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Abstract

The purpose of this study was to investigate the effect of appearance management cognition on attitude toward
appearance management and the effect of this attitude on appearance management behavior. It also examines how
demographic factors affect these relationships. This study gave a questionnaire survey to adults between the ages of
40 and 50 in Seoul, Daegu, and Ulsan, South Korea. Data collected from 368 respondents were analyzed using
descriptive statistics, t-test, factor analysis, and structural equation modeling. The study model was tested by structural
equation modeling, the results of which revealed a positive effect of appearance management cognition on attitude
toward appearance management and a positive effect of attitude toward appearance management on appearance
management behavior. The results of t-testing showed that there were significant differences in cognition, attitude,
and behavior toward appearance management by gender, age, educational level, and income.
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Figure 1. Research model.
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Table 1.
Confirmatory factor analysis
. Average
Fac.tors i Stand.ardlzed Estimate S t value a variance Mean
items estimate error
extracted
CAM* 0.85 0.65 3.94
cognition 1 0.82 1.00 0.80 16.13**
cognition 2 0.90 1.29 0.56 13.24***
cognition 3 0.69 0.74
ATAM® 0.88 0.79 3.34
attitude 1 0.95 1.00
attitude 2 0.83 0.87 0.05 16.88™**
SC&C 0.87 0.58 3.19
clothing concern 1 0.77 1.00
skin care 1 0.73 097 0.06 15.87*
clothing concern 2 0.67 0.86 0.07 12.32%%*
skin care 2 0.88 121 0.07 16.67***
skin care 3 0.76 0.96 0.07 14.14
st 0.85 0.58 2.58
cosmetic surgery 1 0.74 1.00
AMB®  cosmetic surgery 2 0.68 0.80 0.07 11.82*
cosmetic surgery 3 0.83 1.06 0.08 14.18*
cosmetic surgery 4 0.79 1.08 0.08 13.63**
WT® 0.58 0.42 329
weight training 1 0.54 1.00
weight training 2 0.75 1.29 0.19 6.73"*
HC' 0.59 043 2.77
hair care 1 0.75 1.00
hair care 2 0.52 0.84 0.13 6.61°*
Note. a: cognition of appearance management b: attitude toward appearance management ¢: skin care & clothing concern
d: cosmetic surgery e: weight training f: hair care g: appearance management behavior
**p <0.001
W7 ABAS A B 2A0] et ol RS kst AAASe] BuleelE AH del she vhd ARge
(Formell & Larcker, 1981). Table 26 AIAJ% 23} o] AL 27 sl 2 ovleiet, E3E o rykefof gt
ANERY B A E AR R 7 47 o] gakat QIA9 et 3.942 v]alz] 352 woluf efnytafof tigh
FEH] e HPNER A Ey 2 s Elg BIEtE 3345 LFERLE, BAM RS2 ol he]of digt <l
= Ak whEbA] & QoA ARG IS e Zl% B0l SlojAl= wlald Fout o2 74| o) S el
Ko 2% FE5n girk gaE) A, 54 Aol S e A S 05 3 5 ol 591 4
A HINE Fiake 12 AR By} vjAofad 7t ’“91 F Bl&} o mAabate] digh 9]¢ wizol AN
of Aol AZE HAISHATE, BE TR Aol sl B ASS AR o]F AgoR /AL Eoh AoR
AR Aol 0.0015E00 A fFefstlenz dEedgo] = 4 QU ol Avk= 20, 300 W& LR 2ARY
AZE)QT} Table 10] AAE 7 24 W50 Az Park?} Park(2008)9] Lol 4] €jmyte] 35 7he-d| v
Hl mrfgelel slojeelE Al ZigAlE =7} 0.8501% WS 7P A B wlike] W osE AR sold
o2 yeh SAUGE0] w2 AR 2= Ao U 2, Ague] o Tas| Aths A0 et At
oL ke eh dlojeke] o] - JNEAl= =7} 0.58, S AARTRAL & 4 Qlvk E3E 10-50t o4& thde=
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Table 2.
Discriminant validity result using correlation coefficients
1. Cognition 2. Attitude toward 3. Skin care & 4 Cosmetic 5. Weight .
of appearance appearance clothing . 6. Hair care
surgery training
management management concern
1 (0.65)*
2 048 (0.79)
3 0.33 0.65 (0.58)
4 0.21 0.48 0.67 (0.58)
5 0.37 0.51 0.54 0.60 (0.42)
6 0.20 0.53 0.64 0.60 0.52 (0.43)
Note. * () : Average variance extracted
Table 3.
Hypothesis testing
Standardized
Hypothesis Pathway structural t value p value Result
coefficient
Hil cognition— attitude 0.49 792 0.001 Accept
attitude — skin care & clothing 0.66 1048 0.001 Accept
concern
H2 attitude — cosmetic surgery 049 790 0.001 Accept
attitude — weight training 0.52 7.53 0.001 Accept
attitude — hair care 0.52 529 0.001 Accept
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Table 4.
The results of t-test and ANOVA
Behavior
. .\ 5 Skin care & . . .
Variable Cognition ~ Attitude Tothin: Cosmetic Weight Hair
cothing surgery training care
concern
male 3.92 2.98 271 211 3.04 2.52
Gender female 3.95 3.52 345 2.84 342 2.90
t value -0.27 - 5.83** -9.30** - 6.88** — 428 —-4.09**
40-49 3.99 3.40 3.26 2.62 3.30 2.78
Age 50-59 3.83 3.19 3.04 249 3.26 2.73
t value 2.18* 2.09% 2.35* 1.14 0.37 0.54
high school 3.83 3.26 3.08 2.63 3.25 2.75
Education college and over 4.02 3.39 3.26 252 3.31 2.78
t value —-2.87+* -1.39 -2.11*% 1.00 -0.69 -0.26
less than 4 millions 3.88 3.37 3.15 2.60 3.25 2.80
Income more than 4 millions 4.06 3.29 3.28 245 3.32 2.54
t value -2.03* 037 -1.22 1.11 -0.68 2.33*
*p<0.05,*p<0.01
Adp Quyke] Q1A= ouyke] Hko] o3t Fake nlA efgh Aol el HelsiA| metsiar =40 w AT
L Ao Gegton] eolupke] gt olugke] el W ols #4198 WSS ANToRy ous delats 4
ejuge), gues, BohEe, ofue nFel fo@ ol ATt vl Yol H1 VS HYUS A Uit
IR VA= 20w Uehdeh YAl ATEAS B4l Q1A% uhglo} 8 Alolh ek A Wil 9% o &
TR 2ol ol 7] QaA] tH52 A Axt JE, Hol gEo] oy AR 4 Sl ohelsh ke B
o, WS, a5l wE Aol fofRk Alo® (ofl, ake 17 AR, ek Aol ok sflojate] W, e
ERANE AEfto] w2 Afoli= o5k o Ao R L IR = i i e 2 o R M i s A )
255 = A AANSHAY oMIE A= ofiH ol5 A A1)
2 A2y owaeof gt Q1A= Lfxke]of vigk B = 4 Sl 7185 s "Hobd olF Alsske dAlol o
Lol Q3ks F91aL o= thAl AR kel sl gk ojujA| %= g Aolu o]2jgh WS Faf omate]o]
2 vl Ao SRIEct o]} X, A% 2 el & U S 71 4 glold A & o 43 o)
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