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A Study on the Effects of Food-Related Lifestyle on Coffee
Consumption Behavior

Oh, Yeum Gon*
Kim, Kwang Jin**

Abstract

The purpose of this study was to examine the relationship between the food-related lifestyle of coffee consumer and their coffee
satisfaction level in an attempt to lay the foundation for successful coffee marketing strategy setting.

Self-reported questionnaires were completed by 300 adults who have visited coffee shop recently in the Seoul metropolitan area.

The SPSS 18.0 program was used to analyze the samples. Data was analyzed by frequency, descriptive factor, reliability, ANOVA,
and regression.

A factor analysis extracted five factors comprising food related lifestyle, which we named health-seeking (factor 1), eating-out-seeking
(factor 2), taste-seeking (factor 3), economy-seeking (factor 4) and convenience-seeking (factor 5).

The results of the regression analysis suggested that health-seeking, eating-out-seeking, taste-seeking lifestyle had a statistically
significantly positive influences on the degree of the satisfaction. health-seeking, eating-out-seeking, taste-seeking, convenience-seeking in
food-related lifestyle had statistically significantly positive influences on purchase intention.

These results provide an understanding for lifestyles of coffee consumers and give an insight into differentiated marketing plans for

coffee industry.

Key Words: food-related lifestyle, satisfaction, purchase intention, coffee
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