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A study on the Effect of Air Service Relationship Benefits on
Long-term Orientation
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Abstract
The study has focused on relationship benefits provided for customers in terms of relationship marketing
and empirically analyzed the influence of components of relationship benefits in air service. Those components
are, for example, social, psychological, economic and special treatment benefits on long-term orientation of
relationship. Also, ultimately, this study aims to suggest marketing strategies and relevant implications for
airlines. In conclusion, psychological and special treatment benefits were found to have influence on long-term
orientation of relationship.
Key words : air service, relationship benefits, long-term orientation
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