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ABSTRACT

This study aims to examine the effects of on premium convergence products buying behavior. This
paper analyzed the positive attitude formation using the basic and extended TAM and also revealed
how the positive premium convergence product attitude relate to relationship purchasing intention
and word of mouth intention. The samples of 562 consumer indicate that the antecedents are consist
of four dimension(perceived usefulness, perceived ease of use, social value) and attitude is developed
into buying intention and word of mouth intention. We have reached the following conclusion about
the antecedents and outcomes factors of customer attitude for the launch of premium convergence
product. First, perceived usefulness, perceived delight, and social value had a positive effect on
customer attitude but perceived ease of use did not. Second, we found that customer attitude had a
positive effect on purchase intention and word-of mouth intention. Finally, interaction effect of
perceived usefulness/perceived delight and social value had a positive effect on customer attitude.
Our findings suggested that adoptian and diffusion of premium convergence product is influenced by
several behavior factors. Managerially, our result emphasize that premium convergence products must
satisfy not only the perceived usefulness/delight but also social value that consumers are seeking in
order to be successful in the market. The theoretical and practical implications of these findings are
discussed as well.

Keywords: premium convergence product, social value product adoption and diffusion
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AATH, 2ol & o8 4 9} ol A2 AFY] E-4E & Ul o & & g
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OIELEDE | 7" ER LCD HA AT IR} 7150] O], ALAIZH
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o) and Stoel(2009), Kim et al.(2009), Shin(2009)<]
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3%, AAE(2007)S] Aol ARSE 471A] £3
S AT EFo wA ARREHUTE A7 golA

ATolA A8E 3717 B AT Bl
Agsign AsE AR “mee GRIEE

(E 2) £X=23
¥ 2=
1. RIEASHE ) A2 E8o0] 2 Zojelw Azt
27k 2. WARIEUASH: 883 7147} B BAME g AZE,
84 3. WARIEIASH = A TokelA] o 48 & I Hojekn Azt
4 WARIEUASHE 483 An2ol ARE AZs 2 Aolahn Azt
1. RIENASE 2281 PEe ofdx &l wAD:,
)7k 2. GARIEMIASHE o] gahs W V)20 Asle} $ARE Aolgkn AzET:
gol4 3. GARIEMIASE AHgshs e oldA 2 A Bt
4. WIS 7 o83 5 gl A8e 7N Yok Azt
e 1. AARIEASL AZeks Tkt Aulas AskALg AAE 244 8 & Aol
oo 2. RIEIASE Fo) AFT 5 e TR Aulae ARSdA E0g 2 Aol
s 3. GARIEMASE Bo) AU 5 e TR Avlas AREdA AU E Aotk
1. GARIEASHE RIBAE oS QheA wEol & Aol
NEE 2. WARIEUASE & ST FAto 2 RE Hege 4 A 2k
743 3. Qus A9 Arloleld GAIEASE 2 B3 A Bk
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1. RIENASE AHsis AL ol 22 A 2,
o= 2. GARIEMIASE AHgaHs AL ol olelo] B A 7k
3. PAIEMASE TR AHgele AL a2l o] B Aol
1 e 35 19 ok GARIEMASE A8Y ol5r) i
FojelE | 2 Uis B 1d Qo] GARIEIASE ARE Ao oakE,
3. U= % 19 <ol GARIEMASE o848 Aol
1. FEAREAA RIS dsld F4H R ofol]d Aztolt.
FRNE | 2 FEAREAA AR LT AL AT Aol
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s A== 7EA "2kl Jolsk o™, Sheth et
al.(1991)¢] A7olA AREE 37K #3e AT
E2o) g ARgsIth Bl=E “ZEmd Gkl
EjUldstoll gk AHiAte] SR Bl etal o
31901, Davis et al.(1989), Shin(2009)2] -l
A AR 37HA B3 AT FAo B ARgst
Aok e EE rzerY PIEIASE dE
Ao Fujelr o]gslHil sk oAV et A
oJ5}% o™, Javenpaa et al.(2000), ZFT8<2002),
Yoon(2002)¢] ATellA AREHE 37K £33 AT
o =&l A ARSI TR EE 1 Al

(E 3) Mgt % wRHR4ZL

Sl Zem FEAEAS e disl 52
2y AR ke deelArEial Aolsiel
™, Verhoef et al.(2002), Hur et al.(2010)%] A
oA ARSE 3714 ke AT FF B AR
stk EE SRS 53 g7E AHEE AEst
AFom, ‘1S Ay T34 ary, ‘32 HEo|th 5

ol IR E SYHES Sk

il
S

PLS(Partial Square Least)< ©]

SelM e st PLSE dRbARl 34t

A | A7d | AZE | AuA - o .
484 | g0l | zAe | AR
Vo1 0.86 0.43 0.72 0.74 0.79 0.74 0.69
V02 0.85 0.56 0.72 0.70 0.68 0.63 0.52
V03 0.85 0.49 0.74 0.69 0.66 0.60 0.52
Vo4 0.84 043 0.73 0.68 0.62 0.57 0.50
V05 0.38 0.78 0.39 0.35 0.31 0.27 0.22
V06 0.37 0.74 0.39 0.34 0.30 0.31 0.25
V07 0.43 0.81 0.45 0.37 0.31 0.30 0.24
V08 0.53 0.82 0.52 0.49 0.49 0.50 0.44
V09 0.75 047 0.88 0.74 0.73 0.70 0.62
V10 0.75 0.51 0.88 0.71 0.65 0.64 0.51
Vi1 0.76 0.51 0.89 0.71 0.65 0.62 0.50
V12 0.70 0.48 0.71 0.82 0.66 0.64 0.54
V13 0.64 0.31 0.65 0.81 0.65 0.66 0.60
V14 0.66 0.46 0.63 0.75 0.57 0.57 0.47
V15 0.64 0.39 0.63 0.82 0.72 0.72 0.63
V16 0.71 0.40 0.69 0.72 0.89 0.73 0.69
V17 0.73 0.43 0.67 0.72 0.89 0.73 0.63
V18 0.71 041 0.67 0.72 0.86 0.67 0.63
V19 0.69 0.51 0.70 0.73 0.71 0.86 0.62
V20 0.66 0.37 0.65 0.74 0.73 091 0.73
V21 0.65 0.34 0.62 0.69 0.70 0.88 0.72
V22 0.64 0.38 0.60 0.68 0.71 0.73 0.95
V23 0.62 0.36 0.58 0.66 0.68 0.74 0.93
V24 0.62 0.34 0.56 0.67 0.70 0.73 0.95
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7]9ke] SEMEFHU= #7e] 7|9k F4tol A%k
LA Aofo] 22 Aow d¥A SUtHChin
and Newsted, 2003). &3 PLSE SR} +
ZRFS FA AT F o, Huz
Al e B ATl &3 Fornell and
Bookstein 1982). £ A7 Zm|Y AMA2 A

Fe ez 3 gAE A4 ATyl wiEel
SEMEU= PLSE &3 40| Agtsitta #de

o} &3 PLSE &% (Continuos Variable) 3 E

o] zHHTE ARRSIA 1 a9E FAHS F Ao

5
O

QItHVinzi et al, 2010). ol&]& PLS®]
54 e Bd, B Ayels SEMEUE PLS
8 38k Zlo] axzolgta Aslgith

g PLS wAellA Algds eids A8k
WHE 1) 8952 WA (Item Reliability), 2)
THEF(Convergent  Validity), 3) ZFHEFIA
Discriminant Validity)oll ti&k gl g 3¢t
Chin, 1998; Fornell and Larker, 1981).

A=) AHES SAFE AAges

P

k18t 4= QItHHenseler et al, 2009; Hulland,

W =3eks A ¢ Cronbach’a CR AVE
V01 86 73.11
. V02 85 51.68

A2te 84 VO3 o a1 87 91 72
V04 84 39.56
V05 78 21.93

A8 gold Voo 7 2051 80 86 62
V07 81 30.46
V08 82 45.24
V09 88 65.38

A%E EA% V10 88 62.47 86 91 78
V11 90 76.70
V12 83 48.97

ASIH A o s 81 s o
V14 75 29.97
V15 82 43.02
V16 89 81.90

H= V17 .89 80.49 94 86 89
V18 86 50.53
V19 86 61.17

T o] = V20 92 108.28 86 92 78
V21 88 70.72
V22 95 159.22

7Y% V23 93 105.11 86 92 78
V24 95 155.26
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1999). /W A=} FEHTe] FHE B4kl
QARTHEY 7] feiAe SHFEA 6 o9
AAQgke]l 879 HChin, 1998). <& 3>°A K&
Hpe} o] B 7 o] AA3lskar glo] AESAY
o gk AEde Qe ACE wdHnh

=4, WA didEs A 9%t Ve ¥4
AF)E(CR) 9} BHFEAFZ(AVE) LS ARSI &
@& 4 JAtiNunnally, 1978; Henseler et al,
2009). 7 28-S RIS fJallxle CRol 7
o)’ (Nunnally, 1978), AVE7} .50 ’3(Fornell and
Larker, 1981)0]ojof 3t} £ A7tollx AREH
ANEES 27 7o1de CR#F 5014 AVE#:
< UWERAL oA WA dege] dval & 4 3l
o < = N TANEES O AEERe
UehliFaL Stk

A, HEERHS SA] feixle SRS

o AAgst e BE Wesel td 2AHAR

)

%

M(Hulland, 1999), /W F/371de] AVE AlF
ol T FANE A FRART I 9A

WEl34o] Qloka ek 4 ItChin, 1998). 2
ATINE <F 4350 ANB A Z9g=e|

AE FA7Ngel oigk ARkl wAAAgE Y 2
Al YEhaL Qlof EA7E glom, <& 5>olM He
AAE AVE Axghe]l e 7A71EHe] A
THRY FA et B TS S5 A
o= FEHTh

e, Bdo] x3HE RE HFES MEAHRE
HE AR AEAHeR AR wEel
FYTHEe] H(Common Method Bias)7} A8
& 7hsAol At o] EAle Ao BfAET of
Uz} #4479 WHeld(Internal  Validity)=
A FED F W wEe] 8JEARE vl
% Harman®| Tl HZES Fall HAsl B3k

THHarman, 1967; Podsakoff and Organ, 1986).

A Zt= bipags] (gd23] - ol = . A& A
- = - 1:]_ -
484 | goy | zAe | O °l 7 byt
Azt
7
84
A Z+=
PR 56 62
Azt
=70 80 60 78
H= 74 51 75 88
=) 58 41 .60 75 89
4 68 49 72 81 76 78
A3
77 54 80 83 70 82 64
7}
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68.6%, THlo=e} FHo T tigh AwEe 747
R= 651%% R= 544%% ettt 743 4
3 A" F8AB=17, p<o1), AZE EAEEB
=14, p<01, M7 7A(B=58, p<0l)= EN=ol
B+ FFE HAE ZoE Ueht 7R, 7R3,
M 4 AEE FoE Jehdth Wb, A7 &
oL Bkl FFE WA Yv AoE YERKE
=03, p>.05, 7H2= 71449 A= Ueisith Hx

I~

(¥ 6) 7tdAdd ot

© T E(B=.75, p<0)%} THEE(B=.88, p<0])
of BT Ao ¥ vXE AR veht 7Md59}
7Hde-2 AEE AoRE UETH<E 6> 7))

Theo® A7tE 7844, A7E o1, Az
%ol H=ol mXs dFl gk AEE 7Ex)¢]
ZAFHE BHSAH<E 6> o). BAE7, A}
314 7RA7F A2E 848(8=23, p<on AZE
EAR(B=25 p<o1°] H=ol HA= AR ts|
A A %S rRE R vehA 7
7-1% 7Pd 7-3e APEE Zo® et §hA
AR 7EA7F A2HE gol o] Bk mAE AR
of et G EAZ R fomA| PA vepgtt
(B=11, p>.0%).

e
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rlr
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N
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Ry
=
=
et
j{go
oX
Y,
ofN
o
g0
N
2

7Hd A= AZ AF tak 7HaA o] 7
H1 AZE 444 - HE 17(.04) 4,53+ A4
H2 A7tE gol4d — H& 03(.03) 1.00 712
H3 AZE EAS - H= 14(.04) 4,08+ A4
H4 A8A 7] — "= 58(.03) 16.71% A9
H>5 HE > Fj= 75(.02) 40.62+* A4
Hé6 HE — 7H9= 81(.01) 62.80* A4
H7-1 A7t $4A4 * A8 A 71K - HE 23(.09) 2,69 A
H7-2 A7t gold * A3A 74| - " 11(.09) 121 717}
H7-3 A EA% * A 7] - = 25(.09) 2.91% e

.05, *p<.01
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2003). &, ZAWFE TPAZ AARFP] R*9}
Aamge) R7o| wslgs %o avars 2Ris
3, olm) E3=r)e] Aol wel 1 ujzfETte] A
S5 AT 4 JtHChin et al, 2003). & A7l
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