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An Exploration on the Academic Research Areas for Service

Business Area in the Perspective of Service Business Implementation

Yeon S. Ahn*

ABSTRACT

The process and product types of the service business are various. Though the communication and sharing
for learning about experience and knowledge are very important, but up to the present, the academic and
systemic research have not been activated in this field. Recently, the demand and supply in the service
business are growing rapidly, the related researches by the scientific and systemic approach are required.

In this study, based on the research of Ostrom’s team (2010) which described the category and suggestions
on the service innovation issues, in the service implementation area, some research theme candidates,
research trends, and examples are introduced. In service implementation area, three theme are introduced
such as Effectively branding and selling services, Enhancing the service experience through co-creation,
Measuring and optimizing the value of service.

Finally to the service strategy, development and implementation planning scopes, the theme of leveraging
technology to advance service can be applied commonly.
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