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A Study of virtual experiential marketing factors in the Internet
shopping mall

(Focused on the Schmitt’s experiential marketing factors)
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Abstract  This study aims to suggest ways of experiential marketing management plan that the virtual tour
service in the internet shopping mall is as a agents and the role of the physical interface of the internet virtual
experience. It is a empirical analysis to analyze the relationship among Schmitt's five experiential Marketing
elements. By the result, the rankings for high impact experiential marketing feedback relationship of cognitive
creativity, composition, relationship between social intimacy, behavioral lifestyle, providing a sense of the
acoustic auditory effect, a sense of dimensional visual effects in order. This result means that the intimacy and
creativity, giving feedback that the opinion of consumers actively prefer internet shopping mall. In addition, it
means more visual rather than auditory experience to provide marketing services and provide the lifestyle
behaviors that the customer want in the Internet shopping mall. It is needs to make virtual experiential
marketing relationships, strengthen the recognition specificity of these results because of experiential marketing
relationship's ultimate purpose is to make the relationship between brand and customer service satisfaction of the
Internet shopping mall through strengthening the relationship.

Key Words : Internet shopping mall, Schmitt, virtual experiential marketing factors
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