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Tk @A vl A

npA e Zopo A X1 AH|Alel] gk At 1Y
A AT AR Q7RSS 2dAHAE Al FA3ke] fEiA T2 AR - <
FEASA E-F(Balderjahn, 1988; Roberts, 1996; Wagner, 1997)¢} Alo] 12l Zo} 7jA =
% (personality measure)= &3l(Crosby et al, 1981; Kinnear et al, 1974; Schwepker and
Cornwell, 1991; Stern et al, 1993; Tucker et al., 1981) ZHAH|A} F8 S W50 Wux =8
gou 1 Aie Egdsta Resr|®E glon adiHzte] g i £Fs oS F

ZYA 71 THAntil, 1984; Belch, 1984; Oates et al, 2008).

Apopld-& FlQle] ARAlel| A 7HAl= A2t d 9 HEe] 553 AAolzr BE <
b gFel leiA 71RAQ A% a otk 2HAES HEAY FF qrtEF A FoF
= WA T8¢ Mdddle EFata Ao do] F eS| nAe G #e
= A9 AT Agolth A7t i1l 27] F(Self-Construals)dl] whe} ¢17ke] Aela A}
o] Agzgol thEA vehd & la, ot Aejddelrel sk wyk ofyel izt
Aps et 2he] AoAgdEs Asket A7l f8oh] wiid Apr|de] 2w
Ap Pgof ower JFe FeA A7 davt itk

7, Markus®} Kitayama(1991)2] 584, 54 27|l dig A7 dx4 <l zpo}
Mg oz wolEo A1 9l (Oyserman, Sakamoto and Lauffer, 1998), Markus®} Kitayama®] =
HA 27183 oo A7l MFEldAAddhet oSS A, F5AE
£ Awstedl 2 7]odE FhAllik and Realo, 2004).

19981 Paul Rayoll 2]&] THEoxA] 2000t ZNEEE] v=oflA] ALEE 7] AJZEE g0l
23} 2~(LoHAS: Lifestyle of Health and Sustainability)oll 3873w A2 sl Ay A+
A2 #le] FFEa ek 20008t HE AFA oz Tela EH o wAE FolA
FEL] A 2akzo] gigt A7 e @A sz oy AdiEez Art AlgkE A
At =72] 7] Wil obA A% gl & & Sl

AgdraMe 3=, o4, A7 © 2ot FFF Mulzd #F AFREF 9,

e
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2006; -84, 2010; HFRl - 94, 2008; HFAT, 2008; AT FEA, 2008, FE - HE
4, 2008; A3 - A3, 2006, FAA - 22, 2008)7F FRE AAGAL JoHEFHEE
2009), &B|AF 7HA|9F 2ok sl wEF AF(HAE, 2009, FEA - <ol - FAH, 2008)
7b 378 FAY H B A7t 2esitta B F vk 199 AP 2ihad 2HE
g3 AFHTE $2 A4 7)1s 48| (sustainable consumption)©l] thg Atol| A X&) 4]
£ Agsle 2nA fdo2 T3A7)E AT7F BrHCohen, 2007; Lin, 2007; Guyton, 2006;
Hustvedt et al., 2008; Paulesich, 2008).

HZ 2daHA PFe AYsid e A AR A7 g tiek #ilo] ol

Yuk AT, 1 ZATE AN G SR 2P BRAY, AU A8 2

SRANA G ) BAE REACE ATan o), =4 23 494 Bo] I
a7 @ AT HolFm Atk wek B A8 BRe 27| BSelf-Construals) 7 232

.
e =

2HPE [Fs e BAE FREFHARY S ol 8sto] FAl AAA
o2 FAete] A FRNeE e Q%A AAE el sivh ojek A Zskx
7H, HE 3 AELREE 2] staACA el e 2AgdE oA AuE st g
ot

1. ALY 20tA TR

247 F(self-construal) 0] & 7|Qlo] ~Ax2E Petn A4S F2d Al 9 ERITRe] B
S gshe W gt #34 wAel) weh 287 chronic) A7 He] T 7MAE T
=8, 5%H4(independence)?} 75 2] (interdependence)©] LA o|th F, 7Qlo] AARE
T oA AlE =HE AR olelish=A] BiQldte] A Sl Fee] dR2A
s HskeAol  wel E32A A7) independent  self-construal)¥  FTo|EAH 2|
(interdependent self-construal) &2 - Th o] 7id-S Aeld 9 AFyAeld, 2 oF
sHl A #3 A2 vAE HladTEdA $23 EdivE B3 It Markus and
Kitayama 1991).
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st B, ARG BEYI RPN 2HS B JRo| AT 1golR JloeE 54
o

ARl A Foizl A, Ji 253, BACd $23 nS Folshe 54l du(tdAl - A
°]d 2006, Agrawal and maheswaran 2005; Markus and Kitayama 1991; Kim 2002).

29 71ele] Bl %A Aol G W AEE At BN 4B WS
& B 4z Jud ne 204 G5 ol ZHel gl & UA, 204 1B
T35 P B w344 wi7de]l 24 A8-okal 9lvh(Savani, Markus, and Conner 2008; Kim
200). U1, Attt 5 AT BAANNE SEYB ABYE Freke SUH Aol A
wjAoln, WA T ERAAE Faste dANT BAE G 45

I

Aoz A HeE F4dsta dvsts el FeAL w5t G FArdve 28
< Wi vk

=Y 27| B o774 273 E(egoistic environmental attitude)E A3, 273 2Y
< AlelA a2 & Aolghe Al 278t SARES 2ple] IS YA &)
8 ZastANt ElRle] EX o= dA#A|ofA AA5EA] %=THSchultz and Zelany, 1999). ©]7]
FoA S EE WY 2ot AfoldA Yehvde d9A HE, 5 2AlH 7S

q

73 B = (altruistic environmental attitude)S B35, H LY
< ANA R ERIAAl 2 QTS mH7] "o HHE] FJgdithe 4lddd A5
o] A& Y FESA nAE A 1 Sk (Amocky et al., 2007). Plef $<of tigh
A W fEee SHCAA oA SHEE R2atxo] A&rheAe] T o

2b & 2okt Ay d-S FESHITHA AN, 2005, 254, 2009). & o] A4l

o] AZel 2HE wEE o|7|FQ AgAn] dElelghd Ralae AlSA AUS FAHOR
st AR A B8 A7 ofy gt nlge] o] &I A7 et o|EHA
S 4 thGwynne, 2005; H4 3=, 2008).
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2l 2HAe] 95%7F SAHTO Be #AS sHa ttn HaE U tHGwynne,
2005) AR F2009)9] ATl W2H it Ee] B gt A B S A o
= "HAEe] AFA0 grR SiEA] Futhe SuEe AnRE AN A3 E
(2009)9] AFellMe 2ok F3o] e 7] LHlEEAdAM S, Ao e, Al o
EH, 710q %ﬂﬁl g B, 2ek A HEoA F
HE %?Li ?LTS'JOU% 73 Agle 7w A
A AIA Y 5 *Ji 71718 AHgsle Aozt Btk webd B mEdME 28129
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87 52 FeA T d9lel g gge LAEI 2 aQlso] AAEI%k o]
23t Rdls9o FAldl= Azjen?} Fishbein (1980)2] ©]d4 a9 o] Z(theory of reasoned action)
°|1} Azjen?} Fishbein(1985)2] AEE a9 o] E(theory of reasoned action)©] EA]|s+ch
(Pelsmacker®} Janssens, 2006). Azen¥} Fishbein REEQ] 7|24 =gl& Ald e B=5 A3}

e Trjelest Fajd ol S mXIvkE Aoltt. Robinson? Smith (2002)9] AT
of Wz Algd P9 o] (Theory of planned behaviour)?] 22159 Hl=, Al xZtH H)
% FA|(perceived behavioural control) %! F¥2 % (subjective norm)©] JfE A 0.7 A& 71E
AZA Bt FE d3sed £hol D 5 3l

Jeh AL A &THsan] o] ek APAFoA LRk et P9l 1A
A dg A7 A2 EFAolg & & itk 2 dATE LAY JeEA "ot
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2873 Fuf g 9fo] Wk gk nHtia B ugchHunt and Vitell 1993; Shaw and Clarke
1999; Shaw and Shiu, 2002). & ZH|7ke] A Zboju} B ert el F3F2 F7]= A
Tk 3AR HERteRE FujgE o S5t7] ofH ¢, BEel P9 bl okt <13}
A} EART e AFA 77 A A ATHCobb-Walgren and Ruble, 1995).

A2 A F-(Pelsmacker et al., 2003; Grunert and Juhl, 1995; Mintel, 2001)°]] w2 it}
SR R8E AE 52 AS7be AF ZHRdS AES AL Aok BdsAT
AA Fujd el M Ao auAERe] o v 7S A Bt ARAAFS Flete
HE-g9el AL E 4 Utk BE-d9 Ao|(attitude-behavior gap) £ 71| H XM
(values-action gap)= SHAQ Bl=E AT = A Fojelr} o] FoARA] &
= ke 7FsAS A 28 /ldelth (Young et al, 2010). ©] /Hde HA44 1 }94
TR elol gk AFeA Bol AAEJTE AA Fuig A vYehtes BE-a9e A
© 7H, ey, BAE QA s, FHe| B FHIS] ARt wHd figk B 5 o
g gqldl oal FFe Lol B9 e IAIThBar and Gilg, 2006; Biel and
Dahlstrand, 2005; Norberg, 2000; Wheale and Hinton, 2007). &% 7}Z0] 7} & 982 nzl
Ch(Pelsmacker, Driesen and Rayp, 2003; Thomson and Kidwell, 1998).

uebA A 2ako] TR (AIR)7F R8I A &TFs o] dal 3 A<
otil Hee TS olFol E Zojgte 7HE S ARt H=-g el s
THOR Rolx 7 (AY), =9t 6314«1 A17A FA A el AFet= Zlo] Ba
] & =89 AU dEEY AF HES Foote FALHAGE, AT
d A a9 E Bt AHe] gonmzEkel, 2008, A& 9, 2008;
2009) Zat2 7HX|ol] whE Bt Fefdele] ojudt 3 A eAE A5ACRE o
Fa4o] A€t
et 2 =i 2ot JHNFISEA I AETHsd) sl AR Hkel o g o
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3. JELHF YSOINY HEaY

gagstel dale Guzt A=A Aol 4AS e o &3} AHEHA SwoA
42 B ojgow PR AR AZddA 2w P 2 528 4A9 Aol 4

ST % tlo g
rl
o
(o]
— r

HE e, olSHY 94 T2EQ duRAe) $Ed ueh gt dAL
A4 HE, B4 wee Aol 37 € ri(Berenbaum, 1999).

A7AEE TEEH Heo] FH FRAME FY T AelE AHga stk 5, oz}
T oA 7% FEste 9% Hvb AdiAoR o dEste] 4% Hd tig oEmst 4
Ao & W, dxbe 3 A4 22 ¥ o4 Ve gEehe L% Hd did
eIt AR 52 FFS HATHMcGlone, 1980).

7129 B A7EE T-AAE v LEAET TRe L ettt 19

AU ATEAA ARl ofEste] AHAE Ao Levin(1990)2 7HE

<)
MATn PRE ARE ELEFE] E1 Uolst BOPl, 25 $F] 1, AfE
=]
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B A7) AFRge e A WERA, JEAEY A|He] 2aa A @HA
H, A&7hsA)e v 98, ks AN@EA, A%7PsA)7t 2ok BEe p)X

:l
O
k1) 28t B2} 28ta AZAH S nE e AHEE r:ﬂ Exqo] E} u}
= }o

o A Cidtn A FYo R SAnAE
AR T SRUEo]l BRI FeHel B AEA STE A3 ¥ 32555
A ARgelth AEsRAe] SAL AA SHAN=325) T ot 5|

51.4%, 3813 33.8%, 43h'd 59%% Uehton AL Y 51.1%, o] 489%% UER:

AR F5YA, Foo)Ed AR AU S4EF-S Singelis (1994), Amocky,
Stroink®} DeCicco(2007), @73 AH2008)] &8 HFste] 5 o7/le] Tdoz 2Hd=
o SAEFd e ve Ul ALY QES FFeteln 2k, Ue 343 A
YAl A wgry Fo] XFE] lon, HAE 73 AR SAHHA U
Z A1 2] &= (Cronbach’s a) A

Bt~ Ve AR AESTFeAHeE SAEHIATE Lilach®t  Schwartz(2000),
Burroughs} Rindfleisch(2002)e] A EE3-& W@ st 571<] £3o] AU SHEFol=
SHRol gk AamAp 7k B ek ve] o] TH ol diae AEHAIF ol E3E Y 9l
on, YAHE 74 HEZ S AT WAAIE = (Cronbach’s ) AT .81, .64°]Tth

Zotx e 2P Zoho] disf ol HEo s Hlsode 7 Y A
ukz ol Hrle =35 9ch. Fishbein®t Ajzen(1985), A3 AW <2005, +83 3 F3
2000 HEEFS WPt 3709 E3o] AMEEUTE ‘LoHASE #Ed AH|E A,
‘LoHASH Q1 &Fe A|9iut AlEo] g 2 #5 To| 3H slom, gAE 73 A&
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245 At WA A Z] =(Cronbach’s ) A4+ 670t}
2ol FELHP TS Y s St TTOE Fishbein?t Ajzen(1985), A<
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23271 En3 87 ABAME 719AEF A%
Susl 71Ao] AR o] AL AF A%
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Attl  |LoHASE LFAHIL AR 28-S
23~ g& Att2  |LoHASAQ! &h2 A $u} Aol g 29 =5 67
Att3  |LoHASE ¥ 2HE 54
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3. _E_I\'I rg

2 Ao AgE Apnsd Wi Az A2y 43 dolHSel £EsH 9L
BE Pt gAAA 278 Cronbach’s alphagk& T-otsith. A7szte] wetdy ol
WA EAE dAstel AQlA 2R 9 AREAE EASTE B AFEA AHE o
TEG= AS] skl AMOS 180% &3 72EY Hoe AAsEt & e ©f
= &l A7l W gte WAlel did AR M A AT wese #AE B
TGS Zdo) Ay oARE ISl

V. &30 & =9
1. U8 Q0124 Zif
AT Wgte] WA B A4S skl AMOS 1802 o8-8t] el a9lwy

]
TR A7 el g Bl aFA AHE F 19 AAgE
¥+ CREAAFEZ LAk 201%™ frefn|et Aoz s et
(Joreskog, 1989). ¥ AF-o|A ARESlaL Sl A7 tiek &14 aQlFA AF CR #o

B 22 23ekn dlol NdA B9 —g— o JE FEANL Yt ACE VEgrHE

2>3x). thyo R ®akx JHd tid AR, A&7, HE 2 AEaNEE o
g 1A QM At <k 3>°ﬂ XMEM et Zak ZEAe] tiE E1A QA
A7 A CR gho] BF 28 Zdehe Aoz veht g 84 F3A711 e A
o2 BAHA

olftll = 14 aQIEA AHE HAFste oA B g g AFs] 9
ot A3E 2|42 AR 2 GFl(goodness-of-fit index), AGFI(adjusted goodness-of- fit index),
NFI(normed fit index), ~L2]311 RMR (root-mean-square residual) &t S°| AM&-¥th. GFI, AGFI,
NFI®] 75 08 o]’delol™ AAatH, 09 o|¥4d ¢ o]’d4 o™, RMR¥ RMSEA®] 7
0.05~0.08 Alo]7} A3 Ao 2 A|A|HTHBagozzi & Yi, 1988; Bagozzi & Dholakia, 1999). ®
MA RE AR AFY gho] AFAE F3lcte AR UEY, B AT AbgdE W

3
H
So 94 HRYS H & 5 ok
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120.095/38
0.938
0.892
0.913
0.938
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chi-spuare/df
GFI
AGFI
CFL
RMSEA

b 7

°

15.073
11.777
7.988
6.458
6.885
15.263
12.119
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/\j, 2

0.813
0.855
0.654
0.819
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329 X2 df GFl | AGFI | NFI CFl RMSEA A x2
L 29 1 67] 82l 218.865 104 929 | 895 | 869 | .925 058 -
2. 29 2: 57 2%l 128.199 67 947 917 | 877 | 936 053 90.666
3. 524 3 47 84 69.478 38 965 940 | 914 | 958 051 149.387

SO 2 AT Wgte] AABA BHE AAEH e 1 Aze <F 5> AAEH 3
(r=.127, p<.05)2} A o] FHAAE
T AR Yyt 3o g A3olEd 27| i RS (=139, p<.05)3 B9 4

A
Y,
A=)
il
>,
=
o
=2
It
e
)
D)
N
r 2|
rlo
frtl
o
[
o
o
[
=
o2
offt

riot

A
gl AL AEIbeA, Bikx HE 2 28kA AEAHEFE=509, p<Ol;
g 7/ E Ao EAEon, T3 A&7
dLe Z3lA AFEAV Y Fr=507, p<0)F Fo| FHIAE 7K Aoz Ve on, nix]

o g 2ats HEE 2kA AEFLRFFr=204, p<0)F Fo ABAAZ /A= AR

M
g S.D 1 2 3 4 5 6

1 =3 4.59 768 1

2 pe 5.07 869 004 1

3| #A4AsA 4.81 814 074 .139% 1

4 | A&IFSA 547 897 077 059 509%* 1

5 12/ 413 774 -013 026 163%% 102 1

6 | dFAMYE | 501 789 127 092 584 507%% | 204%* 1

F 1 N=325; 2. *% : p<0l, * : p<.05, 45479,

2. A5 2 SHEY EazD

HI

DREES
2 A7 /M A3 Aske] BE 7l e Agsgon, MAES A%

TR B AAsien O A3t < 6>l AAE A TR 249 A

>
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+ A== FH417] 9ske] GFI, AGFI, NFI, RMR, REASM 5°| A7} AL
Hrh dukzl o 2 G, AGFL, NFI9] 7% 0.8 o]iolo|™ A, 09 o|Ad 7S o]A3]
ol RMR¥} RMSEA2| 7% 0.05~0.08 Alo]7} 243 Aoz A" th(Bagozzi & Yi, 1988;
Bagozzi & Dholakia, 1999).

AT BP9 AP® FAE <F 6> AAEo] lon Ade thEd 2T GH (=918),
AGFI(=0.881), NFI(=0.850), CFI(=0.905)%! Zo =2 EA=9jth azlx RMSEA(=0.066)2§ 82
Bt A%3® #4243 RE A FAe 97 RYeE HEd AoR vehin
B A7 pyoe RE folgHd 2 ?‘51} mgor ety 18 chi- square # ;511:1
2o A7 FAeA &, 0] chi-square/df (251.279/105=2.393)
O F AA| 6}\4,

=2

1,
1o
Zi 1
oflt

1:;1
L 11‘,
jg
_ﬂ_

SY4 Aol A&AsHA VAL GPAe FAL felgel AFHA 2o} M 3

gl ARSI EHE(B=164; t=2872)F =ole oz FAEo 7Hd 52 AEEHS
on, A&7beA B HEB=123; 224578 Eole AR JEh 7H 62 AE

= A
oA e o 2 HlEE B (B=2.736, =2.924)2 =ol= Ao g Yl 7 7& AeEth
olg gt AFAZE 71 7|E AFAe ApEde #Aete] dFS @ BH v 2k
AR, A7]3o] ié}é 7HAol| plAlE FE¥E S B4 Ay s oEd A7|He| Zaka 7}

A, 23t 77 2aks Hmo] nXE 9FEs B3 A7 ST A&
BE 9F%E vHe Aoz vyt oyd A7AZE= MenonZ Kahn  (2002),
Wolfinberger(2002), 78 5(2006)2] A723et dxsht T3], o oF 44120089 AT
Avtshe tha zlol7} Ytk ol e Ee] 2akx 7V BE€4E 2k HES d49T
= A2 ovlat, dES A tgk #AI et S Aol 3 & 4 ok

=
4
)\{
e
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AR, 2ok~ Bt 2ok AFEav|d sl mlA]
Zotx Pl dFE vAE Ao= yept. ol

L

R

FUS $4F A% Zahx Bust

TR W40, FA2, G5

of

re

Ao FHAQE ATFATS LA AT, AEF G008 ATAN eHyE
o AAFIAQ ZulefEs BE, FAAF YIHES 2a gom, Ao, A,

<

=

704 St AEE Ak o)A bad-being ATl £al & Adko] dttm FHEIC
AT L tetgSe] 23lx Byl AW 2akx PEL 3= Aoz Yepdh

(H 6) 7Hd 45 41t

3z A 1se |cn |85 3ty

ZIES a3
71 | 594 A - 34 W3 131|061 |1.777 |12t |chi-spuare/df  251.279/105
M 2 |3 EA A — 8 2184 074 |.075 |1.104 |A& |GFI 918
7Hd 3 |594 AVE - AE7A 281|126 |3.100 |71Z} |AGFI 881
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ABSTRACT

Consumer’s Consciousness of the LOHAS Consumption

and the Consumption Behavior of the LOHAS Products

Heon-Bae, Jeong* - Il-Han, Lee**

This paper explored consumers’ LoHAS purchasing behavior and factors influencing the behavior,
including’ self-construal, and LoHAS values, attitudes and behavior. First, this study investigated how
self-construal affected LoHAS values, and then analyzed how LoHAS values influenced LoHAS attitude
and behavior. Last, this study is to examine how the relationships among LoHAS values, LoHAS attitude
and behavior are moderated by consumers’ gender. We administerd a survey with undergraduates attending
a university located in the metropolitan area.

The analysis results indicate that interdependent self-construal affects LoHAS values. According to the
analysis, both environmentalism and sustainability of LoHAS values also affect LoHAS attitude, and then
the attitude influences LoHAS behavior. In addition, the results show that the relationships among LoHAS
values, LoHAS attitude and behavior are not moderated by consumers’ gender.

This study shows the casual relationship between variables including self-construal, LoHAS values,
attitude and behavior. In particular, this finding confirms that self-construal as one of psychological factors
affects LoHAS consumers’ values and behavior. Finally, based in the findings of this study, theoretical

contribution and managerial implications are discussed.

Key Words : Self-construal, LoHAS values, Environmentalism, Sustainability, LoHAS attitude, LoHAS

behavior, Gender
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