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A Literature Review of Cognitive Age

Kwanghee Park

Dept. of Fashion Marketing, Keimyung University; Daegu, Korea

Abstract : The purpose of this study was to review the results of previous researches related to cognitive age and to ver-
ify variables related to cognitive age. Using the key words of cognitive age, subjective age, self-perceived age and age dif-
ference from major academic databases in Korea (KISS), the related research articles were collected and analyzed. The
results of this study were as follows: First, educational level and marital status were related to cognitive age but its rela-
tionship to the other demographic variables were inconsistent. Second, self-esteem and life satisfaction were associated
with cognitive age. Third, consumer behavior such as information-seeking behavior, impulsive buying orientation and
brand sensitivity and clothing behavior such as apparel shopping orientation and fashion leadership were related to cog-

nitive age.

Key words: cognitive age, self-esteem, life satisfaction, purchase behavior, clothing behavior
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Table 1. Summary of previous research related to cognitive age
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Author Subjects Age variable

Instrument Related variables

Back(2005) People aged 60 & over subjective age

Baek et al.(2007)  People aged 60 & over subjective age

Boo(2005) Urban residents aged 45 & over cognitive age

Choi(2010) I;:I)ztrtc())p(;l(i)t:n female residents in subjective age
Choi(2011) Women in 40s & 50s subjective age
Hong(2010) Women in 40s & 50s age differential

cognitive age,

Hong & Lec(2010) age differential

Women in 60s & 70s

Metropolitan residents in 30s to cognitive age,

Hong et al.(2007) 50s age differential

College students and middle-aged

2008 -
Jang( ) people in 30s to 50s cognitive age
Jang(2010) People aged 66 & over subjective age
Jo(2009) Gwangju male residents in 40s & cognitive age

50s
Jung(2009) Seoul female residents aged 55 &  self-perceived

over age

Kastenbaum et al.(1972) physical self perception

Montepare & Lachman acceptant attitude of death, leisure sports
(1989) participation
information processing style, physical,

the researcher . . . 5
socio-economical, psychological factors

Kim & Lee(2008)

Lee & Kim(2008) apparel shopping orientation

clothing purchase motivation, utilization of
information sources, clothing selection criteria,
ego identity, pursued clothng image

Kastenbaum et al.
(1972), Kim(2006)

TV media involvement, youth-pursuing

Stephens(1991) clothing behavior, fashion leadership

Barak & Schiffman
(1981)

clothing selection criteria,
fashion information

information search activity, advertising, price,
& brand sensitivity shopping orientation,
impulse buying tendency heath consuming
behavior

Barak & Schiffman
(1981)

advertising, price & brand sensitivity, shopping
orientation, cognitive satisfaction, impulse
buying propensity, activity factor

Kastenbaum et al.(1972)

subjective health, death fear, self-esteem,

the researcher .
depression

Montepare & Lachman
(1989), Kim(2006),
Jang(2007)

self-efficacy, body-cathexis, appearance
management behavior

social dance instructor preference, coaching

Barak(1987
( ) effectiveness




Table 1. Summary of previous research related to cognitive age (continued)
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Author Subjects Age variable Instrument Related variables

Park 1 shoppi i ion, i f
Jung & Par Seoul residents aged 55 & over cognitive age Barak & Schiffman (1981) appare S. opping orientation, importance o
(1996) store attributes
Kang & Park . . L. Boo(2005), Kastenbaum et  service quality, customer satisfaction,
2009) Busan residents in 50s & 60s subjective age al.(1972) repurchase intention

. Gwangju & Chunnam residents Lo Montepare & Lachman . . . . .
Kim(1993) in 30s to 50s subjective age (1989) life satisfaction, life sport involvement
. Seoul & Incheon residents in .. 1nf0rm.aT10n sear.c.h acthlt.y, Pree, bra.nd &
Kim(2007) 305 to 50s cognitive age Kastenbaum et al.(1972) advertising sensitiveness impulse buying
tendency
Kim & Choi L. . tourism behavior, preference attributes for
2010) People aged 50 & over cognitive age Barak & Schiffman(1981) tourism destination
Kim & Lee Seoul & metro- politan residents . age fitness, evaluative criteria of clothing
bject Kastenb: t al.(1972
(2000) in 10s to 50s subjective age astenbaum et al( ) selection & store selection,
él(;ggt)& Lee 2;2:;1 58; rgr:et;zthtan residents cognitive age Barak(1986) shopping orientation
Kim & Yoon . Lo Montepare & Lachman . -
(1991 Seoul residents of age 40 & over subjective age (1989) life satisfaction
Lee(2009) People aged 65 & over cognitive age Kastenbaum et al.(1972) psychological characteristics, life expectation
Lee & Kim Metropolitan residents in 10s to subjective age  Kastenbaum et al.(1972) evaluative ?rlterla. tqr selecting clothes,
(2000) 50s store selection criteria
Lee & Yoo . .. . .
@011 People in 40s & 50s cognitive age Barak & Schiffman(1981)  appearance management behavior
M Lachm lifestyle, lei ivi isfacti
Park(2003) Daegu residents aged 60 & over subjective age ontepare & Lachman ' es.ty. © .elsure activity safistaction, sports
(1989) participation

Seo & Ryu . . . Chau et al.(1990), prudent shopping behavior, life satisfaction,
(2008) Women in 40s & 50s age differential Boo(2005) new brand trial, health information seeking

Yo j h i
(Sze(;)()(f; oon :}gvggnglg]su j:l dCQl:relIlam residents subjective age  Barak(1987) life satisfaction, health concern

Yo j h i
(S;(;)Of; oon ngevgnglg]su :; dCQl;reTam residents subjective age  Barak(1987) chronological age
Son(1994) People aged 13 & over subjective age Montepare & Lachman self-concept, life satisfaction
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