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= = A DH(Fornell 1992; Kotler 1997;
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Azke] A5 sld Ad BaAl=Tt Fola 4bvk
= YulellA 3AHA IR SiAE ¢ AT
Wb, S2te] A9 Bl oigk BlEet -
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M2} A E Bolo| Al B AE L A
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A 7 7] wiZolth Tk JPte] Ha= o A2, B AT dAZT ‘5(2002)

7} ol AA BHE=E I Lichtenstein 5(1991)¢] =A3&E&

o] 7hmz] o] g Q149 CLPY] 7HY 2 sy Haleg v vl ulaws) 571
=]

he wrh AA - AL ko 57 Audew 2490,
(e}

W, 71 CLp »w w 9T g gese
44 ol CLPAE JIEA She M Ams
7IEeE AT AR A E 20308 COMRBEAE FAE BAs FHE
(ol 0%E e BAS AE WL Loy g nasg A% PRl
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2 PASW 1803 AMOS
ekl 4% A3 <& 1>, <&
2>k 2t -4l o] WA d A (internal
consistency reliability)el]l wsle] = Eunls
&3} Al Nunnally (1978)7F A|AIgF 701
o Ae g WHdage] FiEstth ¥ A
d A% =(composite reliability)¥ Fornell &
Larcker(1981)7F A|AIgE w2l &3] A=+
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B3 MTo Mt M 2ARE| D23 J1U0| J1¥E 2ME FETO 0IXls 3%

99

Md A7 dokar g = Qo o=
ZE3A (convergent  validity) S Fornell ¥}
Larcker(1981)2] 7]l w2} %3k 291 4
Aol 050014 (o] o= 070014, AVE
7} 050014, C.R.(critical ratio)>1.96(p<0.05
Tl frehshe, BE WY HS Y
dol dvkar & & dvk IEEEA 94
Fornell?} Larcker(1981)° w&} 2 /g &2

VAVE 3ol 2+ /g 3F AdAlTRY A o

CMIN=1923.916 DF=1076,
CMIN/DF=1.788, p<.000, CFI=.902, IFI=.904,
RMSEA=.066, SRMR=0.0647=24, SRMR 0.08
o] &H(Joreskog@ Sérbom 1989), IFI 0.9°]%4+
(Bollen 1989), CFI 0.9¢ ) (Bentler 1990), RMSEA
0.050]3}F w9~ 2 2 ghsetar 0.05~0.08 =87}
=(Steiger 1990) 7]l A3 sl

(F 1) & #i L=zt By
1 2 cronbach’s factor composite
=T alpha loading reliability AVE CR.
FRAE Z2a9 719] A AF
A= intifgjtgb‘;)x < 0.840 0.627~0.92 0933 0660 | 4513
AFEde Zzad 719 A
Mmoo (o 0858 | 07840843 | 0937 | 0671 | 6569
Foolp i 2 Jlol B A
A = uf;czb”a)* TE oo | 0846~09% | 0951 0807 | 8238
AFe 22 A T
M3t el S (e 0961 | 0928~0951 | 0958 | 0891 | 8579
Faer Zeg s 4 A
e e 5| oo9 | omo~oses | o9 | 0679 | 54
AFEdY =213 Y A B
i e A 0944 | 0865~0898 | 0988 | 0788 | 6936
FuoE T2 719 & A%
e e 5l s | o74~0949 | 09 | 0781 | 85
AFede Zeag s 3
S e A 0944 | 0809-0923 | 0988 | 0771 | 7902
Fedr 2219 kg A ds
AfeEd Ei;ﬁﬁ&)x = o8, 0.7~0.799 0922 0577 | 607
e z2ag A 4
X*L}f;: ﬂwf‘gﬂ o 0818 | 0719~0813 | 0928 | 0612 | 5242
Al Eo= o
5 og by a‘qu o] B /}j:‘
AF2EE Ei%i :?;‘;lf = 0764 | 0736~0796 | 095 05% | 5706
=5 = pa
o =e:] 3 2 o] &
X*L‘]f‘;fj g 2 S 0858 | 0.791~0839 | 0937 | 0670 | 6132
Al Eu= o
AFEAE T2 1 2w (pa) 0918 | 0752-0969 | 09l 0814 | 8831
AFedE Teog AaSms) | 0903 | 0822-0891 | 0947 | 0760 | 6824
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(E 2) VAVE, AoAI%

VAVE| bba | bwa | aba | awa | bbs | bws | abs | aws | bbl | bwl | abl | awl | pa ps
bba | 0813 1
bwa | 0819 |-0041] 1
aba | 088 (05217 -0103| 1
awa | 094 | 0149 {0489 0209 1
bbs | 0824 | 0108 | 02947 {0307 | 02617 | 1
bws | 0871 | -0091 |0529™ | -0009 [0.3337]048™ | 1
abs | 084 |02577 0146 05017 (0515|0577 02537 | 1
aws | 08718 | 003 |0465™ | 0197 |0.766™ [0.403™ | 0601 | 0617 | 1
bbl | 0760 |0723™| 0038 0594 | 0.151" 0338« -0.119 [0392°| 0069 | 1
bwl | 0782 | 0087 [07677| 008 [04477| 018 0447 | 02187 [048™ | 008 | 1
abl | 0771 036 | 0085 |076™(0313™ {03697 | 0085 |054™ | 047" |05%™ | 0.16' 1
awl | 0819 | 0101 [0419™ | 0222 |0794™ | 0211 [0317™ |0.446™ | 0765™ | 014" [0408™ | 03 | 1
pa | 0902 | 023" [-0158" 0420 | -0.087 | -0.157 | -0194"| 001 | -0.065 | 0239” | -0064 | 0232 | 0006 | 1

ps | 08R2 |02097 | -0081 [0422™| 0014 | 0.067 | -0067 |0151F | -0016 |0411™ | 0018 | 0312 | 0025 |068™| 1
~ p<0.000, " p<0.01, ~ p<0.05, T p<0.1

E7He: dg2del =208 J1l M M5 HAE oflE T(ba), MFT2LEE| =233 71l M H|MS BHHE o2 E(bwa)
HF2YE| =203 JiQ & M5 2= ofj2iT(aba), MFRLEl =203 J1Q! ¥ v|Ms 2 E o2 Z(awa)
HFzdel =23 J1 M M5 HHE MEH|Z(bs), MFZYE| Z238 J7igl ™ H|ME B E M3H|Z(bws)
HF2YE| 2203 J12] & M5 23lE MEH|E(@bs), MFRYEEl =203 712l F H|[Ms 23iE MEH|E(aws)
Mezdel =208 J1 M M5 HAHE SHZ(b), MF2LE| =23 71) M MG BHE SHE(w)
HF2Ye| =203 JiQ & Ms 2E SMZ(@b), MFR2LEl 2203 J71gl F v|ME 2lE SM T (aw)
HeEzLel =233 old Z(pa), MFRYE| =203 M3H|E(ps)

2.3 714 AZ % 23} 5y CLP 714 # B3= F4 %] 57171 o9
Dy

<% 1>9] Model 18 7}d13} 29 A=
S A5t i BAUl= AT o wet

Mseae HMSHME
N Bu=us B 2N T Af0|

Mam|gaol Y H2 01280218

S04 T X(d)=198.754(72), p<.000, IFI=.930, CFI=.929, RMSEA=.070
Az ol vl EEEA(EREALS) T
" p<0.000, ~ p<0.01, ~ p<0.05, " p<0.1

(I8 1) Model 1. 7}UH Hal= Mo ME Efs S4L S7| Het



2HC Mo M2 ME 2RE| TZTY JIY0| JIYE 2HE FHTO 0IXls ¥E 101
(E 3) 7/4d M3of g 2alls SHT 7| wisto] ozt Ato|
A R FA AR A
ofmd | wuxefrd = c o 5 = o
N Bl e I el et e
(#7943, CR) | (33724, CR)
PRS00 gsam) | 221.186076) 0447 0.358
-ZFA =W (0.118, 3.742) (0.084, 4.012) 7441 27
AX(AdD) 22.432(4); p<.0005==0l A 2]
- - v
atan | 19w | 2566m | o mBo | o0k 2 42 A7)
AX(Adf) 16911(6); p<0.015FEoN A 2l
™ p<0.000, ~ p<0.01, * p<0.05, " p<0.1
7h 128k g et M3 ES wHE A th = CLPOl| 7F) § Bai=o] mjg = <l
shith wEba] 7b Bll=e] gk 7 WS & FAEE ZH He ude] AthHer &
o] zte]7h %*3301 zpolof m2|= G o] oS oulst, 7zt ;o] 7AaL |
vl AT 4 ug} Es Je R BE vgert i SRR 9 A4S
A (multi-group analys1s)e E3l HSshh A E A= 2] o] ‘ﬂr-
<O 1>3 <F Polld BHE As FF AT FFo e AEH| Lo tigk Hd
of we Mk zF B4 Ay vz sk 7 B4 duke A 2<Adf>: 16.911(6), p<0.01
o] AX(AdD=22432(4), p<O.000FFANA +  FEolA FolskA vebwith =3 v x5
ogk xpol7} driar A E o] 74 1o] AA A zre] HlwgE B3l 1 BEdds gelst
Hach A 1F BAE2ASG) vas v WA NSt e BA=o A9 v EFE AT
FAAE AFEsEY, A7 =& HAlE9) 7} 0128(p<0 DE Azt v& A5 viEs
¢ v EE=3HAGIE 044(p<000) 2 A5} st A= 0.139(p<000) & 7Hd o] SR
S 7399 0.338(p<.000)Z 1 =LA F<lE M5 ol vk 79 A9 CLP 7t o=
At} F712 o7 PASW 180% £3] A5 gk 3§ o] solutSe & F
HA S Bal=o] CLP 7k A3 & FA4 =9 ALt o= AT FFEo] v Haso] A9
WAs7E folatA ERlFon(HE B (& 799l v&)), CLPY 7H9lez Ba=
b A Br=4.0842, 7HS) ¥ Har=4.3791, TRE Y 't dENEe] YR
p<0.02 o, MAE Ba=: J19] A it O Wo] AHE 5 Qrk= onjojth
1.9890, 7} & W#=2.4684, p<0.00 F2)), ojffell = A% B¥l=e} HjAS Hd= <f
°]+= CLP 7Fg o2 st Hal=o FAE 4 oA wiH = Wstel Hen]g WL SAHE
ol M3 BE=9 Ag HHds HAEHT W ste] mx]= o] BF folahAl (A
ez o A TAASS sk 2ol sHWP=] HIMG Ao]-FTAHE A=
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p<0.1 A FFAA Ao, o] A o] Aozt dE)tkE Hulto] uigh
CLP 7} & dwror vii= Sz of Wl 7bg Bal=e] gfigh 2o 713
g HAA - A F717F Frrskvhal A W ZeaPs FAoRE His=d o
g3 5 et A2jo] xE ol s ojW P3Fs
th5o® 7Hd 3-59 HA5s flste] <1¥ zg e ¢14o] thA] CLP 7+

o

p
2>9] Model 29} Model 3¢ CLP 7}9lo= Bils Q4o ojH IS FEA
Qe Hall= wiE o} 3] &o] ojEA <

O
g W=z, CLPY g 7l (A& =+

0.474(.461)™
Model 2 D& = Xo0] 461

H5: 0.237(0.195)" /

H3: 0.257(.225)™

Ha: -0.163(- 150" Y < HA 0000(000

Model 3 XSt g Aol 0.656(.568

e > H5: 0189(0194)

\
H3: 0.106(- 105 A>

H4: 0.128(.113)

H3: -0.116(-.111) H4: 0.022(.023)

H5: 0.047(0.039) \A

aws
0.541(541)™

HElE ofj2dE Mo|z2d XNEtE: x2=132.991 (82), p<.000, IFI=.978, CFI=.977, RMSEA=.059
HEE M2H|E Mo|2Y MEtE: x—478099(177) p< OOO, IFI=.922, CFI=.921, RMSEA=.092
HE 9 U EFSASEZSAS)TITE (M p<0.000, p<0.01, " p<0.05, T p<0.1)
EJ| ¥4 CLP 712! M M3s EE of2dE(pba), CLP 71 ™ v|ME 2= o2 =(bwa)
CLP 7l & M5 2= ofj2dE(aba), CLP 712! ¥ H|M S EHE ofj2d E(awa)
CLP 712l M Mz EHall= MEH|E(bs), CLP 712! XM H|Ms Hal= HMEH|S(bws)
CLP 7}@) = MZ EE MEH|R(abs), CLP 712 $ H|AE HHT 3| 2(aws)
CLP 24 =(pa), CLP M &H|-Z(ps)
(a8l 2) Model 2.,3. CLP2Z ¢Ist ofHT - Ma|= 7} dgt

N



B3E MPo M2} N SRE| Z23 J1ol J1Y¥E 2= YT OIX|=

¥E 103

B HL;% 4| 3 ]} gzex| CR | P | 2%
(F}d)AsBa= | bba-pa(Model2) 0.257 0.225 0089 | 2879 | 0.004
X2 bbs-ps(Model3) | 0106 | 0105 | 0079 | 1348 | 0178 | a3
te s pae | bwapaModel2) | -0.163 | 0150 | 0086 | -1899 | 0.058 |44
>ZRIF bws-ps(Model3) | -0116 | -0111 | 0079 | -1460 | 0144
Z2a9 > pa-aba(Model2) | 0286 | 0319 | 0061 | 4705 | 0.000
de Bd= ps-abs(Model3) | 0128 | 0113 | 0073 | 7434 | 0079 | spag
BRI pa-awa(Model2) | 0000 | 0000 | 0075 | 0003 | 0997 |*F¥AA
MAE BAE | o aws(Modeld) | 0022 | 0023 | 0060 | 0370 | 0711
M% mal= > | bbaawa(Model2) | 0237 | 0195 | 0088 | 2687 | 0.007
HAE BAE | phs-aws(Model3) | 0189 | 0194 | 0065 | 2899 | 0.004 | 7145
HH% BA= -> | bwaaba(Model2) | -0.006 | -0.006 | 0066 | 0.092 | 0927 | “7
HE Bd= bws-abs(Model3) | 0.047 | 0039 | 0078 | 0601 | 0548
7Hd 3-59] A HSS HAste Ede= g Mandco AoHulc ¥z -wlo)
<2¥ 2> Model 2ol EAE A2 F 52 WEHx dojrk v Avks 744 31D AAH
g7 R 719 7 AR gl diste] Aok A}, Bale Asiu|eo] dolo fek Awp=
Al A of wEl sholAlF A AAsok gtk Model 3¢] F A& R folshA oA &
¢ = ol

Model 3% talol = vhsbAele|, o8 &
o F AR BE2S AT Aol BARC
2 fel@A ohdAE e & gtk s,
S CIES B ER R
G0l ATe) APt fALE W

of vsh, BF A 7 vla glo] A% a4

= A~
sk = Qi

7Hd 38 < 4>°] F wA g3 A miA
FFunE S8 A 5 e, AUt =
& Hi=o] A9 A} = g Er) e
a9 wEER dolEeE a3t 0.257(0.225),
p<0.0042 =g A WIS
A vebsttl vbd A s v B
0.163(-0.150), p<0.058% 3A|G=5=0]7]

U Bys w4 g A% o

2
4
=

AA BARE o B

— =

2
>

o, o 2
O;

, 0.286(0.319), p<0.
ol A ol skAl XA = 3o

=

, A% T

=
00
=3
=~
= Blee] A5 do] aart A9 gle A
A
A

] 0.128(0.113), p<0.079
SEX] S 3lo

= I~
39 Fd 4 o

w7} W A
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Aok el 7 4(2)= SHAIGTol A HhEk
ARE BS W AAHAa & 5 gloh
7 5 <FE 4>9] oAl A W
el e, A% o] =2 2l
AiH oz ve v =
T A4 IFES 7T

o
B

= 9] 745 0.237(0.195), p<0.01, #3kn]-&-

0.

ul

of

ol on

o
_
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B3E M7o| Mt HF ZRVE| Z23 J1Jo| JIY¥E EHE FYTO OIXl= BF 105

BA=T} Ao AT EE BA=Clx] o} At A wiAs FAskal vk olygh A
U] 1 e uE, S 2 1 F S T Balse giste] 54 miAE 2= o)
7F o uAn e ue wpel 159 B o] Hi=E Ags AT & AUvk= FH ol
Ao gk Q1A o] ofE A T2 A WstebH, Kot AA| CLPS] AHE A E o] Fid] v
T1ogEke] o] AlF UEYA k] oH G A L3tk A A o] k. o]eigh dHA
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Effects of Joining Coalition Loyalty Program
: How the Brand affects Brand Loyalty Based on Brand

Preference

Rhee, Jin Hwa

Abstract

Introduction

In these days, a loyalty program is one of the most common marketing mechanisms
(Lacey & Sneath, 2006; Nues & Dreze, 2006; Uncles et al., 20003). In recent years, Coalition
Loyalty Program is more noticeable as one of progressed forms. In the past, loyalty program
was operating independently by single product brand or single retail channel brand. Now,
companies using Coalition Loyalty Program share their programs as one single service and
companies to participate to this program continue to have benefits from their existing
program as well as positive spillover effect from the other participating network companies.
Instead of consumers to earn or spend points from single retail channel or brand, consumers
will have more opportunities to utilize their points and be able to purchase other
participating companies products. Issues that are related to form of loyalty programs are
essentially connected with consumers’ perceived view on convenience of using its program.
This can be a problem for distribution companies strategic marketing plan. Although
Coalition Loyalty Program is popular corporate marketing strategy to most companies, only
few researches have been published. However, compared to independent loyalty program,
coalition loyalty program operated by third parties of partnership has following conditions:
Companies cannot autonomously modify structures of program for individual companies’
benefits, and there is no guarantee to operate and to participate its program continuously by
signing a contract. Thus, it is important to conduct the study on how coalition loyalty

program affects companies’ success and its process as much as conducting the study on

* First author, PhD. Candidated, Korea University Business School(rhwa@korea.ac.kr)
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effects of independent program.

This study will complement the lack of coalition loyalty program study. The purpose of
this study is to find out how consumer loyalty affects affiliated brands, its cause and
mechanism. The past study about loyalty program only provided the variation of
performance analysis, but this study will specifically focus on causes of results. In order to
do these, this study is designed and to verify three primary objects as following; First,
based on opinions of Switching Barriers (Fornell, 1992; Ping, 1993; Jones, et at., 2000) about
causes of loyalty of coalition brand, ‘brand attractiveness’ and ‘brand switching cost’ are
antecedents and causes of change in ‘brand loyalty’ will be investigated. Second, influence of
consumers’ perception and attitude prior to joining coalition loyalty program, influence of
program in retail brands, brand attractiveness and spillover effect of switching cost after
joining coalition program will be verified. Finally, the study will apply ‘prior brand
preference’ as a variable and will provide a relationship between effects of coalition loyalty

program and prior preference level.

Hypothesis

Hypothesis 1. After joining coalition loyalty program, more preferred brand (compared to
less preferred brand) will increase influence on brand attractiveness to brand loyalty.

Hypothesis 2. After joining coalition loyalty program, less preferred brand (compared to
more preferred brand) will increase influence on brand switching cost to brand loyalty.

Hypothesis 3. (1)Brand attractiveness and (2)brand switching cost of more preferred brand
(before joining the coalition loyalty program) will influence more positive effects from
(program attractiveness and (2)program switching cost of coalition loyalty program (after
joining) than less preferred brand.

Hypothesis 4. After joining coalition loyalty program, (1)brand attractiveness and (2)brand
switching cost of more preferred brand will receive more positive impacts from (1)program
attractiveness and (2)program switching cost of coalition loyalty program than less preferred
brand.

Hypothesis 5. After joining coalition loyalty program, (1)brand attractiveness and (2)brand
switching cost of more preferred brand will receive less impacts from (1)brand
attractiveness and (2)brand switching cost of different brands (having different preference

level), which joined simultaneously, than less preferred brand.
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Method

In order to validate hypotheses, this study will apply experimental method throughout virtual
scenario of coalition loyalty program if consumers have used or available for the actual brands.
The experiment is conducted twice to participants. In a first experiment, the study will provide
six coalition brands which are already selected based on prior research. The survey asked each
brand attractiveness, switching cost, and loyalty after they choose high preference brand and
low preference brand. One hour break was provided prior to the second experiment. In a
second experiment, virtual coalition loyalty program “SaveBag” was introduced to participants.
Participants were informed that “SaveBag” will be new alliance with six coalition brands from
the first experiment. Brand attractiveness and switching cost about coalition program were
measured and brand attractiveness and switching cost of high preference brand and low

preference brand were measured as same method of first experiment.

Result

More preferred brand Less preferred brand

Asymetry of H1: 0.440(0.808)" Asymetry of
. attractiveness / M1 03380.541)
Asymetry of T Asymetry of
) = 4 loyalty loyalty

H2: 0.139(0.266)

Asymetry of ™\ .-~ Ho: 0.1280218)" Asymetry of
Switching cos switching cos

Model 1. fit: Xz(df):198.754(72), p<.000, IFI=.930, CFI=.929, RMSEA=.070
path: regression weights(standardized regression weights)® "
™ p<0.000, ” p<0.01, * p<0.05, " p<0.1

Figure 1. Model 1. Influence on motivations of brand loyalty about brand preference

Table 1. Influence on motivations of brand loyalty about brand preference

Path coefficients (each group)
equal model free, model more preferred less preferred
Path x4(df) xA(df) regression weights|regression weights Result
(SE, CR) (SE, CR)
Aattractiveness 0.44™ 0.338"™
~ployalty | 1BPATD | LIS | 135 5749) 0084, 4012) | Hol g
AX(AdD) 22.432(4); p<000 significant bp
A switching 0.128" 0.139™
cost- Aloyalty | 19T | 2I566578) | g 1737 759 0049, 285%) | HOZ o
AX(AdD) 16911(6); p<0.0lsignificant Pp
“ p<0.000, " p<0.01, * p<0.05, ' p<0.1
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Attractiveness spill-over(Model 2) Switching cost spill-over(Model 3)
0.474(461)"
oba ;@ 0.658(.568)
e 0.237(0.195)3”_‘7/' TN e 000190

H3: 0.257(225)™ Hd: 0.128(.113)"

H3: 0.106( 105)\7

- - e 4 _
HB: -0.163(~.150)"} H3: -0.116(-.11 e HAT 0.022(029)
<27 HB: ~0,006(-.006) g H5: 0.047(0.039) Y
bws aws
0.571(.495)™ 0.541(.541)

Model2 fit: x*=132.991(82), p<.000, IFI=.978, CFI=977, RMSEA=.059
Model3 fit: X2=478.099(177), p<.000, IFI=.922, CFI=.921, RMSEA=.092
path: regression weights(standardized regression weights)” "
* p<0.000, * p<0.01, " p<0.05, " p<0.1
variables: before joining CLP, brand attractiveness of more/less preferred brand (bba / bwa)
brand switching cost of more/less preferred brand (bbs / bws)
after joining CLP, brand attractiveness of more/less preferred brand (aba / awa)
brand switching cost of more/less preferred brand (abs / aws)
brand attractiveness/brand switching cost of coalition loyalty program (pa / ps)

Figure2. Model 2.,3. Spill-over effect of the attractiveness and the switching cost

Table 2. Spill-over effect of the attractiveness and the switching cost

Regression Standardized p-
Path sre . regression SE CR. Result
weights . value
weight
(before CLP)Brand | bba-pa(Model2) 0.257 0.225 0.089 | 2.879 | 0.004
(more preferred) —>
program bbs-ps(Model3) 0.106 0.105 0.079 | 1.348 | 0.178 Ha3.
artiall
(before CLP)Brand | bwa-pa(Model2) | 0163 | -0.150 | 0.086 | ~1899 | 0.058 | o vortod
(less preferred) —>
program bws-ps(Model3) -0.116 -0.111 0.079 | -1.460 | 0.144
Program —> Brand | pa-aba(Model2) |  0.286 0319 | 0061 | 4705 | 0.000
(more preferred) | ps-abs(Model3) | 0.128 0.113 | 0073 | 7434 | 0079 }1;1'4'11
artia
Program —> Brand | pa-awa(Model2) | 0.000 0.000 | 0075 | 0003 | 0997 | gy
(less preferred) ps—aws(Model3) 0.022 0.023 0.060 | 0.370 | 0.711
Brand bba-awa(Model2) 0.237 0.195 0.088 | 2.687 | 0.007
(more preferred) —>
Brand (loss preferred) |Pbs-aws(Model3)| 0,189 0194 | 0065 | 289 |0.004 | oo
Brand (less preferred) |bwa-aba(Model2)| -0.006 -0.006 0.066 | -0.092 | 0.927 |Supported
-> Brand
(more proferred) |bws-abs(Model3)| 0,047 0039 | 0078 | 0601 | 0548
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Limitation and future research

This study shows limitations of effects of coalition loyalty program by using virtual
scenario instead of actual research. Thus, future study should compare and analyze CLP
panel data to provide more in—depth information.

In addition, this study only proved the effectiveness of coalition loyalty program. However,
there are two types of loyalty program, which are Single and Coalition, and success of
coalition loyalty program will be dependent on market brand power and prior customer

attitude. Therefore, it will be interesting to compare effects of two programs in the future.

Key Words: Coalition loyalty program, brand attractiveness, brand switching cost, brand

loyalty, spill-over effect





