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A Study on the Determinant Attributes
for Developing Korean-Style Industrial Tourism

Kim, Do Young*

Abstract

This article aims to identify the selection attributes for developing korean-style industrial tourism. Evaluating attributes is the most
important stage in consumer decision-making process and culture has a significant influence on this stage. This study is to analyze in the
evaluation of selection attributes with the theory of industrial tourism and come up with developing tourism. a survey was conducted to
the staff of travel agency in korea. Through factor analysis and multiple regression analysis, authors identified five factors(i.e. business,
conveniences, tourism attraction, hospitality, property) were amenable to the industrial tourism, found that the most important attributes
had the strongest influence on satisfaction level. According to the results of this study, author suggests that nationality of industrial
tourism have an effect on evaluating selection attributes of the korean-style industrial tourism. therefore, nationality could be the basis of

target marketing strategy.

Key Words: korean-style, industrial tourism, determinant attributes
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