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The Effects of Sociocultural Attitudes toward Appearance and Appearance
Management Attitudes on Fashion Behaviors
- Focused on College Students -

Eun-Hee Park and Yang-Suk Ku'
Dept. of Clothing & Textiles, Kyungbook National University; Daegu, Korea

Abstract : This study identifies the factor structure of sociocultural attitudes toward appearance, appearance man-
agement attitudes, fashion behaviors, and the effects of sociocultural attitudes toward appearance and appearance man-
agement attitudes on fashion behaviors. Questionnaires were administered to 255 college students living in Daegu
Metropolitan City and Kyungbook province. The data collected were analyzed using frequency, factor analysis, multiple
regression, and t-test. The findings were as follows. Sociocultural attitudes toward appearance were composed of two fac-
tors (body internalization and appearance recognition). Appearance management attitudes were composed of four factors
(shape management recognition, weight management, appearance satisfaction, and health care). Fashion behaviors were
composed of six factors (convenience, fashion following, self-satisfaction, attractiveness, pursuit of change, and pleasure).
Gender of college students showed a distinction between the sub-variables of sociocultural attitudes toward appearance
factors (body internalization) and appearance management attitudes (weight management) and fashion behaviors (con-
venience, fashion following, self-satisfaction, and pleasure). Women had more desire to have a similar looking body of TV
celebrities than men. The effects of sociocultural attitudes toward appearance and appearance management attitudes on
each fashion behavior variables (convenience, fashion following, self-satisfaction, attractiveness, pursuit of change, and
pleasure) were explained by the factors of body internalization and appearance recognition, and weight management,
appearance satisfaction, and health care. College students produced fashion appropriate to the situation. Strategies of fash-
ion marketing based on these results are as follow. Through mass media, advertisers help university students realize a
healthy outlook and create a social atmosphere that can promote healthy body attractions.
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Table 1. Factor analysis of sociocultural attitudes toward appearance
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Factor Eigen  Cumulative  Cronbach’s o

Factor Variables loading value  variance(%) (mean)
I want my body shape to be same as stars on TV. .84
I want to have a great body shape just like an awesome actor or actress in .83
music video.
Body I feel envious watching pictures of people with nice body shape. .80 375 4165 .88
internalization 1 want my looks to be like models in magazines. 79 ’ ’ (3.60)
I also want to have a body shape as a swimsuit model. 74
Watching a music video featuring a slip woman/man, I expect myself to be .69
slim like that.
e (IS o o e 0 5w en @
recognition ) ' ' ' 3.67)

The influence of the appearance comes first in the first impression. .65
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Table 2. Factor analysis of appearance management attitudes

815

. Factor Eigen  Cumulative Cronbach’s o

Factor Variables . .

loading value  variance(%) (mean)
Getting a new job requires shape management recognition as body attractiveness .84
is influential.

Shape Shape management is helpful for achieving a goal 80 81
management P g . P g a goal e L ' 2.59 19.87 :
recognition Shape management is needed as appearance is helpful for building a relationship .80 (3.52)

with people.
I manage my shape as appearance is important in making new friends. .69
. I eat less to lose my weight. .89

Weight ¢ I prefer low-calory food to love my weight. .87 227 37.34 (2'861)
management always afraid of being fat or becoming fat. .80 ’
Appearance Most of people think I am fabulous. 83 77

pp . I have a good appearance enough to make a favorable impression. 81 2.10 53.47 :
satisfaction . (2.833)
I have a sexy and attractive body. .80
I eat healthier foods to keep healthy. .79 65
Health care 1 want to have a regular checkup to keep healthy in the future. 78 1.84 67.61 (3' 61)
Enjoying sports is helpful for my shape management. .66 ’
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Table 3. Factor analysis of fashion behaviors

3 1 ks

. Factor  Eigen Cumulative Cronbach’s o
Factor Variables . .
loading  value variance(%) (mean)
I'm not much interested in fashion. .83
Choose comfortable clothes rather than pretty clothes at work. 73 79
Convenience When friends talk about luxury brands I feel sense of alienation. 71 2.86 1591 .
. . . (345)
I tend to choose normal fashion to avoid attracting the eyes of others. 71
I use a bag a bit old fashioned or old if it fits me. 57
Fashion Watching a bag or accessaries carried by entertainers brings a feeling to buy one. .83 76
followin I want to wear trendy clothes. 73 2.28 28.57 (2' £3)
& I try to wear the clothes following the way entertainers do. .70 ’
Self I prefer fashion products with unique design. .80 7
satisfaction My mood becomes cheerful or depressed by fashion coordination. 74 2.07 40.05 (3' 19)
When I go out, my favorite clothes make my step light. 67 '
I wear clothes which look attractive to the other sex. 73 65
Attractiveness I make use of fashion product to flatter my body. 71 1.80 50.03 .
. 321
I try to follow the latest fashion. .67
Pursuit of I change my feeling from my boring and dull daily life with different accessories. .84 58
. . R . . 1.58 58.81
change I enjoy the unique and distinctive fashion even though it attracts eyes of others. 5 (2.99)
Wearing new clothes makes me feel good. .80 .61
Pl 1.57 67.52
easure I pay a deep attention on fashion coordination of others. .64 (3.64)
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Table 4. Sociocultural attitudes toward appearance, appearance management attitudes and fashion behaviors according to gender

Gender Male(n=104) Female(n=151)
Variables M(SD) M(SD) ttest
Sociocultural attitudes Body internalization 3.22(.80) 3.87(.73) 655"
toward appearance Appearance recognition 3.59(.77) 3.73(.67) -1.52
Shape management recognition 3.56(.68) 3.49(.72) 81
Appearance Weight management 2.19(1.11) 2.95(.96) 588"
management attitudes Appearance satisfaction 2.87(.80) 2.81(.64) 71
Health care 3.65(.75) 3.59(.73) .64
Convenience 3.26(.72) 3.58(.76) 3397
Fashion following 2.61(.81) 2.98(.75) 370"
Self-satisfaction 2.98(.82) 3.34(.87) 3327
Fashion behaviors
Attractiveness 3.13(.69) 3.27(.66) -1.70
Pursuit of change 2.93(.88) 3.03(.81) -92
Pleasure 3.26(.85) 3.90(.82) 598"
"5 <.001
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Table 5. Sociocultural attitudes toward appearance, appearance management attitudes and fashion behaviors according to grade level
Grade level Ist~2nd grade(n=143) 3rd~4th grade(n=112)
Variables M(SD) MSD) t-test
Sociocultural Attitudes Body internalization 3.70(.78) 3.48(.86) 2.107
toward Appearance Appearance recognition 3.59(.69) 3.77(.74) 2.03"
Shape management recognition 3.46(.73) 3.58(.68) -1.42
Appearance Weight management 2.70(1.09) 2.56(1.09) 1.05
management attitudes Appearance satisfaction 2.72(.71) 2.97(.69) 281"
Health care 347(77) 3.79(.65) 3557
Convenience 3.59(.73) 3.27(.77) 3357
Fashion following 2.91(.78) 2.73(.80) 1.77
Fashion Self-satisfaction 3.29(.92) 3.07(.77) 206"
behaviors Attractiveness 3.21(.63) 321(.74) -05
Pursuit of change 2.98(.85) 3.00(.83) =21
Pleasure 3.78(.88) 3.46(.87) 294"
p<.05, "p<.01, "p<.001
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Table 6. The effects of sociocultural attitudes toward appearance and = Aoz B £ Qi) ol oES Ei) 7|BE T
appearance management attitudes on fashion behaviors 2} 31 o)y Zﬂ o] AA RS UER7] 98] oBe AlLsi)
Dj:g;gfe nt Independent variable B t F R’ 3L 3k Hwang and Yoo(2010)%] 19} T2 o2 fAlsith.
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