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The Actual Wearing Conditions and Preferences for Domestic Men’s
Slim-fit Dress Shirts

Dong-hyun Kim and Jeong-ah JangT
Dept. of Clothing & Textiles, Pusan National University;, Pusan, Korea

Abstract : The purpose of this study was to provide basic reference data for the development of slim-fit dress shirts pat-
terns for a variety of body somatotypes. For this study, a survey was conducted on the actual product conditions of slim-
fit dress shirts of domestic brands(Actual wearing and purchasing conditions, fit, design preferences). The survey was
conducted on 135 men in their 20s~30s. PASW Statistics 18 was used for data analysis. The result of this study are as
follows : Analysis of the actual wearing conditions of dress shirts indicates that consumers own an average of 1~2 classic-
fit shirts and 1~4 slim-fit shirts. These are normally worn once or twice a week, and purchased mainly at department
stores, agencies, direct sales markets or outlets. With respect to the purchasing factors, price and style were the main
priorities. Surveyed consumers had the greatest preference for designs with a non-darted front and a darted back, a semi-
wide collar and the color white. By classifying the surveyed by somatotype, Type B preferred designs darted on both front
and back, Type A preferred designs with a non-darted front and a darted back, while Type Y preferred designs non-darted
on both front and back. All somatotypes displayed a preference for semi-wide collars and the color white.

Key words: dress shirts(= 2] 2= 4 ), slim fit(& & %), men's apparel('F%3 &), preferences(4 & =), somatotype(3 &)
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Table 1. General information of the subjects (N=135)
Factor Frequency (%)
20~24 25 (18.5)
25~29 64 (47.4)
Age
30~34 26 (19.3)
35~39 20 (14.8)
Students 58 (43.0)
Clerical work 39 (28.9)
Job Sales/Business man 6 (44
Public service personnel/Teacher 16 (11.9)
Others 16 (11.9)
under million won 63 (46.7)
Income under two-million won 17 (12.6)
(month) under three-million won 31 (23.0)
under four-million won 24 (17.8)
Al8teitt.
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A AEZAE AN AERe] 74L& A8 AT(Cho,
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2R et
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2009014 el Fdde] =gl og APTE Table 2
[KS K0050; wi7} Y& A3 (Type BB) ,31817F & A
(Type B), AP (Type A), JH2HAHE (Type V)Ioll 71E33A
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Table 2. Upper body sometotype classification by KS K0050 (%)
Drop distribution Age
Somatotype Total
(Average) 18~29 30~39 40~49 50~59 60~69
Type BB -8.2~69 ( 3.6) 0.8 2.0 2.0 36 53 13.8
Type B 7.0~12.9 (10.3) 6.3 8.4 5.6 6.2 49 314
Type A 13.0~18.3 (15.6) 18.2 9.0 4.1 2.1 1.1 34.5
Type Y 18.4~32.0 (21.0) 15.2 3.6 0.9 0.4 0.2 20.3

KS : Korean Industrial Standards (http://www.standard.go.kr)
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Fig. 1. Customize shirts.
http://www.daksshirt.com.
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Fig. 2. Regular collar.
http://www.tiformen.co.kr.

Fig. 3. Semi wide collar.
http://bonstyle.co.kr:
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Fig. 4. Two button collar.
http://www.mvio.co.kr:

Fig. 5. Narrow collar.
http://www.tiformen.co.kr:
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Table 3. Size system of dress shirts brand

Size system (cm)
100 103 105 110

Brand

Nl
W

Brand T
Brand Si
Brand G
Brand M
Brand Pa
Brand S
Brand D
Brand C
Brand Y
Brand N
Brand P
Brand R
Brand Pe
Brand Ga

'Hwa jang' method =
total arm length

'Hwa Jang' method

the center back neck to the shoulder tip plus the
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Table 4. Comparison of classic fit & slim fit dress shirts size spec (95 size, 100 size)

Brand Classic Fit Slim Fit
N C w W.S F.L. S.L. N C W W.S FL. S.L.
Brand Pa 385 108 102 48 77 32 38.5 102 94 45 77 84
Brand S 38.5 109 46.5 82 38.5 104 45 84
Brand D 111 104 46 76 105 100 45.5 75
Brand C 39 110 102 47 77 82 39 104 92 46 71 84
95 Size Brand Y 39 111 48 83 39 103 45 84
Brand N 38.8 105 98 46.5 75 38.8 100 93 455 75
Brand P 39.5 102 96 44 74 62 39.5 98 92 44 74 62.5
Brand R 39 110 102 475 32 39 103 94 45 84
Brand Pe 39 112 106 47 79 82 39 105 97 44 75 84
Brand Pa 40.5 112 108 50 78 85 40.5 106 98 46 78 86
Brand S 40.5 114 48 84 40.5 108 46.5 86
Brand D 40.5 116 48 77 85 40.5 110 47 86
Brand C 41 116 108 49 79 84 41 110 98 48 79 86
100 Size Brand Y 40.5 116 49.5 85 40.5 108 46 86
Brand N 40.8 110 103 48 77 85 40.8 105 98 47 77 86
Brand P 41.5 107 101 46 75 63 41.5 103 97 46 75 63.5
Brand R 41 115 107 49 84 41 108 99 47 86
Brand Pe 41 117 111 49 80 84 41 110 102 46 71 86

N=Neck circumference C=Chest circumference W=Waist circumference

W.S.=Width across Shoulder F.L.=Full Length S.L.=Sleeve Length
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Table 5. Body measurement average of the subjects (N=135) Table 7. Purchasing practice of dress shirts
Factor Mean(cm) S.D. Factor Frequency (%)
Hight 1753 4.99 none 13 (99
Chest circumference 95.7 530 Classic fit 1~2 pieces 61 (46.6)
Waist circumference 79.5 5.10 (N=131) 3~4 pieces 20 (22.1)
Neck circumference 375 1.25 . upper 5 pieces 28 (214)

Possession

none 8 (6.0
2RI &9 s YeRlZ] fiste g ®mlch Slim fit 1~2 pieces 45 (33.6)
Bl EXS A EE CAF A 2eme] EEXE (N=134) 3~4 pieces 41 (30.6)
Ehfo] Yelole©azrd Aeye /b dxdta 9o & upper 5 pieces 40 (299
A}k v, DAR= zol7t Sem AEE AU HERRIo| 7t 1~2 47 (348)
A vehdS & 5 ATk ojxH Hils HE =8Pt | Wearing frequency 3~4 32 (237)
g Aol7t 9l5E & 4 UL, A2 Apelzehe Hilsdw (N=134) upper 5 21 (156)
ME o AR NS S s & 5 ATk none 35 (259)
department store 84 (332
3.2. &8 ™ EA Mx9| #fo| AlEY discount store 39 (154)
3.2.1. ZARNAAL] EA Place branch retail store 41  (16.2)
A AL A &4 A Wit EFURE Table 594 (N=253)* outlet 40 (15.8)
2t} 7= 1753 em, 7HKEEd= 95.7 em, S2lEdl= 79.5 cm, customize store 11 (43)

E2EH= 375cmE YERITE o] AAXE A 63} Ale]x A
glole] 25294 BHAXFF] 173.6 cm, 7553 96.1 cm, 3
ZEd 813cm, ZEd 37.1cm)¢} Blus] BW, RE E3lo]

Aoz o} Hi|Gehs Dol Hitehe AL & 4 T
2RI AY 24 A5E B o] SEAE B
ol 422%F

A AP WEE Table 67 2l BEEA|
h=d

7P B HES AFskE AE ATk

322. <] A¥

=Y A2 19 Aei2AL A= Table 72 2tk M= 4
r 7)&’“& gk Aal S8 A2s 1-201(46.6%)5 A
st A= Hlgo] 7P BUL, £ 3 Hxe 1~271(33.6%)
o} 3~471(30.6%)2] A Hl&o] HISEHAl UElTh 2 W=
2E A 1-23](34.8%) HESrhe I HIEo] 7P
A Ve, 7Y AR e 9E(G32%)e] 7P =AU
By, 2 oo s ) d/AuA(162%), oFErat
(15.8%)2] A= Yepdth 7alE s 714 (24.8%)2 2Ef
d(2943%)S 7P Al skl wigelA HFH YRy
(67.4%) THishs Zog Uehdth M Alolzxe EE5d-3}
A Hohs giFdaoz 4 AT, 95At0]=8} 1004}0]
£ Y= vl oF 90%= JERST

=

Table 6. Sometotype frequency of the subjects (N=127)
Somatotype Frequency (%)
Type B 30 22.2)
Type A 57 42.2)
Type Y 40 (29.6)
Total 127 (100)

internet shopping mall 38 (15.0)

size 79  (20.2)
price 97 (24.8)
brand 26 ( 6.6)
Purchase criterion
(N=320)* style 115 (29.4)
clothing management 13 (33)
A/S 1 (03)
FIT 60 (15.3)
come into a real store,
Purchase method  try things on before buying. o (674
=135 i i
N ) just buy the size already M4 (326
know.
37-80 16 (55.2)
Hwa Jang 38-80 11 (379
method
(N=29) 38-76 1 (34
) 40-80 1 (34
Shirt 90 1 (08)
size
Casual 95 55 (451
method 100 48  (39.3)
(N=122) 105 17 (13.9)
110 1 (038

'Hwa jang' method = the center back neck to the shoulder tip plus the
total arm length
*Multiple-Response is allowed.

a2 9 dsste Eﬂé Mz B =9} o]fi= Table 82
7t 22 RSS2 2] 2X|0K22.2%)8F H22(14.1%)S
QS 6“0111, Aesh= 1% = TARRIe] Fobr(33.3%)2h=
s go] eIt} o]¢] R0z ZHo|
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Table 8. Brand preferences and the factor

(N=135)

Brand Frequency (%) Factor Frequency (%)
T.I. for men 12 (89 . .
) High quality 23 (17.0)
Sieg 15 (11.1)
ZioZia 30 (22.2)
Stylish Design 45  (33.3)
ST dupont 9 (6.7
Lanvin Homme 3 22 i
(22 Nice 15 (111
Solid Homme 10 ( 7.4) Advertisement
Mvio 11 8.1
(81 Reas?nable 18 (133)
Daks 19 (4.0 Price
Countessmara 7 (52 .
Fit 20 (14.8)
Paco-rabanne 4 (3.0
Bon 4 (3.0
Etc. 14 (104)
Etc. 11 (81
Total 135 (100) Total 135 (100)

FO1M (17.0%), A7} ZopX (14.8%)%22] H]&-5 LFEpT}.
PG B H2E T 1 o Fio] AY BHH
et A= Table 99} 74T}, 22 o7)H9)e] o] fgfo] BE
3 BEITH5.20%)= Swo] Wty 1 9lo] AAE el o)
g = B2 s o g slnh = o FEoR =
Hairks $92 7= 3 5~39Aﬂ_4 AMZo Yehron], =3
Zo| 2 J3FS 1|3

= z].o
. ==
R o e Foluche ohIRAISl BEAA A15HE
wefatel oAt g Agslor e % 5 Yk
33. SR =& MX CIXIel Msx ¥ HEE Ms:

331 AP =2 M= YRRl Ase
ZAL tPdA] AFE YRRl AS=E AuE A3 Table
102+ 2ok A wio]2 o Tzl ATEE A, 3

Table 9. Uncomfortable things when wearing dress shirts (N=115)

Factor Frequency (%)
excess of ease 19 (16.5)
Overall fit
lack of ease 15 (13.0)
excess of ease 3 ( 2.6)
Ease of shoulder
lack of ease 29 (25.2)
) large in width 2 (1.7
A sleeve opening .
small in width 3 (2.6)
Height of collar neckband High 9 (7.8)
lon; 7 6.1
Sleeve length £ (6
short 12 (10.4)
lon 7 6.1
Shirts length ¢ (e
short 8 (7.0)
Ease of over wrist lack of ease 1 (0.9
Total 115 (100)

Y7t F AFL UUE tARlS A3 HEo] 40%= 7}
2 =%, HEAE GAEE FUE 9398 M A
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H]go] 51.3%Z 71 A ekt
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Table 10. Somatotype frequency and design preference of dress shirts styles

g A s Azo] HOHE] X HTE 24}

989

Frequency (%)

Front (N=126)

Somatotype pesten / J ?\ Total
A dart No dart Princess
Type B 12 (40.0%) 9 (30.0%) 9 (30.0%) 30 (100%)
Type A 20 (35.1%) 28 (49.1%) 9 (15.8%) 57 (100%)
Type Y 8 (20.5%) 23 (59.0%) 8 (20.5%) 39 (100%)
Total 40 (31.7%) 60 (47.6%) 26 (20.6%) 126 (100%)
Back (N=126)
Somatotype pesen Total
' £ =
A dart No dart Princess
Type B 14 (46.7%) 8 (26.7%) 8 (26.7%) 30 (100%)
Type A 30 (52.6%) 20 (35.1%) (12.3%) 57 (100%)
Type Y 15 (38.5%) 20 (51.3%) 4 (10.3%) 39 (100%)
Total 59 (46.8%) 48 (38.1%) 19 (15.1%) 126 (100%)
Design preference of dress shirts collar styles (N=125)
= = =&
Somatotype pesten "a‘ ’ ' 'ﬁ‘ "&' Total
Semi wide Button down Regular Two button
Type B 10 (34.5%) 8 (27.6%) 5 (17.2%) 6 (20.7%) 29 (100%)
Type A 20 (35.1%) 10 (17.5%) 17 (29.8%) 10 (17.5%) 57 (100%)
Type Y 13 (33.3%) 9 (32.1%) 14 (35.9%) 3 (7.7%) 39 (100%)
Total 43 (34.4%) 27 (21.6%) 36 (28.8%) 19 (15.2%) 125 (100%)
Design preference of dress shirts color (N=123)
Somatotype Design White Sky blue Others Total
Type B 16 (53.3%) 9 (30.0%) (16.7%) 30 (100%)
Type A 36 (65.5%) 15 (27.3%) 4 (7.3%) 55 (100%)
Type Y 23 (60.5%) 13 (34.7%) (5.3%) 38 (100%)
Total 75 (61.0%) 37 (30.1%) 11 (8.9%) 123 (100%)
W) W A TS weleled, o] Ak MaE &9 A 2 sl A= 47 HAse gyie] oojuEe] Ae) &9
sez 4z | R EZARE AT Sict 9 AFE Al AET AYOH, o] TFE AT
ATEHE acksh hest k. Hla) vlwd v sbd 22 FYskn Ak olF Bl A
LS HAE HAE wge 2 A3 F ORCE A 985 A9 g olldgel £9s 1 9 2
A, 7F BIOE s £ Atk 2§ AE 98 AAEF 2 % 5 Aol @4 Q] Uk B Ohess ATE
HUEE Fuste] 294 SR e otht @4 & QuIE e B, A Slol= geke FEL, BIFL
ulge] Uz WakRel &Y A Bele FvB) FeA g FHE Bk Zo] o Fo BeE Fakth Hx U
Y 9 HxE WA DSk glel, 20telA 4otk FE we RohE, FEe tEs St £9E ke ¢
He d¥5S T8k il a= Bf 20~30tHE e Zpjle] 7HE Q171 ASIT.
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Table 11. Uncomfortable things when wearing dress shirts by somatotype (N=107)
Factor Type B Type A Type Y Total x
Overall fit 9 (34.6%) 8 (38.3%) 4 (11.7%) 27 (25.3%)
Ease of shoulder 6 (23.0%) 12 (25.5%) 12 (35.3%) 32 (29.9%)
A sleeve opening 2 ( 7.6%) 1 ( 2.1%) 1 (2.9%) 6 ( 5.6%)
Ease of neck 3 (11.6%) 1 (2.1%) 5 (14.8%) 8 ( 7.5%)
Sleeve length 3 (11.6%) 8 (17.1%) 6 (17.6%) 15 (14.0%) 47397
Shirts length 3 (11.6%) 7 (14.9%) 5 (14.8%) 17 (15.9%)
Ease of over wrist 0 ( 0%) 0 ( 0%) 1 (2.9%) 2 ( 1.8%)
Total 26 (100%) 47 (100%) 34 (100%) 107(100%)
Ep< 001
Table 12. The desired improvement of uncomfortable things (N=107)
Factor Type B Type A Type Y Total x
Overall fit 10 (38.4%) 16 (34.0%) 5 (14.7%) 31 (29.0%)
Ease of shoulder 6 (23.2%) 11 (23.4%) 11 (32.4%) 30 (28.0%)
A sleeve opening 3 (11.5%) 2 (4.3%) 1 ( 2.9%) 4 ( 3.8%)
Ease of neck 3 (11.5%) 2 (4.3%) 5 (14.7%) 9 ( 8.4%) P
Sleeve length 1 (3.9%) 8 (17.0%) 6 (17.7%) 17 (15.9%)
Shirts length 3 (11.5%) 8 (17.0%) 6 (17.7%) 15 (14.0%)
Ease of over wrist 0 ( 0%) 0 ( 0%) 2 ( 5.8%) 1 ( 0.9%)
Total 26 (100%) 47 (100%) 34 (100%) 107(100%)
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