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An Exploratory Study on the Differences in Cultural Characteristics of Individual Users
for Different Products
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Abstract Past studies in HCI explained the cultural characteristics of individual users by
generalizing them at the country—level, However, since the usage of devices or online services,
which are main research subjects for the HCI field, are personal, cultural categorization by
countries may have limitations in explaining the personal behavior, This is because cultural
characteristics of individuals may vary even within the same country; moreover, it may vary
depending on the product of usage, Therefore, this exploratory study aims to suggest that
there may be differences in cultural characteristics not only between countries but also
between individuals and the product of usage.
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