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A Study on the City Hotels from the Perspective of Space Marketing
- Focus on the Boutique Hotels -
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Abstract In correlation to the rapid growth of Korea’'s economy and increased international exchange, hotel architecture in

Korea has likewise evolutionized in its own distinctive style. Since hotels accomodate foreign visitors, they should
be representative of the local architecture in which they reside, to add to the experience of the regions culture.
City hotels provide not only primary housing functions but also many different varieties of services. Furthermore,
city hotels operate as a focal point for their local communities. Seoul announced special measures for the
expansion of accommodations for foreign tourists, and a large number of hotel construction entities have
consequently propagated. Unfortunately, the designs for most of these new hotels have failed to reflect their local
cultural characteristics, with most having similar designs and programs. As Korea enters an era seeing ten million
foreign tourists annually, progressive reform is especially necessary. Space marketing, which is based on
strategies of cultural experience, is a crucial element to city boutique hotel planning. It must be applied to satisfy
both the cultural needs of its local communities and well as to vitalize the local economy through development of
cultural tourism. To date, there have been numerous studies on boutiqgue hotels and space marketing. However,
most of these studies are limited to interior designs and artistic trends rather than focusing on the unique
architectural and public aspects of their respective cities. In this thesis, the overall aim and strategies of space
marketing for the city boutiqgue hotel are analyzed, and the elements of strategies are used for further case
analysis. The purpose of this study is to find applicability of Korean boutique hotel development through the result
of case studies. Also, this thesis aims to advocate space marketing for Korea's forthcoming boutique hotels, as a
means to showcase its unique cultural assets as well as to advance its international appeal and competitiveness.
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