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Impact Factor upon Consumer Buying Behavior

Yong Gyu Jung* - Jae Kang Won** - Jeong Gu Park*** - Sung Ho Cho****

ABSTRACT

Recently, the market size of hypermarkets in the domestic retail market accounts for a high percentage.
The domestic retail market after the opening of the market for the past 1996 and grow to the spread
of hypermarkets. However, events such as tasting events were increased due to intense competition among
business condition as to attract more customers beyond price competition. Under these circumstances, it
is important to examine the relationship of the factors associated with tasting events on consumer buying
behavior. The impact on consumer buying behavior in order to verify factors tasting event by setting product
standards study the relationship between variables was set up as a model. As result, only one came out
significantly to pay the hypothesis of various products depending on the origin of the factors that increase
the amount available. This is seen as a supermarket tasting event at the origin of products, and transparency,
but also for recently imported foods for consumers who have negative thoughts, mainly domestic product
tasting events Mart’s sales continue to increase to attract more customers shall be deemed to be one way.

Keywords: Large Supermarkets, Tasting Events, Product Factors, Market Development, Distribution Market

*  Department of Medical IT and Marketing, Eulji University, Professor, ygjung@eulji.ac.kr

#*  Department of Computer Science, Kyonggi University, Lecturer, Corresponding Author, 06240604@hanmail.net
##%  (Gabia Corp, pig@gabia.com

w#xx PISCO Korea, lanos805@hanmail.net

37



