9
Korea-China 17 14.4
Korea-China-USA 1 8
Total 118 100
(Table 10) Sample Analysis in the area of clothing construction
sample unit gender male female male and female TOI\tI?i/O)
College - 8(15.1) - 8(15.1)
Adult 15(28.3) 30(56.6) - 45(84.9)
Other -
Total N(%) 53(100.0)
(Table 11) Sample Analysis in merchandising
sample unit gender male female male and female TO&?E/O)
College 2(0.3) 6(9.2) 11(16.9) 19(29.2)
Adult 8(12.3) 17(26.2) 8(12.3) 33(50.8)
Other 13(20.0) 13(20.0)
Total  N(%) 65(100.0)
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