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{Abstract>

Customers’ Awareness about Corporate Social
Responsibility Activities of Hospital

Hyun Sook Lee, Ki Nam Jin*, Jinjoo Kim

Department of Health Administration Wonju Campus Yonser University

The purpose of this study is to discover the influence of customer's
awareness toward corporate social responsibility (CSR) activities to service
quality perception of the hospital. The survey was conducted on 211 patients
at the general hospital in Seoul from April 2 to 30 in 2012. For the statistical
analysis of data, t-test, ANOVA, and hierarchical multiple regression analysis
were implemented. The results of the study were as follows. First, The
personal tendency toward CSR was different by social groups. The elderly
showed more tendency toward CSR. Second, there was a statistical significant
relationship between the personal tendency toward CSR and the number of
perceived CSR activities. Third, the effects of CSR activities were different
from the perception of service quality. The awareness of volunteering social

activities turned out to be negative factor of service quality perception.

Key words : Corporate Social Responsibility, Customers’ Awareness, Service
Quality
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A AAASRE 71992 AF3]4 2l (Corporate Social Responsibility, CSR) ol tf 3k
o] kel o] Fo|A L Qlvk 719<] AR A AQL 1950 ZRHPE £ 40
E AREGoH, A - AL A, 84 Aol wet Wstetginh 7199 Ak A AQl
71940l ARslel thell 7HAl= ApdARl eFolar el Aol A EHkskqitt. ole] 719 <]
APEA Al 7194 BAA, WA, adld, A Adde Fdshs Aol dwky o
A TESEe AFA A9l g Yoty @ F QT (AR EA TR,
2010). =gk ARSA AQLE A} 7199] AETbss dAdS Sl A asolar AYA
2k shuE QrEal glow, oAl ZIYol AREA AlE dHo] ¥k FEE A
shallof stobs 74 e Sltk(Porter, 2011).

S ALglol M = 7192 AFslE Aol FoAe it qldo] FA FolAal e A
golt}, olAl = gh=mvIge] FEY VYo r Tokslr] fsiME 719 &
T s ol9lell vFet ARA AdgEs FdsoF dvtu Azt
2009). A=AARJNAZS (201D e wr=H, 7193 7|9ATEE 20109 Abs]EEn| 2
2% 8,73599S AFdAL, ol 20099 2% 6,517 n] oF 8.4%\. Fhet
AOZ UERstth olefgt X E =, vlm, A 7o wE din] Absled A&
s 2, Suet 7192 wEY g 0.24%%2 75719 (0.11%) Bk 29 =
FEola, dE7190.09%) Bks 2.6W4 2 Ao eyt S feutis
el vls) ARSlF A A E RS 99 Fol FHoxE A Frtelh

2009 A=AARJNALSZ] ZAle] wEd, ARAES V9 ARy dgEs oA
1wk
o

il
x2

2 rlo

= 5
Ao Frret (74.9%) = 7849 WS Btk Eg obgrhe: ATH(2011) oA
719e oz AR Ao M=, oiftite] 7=l AdE Al s
7199 olm A Y (83.2%) F ‘FAFs NN & (77.7%) selA A D
&S Atk 28y gisd e 394 (2006) Ad ] mEH, 795 7199 ALg
A Addgso] WEY T Z@ol HA Fed (62.7%), TR Fae)
o (73.7%) = F787 Q1 Wke& Rt o]9} Zo] e W& ¥l A X ol
© OS] VIdEelA AlEE AL A AQleEo] thAlE AbRA ol vA|AA R
ZEE 7] ol & 5 Utk
A7 A8 A AdeEe] adrt g AoletE v A+ (Garfield, 1993;
Arnott, 1994; Carringer, 1994)°] o]Folxgtth. Ellen (2006) 2] 1+ Aol w

29, 7190] A8E AABE B wHS Solw BUAFE L4 WS 5970
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+ o] ASHAY. Forehand$} Grier (2003) & &M} BZsk= 71909 Abs]&
d F718F 71900] ooyl E7I7F A W VIds Al i ¥ F2 onAE
2w Siglth a8 v A7d3 (Garfield, 1993;  Arnott, 19945
Carringer, 1994), 7194¢l ARS1A A]ig-go] ZIIolwAE ALAZIAL Al S
SANA g=HoR 7199 olasell Zlofttar B st

SHARE F 2ol ARl e dEe] ol duHA AN Gt Ardst
=0 Bu¥i vk (Klein & Dawar, 2004; Sen & Battacharya, 2001). Bae 9}
Cameron(2006) ol w2, 71949 A& &0l 719 ol& F7o AAHA e
Aol anlARs 719 S717F warskA] ddvkar skl Z1gdel dis) ARl <
A= ekl 7191 omAIY AlE Ffell YEFe FA Eetthar stk

BLANE A4 S

AR 5 BEAQl Qo3 a1 ARY W WA 5 X ohje B
Fhe] = BAL AALE Jle] B AMEA Q@] ga 29w Festhn 94
St ek aels BPeka dRRolldE A AABE Datel thit A3
o1 AL AT A gl AAolth Weba R E Wl A15H A
o] A%AoR Y] AHAE ol UE ENE AVWHOE PFE B} 9
. 2e07) A B oo snbutel Bl A3 AYREe] o
°]

o) R HAL L) ALTERIANA AB e 419 A1 AL B
of dhgt omulate] Qo] Wele] RAuls o vig el vAE G o
ohuiia gk o}71 Wehs AHA AQBEe viak AN HE o AEE 3
gol thalA selal Qi A FEOR el AMu A gk AA, AlEelT
b SAol me a0 AEH AQBEel dF AA AF Aelg BASIA

v}

S =
oo B4, o] AElA AYdghgel tiet RanAt s SR ARE &

2 gEAuls A QA Aok HeAE BASIA B 99 AFH An ¢
42 vgor WA A3E AABFS B dnane A4S FPAD e

MR8 e S Sk
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1. 7199 Ar=ld MY (CSR)2l 7HE

71909] AR1A Aol that G Absl, AA, AL Al 371, SAERh vk
A7k B, AR AAH A A9 Qe Aol WA A1ge A
o dhet TAVITES S Aeuaa Bk b EBAL A TI9e A

_' - T
Aol (Corporate Social Responsibility, CSR)” #dolgta £ 4 v} = =AH8
FAHAFC) ol oJshd, ‘A, 745, A 9AEs] 9 Ap8dA7F 7193 el T80 e
WAoo R ol DE-J e A FAI717) flske] A Ao RN A &I

of 7lodstaal sk 7199 oA et Qesiaity. wgk AAE 715 (OECD) of] whE
W, 71999 A9l (Corporate Responsibility, CR)” #do|A 7]o] A3 et T4
AE AsA71a BN 717] Sl 71990] FHshe 3 oletar Fosialth. A =A%
3}7]+ (International Standard Organization, 1SO) & AFs]Z] ZQlo] 7|Qu¥nt o}y
gt FAIeE dide] ohzhstEEA] “ARElA #<) (Social Responsibility, SR)” g 0=
gjEo] 7ol Al - Ak - A Tl dist 7oE Sl A, AdEsA Y
ALS] Al dEE 7h e A olgkal A ostal Qi

AAR o2 A A AQlel tigh Jidel thaiA B A7 X Eo ghrh BAA O
2 ALEE A MYE EHE Carroll(1979)2 ARglA Ade AA4, ¥4, &g
A, 24 Qe ol 7R st olAle 7199 ARElA AQlel dig WelE
O SAA FF, 99, 2, FEAAL 58718, ARBIE IS ColsdAA
(stakeholder)” ¥doA o] 7/WdS Zxska th(Freeman, 1984). Maignan}
Ferrell(2004) o W=w, 7199 A4 el A A&, 2%, 75, T9d &
oheFst ol BAIAEIE] A BA B8 2 A, F AR ovA] FE S5 A
E7Fs Al @A eaetal Q1AL Qi

oo /s AElEl BH, Suelx= 719 AFs A Agdoldt wkE ApdF Fgle

& B S Koy AAA, 74, S84 A4 dEe] o]Fod W I oy

= ATkl & olnk EF AR wiAel] wEM, ALslEdold 71§le] A
Wi A 2ASERY EL onAE FHala A|9ALs]e] JAe 7]ojdittE T
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on 7199 Tzl 7 Ao WS =Y
Tt 7199 A3 A AdDES olsdAA=ANA
U g 7R rAY s Y A Hol 7199 AFE AEE sUE
UTHL BI3ATE ol A 7198 A4 AQdEo] mH mHE OE 7Y A ES
AR, 54 gy oist Agtel R4 gl g A= v & ¢ Stk

AR, 7199 AslA Ao Ui adel oist A4E2 248 AFA el 27
AAE o] & vk WA 249 A HE FEARIC R AA ] Yeh s
AN 7IAH7F AR T 7198 A B e FEolth 228 AT RE A4S
A AFEL A 712 (Waddock & Graves, 1997; Russo & Fouts, 1997),
2] (Friedman, 1970), A} 7} (Luo & Bhattacharya, 2006) &= i&s}ic} &3t
A= A ¢ Qe T s YR 229 9% 5 ARy dd B
wolth, Aol ek Ay AFEE oA (EWE, 1998), F/d4) (Lantos,
2001), JA L9 At (d7=, 2008) ol STt
A, 7199 AtEE AdDEe] o gyt dist A4S 719l dist HE
HIA} B2 gHEste] AFE 4 Qv 94 719l st st dad SIAl 294
= ]i«]ﬁoi 719 Frlete e ABAbEe] A woth 7)Y Hkel s o
o] AFEL 719 H#(Fombrun, 1996; A7, &5, 2008), 71geln|A] (Porter
& Kramer, 2002; &7, A2t 2003 diEHdEs] e, 2006) 719 BYE
(Winters, 1986; &2}, 44+38], 2003), PR&}(Vogel, 2005) & thFdct L3
22 HERE &AL AlFolur A, Auja Foll et AE ’?lLé of 2=l P49
HEE oulsit), AR Hlmd #3 dF2E AT T (Keller, 1998; Lantos,
2001), 949! Bi%=Murray & Vogel, 1997), 7 9% (Murray & Vogel, 1997;
o1Zd 5, 2008) To] Utk

HE 7199 Bxg Az g 3 AFAYE AEEd, 7199 ARslA A9
S5 AB|zke] BiE deEne] fAoN FAABRAESS] xtol7t gle Ad--elle
HIZHE2) Ao Adaglo] AkeA Qs sk 7YY BAEE AdYsks Zow
et (Barone et al., 2000). B3k AW AHE-S /\}ﬂ A ANEES HAFHOZ J=
7199 olnAE F£A Brtstqlar, 719 olv A7t =2 7199 AlFel gk o=t
=& A0 YERstk(David et al., 2005). whebs] AF3 A Alehso- 7ol tigh o]
n 2o} 28 dAIA 719HA R BIHETE oyt AlFel dist Fujd R =Rtk
3L g QIATHA TR, X8, 20085 sm]E, g 7)gk 2010).

sHAIRE FZell= 7o) rHAIE Ao R ARFddEe] w2 dls Holr] AR
spAA olof st g tel thh =2k &Hs] o] Folx|aL Qlrk. AWK AH|AE|

= 4 vk 3T (Smith, 2003).
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Al A TEEE $ 57} olel AL Wi 2 A
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