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Marketing strategy of urinary incontinence equipment in Europe

Lee, Woo Chun®
Park, Roh Gook™

Abstract

This study describes the environment change of an internal and external medical device market to be entered to European market of
an urinary incontinence treatment device, is aimed at suggesting a participation plan analyzing urinary incontinence and treatments, and
characteristic of new products & European urinary incontinence market.

In conclusion, to sell the urinary incontinence treatment device developed as the world's first in European market, the following
strategies are needed. First, the strategies domestic firms make family doctors and urologists heighten awareness of the urinary
incontinence treatment device developed in Korea through participation of associations and exhibition being held in Europe to increase a
market penetration level are needed. Second, it may be necessary to emphasize the fact that this devices are a characterful products and
treatments, and cost-effectiveness treatments reducing infection ratio. Third, the domestic production firms of the urinary incontinence
treatment device should suggest quality, delivery, and price consistency through looking for ways to lower the price while maintaining the

quality in an increasingly competitive market conditions.

Keywords: medical device, new product, europe market, urinary incontinence
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