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Abstract

This study investigates the breast cathexis and brassiere design preferences of Chinese citizens living in Hong
Kong in order to provide marketing intelligence for bra manufacturers whose target customers are from this group
of potential customers. A questionnaire composed of questions concerning breast shape evaluations, brassiere design
preferences, and brassiere purchase and wear practices was administered to 165 Hong Kong Chinese female
undergraduates(N=165). For an analysis of our data, we used the SPSS program(version 14.0). The results indicate
that a majority of Hong Kong Chinese female undergraduates perceive their breasts as ‘slightly smaller than normal’
(n=59, 35.8%) or ‘normal’(n=78, 47.3%) in volume, and ‘conical’(n=77, 46.7%) or ‘flat’(n=46, 27.9%). The results
also suggest that Hong Kong Chinese women possess positive breast cathexis, with only a third of the respondents
reporting dissatisfaction with their breasts. Women with dome-shaped breasts expressed the most positive breast
cathexis, followed by those with cone-shaped breasts. The results also show that Hong Kong Chinese typically
purchase 2 brassieres per year, which is a lower purchasing rate than their counterparts in Korea(Cha & Sohn, 2010)
and Taiwan(ICT Life Style Research Center, 2004). The findings also demonstrate that the preferred brassiere color

is black(57%), unlike in Korea, where women prefer skin-colored brassieres.

Key words: brassiere preference (B2}l X]0] {3 &), breast cathexis(7 % 7} ¥]A]2%), purchase practice(7*7f &/
), wear practice( 2§ 2 Ej).
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E & §9 439E BEfrlo] Ato]= (9 B, %)
T 937 W =39 4457 A
65A 1 (24 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.7)
65B 1 (24 0 (0.0) 0 (0.0) 0 (0.0) 0 (0.0) 1 (0.7)
70A 9 (220) 1 (15) 0 (0.0) 0 (0.0) 0 (0.0) 10 (69)
70B 1 (24 7 (10.6) 0 (0.0) 1 (63) 0 (0.0) 9 (62)
70C 2 (49 2 (3.0) 0 (0.0) 1 (63) 0 (0.0) 5 (34)
75A 18 (439) 10 (15.2) 3 (214 0 (0.0) 1 (125 32 (22.1)
75B 6 (146) 25 (37.9) 10 (71.4) 5 (313) 3 (375 49 (338)
75C 0 (0.0) 7 (10.6) 0 (0.0) 1 (63) 0 (0.0) 8 (5.5)
75D 0 (0.0) 1 (15) 0 (0.0) 0 (0.0) 0 (0.0) 1 (07)
80A 3 (73) 1 (15) 0 (0.0) 1 (63) 0 (0.0) 5 (34)
80B 0 (0.0) 7 (10.6) 0 (0.0) 0 (0.0) 0 (0.0) 7 (48)
80C 0 (0.0) 1 (15) 0 (0.0) 4 (25.0) 0 (0.0) 5 (34)
85B 0 (0.0) 1 (15) 0 (0.0) 1 (63) 0 (0.0) 2 (14)
85C 0 (0.0) 1 (1.5) 0 (0.0) 0 (0.0) 1 (125) 2 (14)
85D 0 (0.0) 0 (0.0) 0 (0.0) 1 (63) 2 (25.0) 3 @2
90B 0 (0.0) 2 (30) 1 (7.1 0 (0.0) 0 (0.0) 3 @20
90C 0 (0.0) 0 (0.0) 0 (0.0) 1 (63) 1 (125 2 (14)
A 41 (100.0) 66 (100.0) 14 (100.0) 16 (100.0) 8 (1000) | 145 (100.0)
CE 5 BHo] g Ay 2 naAe] Fod WEY HEES 4nud, 1
o A 2o Fejofl Aol 7 A= & g HE
TE @] @) e Asste A4S & 5 ol Bl Hag
A7 2+ 52| 315 A3t Hejzlo] fEY Aswote] FA o 9loA
B | LoIUA A7) AR 2e 58| 352 v =1, 344, 222 BAo], AF4 HefA o
g (9F A S 53] 321 O Afole 1 A=Y JEAS ATt 12
At |71 20 12 Ao dole & vte JEAS ° diste AS
A 165 | 100.0 & 5
2e Ba|o] 47| 285 Bafz)ofo] 9 FFo oAM= o 87%7)
o]~ Hljz]o] 15| o1 oo of7} 9l 53 Asstdnh AE HAE L
= Hazloj(RAE AA 715 34| 206 et A A}, 3/47(61.8%), ASHB(17%), =3
;EHHZM glolo] Hax|ol(E gl 520 315 (13.9%)9] o= won, 2o E_J_E“
° 2nE Bg) Aol 9| 55 Azo glojA &= Az fEAE A5t
AEZ B Ao] 8| a8 on, o2 = B(35.8%)& Azstit
A7 165 | 1000 (E 7).
Bagrol [oelol 9e 53| 267 4 49 %3 Hefjzlo] Ao 9loiA
solo]  [oolo] gie 2| 133 £ EE Y 30 343E M dseid, da
om A 165 | 1000 P2 23, Asd BYAE, 458 55F 2
AsA B g, 4y & Az ate] of
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CE 6 i Fejel 24 neAo Fejole] v

W2 W BeAe] HEE AT 2B olel
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an 2C ol A e 9}o]o] AZE AZZ A7)
Hef 2] of Hef =] of Hef o Hef o H 2 %] of Hefz]of
wAkg 11(23.9) 3(6.5) 18(39.1) 8(17.4) 3(6.5) 3(6.5) 46(100.0)
A7 23(29.9) 4(5.2) 13(16.9) 28(36.4) 4(5.2) 5(6.5) 77(100.0)
H Ly 5(31.3) 3(18.8) 0(0.0) 6(37.5) 2(12.5) 0(0.0) 16(100.0)
=59 4(23.5) 2(11.8) 2(11.8) 9(52.9) 0(0.0) 0(0.0) 17(100.0)
5223 4(44.4) 3(333) 1(11.1) 1(1L.1) 0(0.0) 0(0.0) 99(100.0)
e 47(28.5) 150.1) 34(20.6) 52(31.5) 9(5.5) 8(4.9) 165(100.0)
L AE EF] Yle A9l S ofgEA B = Athe HEol b2 9 f30 v =%
d 4 e FHY Aol S ATsHAR 7h&ol U ateg o Afoe Athe HlEo] 52 Aow
Ui AAY & deode A 24E 5 9 e, 1 f3 o whek 2ol & HYlth E, o7
+ H9 H2uYE doste As € 4 st £ A0 oA b2 9 30 2 steF Y
Hejz0]o] A5 MAte] SlojA= AR Mol 60% Afole W2 "Holghe §Ho] Ayl A =it
Z Mg mokon, thgo] B Tl A o ol HefA o] Ao]=27} AXHA AL AL
T ATET =2 AR YEEt B Aol 4 Zo] agolgo] Hed, AT HAE Fi 19
o ol gofA= AR e BT 84.8% A2 ojgo] o]RojNBE 7 Q8] A7t TSt
o, 28 st ALl 152%0 2atatgct. A Ao g AYZLET 7hg Abol27F AL T B A of
< ote AL F8 4 B gy £4 A7F QoA = AL otBz oA 2449 14|
Aol Wokou, ofE Fagd A E Sith ojgo] oA olzgt HEo] ALjElojof T Ao
Bz o] o] g3 Aol tjgh 2AF A}, gubdo 2 AEEh
22 geta gekdoy, 28 A BHd 19
2 AT 7tEE FE= A9 oY &Y 3. Hefjx|of Jof Mef R MEE
s ook 2risEdsr A A0 gkl Hefjz]0] 9 Fufjo] glojA] 2 HAL wEF
B, efojoj £ Fa AL AL WS AUt ojuf Wy ol gt ALTt fEE Aew
BTk ol B4 4, 7HEY g 9 Afo] = et o, Aol Al S o] &dte Be =
of et g EAI7E EAshE Fefol oA Ao EIpetglh A7 B Ao £ 34 1~
Zpol7h QAN dwrAow HAgGR e} oA 29 st A7t 69.7%E 7H wekeH, 3~5
ol ol Aol aF AT W FAste A= 273%% ) o W FYs=
g Befjxlo] Peof o Hejxjo] £ £ M 270 BE=7t 54.5%2 7H4 wol, &3 44
EATE 21, 5 B ol 7R, go|& ol 2 1do] 1 A& 289 HefAolE L Yste
Bajzlos= AMES 7Rl BHE TAs) AL & 4 9k ICT Life Style Research Center
AL, ghojof Hejrjojef £xE HeAofo AP (2004 st thut o AL 72%7F 3Ll 1
o= YRRy EHFo] Wkt N A= AEE BefA o g frfsts AR e
% F8E B BE 3 HAW won T2 AL offste Aor ey 35
919 AL, srgE o2 8 3ol HE =9 Aol o Qats Aol Helth
< Hlgo] =5t AAFQ A7 = FAFY 4 Bejjo] 44 Ae 7tE F oAuye} 7k 4%

28) Textile Industry Affairs, Independent Consumer Research on Apparel Characteristics Influencing Purchase Decisions.
Textile Industry Affairs. (2008 [Retrieved Decemberl0, 2010]); available from http://www.arelabels.com/apparel1.pdf
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Wacoal(32.7%), 7] E(18.8%)9] &0 & Uehyton, Hefjzle] |3 13 7.9
7k BAEo = HEM, 2 24 HAC So] 9 2 44 2 | 194
ot Uit S BT T Triumph(43%), Wacoal k- 14 | 691
(303%) 2 teh, Tojate HAss Fujel il 165 | 1000
WAL BAEE AR AURAE AL Y9t HDK 100 o[t 3| 79
Befael Sof Al Sa A 7jES BR S nagxof Eﬁfiﬁﬁiﬁ 33 jgg
Z23 02 Qe 7| Eo L ARE48%), O Py :
01(26.1%), 9 (26.1%)0.2 UJEFon, & Hr 39 7y DK 099 ! 42
2 293 7|22 Z7H(58.8%), MAH(56.4%), T2t HDK 1500 ! 0.6
A 165 | 100.0
Q(55.2%)2 YErth BE Jxro 59 7jFo= HDK_ 100 |3} 8 48
L 3A %), el A %), A4 02 A
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FRA= A2 Ugyth AR 12 73
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AHTE ved AR TF AU o4 EF A5 A 165 | 1000
2 % 398 AY zor A7t Texile sheks A | 127
Industry Affairs(2008)¢] w2 W o] Jtujd Aol A Bz o] ffij 341‘ ?2(7)
W 248 AgEed, yrgeln, F WAL b g P S
A, 28, BW4olv], A WA 7|Zo] HAE, A& 7ol Ay | = :
Wolohn sheleh Lo £3 4 4L AlE A5 A | s
BANG HE ARG FRES AAT YT 4 & © [ 10

29) P. Beaudoin, M. A. Moore and R. E. Goldsmith, “Fashion Leaders' and Followers' Attitudes toward Buying
Domestic and Imported Apparel.” Clothing and Textiles Research Journal Vol. 18 No. 1 (2000), pp. 56-64.
30) Textile Industry Affairs, op. cit.
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31) C. S. Liao and C. W. Lee, “The Application of Codesign in New Bra Product Innovations,” International
Journal of Clothing Science and Technology Vol. 22 No. 2/3 (2010), pp. 211-227.

32) A4, £3]<, op. cit., pp. 303-317.
33) A3, op. cit.
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