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ABSTRACT

The aim of this research is to examine the tendency of national tastes reflected in global SPA
brands based on the theories of Gans’ taste culture and Bourdieu’s cultural capital. In this study,
the leading global SPA brands such as H&M, ZARA, GAP and UNIQLO can be considered as a
representative taste culture as well as an icon of popular culture in the 21" century global fash-
ion and also the aesthetic taste of each brand differentiated from their national aesthetic values
based on socio-cultural backgrounds. H&M represents fashionableness, practicality and environ-
mental friendliness based on naturalism, democratic humanism, and functional practicality of
Sweden. ZARA emerges as the most trend oriented brand as well as customer centered on the
basis of cultural diversity, passion and glamorous artistic sensibility of Spain. GAP shows American
iconic style, which is the functional sports casual wear, originated from American leisure culture
and mass production. Lastly, UNIQLO represents high-tech functionalism and practical simplicity
based on Japanese delicate workmanship and simple, concise lifestyle while relatively does not
much follow the fashion forward trends. Consequently, the national taste has been proved as a
solid foundation to identify each global brand. This should be the key component also applied to
Korean global brands for developing their concepts and strategies more successfully based on our
own national aesthetic taste.

Key words: cultural capital(:=3}2H2), global SPA brand(F=Z%¥ SPA EHE),
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of AT T AES dEaT. 1 dely ¢ T RS AU
HTy 792 2Z3le o2 OA /1A X =4, A3 (36%)> e Bt Hls H&M
Aol vH HPoR RRAAn. 4 nase gy 1 2 VIS A WA Ay AAUL,
¢oug A 2 NS B Fopy g SHUEA, SA9, A2, 29, chic, el
FL gEE Qolz nEd gdsH/E sged, 0 FARAC FEHE A, AzdeHa
& S0l H&MAAM A&4L 71 thx 2l A% & des 2d Sol 7IAEE 2As g o=
oln, olo] & ‘BERolE= 7Tl 7oA (O" 21003 o] S22 e AU wEA
= ~ZEHS 7549 Wz &34 "ot A ABHE H&MSE 54 0] H ZoE H&M2
29w Babel A9AE A3 AFxse Ul 2
1. H&M o) FAME FIL HFAHOE ofojr]e] sjEst T
Al AYs g, vdE EIEE dA57] 9
H&M 299 ## 5 89709 71958 +4 3 P4 FH AAE EUE s, 2EZE A
g A3, H&ME W3 HIF2 (E 59 o] 4% @5t o8 9 g £3) HYoe], EAE AFL, T
CE 5 HaMe O g
H&M NYES % VA A
Agz wolF 4z =3 w4, A ¥ (understated), wearable, easy to
wear, easy to put together, 715, &7, A3 W7A, AA3, AAF, 33 371% AgA
@84
3] \:l Zeld 4. Ed 7—]E"‘ 13\:4 EE‘]. 71&4 é] A ic,
A2, Zepded], Edy, A9 E=e, & 24, A4, chic 32 36% | A4
OPO]?‘“\J e pdeld, HvEE oA, E’-ﬂ"ﬂ"]ﬂ‘ﬂ &4 A4
FAME, DAALANA, A&7HeAd, /AR, 27Hd, AL 2A, s
A aAl, 2 gad, 4e0] A% A S il
BEE &S 9% A, FHUE, ML FAL F4, A+EF, something for =
. . . 8 9% iz
everybody, accessible, extensive charity work
7157, ey, A 3 34% 71573
total 89 100%
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3z 2> M

2012 S/S, H&M
- http://hm.com

(8 1) HIAE H[o]Z
2012 S/S, H&M
- http://hm.com

Qg 5 MEE AKME AR 28 WM

2012 S/S, H&M
- http://hm.com

o wgs 2 AN, Aae o4 52 wEox
A7+ ZojltHD Y &) T3, 2RSS 7|3
7t 2243} H 3 high tasted} HWAM, f1 tixle]

s3] A58 ARE 53 1=
dl, 20049 2 SAHEES Ao ~deH ey
(2005), Fd7F24:(2008), 20129 m=E4Y(ad
D 7EA] wjE] A A Al TR UE e FPL =
A, HAg A FAE 715 ZEgrgs 5
th & AE BRI obd tAol| 9 Sho] A
3 oled el &7 EdUd A BHuHrs
oA E P ol itk

AR, N84 (14.6%)S AZ=RE, N&7bs
A, AA, 39, 2719 (organic), MEEAA,
g dE, A e A 5o J|ER L}E}‘/"
=3 015 Eabda=aRLIE
]_

TIE AT %=

L

|

}]v

HUE~

wee] J1F 848 24L

2 dE 29 AANEY vy AP
JemIT, (18 DS 2ol % Al A7
FAQ A FE AE 5L 49 429 w2
R R A P S
gE Adrh Ee (" 542 2012 S/Sel 100%
= A4 ZodrHz AR ZdAdow o4n

B oozl A AN oY B3 AR 249

Marni Collection for H&M
- http://cafe.naver.com

<3#l 3> 2012 S/S 3z 4y =25 M
2011 F/W, H&M
- http://www.footluxe.com

8 6> C’E'EIEI WIEA
2012 S/S, H&M
- http://hm.com

3z 7 SR
2012 S/S, H&M
- http://hm.com

A, d524(9%)& _L% olEE flg HAM, F
HUFE, M A, IZFEZ, something for ev-
erybody, accessible, extensive charity work <]
AAEE et ol A F4 UFA O3
o 2suel vd Hgo] e Aol
CHA A0 AFES AP MR A B

Aggel 43 B HE 5 AES Bohe
oM AgAF REFE SHoE st
AHe R 7154 (34%)E FUE, 1FEE
o 719EE dHAe (Od 6> (19 7>45>
o]ty YAXx K E AH,

A 2EHA dAs T3 2ol %l‘?} RS
ookt Ax = gojst wEYE ol
B3 715N He AEshE YAl A A3
I deE = T Ak

o
=

-1)1
N
ir &

) rlo H o

> ru
i)

-

E&‘l

b

T K Y
(> o b L ol

ol
-

A2HZARA)

Aehst 239l BF F 009 NS BHD
a5k, A AEA 0 ATE GE O 2ol A
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CE 6) Atztel 01H #

o

A2H(ZARA) =T % RS
FAstsE, ERY, AUE, 2eld g4, dgxel, AN, Bd, AEd,
w4, A4, st A, ERZ¥E ZHE, WH|E A, bold colorful 12 171% st gk
print, metallic, shiny, festival chic, entertaining, &3 3 A 77+ ) ol &4
37 gy AnztEe thekdt & 9, kel @l thistE Anizte 1 15.7% IANFA
S B8 A BE FAS 3 ZolA au oA A EIT ) oA
Z2¥, =3, publicity, accessible, affordability 8 11.4% =4
ANFd, Wl a4 5 7.1% AL
total 70 100%

A (48.6%), 3HT A& (171%), 14 49
TN (15.7%), 54 (114%), 244 (71%) 52

2 Uestth

AR, HAAF(486%) thE BT Hgte ¢
TAHOE B2 HgSs AXI}L JoH, Fdse
Ed, UL, 2ede4, sz, Hale, B
g, ol 59 ANY=E ZEHJU ol A
7 O2 oj" SPA BAERUE o4 e 22
W EMCE HFHoE FE3 Azk 3% 7HA
3 2etd S Agtste= F @A (quick fashion) 9]
e SHACIZIE stk ES YAl E

rr 9
jsie
o
<
o,

2
2
>
N
=
ol
w2
—J
i~
e
ey
Ir
A
0
e
_>'4_:‘
"3
Loty
i
Ao

|
A= YAtolrdel ol (runway) StEE He =
g =4& Foh
=4, 383 AEA(171%)S 7244, &3
stgsh, AAZ, ERgZE ZHE, vz
metallic, shiny, festival chic, entertaining $¢] 71¥
T2 ZdHAY ol AN ZHEOY 940, 9

<‘=.l_! 8 WM XA E g 9> 3est
2012 S/S, ZARA 2012 S/S, ZARA
- http://zara.com - http://zara.com

ZaE
z2E

ALY 1008 AN AFae] e AEs A
A FARANE G 250 Aol n 174
QA AAs e A, Le
zvgle qe) vste] wdE
AR, 22 FA) TR (157%) & 1A 2
AR NEE Wl 47A Thdd el
A RE fAL T TN LHR

0" 5 AAER dehwth ot Tk |

Rl
lo o

X

2
Y e U
ﬂoﬁ_ﬂg%?ﬂ

o
Hd

oX R
b2y o
o oX fo rfF o2
= 2
T AU
e g b

p<)
r
%
X
ot

ol o
o,

N

)
2]

L by . olo
I
R
do
-
=2,
=
olo
ot
fuj
rr
i)
>
nj
Ho

WA, 54 (11.4%)S S 2%, publicity, acces-
sible, affordability 59 7I1¥9E=2 EIFHI g,
ol 2mde T FAA £I3E vehiy A

3 ¢ i
(3% 10> 3Est o=y g 1) tEY, MAs
2012 S/S, ZARA 2012 S/S, ZARA
- http://zara.com - http://zara.com
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< OE ded A E el A 27 &
Al ESE 7] & Astolth

oAA, A& (7.1%)E Aee] shesty Ed
g yAdde] iAoz FeHed 740l A=,
(" 11503 2Fo] F|FLstal o] A& ofolRl &
S @A g A wA I Thsste] AlEFS] Ed Tt

NI m=F BFE E= 97709 7]-? g EH3 4
I Ao xd mA HFL (%
3 AARA (36%) w) =2

sog ‘/}E]r‘fk‘i]'.

AR, HFd 9379 (371%) business casual,
less dressier, essential, U724, wWol#, HH3 A&
A, wcbg A AR T84, 7 HdE Fe
7192 yestth ole Aol 19699 #Aeld A
AA LAANA A UL B AFL 2Ed 9

e
23 QMM E AT Bae] ofolmbozA

CE HEHY e, 08 S22 BEH Hg
of F7te] AFAdol el HAoE BzbE Zo]
t} ol Aol FHE JEM2E won R AUE
fsts AAdel HdEzA ey, YUk
AE olE oMt 2 (O 1HME #
el EdtHoE AEst WelAd AgE F
T3 ASS v

", 2, F3ds=, EA, fresh, innovative, E]X}O]
Y FZHEF M, olE|2E EMZE F9 7IYEE
xeeta ﬁ'ﬂr ol o] ot et MY
T, 08 22Y HAEET R

o}ﬂcz»} tatelyE#e] FH oA § o
FE e Tell HAelve] dEd s EX
EE W 28 5 gl BU9 BAEYS dE
W gtk (28 15)%) = 20089 W= o)A Tt

4 @3 (CFDA)S B #id Aze AHEY4YHS
23 AE= ‘W gAe oyl Alexander
Wangs HIES Al ge] txtelyrt FH4 717
(khaki) ofel€lelA a2 wol HAAF 20099
< Eﬂﬂﬂﬂ 7}7) AE Aol

ezt 7KLY 12528 T4 E 44489 A YA, ~ZE S 7154 (113%)= SFEA, A%
=o1 0 3 B o .
FTEE A 712 cteld s A7) 7 Hae =, %u% positive, optimistic, fun & attractive, 71
=) o] Ak o0
BT el g5 YebATH =4 7EA So FEz Uehdon o= 2,
A, M= A54(289%)= ozt ofoli 304y m29 o7} RIS ulgozm uSod A
Y, dEgXA, golzred, ¥4, FH4, FolE Zxgo]e] ALAoly AFdey 7=y =S
M Z(19Y 13)53), preppy chic & classic 59 719
(2 7) #el 0|y (&
A (GAP) =S % R
N4, business casual, less dressier, AF2, Wl o] F], essential, B ¥, 36 3719% Mg
ALA g, A, A, AR, T4, 7171, ud - 4744
ofl &gk ofol3Y, ofw 2|zt 3| EIA], ofH 2|zt gho]l ZAErY, I AH, EpS
AEAHl ZF, 2, 3to]|E M=, uniquely american fashion, 28 28.9% ;ﬂg};
preppy chic, preppy classic Tee
B AN HJAAEE F,F3 8k, ERNT, fresh, innovative\ ) A
CAoly Fetnelel A, oheliE HAE 18] 1% | A
gE el ~A¥ = F S, positive, optimistic, fun and attractive a0 ¥ g3
7154, LA 1 11.3% 7154
ecofriendly,sustainable,environmentally, 4 11% 8N
economically & socially responsible :
total 97 100%
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<ad 12> 7t71 & Hid, a

2012 S/S, Gap

- http://gap.com - htt

a2l 15 77| M
2009, Gap
- http://stylenews.peoplestylewatch.com

oA A, 28734 (4.1%)2  ecofriendly,

able, socially economically, environmentally & re- ol 24874 (41.8%),
sponsible 59 719ER mHLAJEH, 20079, A £4(127%).
TOR 971 HMZE ARAIT, 20109E 2 vhebsk
(DB H 2ol ABE ¥ U DHAES A WA

oe 5 AEHoR OY HAd FHEAL 3

(E 8) FUS=Z9| 01x F&

(3l 16) A~=E[st

OLH4

SPECIAL

'5

L \# 4&.
1] 4{\4 ; |
2l 13) 310|E MY & M=

Vouge, 1992. 4
p://forums.thefashionspot.com

e

2012 S/S Gap Body
- http://gap.com

Hhd o, gk S EUXA 959 ofodlES AR}
£ Gap Body #Hel{19 16)56) S Eaf A~FEE 7]
A€ US fdadels st 9l

FUSES vj= &4
g 434 FUER EH:i’“ nA #Hee (T 8
stolela 7154 (224%), <&
A4 (11.2%)

sustain-

Atk

W54 (11.9%),

ENTER OUR
ECYCLED

CHALLENGE!

2010, GAP
- http://inhabitat.com

4. SL1Z2(Uniqlo)Q| O|X F &t

Z 134719 719

, AE4UL8%) = Weld, 3

23 g3 easy matching, HeHe, ks A

7 2=
=T 714,

{22! 14) Denim Invasion
2002, Gap Zim|¢l
- http://www.theuncool.com

2l 17> Recycled denim contest

2 B3
'é‘T'_"/‘\‘—v‘

il
R=Ye]
S —

o

o

f4YE =2 (UNIQLO) Y= % RS

wo]x, 7]EAH el H5F el f’r%?l, 87 W 3k easy matching, B3}, o nss | aen
tFst ety el d, 84, AMFY, tddt e, A-ES, cheap, T A
7154, 8714, g7, wHA, Eﬂﬂ%"iﬂ, IFA, Y, 30 99 4% slolel =
challenge, innovative ’ 71543
22A4%, MRS, vidd, AZ3, dAl, ¢4, dFE 17 127% | @&4
Y5, L& AMHES 98 % (made for all). BHE A FroAY £& 2, —

= _ - 16 | 11.9% | B%A
W34 accessible, =28, T AlA 2
AR, 29, A¥xe, fd3t=, A AE, 27T, quick, v 23 A1
Cely Sehueold i Bl B
total 134 100%
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<& 18) Dry color T
2012 S/S, Unialo
- http://www.uniglo.kr

{32! 19> BRATOP
2012 S/S, Uniglo
- http://www.uniglo.kr

a8, MFd, et A, Ade, FE4 59 7]
AEE EFety Slrh ol (I 1893} o] o
G F Fag Wely FELE S 7
2ol 2etdgo g AAdtE WA FUFZ9
Vg UEA B Ao B & gon, o9
AR U E, AZ 59 71955 H&MOIA A
S WHFd F3AAT FUF R dE9
ZHAg voA g uEe R dtts A geEAdl
2 Fastdvh =3 A48 A€ ey 714
A 59 71AEE ANEFLE A o Feotste 1A
So] HYsty & Fgoll 4 F AUe IdFE FF
stobets 4o 93 dutssted, ol Al |
A A T FEYo BE A A £2
AFds d= & d=s o= 22 BdE'E &
ER =4, A+, 44, &g, 9%, 4d 55 24
8l %5 TheEthe A0 o7& st

T WA, stelHl A 7153(224%)& 17154,
714, a4, w4, 1F4, 832EEA, chal-
lenge, innovative ¢ 719952 YEHod, o=

FUSE7 BHASG Jbg AEsEE 04 A
NE s 19999 EUZ'E AdoR HElE

o] ¢4 FEHND, HIAIY 1960 F /)E
o W LA Ad WAAFS ASHLE
Aol EABEA ZE FL FE P EALY
e FPETER £ Colluo]d ZEAE
(A" 200805 F3 =Fel7] HepaL AHHsiv] o
71 "3 7149 71eAd S T dol= dEd
Al olgEe Hold tAle g3 2AYHeR

Ago0s) g,

<13' 20> Uniglo <23

a8 22> Ut

2l 21> +J final

Innovation Project collection, 2012 S/S
2012 S/S 2011 F/W - http://www.

- http://www. - http://shop. unialo.kr
unialo.kr uniglo.com

Al AR, de=Ad(127%) 223, RS Ay

g, AEZS ZA, ¢, UFE S22 YeEEd
A7l AAH FiA TE 2VOE dt o
2o 243 moAg vgor Fd Q4L A
NetuAse fUZR At @lo Y =
& MRS st tAeld 2 A 39

=
(19 2D+ v‘%aEH AET YAl A A=
_0__

A8k, AFS A HALS FAINL, F 4

< 2MAE FEFsted 7ld sk
vl |A, deA(11.9%)2 HEE S, B AFES
HHEAR, WF3, acces-

$1% 2 (made for all),
sible, 224, 43 59 719 r
FZE 198343 ¥ o] F 1991 SPA AAE A

ghoole, o] HWl fFUF LR YL A

Y
s

ToAE A AA 2NASES 9% 2Ry HaE
o szt B9,

oAl uA, S (53%) ARz, A4
EoAdE, 290, gaely 2eudol 59 7

AEZ & HEAHTo H§) /g 9 v 3oz 4y
Bttt ole AAANL Aol sl stulE AT

|
dgol2 maat= Ad H&, $UIRE 7EA,

AZHA, Weold AR Ese 4o §3
NEHA g AES Wl FooE oluAs
71 WEolth TRl BReL, B2l Th

b 235 "ol A AAC s UTKILE 22)60
St +Jell oo 2012¢ele AEFE HAE IFA
AA M driAAuste] EetEgold § vdd

ZRAEE Fo 2RY EdE 74748 97 9E
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nAHG | Bac
N84
PR
AEA4Y | H&M
N5
N5

Ed 4
IEEEE T
HAA
— = GAP
2ZEE 754
33744

£

A, FUHEE

4 Age ved 2L

AR, 2] |

NEH g3,

o oX,

oot

ofN
ox rlo

ox & A oo ox ot

=0

NS H&M, A&

rO
N
1o,
P
oy

)

>

i
o
5L
=
~
)
=
41
©
o

2
_\—N/‘
o2t
rlo
>
©
=2
>
=)
[o o & X mx x Mo oox fx [o oX

ox T
oX
=)
M C
)
o & N

- 42 -

=7 | AR m A A BAs
s W A4
o oﬂ?@ - ﬁraﬁ;& A At
232 | 233 LAZH FFY| L pa
thakA i
HEA 484
@A ko
87 stoldl 2
AE | SolHA |y 71 FUER
154 @A UNIQLO
A Lo
ky) /E}\g

2 e s geR die) ud AL v
q, A8A, Sl A4, Hed SO, 4y
FEANE 484, delda 54, 8wl dF

A SO AFE Bold At

2 788 4 ok & Ot 2ol 27 v4 AY

Z&
4
of HAE HH FHgH He] Ao ve

stE s d&H 4

, A fY ot
7 A oAE EANZE F3EE F o] v
S =A dend w9, A gFds o ezt
2B E EHE F71 e 2xZ= 9o
NeA3E 7P ol MR RUTE 89X
e JANE FFEH, FUSES FAETG 92
of 7HA% AY wgd A o HEAdF FAFA
of AAgtell A et FalHd HAEZAE 7N
02 3t A7FAel Hold BAEg pHEEI

o2 A 214171 WA HEF E3kE AxsA S
= 224 SPA BHZEL F79 mF FHIES ut
gog st Byl dFdd dAade Ad 2
2 HAEE A $5S gAY ¢ UG &
AFolMe F2Y SPAE WEsE 49 F7t9}



229 SPARAEN Vet /b vH o] Ba A7

BAEE ZALSIA T old HE =, I v
dYE §& /NOR de WEA SPA HAEES
3 @% Hase 329 A% A4RL W v

L Eg At ASRNY, 9% 1ho WA A

< HHEoE AA AlRA AT F de FEE

BAEe AT AZgE miEsed e 8%

Ef7t 2 Aog Jgdyg

HFEd

1) Ad<d (2006), & HHE HE ofFIR AR A&
AR pp. 90-91.

2) 3L 79l (2005), Ah A FHH FHIFA
A Fo 2¥H 54 wF 7MA, ggAa7 62
p. 88.

3) ARl op cit, p. 88.

4) Hurbert J. Gans (1996), tjg#319} ZF#3}, olL&%
o, A& dd P AL pp. 24- 25

5) Ibid, pp. 25-27.

6) Hurbert J. Gans, op. cit., pp. 91-93.

7) Bourdieu, P. (1979), 7#¥A7]: £3le} FH 3 Al5e)
L ATE A, e AEZ, p. 281

8) A (2003), ygste] ofa), M&: o, p. 22

9) Bourdieu, P., op. cit, pp. 11-12.

10) /bid, pp 37-42.

11) °olF 3% (1999), &34 el FEFS vA= AME] 4
A A ELJ, Aoy et AAEE =8, pp
10-11.

12) Ibid., pp. 13-17.

13) FA9 (2009), A Auleh AR AA, et
gk @}*}ELHEL

14) M. A. Hann & M. S. McGillivtay (2000), The
Inter-nationalization of Fashion Consumption: Chal-
lenges for the Twenty-first Century, JICC, 3(3). p. 8.

15) AR, gH&lld (2009), F29Y AvAHES F840
#e A7 -sgAS AR 2 F2d gA
B pujelEote] #HA, Y7 R, 33(9),
p. 74.

16) #HIE, A3 (2008), 2=2¥sle MNPz HE A
A g et A e s Et"z‘zz’,
p. 76.

17) =58, AR (2009), HEEHA dgel gt AL3
313 s, F4 59(3). pp. 28-29.

18) &R (2003), &89 F]HE, fzol Mg o7
pp. 155-156.

19) 7bid, p. 163.

20) ©lWE (2006), F78 O FY Ae: wWMAAA
AEAL, pp. 46-50.

21) #9138, op. cit. p. 163.

22) ©|¥W &, op. cit. pp. 53-54.

23)

24)

25)

26)

27)
28

=z

29

=

30
31
32

= — =

33

=z

34)
35

2

36)
37)

w
oo
=

40)

41)

42)

43)

44)

45)

46)

47)
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2 (2006), W= 71434 £547 7ol wgH
= @ AR W 2F, gAFdgdgs 19(2), p.
134.

s (2005), 279 #3579 ofs), A& AHE
W E¥, pp. 308-313.

“fmel dshe] Asd AT, ARAEAY 2012, 3.
31, http://spainclub.kr/100131554324

"R, ARAAY 2012, 3. 31, http://ko.wikipedi

a.org/wiki/%EC%8A % A4%ED%8E %98%EC%9D%
B8

+738), op. cit, pp. 191-199.

Martin, Richard (1985), A/-American: A Sports-
wear Traditio, N.Y: Fashion Institute of Techno-
logy, pp. 8-9.

kA7 (2004), Claire McCardell 2]7¢t]zelel] 2 H
JeFe AXx = Fol| A A, g}/ e)5]
2], 4(1). pp. 38-39.

Ibid, p. 54.

wrX 7, op. at. p. 38.

FHrol (2009), sftol$ st=rafj o] yehd w=3)-
g5k Mgty et @A =, p. 147,
A4 (2001), 204171 71559 ATzl th g
AT, ALt ot WAREFS =, p. 83.

73], op. ct, p. 200.

o]x43 (2008), AhuiAel THHE A& HAE vy
of #et A, ooy xoIerS] X, 10(3), pp. 16-17.
Ibid, p. 21.

HAYAN AFME (1996), Flash, 46, A<
A9l ATFAE, p. 4.

+238), op. cit, pp. 203-208.

A2 A A 2012, 4. 7, http://www.hm.com/kr/subd
epartment/LADIES?Nr =210216 # Nr = 4294960598

A AN 2012, 4. 7, http://www.hm.com/kr/subd
epartment/L ADIES?Nr = 210216 # Nr=90001

“Idea & Design”, AE5AAM Y 2012. 4. 6, http://abou
t.hm.com/content/hm/AboutSection/en/About/Facts
-About-HM/Idea-to-Store/Idea-and-Design.html # ¢
m-menu

A5 2012. 4. 7, http://cafe.naver.com/kalsum
a/369667

A2 A4S 2012. 3. 31, http://www footluxe.com/20
11/10/hm-fall-winter-2011-2012-authentic-classics-co
llection/hm-fall-winter-2011-2012-authentic-classics-c
ollection-06/

a7 2012, 4. 7, http://about.hm.com/content/
hm/AboutSection/en/About/Sustainability. html #cm-
footer

A3 2012. 4. 7, http://www.hm.com/kr/subd
epartment/LADIES?Nr = 4294960598 # Nr = 429492807
6(4294928779)

A2 AAMY 2012, 4. 13, http://www .zara.com/webap
p/wcs/stores/servlet/category/es/es/zara-S2012/1965
06/ #7?

A A 2012, 4. 13, http://www.zara.com/webap

AT
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p/wes/stores/servlet/category/es/es/zara-S2012/1900
07/

48) AAZ MY 2012. 4. 13, http://www.zara.com/webap
p/wces/stores/servlet/category/es/es/zara-S2012/1900
05/

49) AFE, o4& (2010), F2¥ SPA 9F EHIE9
S=AE HE:D FUZES A, FH G
13(4). p. 293.

50) AAZAAMY 2012, 4. 13, http://www.zara.com/webap

p/wes/stores/servlet/category/es/es/zara-S2012/2165

01/

“BALANT, AR AMY 2012, 4. 12, http://internatio
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