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Factors Influencing Acceptance of Online Social Shopping Site
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B Abstract =

The market structure and consumer characteristics are changing dynamically according to internet shopping industry
developing based on Web 2.0. But, there is absent typical online service after ‘Cyworld.” The social shopping sites
based on social networking reflect to present phenomenon that collective intellect, information sharing, participate
in making information. The social shopping sites are not limited in particular shopping sites but include all of sites
in online. So, consumers can copy various products and display on their own blog provided from social shopping sites
and make some purchase reviews and any comments about products can lead transactions among social shopping
sites. So, it might be a one of meta-shopping mall like ‘Naver.” As the social shopping sites are new form, we just
applied to TAM theory to figure out acceptance factors using SEM. The perceived enjoyment affect to usefulness, ease
of use and using intension. The perceived ease of use also affect to usefulness and the usefulness affect to using
intension positively. But the perceived ease of use was for nothing in using intension. Finally, we provided managerial
implications to activate domestic online shopping industry and theoritical meaning using extended TAM.

Keyword : Online Shopping Mall, Social Shopping, Web 2.0, Online Consumer Behavior,
TAM, Internet Marketing, E-Commerce, E-Business
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