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Influence of Japanese Restaurants' LOHAS Image Factors on
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Abstract

The purpose of this study is to examine the influence of LOHAS images of Japanese restaurants on
customers' menu selection and satisfaction to provide useful information on proposing detailed marketing
directions by deriving the importance and satisfaction factors of LOHAS images and to suggest practical and
effective measures for using LOHAS images to improve menus at Japanese restaurants. The results of the
study are as follows. First, as a result of examining hypothesis 1, “LOHAS images will influence essential
factors,” it was found that healthy ingredient, family-oriented, eco-friendly, sustainability, and energy-saving
factors were influential. With greater family-oriented, sustainability, healthy ingredient, and eco-friendly
factors in LOHAS image, interests in essential factors increased. Second, family-oriented, energy-saving,
social-oriented, and sustainability factors in LOHAS image had a significantly positive impact on the
environmental factors of menu. Third, eco-friendly, sustainability, family-oriented, energy-saving, healthy
preparation, and healthy ingredient factors in LOHAS image had a significantly positive impact on customer
satisfaction. Fourth, essential factors in the selection attributes of Japanese restaurant menu had a significantly
positive impact on customer satisfaction. Fifth, environmental factors in Japanese restaurants had a
significantly positive impact on customer satisfaction. The significance and limitation of this study are: first,
Japanese restaurants would be able to build a better image with customers by providing menu items that are
family-oriented, sustainable, and energy-saving. Second, it would be necessary to study how LOHAS factors
influence customers' general purchase decisions and psychological factors.
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Gend Male 250 61.3 Below 1,000,000 won 156 38.2
encer Female 158 387  Month  1,010,000~2,000,000 40 98
10s 28 6.9  average  2,010,000~3,000,000 52 12.7
20s 172 422 income 3,010,000~4,000,000 70 17.2
Age  30s 169 414  (won)  4,010,000~5,000,000 50 123
40s 37 9.1 Over 5,010,000 won 40 9.8
Over 30s 3§ g; Student 156 382
Educa- High school graduate 102 25. 0 Company employee 186 45.6
tional ~ University student 262 6 4' ) Occupation  Self-employed 6 1.5
back-  University graduate g 2' 0 Service industry 18 4.4
ground Above graduate school student ’ Others 42 10.3
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<Table 2> Behavior and attitude quality of Japanese restaurants (=408)
Variable Items N % Variable Items N %
1~2 tims a week 2459 Lunch time during weekdays 13 32
Freq.uc.:r.wy =2 tlr'ns @ month 106260 Staying  Dinner time during weekdays 153 375
of visiting 1~4 times a year 221 542 )
5~8 times a year 57 14.0 time Hollday lunch time 56 13.7
Position 21 5.1 Holiday dinner time 186 45.6
Taste of food 244 98 Below 10,000 won 205
Reputation or tradition 64 157
Important Sanit diti 39 96 10,001~20,000 78 19.1
lection  Sanitary condition .
se Lo Price » 54 20,001~30,000 112 275
I Service 2 29 B en,se,f 30,001~40,000 84 206
Positi tati f If 4 1. per vist
osition and reputation of onese! 0 40,001~50,000 7% 191
Others 2 0.5
Business connection 22 54 50,001~100,000 48 118
Friend - senior-junior relationship 126  30.9 Over 100,001 won 6 1.5
Companion Meetmg m.embers 72 17.6 Word of mouth 105 257
Girl/boy friend 66 16.2
family 122 299 Visiting experience 181 444
Business 28 6.9 Sou;ce Outdoors signboard 34 8.3
o 0
Reason  Socializing 135 331 formation NeWspaper-magazine'TV-Internet 72 17.6
for Family meeting 95 233 lniormation E e advert p s
visits  Event 56 137 nterprise advertisement .
Dining 94 230 Others 10 25

(orthogonal rotation) Z-ollA wWlg]w 2 &7 (Vari-
max rotation) W3S %83
At o] Wl HrprlEo A 29l AA gk 04 o]
2}, aLf-X|(Eigen value) 71591 12
<Table 3> UA|H| 2~E" 23}20]n]A]
EAAIE AAsta olom, &
2}, 3L-*|(Eigen value) 1°]7
G FoA =2 FABAE A v &
© HFER Fol st 54
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<Table 4>+ |72

= dEE2] 9dAA o] 0.638°]
ol aL, AAE4HIEH o] 51.752%, Cronbach's
Alpha %to] 0.8430.2 =23 EEo] w7} =
< o= vehgth &4, vlwe] A a4
Z—?ﬁ E:rloﬂ q]%]— /\]ﬂ/ﬂjﬂr E}Tﬂ—/ﬂ o t‘/}j 5 A
, 17He] a%l FEHAoH, 7 a9l
AE *%%:«l [018 ) Fo] 0.6810]/d°
3, AAEAEEHo] 55358%2 UEFEIL
Cronbach's Alpha #k°] 0.725% =3 dEE2] 4l
F ot #& o et AR, aAws
gt 21237 efgA-S B3 Aa 1719 89l
o2 FZHom, a1 el 0.5860]7d]A
31, AA B A o] 57.4825.358% % LFEFSEL,
Cronbach's Alpha #k°] 0.7462.2 =% 3559
AFE7F =& Z o2 Yt B3 KMO #43%
Bartlett 7% #h< A% 23}, vwe] E44 g
W] 44 4 1A wkE 7kt KMO
ﬂol 0.848, 0.705, 0.7122 WFE 7] AT
7} o2 W] ofsf & AiEa Aoz
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<Table 3> Results of reliability and factor analysis of LOHAS image
Factor
Item Factor  Eigen- ;;rl;aigzz il?lirt)g; Cronbach
loading value %) Deleted alpha
Benefit to the whole society 789 787
.Soci.et?l Promotion for beneficialness o'n the society 758 3121 11.561 815 846
directivity The welfare of the whole society 725 .804
Using LOHAS products .687 .809
Using low-emission agricultural and fishery products| .745 157
Health  Checking the place of origin on ingredients 17 768
food  Using seasonal ingredients .708 2.290 10.813 781 814
material Using healthy ingredients .587 .786
Using high-grade cooking oil .569 .796
Space for the whole family to enjoy in 783 .829
Family Having tendency to use with family 781 .830
directivity Recommendation for beneficialness on family health | .742 2809 10402 777 847
Using for family health 733 786
Environme l[:llsn%g eco—frllelndly.lngiiedlenFs . ’678? g?;
ntal-friend | - 1 & o "¢ TCAUPPEC ENVITONMEAL SYSiem ' 2408 8920 757
, Having a high quality environment .683 .690
OS5 Active in protection of the environment .634 .705
Using sustainable ingredients 794 727
Durability Using highly sustainable ingredients 775 2.367 8.765 720 813
Equipped with durable facilities 733 780
Health Having low calories .807 555
i Y Good for diet 787 2.195 8.131 .646 752
OIS Cooked with a natural recipe .680 .648
Not using disposables .858 .656
ReSO}Jrce Using a nature-friendly container~ 748 2076 7690 .661 739
saving Easy to separate garbage collection 476 708
Reasonable in price and volume 426 .691

KMO .880 Bartlett Approx Chi-Square 5283.074 P = 0.000 Cumulative variance explained(%) 66.281

Ehtar, 23e] H3A o B2 YEhHE Bartlett  13.967, FR2l= 00022 et 372 A
o] A= Z7F 1020.566, 350.140, 418.117 -2 1962 19.6%2] AHH-E H S UTable
olx, AAe] FoFFL 0.0000.2 e} 2 A 5> wWaEhA] o] §]:H/H o Ao go]io] g
7o HFTErdE wHetdgdo] grREATn = FeR & F vk 4 S5y¥SY] foS
& 4 sk Tekshr] gk t%k-/] frolze] s 244 a4
o Y& M= WFRe AAAE, A

4. J1do| A3 a4, 187373, A&, AR ToE YE
Jom, o] F BAIS ghe] 026652 AA YERG

1) §o}* OIDINIZ} O MEio| 2&A A ool 1t Gake o] & gEola, a1t
20 OIXl= Y&k(H1) R = ové,(o 218), x]é*g(o 187), 77212

7W 12 23l ol x| 7} vy Aeje] -4 F5(0.152),
840 HHE GES dolH s Aoz T4 U2 alii%kﬂl ﬂ% f‘z} 272 ZHE 7}é/‘<l 2,

@A ool slol 95%2] AlElEellA Fak %12
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=
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é
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o
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{Table 4> Results of reliability and factor analysis of essential part, environmental part of menu and customel

satisfaction
Factor
Item Factor . Varla.nce .Al.p ha Cronbach
loading Eigenvalue explained if item alpha
(%) Deleted

Taste of food 789 .804
Seasonal menu 741 .816
Price of food .740 .819

Essential ~ Food preparation time 739 3.623 51.752 814 .843
Harmony with beverage 733 816
Distinction of food .642 .830
Traditional characteristics of food .638 .831

KMO .848 Bartlett Approx Chi-Square 1020.566 P = 0.000 Cumulative variance explained(%) 51.752

Image of the Japanese restaurant .806 .638
. Atmosphere of the Japanese restaurant .790 .626

Environmental Advertisement and public information .691 2214 55358 .698 725
Word-of-mouth about the restaurant .681 .693

KMO .705 Bartlett Approx Chi-Square 350.140 P = 0.000 Cumulative variance explained(%) 55.358

Satisfaction with food taste & quality .830 .642
Customer  Overall satisfaction 811 .654

Satisfaction Satisfaction with menu & services 781 2299 37482 .667 746
Satisfaction with facilities .586 732

KMO .712 Bartlett Approx Chi-Square 418.117 P = 0.000 Cumulative variance explained(%) 57.482

A o] HE&E 42 e AEA, S8 240 DIXle Yek(H2)
of z3}, 29 W, 529 7H, 229 184, 7He 22 EafzolnA| 7} vli7 A e] 4
229 AFAIZE Toll Uik el BaF o] Qa4 nXe IS ol Ao 37
T oS & & Stk whebA cmake A ol Slo] 95%2] AE TN Fak
ojmAZE £2A Qo] FEE A Aotk 21,944, Ffrel= 00022 o] 3F42 freldt A
T 7He e B2 AEEATh OS2 Y 3o AW 2772 27.7%
o] AE-& HgltTable 6> 7t P9
2) 25t OI0IXIVH Ol MEHO| SHAA g Ast] 918 tgke] folwe ofa $7

{Table 5> Influence of LOHAS image on the essential part of menu

Nonstandard coefficient — Standardizatio

Dependent

variable Factor B Standard  n coeftficient t P
error B
(a constant) 7.291 .045 .000 1.000
Society directivity .044 .045 .044 978 328
Health food material 152 .045 152 3.381 .001
. Family directivity 218 .045 218 4.854 .000
Essential . . .
Environmental-friendliness 134 .045 134 2.996 .003
Durability 187 .045 .187 4.163 .000
Healthy cooking .025 .045 .025 .560 576
Resource saving .266 .045 266 5.933 .000

R’=.196 Adjust R? = .182 F = 13.967 Sig F = .000
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<Table 6> Influence of LOHAS image on the environmental part of menu
Dependent Nonstandard coefficient  Standardizatio
cpencen Factor Standard  n coefficient t p
variable B
error B
(a constant) -8.984 .042 .000 1.000
Society directivity .091 .043 .091 2.136 .033
Health food material 157 .043 157 3.700 .000
. Family directivity 223 .043 223 5.242 .000
Environmetal . T
Environmental-friendliness .197 .043 .197 4.632 .000
Durability 274 .043 274 6.439 .000
Healthy cooking .091 .043 .091 2.134 .033
Resource saving 270 .043 .270 6.358 .000
R’=277 Adjust R* = 265 F = 21.944 Sig F = .000

378, 1
£48 Y 2EF oA, ¥
Sol Ule $44 ek

8 &
RS € F vk wEhA 2ok

Rl 2
olulA 7k #BA el & WA Aok
o]

3) 2ot 0l0IXIVt D2H0E=EQ| DIXl= S
(H3)

7Vd 3& Bsh2s o|u|A| 7} AR vl 2] =
P goli = Bz 329 HEPA oo
U] 95%9] 2lE]FFol| A Fats 24.882, Ffre
T 00002 o] 3| fFolek o w e
37219 AnEe 30308 303%9 AWES
Helt<Table 7>. Zt S@WFo frolids At
3l7] 93 tgke] fol ol oa A RkE] <3
N2 = 23f~oln]|R| o] MR AR R 3
Aelet BE WgolA JaF o] UEld o,
o] F BAIF gko] 0.319= =LA et 21834
o] 7} dgFo] & gFola, 11 thaol A&
(0.232), 7}E5A1844(0.226), AHLA<EA(0.219),
17428173(0.169), A7FAA50.142)LS &
AR wEbA Zapzolu|Alo gk X134,
VA, Ak, Az, A

A
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{Table 7> Influence of LOHAS image on customer satisfaction

Nonstandard coefficient  Standardization
Dependent .
. Factor Standard coefficient t p
variable B
error B
(a constant) 4.186 .042 .000 1.000
Society directivity -.007 .042 -.007 -159 .874
Health food material 142 .042 142 3413 .001
Customer  Family directivity 226 .042 226 5.406 .000
Satisfaction ~ Environmental-friendliness 319 .042 319 7.651 .000
Durability 232 .042 232 5.552 .000
Healthy cooking .169 .042 .169 4.038 .000
Resource saving 219 .042 219 5.255 .000
R’= 303 Adjust R? = 291 F = 24.882 Sig F = .000
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{Table 8> Influence of the essential part of menu on customer satisfaction

Nonstandard coefficient

Standardization

Dependent .

variable Factor B Standard error Coeffément ! P
Customer (a constant) 2.851 .044 .000 1.000
Satisfaction essential part 447 .044 447 10.081 .000

R>= 200 Adjust R? = .198 F = 101.633 Sig F = .000

& vk whEbA cZsfelnAZE RS HUT

Qg 12 Zolch ek 71 32 B2 A

Atk 3 o]9} A3 Seo DG - Joo HS(2008) 5) Ol MEHO| SN AT} 1124 OEE(|

Ay ~E o] 2l o|nx| e} AT}
kA AT B3~ olu|#] 291
}AEA 49_?_4 io]—/\ A28 golo] mAu

LA

I O{N

L2 @ o o WL
¥°l'
Yﬂ

4) Ollsw MEHO| 2EH 47t 124 DEE(
OIXlE S=O H4 243)
7Wd 3& il AdEe] 244 847 A

o IAE & Ldotie Aoz A4 A
@ ool glo] 95%°] AFFEAA Fake
101.633, 9% 00022 23t Ao & vehy
3 3] Ao A 20022 20.0%°] A H
< HE3t<Table 8> HHWS] fold& wdt
371 7k tgke] froliel ojel] nARtSd| g

S e BAA o4E BAIS ol 0.447E
Bt uebd de| B v AgsA
T BAA 94U 284E aSo] Hold S

& = Stk o3t I = Jegal YI 5(2009), Lee

5(2009)2] AFoNME vlFAEe] nAREE
Oﬂ frofet ke vzt g Hu s X]X]'s}
Aoz vehgrh, mep RdA e
2o GRS M)A Rolth ek 1

Flr ‘1]

N

OlRl= Q&0 H5 AB)
7Hd 4= vl Age] 844

Zo A= Y Lot Ao 371249
Mg ol Fel] 9le] 95%9] A2l Al Fak
109,051, Ff-2] = 00002 f-2] 8k Ao Uehyt
a1 S| A o] AR 2122 21.2%9] AHE S
B 3{t<Table 9> SHWFO] oS Ada]
918k tgke] Folwel o] nA ] Jake |
A S84 aae BAST ol 04602 YERSE
o whEbA] dAHaERe] vl $44 a4
7b =S 2ARSC] odE € F Stk o
213t A¥= Lee SI-Ko JY(2010)¢F Kim
ST(2005)] el M= v]s2g A2 YEpsich
upebA vlre] A gae uARESe| ¥

QAa7F 17y gk

< mA glelthoehs 7H se A=
v.&a E
B AT Y2y ~Ede] LOHAS|n]A] 9]
o WirAEs DA HA e g 24}

{(Table 9> Influence of the environmental part of menu on customer satisfaction

Nonstandard coefficient

Standardization

Dependent variabl Fact fficient t
ependent variable actor B Standard error coe l;men p
Customer (a constant) 3.694 .044 .000 1.000
Satisfaction environmental part 460 .044 460 10.433 .000
R>= 212 Adjust R* = 210 F = 109.051 Sig F = .000




01 C:_:']_/\]
—‘liﬂiga—
ooﬂ q]

=

Lk
ket o
A

AVEE

o

°

St

<]

s
101 g.010]
010 )

A|A]

[e]

}-E

<t

P

E"}‘—’H]_/_\_anv/]
g0

=

[e]

o] v
1A A

S5 A
A] LOHAS
olm| %]
o

J
P
E_al_ngo
ﬂmomLorE
& T s W S
9P mhm%ar. %
?%Qﬂc%%ﬂr%ﬂo
foxc 0 ].
Moiﬂﬂo%ﬁomﬁvgwg
o 2 ﬂMALLWb7 T o
%luvmadiiﬂol_ﬂaeﬂhmﬂ
‘IMH_L.ELMOEE O]%@h‘m,ﬂlﬂu‘uw‘lﬂ —
&ﬂ_.mmamﬁﬂ_.wﬁﬂﬂ:wuﬂﬁe]zﬂw B!
0 TR = N
w,%@ﬂ%gm @b%ﬂ@] p orny
Aﬁ?xﬁﬂnw ﬂ}s ﬂ%ﬂ = & T
lo* ,ﬂuo»:._.,_faow‘_ifwﬁﬂlL o wﬂw_aﬂng
vaLleT 5 = B A T 1&2?@
T Wﬂé Of}ﬁzﬂosﬂq o o 0@4 BT
,o|¢| Po#aﬂaﬂoﬂﬂﬂlﬂo&ﬁiﬂﬂM NU MﬂTLtLHT_ &otc
wlot;&uﬂ mﬂ_ﬁullvciuh ﬂzo = E1J|1r —_ (ny
ﬁoacpéag Eprémﬁ nm«x1 2 géx%ge oﬁ.g. l
& E%?Wﬂ_/gdzacﬂﬂ e ﬁrﬂﬂﬂfr e W
_vo_azﬂi%g? _A_nwzlfig ag?w of,ETmﬁ
i b oo £ REZT %agg% % y 52
mprém%ﬁwf%mmﬂm;u%q% o o im_ﬂﬂﬂ@ 9}
ﬂh%VLxUIHO%HLé?mearLﬂwT ) 4 E o & A
zoﬁui}xgog QLA e oo wsqﬁ;_ﬁ oA N
= T a1LVeT]uaL_u _,%JATJAﬁa] 14x o X
T T o@xqo ﬂw.mﬁ% T Mﬁc_oﬂ M?ufmjr = L
Zﬂz@_ WL%%; i]%%?ﬂﬂﬁﬂ%g oéﬁgaﬁaﬂ = %
oy ,JdM ~L ﬁ.ﬁoo_ﬁ. .mdLu;f]@] aaﬁﬂ] % S
ﬂEﬁﬂmmuuiﬁP ?%?Lﬂﬁ,zi 79Xj zﬁdr ﬁAﬂﬂmﬂ» A%
g r oemﬁcﬂﬁq;eiaqaﬂ T M mamﬂ I z 0
ﬂﬁ&ﬁgihﬂi& gmrm@,ﬂL@S@ﬂ qg%éﬁﬁ K S x
%ﬂ@zoiﬁq%h @Wﬂl e}éﬂﬂ,,_z_ﬁ,% ?oiﬂl% d I
54%1;mom4ﬂ o X W D qmeﬂma ar.@p:;x;_ g =
L x_fxiﬁ ﬂmﬂoi ?i@ @M%iéﬂmﬂwm Il T
mwﬂwﬁﬁﬂ@m&wumﬂéoéﬁmw, waiogzhburmm:ﬂﬁs iol ﬁ&ﬁ
aﬁﬂmwrﬁoﬂyE@%OLL?WJW%WJ o;a%ymh%m&if 1%
oLLLmﬁoaw@mﬂﬁe ,ﬂﬁnn,donﬂmol1owﬁ§} mﬂwacg%fru._@r% mﬁw
EEJWI_Lﬁoutu:oﬁumﬂécﬂmdo,ﬂ‘_MuxW,_WwZo7EL| ﬂ.dl&oiﬁ °
ﬂ.}@ooﬂﬂomﬂ¢u¢A._ﬂ‘zL}ﬂwLLuﬂuw&ﬂmﬁ ulq.]@u 51%‘
ﬁemw@o%ﬁo%wﬂ%ﬁﬁ?:ﬂzimgéuﬁ:qgﬁ - !
mﬂuo%Ame;ﬂﬂeLbuowﬁﬂﬂwmmﬂ7W-uw@xm%ﬁm_m7zau_u& = B JE
%@ﬁfrﬁﬂaa%omﬂ#ﬁov@xo_mﬂunob7ﬂo ﬂétibmﬁﬁgﬁ w =
méséiﬂ}ﬂLﬂ%ﬁﬁ#rmﬁ.ﬂ.ﬂﬁﬂﬂﬁ.7ﬁ.. =
UEH_‘Iﬂ‘Iﬂ.”\I_/LEOOE O7H5UEH ﬂﬂ;,ﬂlﬂﬂapo,lrx_ ‘IO_I
o ﬂﬂooumlfAI dﬂge 7],'0 =) Jlﬁ‘ulﬂz_:l_ﬁ Lﬁ‘_h o) oF
Loexcouﬂo.ﬁﬂooawﬁ@edez%%éoﬂ}LA G I
Lmouﬂa.ﬂ|7o§oioxuﬂ7ﬂngui,UrdL%ATLWJ. Wo”mﬂ,o| Xu._ﬂ.___u
7ouooﬂ ﬁﬂl.]ré uc_oonn,1unud l&ﬂ%wﬁﬂ.hw ,L
%_:T aobv%éo 1 ¥ % 7051@_..13%3611? (% Ex
wMJ.oamﬂlﬂfﬂmWﬂoﬂomﬂﬂﬁﬁlﬂwwizVE._ oﬂwur‘_ ﬂﬁﬂdﬂl
éi4m1 ,ﬂkbvﬁo}aé}ﬁ,u glwﬁﬂﬁ ﬁ1$@
ﬁwxﬂbll, LOﬁ] ﬂl_za o,tﬁ7m,o,£¢1]1 ,IZJH_
n oo Auv,ﬂh}ﬂemﬁLMAm M]HALE‘H “ﬂ_zeﬂoi ) ,AU
nowY X o o) o " o% < K x ;%hu ofp = 1y E o JE ol
,WOUEHLV ﬁdﬂo‘Moil‘mﬁ‘_Udl.qm.oMﬁigﬂnu, < r ,‘m.mﬁo]k
ﬁwx%ci;owﬁﬂﬂﬁqoq&sw% %ﬂm%
) e = - 00 < ol i~
é%%aaoloo@,%o%ﬂ%ﬂ«%%f o“_@m%aﬂ
;oeq%ﬂo:ﬁATWLﬁequ,ﬂo,ol o ,mEl
éﬁ1 ;ALJ% o K 4%03
ﬁEXdﬂo iSL,o‘I.A&ﬁEHﬁ‘DFZU]L
M- plo o#alvz_on_rmo» = ful] = NroL i =
@@ﬁnﬂ%ﬂﬂﬁﬂwﬂw&ﬂ
%Mm_#oeuzourm»mﬂuimm
og7ﬁnﬂ¢.?Wmﬂ1
& oy 3 o T D do R
o o = I X T
m@ﬁaf
D =
X



—

fmo b e
0 o it 1
tlo 1o

o

2
=)
&
ui
e
re
-
1o,
i)

]
il
ko
12
ol
4
%
B=)
m

o o

54 59 vl -%‘Zi 3@11 e

€ 3oz Yeigth 24, 444
A7, 7EA A, 2
b ¢l 571 a%1e] =o)
= vl =971, %2
_o/] AR Qo) Uigh A w3l
UFERSTE AA,
A &R, 7HEA A, Ak
59| 23} oln|x]
ko] Holx|= Ao Z Ve
2Ee] vwAgale] 22

m 1>
o

i
off
=
=
r U
=
oi

ox [ M do ul;> A ox O

i

r@
[ o

B
B
>

>

el

JO
oL
O

= ¢
X
N
—HO
.H‘u
O
-hrﬁ

ojw]Al,

olot

i

b

off
}:l

S
>
rr
PR
(o
fru

A ~EF

o,

>

ox 2 Hr we
fiu)
(o

ol
o o

A
oy
BN
)
Y

\l

]-}\] ZH =

N
Hir
o
-
el
=

o
S
&
o It
>,
é

el
I

o £S4E DAVS] =

P2
(o
fru
i
A,
L
ko vt
Y
X
e,
1>
li;l
fm
ol
10,
=

;
M ox
Lo
N
rr

0w
o
N
L
m
%3
0
re
re o
-4 4

B
o
=
ot
rE{
5[
o
Hir
o

)

il

ol

oo o
= orr wo >

[>

Ao -
E%}oﬂ EH 3H \—-77] A iiﬂ./\o] U] Z] %_9]

= /\}/\1 Lo o}

R PR
2
ro

i)
N
2 o B %
ol g{
HF
1o
1

4
>
dpx
oX,
o,

N

N

M o m> 18 = of = o

S T

2 o e J
SIS

N
-

=,
3

I
o
N

o ot
n)
offy
rl
9
=)
,
fu
el
£
il
et
A
4
tlo
PR

o 2
>
jal
i,

80 S z)8k3]A] A 188 Al 435(2012)

[]H'

I =6

ARF2006). 23k A A &7FE AA
A7Vel= 2§ afo] T}
A} 1-20.

Ad et - 4381%(2004). LYriAH, bR 5-18.

[e)
ub 512001). 712 QR e8], FHAEWAL 320
) :

oA
=)
£
(o]
o
(T

AEm](2003). AYEM=TF 73R 8F4 408
Foll v AP, B, 1-120, A&
AETH2008). THEAEZe] Zalrolu|x] g}

M(zom) E}°1£¢E} Ao wE w7

B4
1
Joll T A+ Aol AFE 20-3001E
FANoZ At 1-60, AL
AEA - $7(2004). B =Y~ vl E =
AAL, 1-30. A S
QFEF(2007). SERVPERFE &43 A4 2E

Fol Au|=Fd S = el B3 Bl
AT, A71tgt, 10-50, A&

4(2007). DEQE], WAEIAL 3-40. AL
°0]/33H2007). W] o HAER o|n|=| 7} A
IATE G AP o T n]|
= 9l #E AT MeAq 5 1ued o
A JEheta, 1-95, S
0]3}41(2005). LH E 2 =(well-bing)e] 4B A}t
71 2% WA

o] sfef Arh 8w,

v F3

1-75, A&
A3 (2001). FHEZISHAF Fujel ol #ekd
T, 7d8ldigtn, 10-55, A2
-541(2005). LA ~EGe] w F4ol it
17 REE7E A E o Ee l =4
AFetu, 325, AT
Z32](2008). E#H ~E2e] LOHASO|"| =], #|
e R L B = i S

pul

=z
NS AT

ote] YA, e, 5-65. A=
Cadott ER & Turgeon N(1988). Key factor in sat-



Qe el ohooln]x elo] WliAlEs DA nAt % 181

isfaction, Cornell H. R. A Quarterly, 28(4):
45-56.

Chae BS, Cho CB, Choi W(2007). A study on the
menu management and image of a Japanese
restaurant effect on the customers’ satisfaction
and repurchase intention. Korean J. Food Ser
Management 10(4):253-273

Chang DS, Ahn HJ, Kim MS(2008). A study on
development measurement items of luxurious
Japanese restaurants’ service quality in Korea.
Korean J. Ser Management Soc 9(4):257-279

Cho WJ(2009). Influence of different perspectives
about well-being trend LOHAS on the menu
selecting behavior of diners-out. Korean J.
Culinary Res 15(3):307-323

Hellier P., Geursen G., Carr R & Rickard J(2003).
Customer repurchase intention: A general struc-
tural equation model. European J Marketing,
37(11-12):1762-1800.

Jang SH, Jang EY, Lee SJ (2006). A study on
well-being marketing strategy by female con-
sumers’ types - focusing on well-being life-
style -. Korean J. Soc Costume, 56(3):28-41

Jegal YH. Hong KW, Ryoo KM (2009). A study
on teenagers selection attribute and satisfac-
tion of fast food menu. Korean J. Culinary Res
15(2):108~120.

Jeon KC, Jung JW, Park BG (2005). The effect
of selection attributes of Japanese restaurant
customers on sales promotion, customer sat-
isfaction, and customer loyalty. Korean J.
Food Ser Management 8(3):107-124.

Khan, MA (1991). Concept of foodservice oper-
ation and management, New York: Van No-
strand Reinhold, 18-38

Kim IH, Han KS (2007). Research and study on
analysis of food color in each food products.
J Korean Soc Design Sci 20(4):353-364.

Kim M, Lee YJ (2009). The effect of wellbeing
lifestyle on perceived value and purchase of
environmental-friendly food materials. Korean
J. Food Ser Management 12(4):85-106

Kim ST (2004). A study on the choosing behav-
ioral of restaurant menus in hotels. Korean J
Tourism Res 19(0): 163-185.

Kotler P (2003). Marketing management, 11th, up-
per saddle river. New Jersey: Prentice-Hall,
5-65

Kwon YJ, Song HG, Kim JE (2007). The influence
of LOHAS tendency of dining-out consumers
on wellness and ordering behavior of healthful
menu. Korean J. Tourism Sci 31(5):247-270

Lee IS, Lee SW, Lee KO (2009). Influence of a
choice attribute of hotel banquet event menu
on customer satisfaction -focusing on the P ho-
tel-. Korean J. Culinary Res 15(3):15-28.

Lee SI, Ko JY (2010). The effects of physical en-
vironment of restaurant and menu quality on
customer satisfaction and revisit intention.
Korean J. Food Ser Management, 13(2):7-31.

Lee YJ (2009). Evaluation of the effects on food
service quality and food purchasing attitudes
according to the LOHAS level of school food-
service employees. Korean J. Food Cookery
Sci., 25(5):564-574

Lee YJ (2010). A study of the effects on a healthy
dietary life and purchase of environmental-
friendly food materials according to mother’s
LOHAS lifestyle attitudes. Korean J. Food
Culture 25(6):708-718

Oliver RL (1993). A Conceptual Model of Service
Quality and Service Satisfaction : Compatible
Goals, Different Concepts. Advances in Services
Marketing and Management, Vol. 3, Greenwich,
CT : JAI Press, 65-85.

Park GH, Park HJ, Jung JW (2008). A study on



182 S z)8k3]A] A 188 Al 435(2012)

the effects of well-being trend on menu se-
lection behavior. Korean J. Culinary Res 14
(3):45-57.

Park GY, Cha KO (2007). A study on choice of
Japanese restaurant set menu in hotel of
Gwang-ju and Jeon-nam. Korean J. Culinary
Res 13(1): 62-74.

Park IK (2008). A study on the naturalistic cos-
metics purchasing behavior and attitudes ac-
cording to women's LOHAS lifestyle. Korean
J. Fashion Business, 12(1):63-75

Schroeder JJ (1985). Restaurant Critics Respond:
We're doing our job. The Cornell H, R, A
Quarterly, 25(February):57-63.

Seo DG, Joo HS (2008). Impacts of LOHAS im-
age and involvement to customer satisfaction
and loyalty perceived by hotel restaurant cus-
tomers. Korean J. Tourism Res 23(1): 399-420

Shin DS (2011). Effects on LOHAS image of fam-
ily restaurant, customer value, customer sat-

isfaction and intention of relation. Korean J.

Ser Management 12(1): 189-216.

Sim YJ, Chun HJ (1994). A survey of the training
of student for future dietitian at various food
- service institutions. Korean J. Home Econo-
mics Assoc, 32(1):199-210

Steve F., Gwynne R (2005). LOHAS market re-
search review. Market place opportunities
abound. The Natural Marketing Institute (NMI):
11-50

Um EK, Park KK (2007). A study on the menu
choice factors and customer satisfaction of res-
taurant -emphasized on the Italian restaurant in
Seoul. Korean J Culture & Tourism 9(1):127-
139.

Walley N, Whitehead B (1994). It's not easy being
green. Harvard Business Rev, 72(3):46-52.

20123 079 31¢€ T
2012 089 249 12} =R4A
2012 099 01Y 23} =253

2012 099 109 A A & F



