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Effect of SNS Characteristics on Consumer Satisfaction and Purchase Intention
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Abstract

Recently, The development of information and communication technologies is having a very
strong effect on the agri-food industry. Especially, agri-food content utilizing social network
services such as Facebook and Twitter led to direct communication with consumers stirred into
a new distribution channel. The purpose of this paper is to provide way to successful utilization
of agri—food contents and improvement of purchase intention. The results of analyzing the
relation between the three characteristics of SNS-social presence, conversation and interaction
frequency-, consumer satisfaction and purchase intention are summarized as follows. First,
characteristics of SNS of social presence and conversation have a positive effect on consumer
satisfaction. Second, the interaction frequency does not have positive effect on consumer

satisfaction. Finally, the consumer satisfaction has a positive effect on purchase intention.
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