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¥?=151.1(d.f= 79, p =.000)
Normed ¥2 = 1.913, GFI =.962,

i nr:o—\ AGFI=.943, NFI =.940, CFl =.970,
(Tolerance) RMSEA= 042
<18 2> 7z 28 24 Zot
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Factors Influencing Consumer's Attitude and Buying Behavior
on the Green Products

Yang, In Mog"
Park, Cheol™
Abstract

This study was carried out to analyze factors influencing Korean consumers' attitude and buying behavior on the green products. The
research model was constructed that values and personality variables affect on attitudes and the attitudes affect on buying behavior.
Variables in the model were selected altruism and collectivism values, dominance and tolerance as personality.

The results show that altruism, collectivism and tolerance have significant positive influence on the attitudes, but dominance has not.
Attitudes on the green products connect to buying them positively. When consumers buy green products, a high price factor and distrust
about the benefits of green products were investigated the largest concerns.

We emphasize it is important based on the results of this study that green marketing should focus on social values, find consumer
benefits and use trusty ways to communicate with consumers. Also, we need leadership and self-respect based on altruism and

collectivism for the sustain ability of our society.

Key Words: green products, green marketing, values, personality, attitudes on green products
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