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The Effects of Conspicuous Consumption Tendency on Fashion
Involvement by Age Groups

Hyun-Ju Park and Sook-Hyun Park
Dept. of Fashion Design & Merchandising, Kyungsung University, Busan Korea

Abstract : The purpose of this study was examine the effects of the conspicuous consumption tendency by age on fashion
involvement. Questionnaires were distributed to 554 females in their 20s-50s. for the final analysis. The results of this
study were as follows. First, as a result of the examination of the differences between conspicuous consumption and fash-
ion involvement by age, people in their 20s showed the highest conspicuous consumption and fashion involvement. Sec-
ond, as a result of the analysis of the effects of the conspicuous consumption by age on the fashion involvement, people
in their 20s and 30s influenced the appearance management among the factors of the individuality pursuit orientation and
those in the 40s physical supplementation and appearance management and those in the 50s the physical supplementation
and sexual appeal. The brand orientation factor influenced social symbol to all the people in their 20s to 50s and the high
price orientation factor did not influence any of the people in their 20s to 50s. The trend pursuit orientation factor showed
its influence on appearance management to those in their 30s and sexual appeal and conformity to those in their 40s.

Key words: conspicuous consumption tendency, fashion involvement
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Table 1. Characteristics
20" (N=216) 30" (N=113) 40" (N=120) 50' (N=105)
Range
Persons % Persons % Persons % Persons %
Marital Single 209 96.8 38 33.6 2 1.9 2 1.9
status Married 7 32 75 66.4 118 98.1 103 98.1
Junior/high school graduation 10 4.6 22 19.5 46 383 60 57.1
Edlucatlio“ College graduation 204 944 80 708 64 533 43 410
e Graduate school graduation 2 0.9 11 9.7 10 83 2 1.9
Student 107 49.5 - - - - - -
Workers 103 47.7 63 55.8 38 31.7 34 324
Occupation
Business 5 23 14 124 42 35.0 22 21.0
Housewife 1 0.5 36 31.9 40 333 49 46.7
None 86 39.8 33 29.2 37 30.8 47 44.8
Less than two million won 104 48.1 43 38.1 40 333 33 314
1\1:[1‘;2?12’ More than two million and less than four million won 26 120 32 283 29 242 16 52
More than four million and less than six million won - - 3 2.7 9 7.5 8 7.6
More than six million won - - 2 1.8 5 42 1 1.0
Less than two million won 33 153 12 10.6 12 10.0 12 11.4
~ More than two million and less than four million won 87 40.3 47 41.6 34 28.3 39 37.1
Gr‘i’fiofi::‘ly More than four million and less than six million won 54 250 33 292 37 308 34 324
More than six million and less than eight million won 23 10.6 17 15.0 25 20.8 9 8.6
More than eight million won 19 8.8 4 3.5 12 10.0 11 10.5




Table 2. Conspicuous consumption tendency factors
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. Loading Eigen valL}e
Factor Question value (Crotr);)b)achs o
I prefer to dress in a unique style that is different from everyone else. 855
Individuality I like to express my individuality by wearing rare clothing. .842 401
}.)ursui.t I prefer clothing brands with a different style compared to other brands. 763 (2é.88) .82
orientation 5 great pleasure to dress to express my sense of style. .689
I prefer fashion over comfort in terms of dressing up .500
It is important to wear clothes from high-end brands because it changes 768
It is important to wear clothes from high-end brands because it changes 767
Brand The more famous a brand is, the more I can trust its products. 673 2.05 78
orientation liket to buy clothing of the latest fashion trend or from famous brands. .650 (40.96)
I prefer to buy a single item from a high-end brand rather than buying multiple products from cheaper 525
brands.
I do not like to share the price of my purchase with my friends if it is not expensive. 707
High price For the same price, I prefer imported brands over domestic brands.. .604 1.43 .
orientation 1 do not purchase an item that I like if it is not expensive. 557 (4941)
From time to time I purchase quality items that I cannot afford. 531
Fashion | do not like to wear clothing that are not of the latest fashion trend even if the item is recently bought. .748 .
Pursu'{t If a new style is in fashion I tend to buy it right away. 733 s 6.70) .67
orientation -, keep up-to-date with the latest fashion style, I watch closely at what people on TV are wearing. .616
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Table 3. Fashion involvement factors

Factor Question LS:ﬁ:Zg ( CF;(i)icbnac‘liuf/o) o
When wearing clothes, I consider whether it can supplement my figure. 749
I carefully purchase clothes because they show self perception and image. .680
Physical When wearing clothes, 1 consider the whole line and type. 613 5.50 77
supplementaion It is important to wear clothes in compliance with TPO (time, place and occasion) .601 (28.95)
I pay my attention to clothes in order to show my ideal figure when 557
wearing clothes.
I think that dressing well can raise one's social position. 794
Social I want to show my ability by dressing well. 785 2.72
symbolism I want to wear luxurious clothes because I can be approved by people. 767 (43.27) 80
Apparel can be an important tood to achieve popularity and obtain employment opportunities.  .590
I feel pleasant when I am styling with clothes. 751
Appearance | have products for appearance decoration such as clothes and fashion accessories. 735 1.39 9
styling I wear a bag, shoes and accessories according to clothes. 703 (50.57)
I purchase clothes that match colors and designs. 552
T consciously wear clothes to attract the opposite sex. 715
Sexuality I wear clothes that emphasize my femininity. .666 (516‘.1652) .59
I want to purchase clothes similar to what my favorite celebrity wears. 541
I think that it is important to wear clothes in compliance with the level of the clothes my 704
friends or contemporaries wear. 1.04
Conformity I feel awkward if I look differently in a gathering. 746 (62.02) 66
I purchase clothes similar to what my close friends have. .653
Table 4. Age differences in conspicuous consumption tendency
Factor Age range F-value
20' 30" 40" 50'
Individuality pursuit orientation 3.44(A) 3.32(AB) 3.18(B) 3.13(B) 4'33
Conspicuous Brand orientation 3.12(AB) 3.18(A) 2.96(BC) 2.87(C) 4;‘5*9
consumption
tendency High price orientation 2.40(A) 2.27(B) 2.11(B) 2.14(B) 2:}3
Fashion pursuit orientation 3.06(A) 2.81(B) 2.65(B) 2.65(B) 3:17
*p<.05, **p<.01, ***p<.001, Duncan's multiple range test : A>B>C>D
™ AL 200h7F A UrERstTh. 200 of/go] o] 4.4, AYE MA|LH|EEO| THMZO0l DX[= W
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dstaL A sk AR & 5 vk ARRE FAH o2 TR =7 ‘%E‘m AR 3RS BREAIR =7
E74-2 20-30tHell HIsH 40-50ch7F SHA| vEbstETl o= 40- ERsko "WUHE"/“—S— FrA Al =4 vebstth ot
50ch o742 20-30thell wlel AR T 7isoly A 5 o AAN G dddolzmel & MAA e Jow YEisith
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Table 5. Age differences in fashion involvement
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Age range
Factor F-value
20' 30' 40' 50"
Physical supplementation 3.78 3.79 3.77 3.61 227
2
Social symbolism 3.09(A) 3.07(A) 2.84(B) 2.76(B) 6* **3
Fashion . 7.59
involvement Appearance styling 3.85(A) 3.66(B) 3.56(B) 3.53(B) sk
. 6.94
Sexuality 2.94(A) 2.81(AB) 2.66(BC) 2.60(C) ok
Conformity 2.71 2.65 2.86 2.76 1.72
*p <.05, ¥*p <.01, ***p <.001, Duncan's multiple range test : A>B>C>D
Table 6. Effects of conspicuous consumption tendency on fashion involvement by age groups
Fashion involvement(Age rang)
Conspicuous Physical Appearance
consumption supplementation Social symbolism styling Sexuality Conformity

tendency (B)

20 30 40 50 20 30 40 50 20

30 40 50 20 30 40 50 20 30 40 50

Individuality

) 270 277 409 248 190 314 332 369 252 241 =361 -449 -253 -204
pursuit ) % ko s,k 122047 -.104 * sk *kk sk ) 104 101 .034 % sk sk % *
orientation
Brand 244 354 435 573 458 291 275 240
s sa 3 T 202 T R UL W IS AT 70 0 093 208 479 0 144 a6l 196
High price 0 205 004 -161 157 233 001 -034 -100 044 064 042 124 003 .161 .130 .142 098 013 .165
orientation
Fashion 237 277 235 303 299 270 327 406
pursuit 148 184 116 ' 087 066 o 179 T U0 dea sz L. U 7l 66 196 088 L) -024
orientation
R 181 142 325 206 287 361 483 367 264 369 343 2631 221 209 300 301 .158 147 277 142
11.628 4.458 13.862 6.404 21.27715.26826.828 14.376 18.909 15.822 15.034 8.831 14.944 7.140 12.32110.658 9.869 4.641 8.450 4.083
F stk Kk soksk kskok skeksk skksk sk skoksk seokok stk TS skk s dkoksk kekk ok seokok sk seokok ok

£p< .05, **p< 01, ***p< 001
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