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Identifying Factors Affecting Helpfulness of Online Reviews:
The Moderating Role of Product Price
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ABSTRACT

For the success of an online retall market, it is important to allow consumers to get
more helpful reviews by figuring out the factors determining the helpfulness of online
revicws. On the basis of elaboration likelihood model, this study analyzes which factors
determine the helpfulness of reviews and how the factors affecting the belpfulness of an
online consumer review differ for product price. For this study, 79,226 online consumer
reviews were collected from Amazon.com. Furthermore, additional information on review
messages was also gathered by carrving oul a conlent analysis on the review messages.
This study shows that both of peripheral cues such as review rating and reviewer's
credibility and central cues such as word count of review message and the proportion
of negative words influence the helpfulness of review. In addition, the result of this
study reveals that each consumer focuses on different information sources of reviews
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depending on the product price.
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2,432 of 2,618 people found the folowing review helpful:
kAR A The Best Book in Years! An Instant Classic!, January 28, 2005

By IK@ (Salem, NJ) - See all my reviews

TOP BOO REVIEWER  VINE™ VOIOX

Thiy raview is from: The Helg (Herdcover}
Customer review from the Amazon Vine™ Program (what's thia?)

The Help is about a young white woman in the early 1960s in Mississippé who becomes interested in the plight of the black
lackes’ maidas that every famity has working for them. She writes their stories about mistreatment, abuse and heartbreaks
of worling in white families’ homes, ail just before the Civil Rights revolution. That is the story in 2 nutshel - but it is so
much mare than just stories.

This is the best book 1 have read in years! I can't recommend it anough! if is fabulous and I think they wiif inake a movie
out of it. ¥ would compare it te the writings of Carson McCullers, Harper tee, Truman Capote and even Margaret Mitchell,
The story grabs you and doesn't let you go. You can smell the melted tar on the Mississippi roads, the tol in the cotton
fields, the grits buming on the stove. The theme is the indomitable will of human beings to survive against ali odds -
becausae of the color of their skin. It is a heart-wranching account and you wilt never fondly remember the times of the
Im Crow laws {if you ever did). The pure, down and out bitchery of the white ladies who become dissatished with their
maids and proceed to ruin their lives is portrayed vividly. The desperation of the maids' circumstances is truly touching, 1
have laughed and cried my way through this book and plan to re-read it. I highly recommend this bock becausae it is going
to be talked about as the best book of the year.

Holp ather customers find the most helpful reviews Report pbuse Parmalink
Was this review halpful to you? @ @ Comments {184}
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